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ress  Co-operation  With  Lindbergh  Family 
Unparalleled  in  Peace  or  War 

Nnf  Si  mnnrterl  hv  Farls  Nor  Lv  Familv 


;w  That  Newspapers  Have  Hindered  Baby’s  Return  Not  Supported  by  Facts  Nor  Held  by  Family 

— Extraordinary  Instcinces  of  News  Suppression 


LOSE-UP  study  of  the  I-iudbcrgh 
idnaping  case,  with  particular 
■ence  to  the  conduct  of  newspapers 
reporters  in  the  unparalleled  cir- 
nces,  reveals  the  following  re- 
le  facts; 

)  For  the  first  time  in  the  history 
e  American  press  a  voluntary 
1,  or  case,  censorship  has  been 
ished  to  aid  the  poignant  cause  of 
iicn,  without  respect  to  the  fixed 
ts  of  newspaper  readers  or  any  of 
customary  obligations  attaching  to 
ree  press  and  in  almost  total  dis- 
d  of  competitive  newspai)er  prac- 
It  has  continued  for  more  than 
lays  and  has  operated  both  nega- 
and  positively.  This  action  is 
solely  upon  a  sympathetic  under- 
g  of  extraordinary  circumstances 
ig  the  safety  of  the  stolen  child. 

)  Col.  Charles  A.  Lindbergh  has 
in  supreme  command  of  the  heart¬ 
ing  search  for  his  abducted  son 
has  received  from  the  press  as  a 
unexampled  cooperation  and  al- 
nniversal  working  support  of  his 
of  secret  negotiations.  The  re¬ 
al  the  child  has  been  and  is  the 
and  only  objective. 

)  Some  unfortunate  mistakes  have 
made  in  the  search  and  there  have 
instances  of  blundering,  and  news- 
rs  have  been  led  into  errors  by 
itions  beyond  control.  Never  be¬ 
have  newspapermen  been  called 
1  to  face  such  conditions,  and  sup- 
ion  of  news  is  a  novel  technique 
xkrn  journalism.  There  has  been 
one  possible  instance  of  deliberate 
ance  to  Col.  Lindbergh’s  desires 
ding  news  publication  when  there 
been  a  meeting  of  minds  on  the 
ect. 

I)  There  have  been  instances  of  bit- 
condemnation  of  the  press  for  its 
in  the  case  by  critics  who  believe 
newspapers  might  better  have  ig- 
id  the  greatest  news  situation  since 
World  War,  with  complete  aban- 
flent  of  the  protective  functions  of 
ic  information,  despite  the  astound- 
demonstration  of  press  loyalty  to 
cause  of  the  heroic  Lindberghs. 

)  Col.  Lindbergh  and  his  friends, 
sver,  comprehend  what  the  press 
done  and  still  stands  ready  to  do 
irther  a  safe  recovery  of  the  baby 
while  Editor  &  Pimi.isnF.R  is  not 
position  directly  to  quote  Col. 
rgh  it  can  authoritatively  state 
his  appreciation  is  sincere  and  that 
been  pleased  and  fairly  amazed 
extent  of  svmpathetic  press  co¬ 
ition. 

')  While  reporters  covering  the  case 
been  driven  frantic  by  evasive 
■fins,  preposterous  denials  of  authen- 
facts,  deliberate  and  admitted 
''formation,  and  while  editors  of 
'papers  and  press  associations  have 
'  to  unbelievable  lengths  to  serve 
varying  wishes  of  Col.  Lindbergh 
,hi5  close  advisors,  even  killing  true 
ICS  that  were  already  in  print,  and 
fihmg  known  false  stories  for  the 
a  they  might  exert,  still  there  is 
the  slightest  sign  of  wavering  in 
fcss  solidly  behind  the  distracted 
'rts  of  the  lost  child. 


(7)  An  F'ditor  &  Pi'blisher  re-  stant  the  news  was  public  property.  All 
porter  saw  Colonel  Lindbergh  at  his  this  happened  while  the  kidnapers’  ran- 
.Sourland  Mountain  home  this  week  and  some  note  lay  unnoticed  in  the  nursery, 
the  phenomenal  fact  is  that  the  Colonel  In  that  note  were  the  instructions  which 
is  far  cooler,  more  composed,  intelli-  Colonel  Lindberg  was  to  follow  in  order 


Reporters,  cameramen  and  police  officials  crowding  around  Lindbergh  home 
the  morning  after  the  kidnaping.  The  following  day  the  newspapermen  moved 
to  Hopewell,  four  miles  from  the  estate  at  the  request  of  Colonel  Lindbergh 


gently  considerate  and  candid  in  the 
matter  of  the  publicity  given  his  case 
than  are  a  great  part  of  the  general 
iniblic  and  even  some  overwrought 
newspaper  editors  and  publishers  who 
have  openly  criticized  the  activities  of 
newspapers  or  press  associations.  Some 
days  ago  several  prominent  newspaper 
editors  proposed,  through  the  .\sso- 
ciated  Press,  a  “truce”  or  temporary 
respite  on  all  news  of  Colonel  Lind¬ 
bergh’s  activities  for  a  neriod  of  time  to 
be  fixed  by  him,  but  the  Colonel  was 
not  convinced  that  there  would  be  any 
advantage  in  such  action.  His  great 
desire  has  been  to  act  in  full  candor 
with  the  press  and  to  avoid,  insofar  as 
possible,  any  unrea.sonable  request  which 
might  embarrass  journalistic  ethics  and 
useful  public  informtion. 

The  detailed  story  of  the  aid  rendered 
in  the  Lindbergh  case  by  newspapers 
and  press  associations  since  the  first 
exciting  day  of  the  story  is  a  tale  with¬ 
out  precedent  in  newspaper  history. 
The  narrator  reverts  to  that  fateful 
night  on  Sourland  Mountain,  when  the 
Lindberghs,  over-staying  their  usual 
week-end  at  their  country  home  for  the 
first  time  because  their  baby  was 
feverish  with  a  cold,  went  to  the  child’s 
nursery  and  discovered  an  empty  crib 
and  an  open  window.  A  note  from  the 
kidnapers  lav  nearby,  but  Colonel  Lind¬ 
bergh,  horrified  and  distraught,  did  not 
see  it.  He  rushed  from  the  house  and 
searched  about  his  estate  for  a  half 
hour  or  more  looking  for  any  possible 
trace  of  tbe  abductors.  Finally  he  noti¬ 
fied  the  police  by  telephone — the  wire 
had  not  been  cut.  The  notice  was 
immediately  flashed  over  the  official 
police  teletype  system  and  in  an  in¬ 


to  retrieve  his  child.  One  of  these  direc¬ 
tions,  it  is  believed,  though  the  note  has 
been  carefully  guarded  as  strictly  con¬ 
fidential,  was  that  secrecy  be  maintained 
by  the  Colonel  and  his  family  and  asso¬ 
ciates.  The  news  of  the  kidnaping 
spread  around  the  globe. 

With  news  more  important,  because 
more  heart-rending,  than  any  in  the  last 
decade  facing  them,  more  than  150  re¬ 
porters,  photographers,  motion  picture 
men  and  broadcasters  crowded  around 
the  Lindbergh  home  on  that  first  day. 
Press  associations  set  up  working  bases 
as  best  thev  could  in  the  sparsely  settled 
community.  News  which  tore  at  the 
heartstrings  of  the  civilized  world  was 
in  the  making  and  the  press  was  bring¬ 
ing  all  its  resources  to  the  front  to 
cover  it  properly  and  fully.  The  first 
night  brightened  into  day  and  passed 
again  into  darkness.  All  this  time  the 
reporters  stayed  on  the  scene.  The  town 
of  Hopewell  lay  miles  away  and  the 
Lindbergh  family  brewed  coffee  by  the 
bucket  and  passed  out  sandwiches  to 
feed  the  hungry  newsmen.  Finally, 
when  it  became  a^^^rent  that  the  story 
would  probably  extend  for  at  least  sev¬ 
eral  days.  Colonel  Henry  Breckenridge, 
advisor  and  counsel  to  Colonel  Lind¬ 
bergh,  conferred  with  several  spokes¬ 
men  appointed  by  the  newspapermen  to 
represent  them,  and  asked  that  they  re¬ 
tire  from  the  estate.  Willingly  they 
consented  to  this  request.  The  press 
thus  made  its  first  move  of  acquiescence 
to  the  special  desires  of  Colonel  Lind¬ 
bergh.  Reporters  and  photographers — 
all  of  them — moved  down  to  the  road 
outside  the  Lindbergh  grounds,  one  mile 
from  the  house,  and,  subsequently, 
moved  all  the  way  to  Hopewell,  four 


miles  from  ihe  scene  of  the  story.  The 
press  associations  abandoned  their  work¬ 
ing  bases  in  the  nearby  houses.  Later 
these  newspapermen,  waiting  tirelessly 
for  new  developments,  received  a 
second  request  from  the  Lindbergh 
party  asking  that  neither  Colonel  Lind¬ 
bergh  nor  his  advisors  be  followed  when 
they  left  the  estate  on  their  frequent 
excursions  to  unknown  destinations.  A 
gentlemen’s  agreement  was  entered  into 
among  the  reporters  and  photographers 
and  the  Colonel  was  left  free  to  go  and 
come  when  he  pleased.  Never,  during 
any  of  the  many  previous  times  he  has 
been  in  the  spotlight  of  the  news,  was 
he  left  so  free  to  go  and  come  as  he 
pleased. 

This  was  the  first  of  the  many  in¬ 
stances  of  press  co-operation,  '['here 
are  many  others — some  that  can  be  toUl, 
some  that  must  remain  untold  because 
to  write  of  them  would  necessitate 
printing  stories  that  have  been  withheld 
by  daily  newspapers  at  Colonel  Lind¬ 
bergh’s  request,  and,  consequently,  nulli¬ 
fying  whatever  good  was  accomplished 
by  these  actions. 

One  that  can  be  told,  though,  con¬ 
cerns  the  latest  favor  asked  by  Colonel 
Lindbergh  and  granted  by  the  press. 
It  is  the  story  of  the  United  States 
Treasury  Department  tracer  sent  out 
for  the  $50,000  banknotes  paid  by  Lind¬ 
bergh  as  ransom  for  his  baby  and  which 
failed  to  bring  the  child  back  to  his 
parents.  Although  this  news  had  been 
published  by  two  newspapers  and  press 
associations  were  preparing  to  send  it 
to  their  members  and  clients  all  over  tbe 
country,  a  telephoned  request  from 
Colonel  Lindbergh,  to  each  press  asso¬ 
ciation,  resulted  in  a  nation-wide  agree¬ 
ment  to  hold  the  news. 

The  bank-note  story  was  originally 
uncovered  by  the  Newark  (N.  J.) 
Evening  News  in  a  straightforward  and 
competent  manner.  According  to  Ar¬ 
thur  J.  Sinnott,  managing  editor, 
“Alert  reporting  in  banking  circles  pro¬ 
duced  the  information.”  The  treasury 
department  had  sent  its  tracer  to  banks 
throughout  the  country.  The  fact  that 
the  total  amount  of  the  bills  sought  was 
$50,000  and  that  they  were  in  $5,  $10 
and  $20  denominations  made  the  move 
significant.  The  bare  fact,  unconnected 
with  the  Lindbergh  story,  would  have 
been  revealing.  The  Newark  News 
confirmed  its  facts  and  broke  the  story 
in  an  early  extra.  The  Associated 
Press  received  it  from  the  News  in  due 
course  and  sent  it  over  its  New  York- 
City  wire.  It  reached  Nerv  York  World- 
Telegram  in  time  for  that  paper  to  rush 
it  into  its  12:30  edition  under  a  one- 
column  head.  The  World-Telegram 
then  replated  and  ran  the  story  under 
a  three-column  head.  Up  to  this  time 
no  request  had  been  received  to  kill  it. 

After  its  first  edition  the  Newark 
News  called  Lindbergh  for  further 
information.  When  the  Colonel  learned 
the  story  was  out  he  asked  the 
News  to  kill  it  as  its  publication  would 
be  very  detrimental  to  his  cause.  The 
News  acceded  to  this  request.  Then 
Colonel  Lindbergh  called  up  Associated 
Press,  United  Press,  International  News 
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Service  and  Universal  Service,  as  well 
as  all  New  York  newspapers,  and  made 
a  similar  request.  Meanwhile  the 
World-Telegram  had  called  up  the 
Colonel  on  this  particular  story  and  had 
been  asked  by  him  to  kill  it.  This  was 
done. 

Kill  Notice  Sent  Out 

By  Associated  Press 

Colonel  Lindbergh’s  request  reached 
the  press  associations  before  the  story 
had  gone  over  the  general  circuits.  It 
had  already  been  moved  on  the  A.P. 
city  circuit.  A  kill  notice  was  sent  to 
New  York  members  of  the  A.P.  and 
the  following  message  was  sent  to  the 
entire  membership  as  a  means  of  head¬ 
ing  off  any  possibility  of  the  story  com¬ 
ing  out  of  Washington : 

“A  story  about  efforts  of  the  United 
States  Treasury  to  trace  certain  bank¬ 
notes  may  be  injurious  to  the  Lindbergh 
search  if  published.  The  Associated 
Press  is  NOT  carrying  and  suggests 
the  desirability  of  all  papers  refraining 
from  publishing.” 

This  carried  the  signature  of  Kent 
Cooper,  general  manager  of  the  Asso¬ 
ciate  Press. 

United  Press  issued  the  following 
“confidential  note  to  editors” : 

“Not  for  publication. 

“The  Treasury  Department  has  asked 
all  banks  in  the  country  to  be  on  the 
lookout  for  a  series  five,  10  and  20  dol¬ 
lar  bills,  which  are  not  counterfeit  but 
which  brar  recorded  numbers. 

“The  United  Press  has-been  asked  by 
Colonel  Lindbergh  not  to  give  this  story 
publication  because  it  would  seriously 
interfere  with  the  work  the  family  is 
doin"  to  recover  the  child. 

“Needless  to  say  the  deductions  to  be 
drawn  from  this  situation  are  obvious, 
and  rumors  to  the  effect  that  the  baby 
is  home  are  erroneous.” 

This  note  was  signed  by  Robert  J. 
Bender,  general  news  manager  of  U.P. 

Joseph  V.  Connolly,  president  of  In¬ 
ternational  News  Service  and  Universal 
Service,  ordered  the  story  killed  as  far 
as  those  organizations  were  concerned 
after  the  communication  from  Colonel 
Lindbergh. 

All  New  York  papers  told  the  Colonel 
they  would  not  run  the  story.  The  New 
York  Times  at  first  objected  to  holding 
it  out  on  the  ground  that  the  Treasury 
Department  tracer  had  been  given 
nation-wide  distribution  and  that  thou¬ 
sands  of  bank  employees  were  by  that 
time  familiar  with  it  and  in  all  prob¬ 
ability  would  draw  obvious  conclusions 
from  it.  Finally,  though,  this  newspaper 
agreed  to  accept  the  situation  and  re¬ 
spect  Col.  Lindbergh’s  view. 

United  Press  Sent  Story 

of  Ransom  Payment 

About  5 :30  the  same  Saturday  evening 
United  Press  sent  over  its  wires  a 
despatch  attributed  to  “unimpeachable 
authority,”  telling  that  Lindbergh  had 
paid  the  ransom  to  people  he  li;lieved 
to  be  the  kidnapers  but  the  child  had 
not  been  returned.  No  mention  was 
made  of  the  Treasury  tracer  for  the 
banknotes. 

The  World-Telegram  and  the  New 
York  Sun,  United  Press  clients,  carried 
the  story. 

When  first  editions  of  Sunday  morn¬ 
ing’s  papers  a'^neared  on  Saturday  night 
the  suppression  agreement  was  kept  by 
all  except  New  York  Daily  News. 
When  Colonel  Lindbergh  learned  the 
News  had  printed  the  story  he  issued 
a  formal  statement  through  the  New 
Jersey  State  Police  headquarters  at 
Trenton,  giving  the  news  of  ransom 
payment  and  the  banknote  tracer  to 
everyone. 

Captain  J.  M.  Patterson,  publisher  of 
the  Daily  News,  declined  to  comment  on 
the  action  of  his  newspaper,  but  Editor 
&  Publisher  learned  that  the  News 
based  its  policy  on  the  fact  that  the 
banknote  search  was  already  on  a 
national  basis  and  inferences  as  to 
its  significance  would  undoubtedly  be 
drawn  by  many  thousands  of  persons 


and  that  suppression  of  the  news  would 
be  w’ithout  avail. 

After  the  official  statement  had  been 
given  out  newspapers  were  free  to  deal 
with  the  story  as  they  saw  fit.  Some 
of  them  printed  the  entire  list  of  bank¬ 
note  figures  given  out  by  the  Treasury 
Department.  It  was  an  amazing  typo¬ 
graphical  spectacle.  These  lists,  set  in 
measurement  of  two  columns  for  each 
single  newspaper  column,  occupied  nine 
columns  and  six  inches  of  space  or 
more  than  18  columns  of  figures,  in 
New  York  Times.  They  were  obtained 
by  newspapers  from  the  Treasury  De¬ 
partment  and  were  not  sent  over  press 
service  wires.  The  publication  of  these 
figures  was  looked  upon  by  Treasury 
officials  as  a  move  decidedly  favorable 


of  the  child,  coupled  with  the  unex¬ 
pected — and  in  the  opinion  of  the 
searchers,  premature — publication  else¬ 
where  yesterday  of  the  fact  that  the 
much-discussed  ‘Jafsie’  is  Dr.  John  F. 
Condon,  2974  Decatur  Ave.,  near 
Mosholu  Parkway,  makes  it  possible 
and  practicable  for  The  Home  News 
to  begin  today  the  publication  of  the 
true  and  first-hand  story  of  Dr.  Con¬ 
don’s  carefully-planned  campaign  to  re¬ 
store  the  abducted  baby  to  the  arms  of 
his  mother. 

“  ‘Jafsie’  has,  indeed,  been  the  central 
figure  of  all  the  authentic  negotiations 
for  the  return  of  the  child.  For  four 
weeks.  The  Home  News  has  been  cog¬ 
nizant  of  every  detail  of  his  activities 
and  through  all  that  period,  it  has  held 


SILAS  BENT’S  CRITICISM 

ff  A  MERICAN  newspapers  had  a  case  precisely  to  their  trade  needs  in 
the  kidnaping  of  Charles  A.  Lindbergh,  Jr.  It  was  so  exactly  what 
they  wanted  that  they  outdid  themselves  and  one  another  in  verbosity  and 
vulgarity.  All  legitimate  news  could  have  been  told  in  three-quarters  of  a 
column  space.  ...  It  is  unnecessary  to  pile  up  instances  of  newspaper 
bungling.  .  .  .  John  Grier  Hibben  of  Princeton  University  said  that 
‘if  the  Lindbergh  baby  is  not  found  it  will  be  the  fault  of  the  press  for 
their  interference  in  the  case.’  But  before  he  said  this  the  clear-headed 
father  of  the  child  had  perceived  that  so  long  as  his  lawn  was  cluttered 
with  reporters  and  photographers  the  kidnapers  would  not  return  the  boy 
or  even  communicate  with  him.  .  .  .  The  Colonel,  although  he  has  more 
than  one  reason  for  detesting  the  press,  kept  his  temper  admirably.  .  .  . 
Charles  A.  Lindbergh  has  suffered  more,  probably,  than  any  other  citizen 
at  the  hands  of  newspapermen.  They  capitalized  for  revenue  only  (their 
revenue)  a  stunt  flight  to  France,  they  built  up  around  his  personality  a 
myth  which  he  has  never  been  quite  free  to  dissipate,  they  outrageously 
invaded  the  privacy  of  his  honeymoon  and  his  married  life,  and  now  they 
have  made  more  difficult,  if  not  impossible,  the  return  by  kidnapers  of  his 
son  to  Mrs.  Lindbergh’s  arms.  Colonel  Lindbergh  has  an  ugly  score  against 
the  daily  press.” — Excerpts  from  a  detailed  article  in  the  current  issue  of 
The  Outlook  by  Silas  Bent. 


to  their  purpose.  They  urged  their 
wide  publication  in  newspapers. 

There  is  no  concealing  the  fact,  how¬ 
ever,  that  Colonel  Lindbergh  has  a 
feeling  that  New  York  Daily  _  News 
was  excessively  aggressive  in  its 
handling  of  the  banknote  story  and 
differs  with  the  editors  of  that  news¬ 
paper  in  their  view  of  the  situation. 
Ever  since  the  Colonel’s  marriage  to 
Miss  Anne  Morrow  there  has  been  dis¬ 
cord  ^tween  him  and  the  Daily  News. 

The  third  definite  instance  of  press  co¬ 
operation  with  the  Lindberghs,  which 
may  now  be  published,  is  one  in  which 
the  possibilities  of  clean  “beats”  were 
pass^  up  by  the  Bronx  Home  Netvs. 
of  New  York  and  the  New  York  Daily 
News  and  in  which  other  newspapers 
withheld  a  true  news  account  for  sev¬ 
eral  weeks.  This  was  the  now  famous 
“Jafsie”  negotiations  in  which  Dr.  John 
F.  Condon  of  New  York  acted  as  inter¬ 
mediator  for  the  searchers.  The  fact 
that  Dr.  Condon  was  the  Jafsie  of  coded 
newspaper  advertisements  and  was  ne¬ 
gotiating  with  supposed  kidnapers  for 
the  return  of  the  Lindbergh  baby  was 
known  to  the  Home  News  and  the  Daily 
News  for  four  weeks.  During  all  this 
time  both  newspapers  kept  the  matter 
out  of  print,  although  in  the  meantime 
they  fully  realized  that  other  news¬ 
papers  were  learning  of  it  and  nothing 
prevented  it  from  leaking  out  but  a 
desire  on  the  part  of  all  papers  “in  the 
know”  to  avoid  doing  anything  which 
would  hamper  the  search  for  the  baby. 
The  story  finally  saw  print  when  the 
fact  became  generally  known  that  a  ran¬ 
som  had  been  paid.  The  Bronx  Home 
News  published  the  full  details  of  the 
Jafsie  negotiations  .April  11  and  12  in 
copyrighted  stories  by  Gregory  F. 
Coleman. 

Bronx  Home  News  Told 

of  ** Jafsie’*  Negotiations 

In  the  lead  of  the  first  story  the 
Home  Neivs  explained  its  position  as 
follows:  “The  revelation  on  Saturday 
night  by  Col.  Charles  .A.  Lindbergh 
that  he  had  paid  the  $50,000  ransom 
demanded  by  the  kidnapers  of  his  infant 
son,  Charles  Augustus,  Jr.,  seven  days 
previously,  without  securing  the  return 


in  the  strictest  confidence  every  phase 
of  the  effort  that  came  under  its  ob¬ 
servation. 

“Through  the  writer  of  this  article, 
it  was  ‘on  the  inside’  of  the  entire  en¬ 
deavor.  And  because  its  primary  aim 
was  to  effect  the  restoration  of  the 
child,  it  felt  that  it  was  performing  its 
full  duty  in  keeping  secret  the  activities 
of  Dr.  Condon  and  his  associates.  It  is 
with  their  permission  that  this  true 
story  is  disclosed  now.” 

Daily  News  Also  Knew 

of  Condon’s  Activities 

The  New  York  Daily  News  learned 
of  the  “Jafsie”  negotiations  about  the 
same  time  as  the  Home  News.  A  man 
was  sent  to  query  Dr.  Condon,  who  said 
he  could  give  out  no  information  for 
publication.  The  News  representative 
asked  if,  in  consideration  for  holding 
the  story  and  keeping  its  reporters 
away  from  his  house  until  developments 
progressed  to  a  more  definite  point.  Dr. 
Condon  would  agree  to  give  the  news¬ 
paper  the  first  “break.”  The  doctor 
said  this  was  a  matter  entirely  up 
to  Colonel  Lindbergh.  When  Colonel 
Lindbergh  was  informed  that  the  News 
had  the  story  he  also  requested  that  it 
be  withheld.  He  would  not  guarantee 
the  News  the  first  “break”  but  promised 
that  no  other  new’spaper  would  have 
the  story  any  earlier  when  it  was  ready 
to  be  published.  In  the  meantime. 
Editor  &  Publisher  learned.  Thomas 
Lamont,  at  the  request  of  Colonel 
Breckenridge  and  J.  P.  Morgan,  asked 
Colonel  Robert  McCormick,  publisher 
of  the  Chicago  Tribune,  to  ask  the 
News  not  to  use  the  story.  Captain 
J.  M.  Patterson,  publisher  of  the  News, 
when  informed  of  this  request,  said  the 
matter  was  entirely  up  to  his  managing 
editor,  Frank  Hause. 

During  all  these  negotiations  the 
News  continued  to  hold  the  story  and 
also  withdrew  its  man  from  the  vicinity 
of  Dr.  Condon’s  house  to  allow  free 
access  to  anyone  desiring  to  communi¬ 
cate  with  the  intermediator.  This  was 
done  despite  the  fact  that  the  News  had 
obtained  definite  proof  that  Dr.  Condon 
had  talked  of  his  negotiations  to  other 


reporters,  including  a  representative  oi 
the  Chicago  Tribune,  affiliated  with  tl> 
News. 

Within  the  last  few  weeks  all  tht 
press  associations  and  many  newspapers 
have  had  the  “Jafsie”  story  on  their 
desks,  but  all  held  it  out  of  deference 
to  Colonel  Lnidbergh’s  wishes. 

$50,000  Reward  Offer 

Made  By  Three  Paptrt 

The  New  York  Daily  News  figures 
also  in  one  of  the  latest  newspaper  en¬ 
terprises  designed  to  bring  about  the 
return  of  the  Lindbergh  baby.  That 
newspaper  in  conjunction  with  the  Chi. 
cago  Tribune  and  Detroit  Daily  Mirror 
offered  this  week  a  $50,000  reward  for 
information  enabling  it  to  return  young 
Charles  Lindbergh  to  his  parents,  (iw- 
ernor  A.  Harry  Moore  of  New  Jerse^, 
Mayor  Frank  Hague  of  Jersey  Cityaiid 
Colonel  Norman  Schwarzkopf  of  the 
New  Jersey  State  Police  were  named 
to  judge  who  should  receive  the  reward 
in  case  the  baby  is  returned  to  one  oi 
the  three  newspapers.  The  managing 
editors  of  the  three  newspapers,  how¬ 
ever,  were  later  named  judges  in  place 
of  these  three  officials.  In  making  this 
change  the  newspapers  stated  they  hii 
learned  from  a  source  which  they  pre¬ 
ferred  not  to  divulge  that  the  first- 
named  judges  were  unacceptable  to  the 
kidnapers. 

Tlie  News-Tribune-Mirror  reward. 
Editor  &  Publisher  learned,  was  made 
on  the  theory  that  the  $50,000  paid  out 
last  week  by  Colonel  Lindbergh  was 
given  to  the  wrong  people,  despite  the 
fact  that  the  Colonel  is  confident  he 
was  dealing  with  the  actual  abductors 
of  his  child.  According  to  the  terms  of 
the  reward  offer  the  baby  must  be  re¬ 
turned  to  one  of  the  three  newspapers 
on  or  before  May  10. 

The  Jafsie  incident  is  not  the  only 
one  in  which  the  newspapers  re¬ 
linquished  their  right  to  print  a  “hot” 
story.  There  are  many  others  which 
cannot  be  revealed,  but  the  story  of 
one  other  such  incident  may  be  told. 
This  was  the  case  of  the  first  disappear¬ 
ance  of  the  Lindbergh  baby.  Although 
this  story  had  been  known  to  the  Brook¬ 
lyn  Daily  Eagle  for  several  weeks  it 
was  never  printed  in  that  newspaper 
Other  newspapers  used  it  last  week, 
when  it  seemed  that  it  would  not  be 
harmful  to  the  search.  Harris  M 
Crist,  managing  editor  of  the  Eagle, 
discussing  his  paper’s  stand  on  the  story 
said : 

“I  received  from  an  official  investi¬ 
gator  a  direct  account  of  his  investiga¬ 
tion  at  the  Lindbergh  estate.  It  con¬ 
tained  many  unpublished  accounts  of 
happenings  in  the  Lindbergh  investiga¬ 
tion.  One  was  the  story  of  the  pre¬ 
vious  disappearance  of  the  baby,  which 
had  been  hidden  in  a  closet  by  Colonel 
Lindbergh  as  a  practical  joke.  There 
were  other  stories  as  extraordinary  as 
this,  but  it  was  impossible  to  confirm 
any  part  of  the  agent’s  information  and 
the  Eagle  felt  it  would  have  been  unfair 
to  Colonel  Lindbergh  to  publish  any 
part  of  it  under  the  circumstances 
Later  another  paper  published  the  dis; 
appearance  story  and  practically  all  of 
the  tale  told  me  by  the  official  in¬ 
vestigator.” 

Two  Papers  Made  Offers 

To  Withdraw  Reporters 

Early  in  the  investigation  the  A’«‘ 
y’ork  Evening  Graphic  and  the  Brook¬ 
lyn  Daily  Times  offered  to  withdraw 
their  reporters  from  Hopewell  and  de¬ 
clare  a  truce  on  news  of  the  case,  if 
other  newspapers  and  press  associa¬ 
tions  would  do  the  same.  The  (graphic 
gave  evidence  of  its  gocxl  faith  by 
actually  removing  its  Hopewell  staff  to 
a  point  12  miles  from  the  Lindbergh 
estate  at  the  height  of  the  story. 

The  staff  was  returned  to  the  scene 
of  action  when  no  general  agreement 
could  be  formed  among  all  the  news¬ 
papers  on  the  case. 

Innumerable  clues,  turned  in  by 
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cranks  and  publicity  seekers,  have  been 
tracked  down  by  newspapers  and  press 
services  and  the  results  of  such  investi- 
eations  have  been  turned  over  to  the 
New  Jersey  police  without  any  men¬ 
tion  of  them  having  been  published. 
These  efforts  have  done  much  in  saving 
trouble  and  expense  for  the  official 

investigators.  .  ^  . 

When  the  news  was  first  printed  that 
the  kidnapers  had  demanded  $50,000 
ransom  it  was  quickly  followed  by 
stories  deliberately  calculated  to  create 
contusion  concerning  this  figure  in  de- 
ierence  to  the  wishes  of  Colonel  Lind¬ 
bergh’s  advisors.  Recently,  however, 
Jew  rumors  concerning  the  amount  of 
■ansom  demanded  have  been  printed  and 
hese  are  considered  unfavorable  to  the 
rase  by  those  in  charge. 

In  addition  to  all  this,  the  symbol 
ontained  in  the  ransom  note  and  upon 
vhich  Colonel  Lindbergh  relies  for  as¬ 
surance  that  he  is  dealing  with  the 
iCtual  kidnapers  has  never  been  made 
;ublic,  although  several  newspapermen 
ire  said  to  know  what  it  is.  Publica- 
jon  of  this  has  been  withheld,  because 
such  action  would  immediately  nullify 
vhat  is  considered  the  only  definite 
aeans  by  which  the  Colonel  can  be  sure 
kis  negotiations  are  legitimate. 

A.  P.  Offered  to  Declare 
Truce  on  Kidnaping  News 

Evidence  of  the  willingness  of  news- 
;aper  publishers  to  co-operate  to  the 
iullest  extent  with  Colonel  Lind^rgh 
and  the  investigators  is  contained  in  an 
fxtensive  file  of  correspondence  be¬ 
tween  the  Associated  Press  and  its 
members.  Many  communications  re¬ 
ceived  by  this  organization  also  show 
tiut  the  public  is  taking  the  attitude 
that  newspapers  are  hindering  recovery 
of  the  child  by  the  widespread  pub- 
'icity  given  the  case. 

Suggestions  have  been  received  from 
individuals  that  the  press  put  an  end  to 
ill  mention  of  the  developments,  and 
m  some  instances  newspaper  publishers, 
■nemselves,  have  been  critical  of  their 
wn  profession  in  editorial  discussions 
(<  the  story’s  coverage. 

On  the  other  hand  some  publishers 
tove  come  forth  with  voluntary  offers 
»  forego  all  publication  of  news  on 
iie  case  for  any  period  suggested  by 
Colonel  Lindbergh.  Sevellon  Brown, 
managing  editor  of  the  Providence 
R.  I.)  Journal  and  Evening  Bulletin, 
has  suggested  that  the  A.P.  make  such 
in  offer  to  the  Colonel.  Jackson 
iilliott,  assistant  general  manager  of 
be  A.P.  forwarded  this  suggestion  to 
Cokmel  Breckenridge,  but  Colonel 
Cindbergh  has  not  yet  taken  advantage 
'f  the  proposal. 

Mr.  Elliott  spoke  to  Lindbergh  on 
be  telephone  at  the  time  the  request 
vas  made  to  kill  the  banknote  story. 
“C^  that  occasion,”  Elliott  said,  “as 
geviously,  I  discussed  with  him 
vhether  it  would  be  of  assistance  to 
feclare  a  moratorium  on  all  news  re¬ 
tarding  his  activities.  The  Colonel  is 
yet  convinced  that  there  would  be 
uiy  advantage  to  him  in  having  that 
Ktion  taken.” 

Elliott  Sees  Press  Put  In 

Very  Difficult  Position 

,  Discussing  the  Lindbergh  story 
ujlher,  Mr.  Elliott  said  this  week: 
“Communications  from  our  news- 
*pers  have  indicated  a  general  desire 
■0  co-operate  with  Colonel  Lindbergh 
fid  justified  us  in  communicating  that 
'act  to  him.  The  press  has  been  placed 
jn  an  extremely  difficult  situation  in 
handling  this  story,  having  prided  it- 
'df  always  on  not  suppressing  news  it 
TOught  the  public  had  a  right  to  know, 
hw  We  have  been  fully  warranted  in 
'his  case  in  acquiescing  with  the  several 
Wfe  unusual  requests  made  by  the 
'.olonel.” 

Karl  A.  Bickel,  president  of  United 
declared  his  organization  is 
**dy  to  aid  Colonel  Lindbergh  in  any 
J^ay  possible  and  expressed  confidence 
bat  the  banknote  story  would  have 
withheld  from  all  publication  had 


such  a  request  been  made  before  it 
reached  the  light  of  print. 

Bickel  Thinks  Press  Aid 

Very  Beneficial  to  Case 

“From  the  day  following  the  kid¬ 
naping,”  Mr.  Bickel  said,  “the  United 
Press  has  co-operated  in  every  way  that 
it  properly  could  to  assist  Colonel  Lind¬ 
bergh  and  his  associates  in  the  quick 
return  of  the  baby.  The  press  of  the 
United  States  as  a  whole,  has  been 
amazingly  co-operative,  when  full  con¬ 
sideration  of  the  fact  is  given  that  the 
primary  business  of  the  press  is  to  pub¬ 
lish  news,  not  to  suppress  it,  and  that 
the  newspaper  industry  is  the  most 
highly  competitive  in  the  world.  With¬ 
out  any  general  agreement  and  without 


any  effort  towards  a  conference  or 
other  form  of  consultation,  all  of  the 
press  associations  have  backed  up  every 
request  that  Colonel  Lindbergh  has 
made  of  them — a  fact  of  which  Col. 
Lindbergh  has  very  frequently  given 
evidence  of  his  understanding  and  ap¬ 
preciation.  On  Col.  Lindbergh’s  re¬ 
quest  over  100  of  the  keenest  news¬ 
paper  men  in  the  New  York,  Newark 
and  Philadelphia  district  left  his  farm^ 
and  the  road  near  his  home  the  day 
after  the  kidnaping — although  it  was 
the  scene  of  the  hottest  news  story  of 
a  decade  or  more — and  retired  miles 
away  to  Hopewell  and  Trenton.  Later 
again  on  his  request  they  ceased  cover¬ 
ing  his  movements  and  the  movements 
of  Col.  Breckenridge.  On  several  occa¬ 
sions  specific  newspapers  have  stopped 
lines  of  independent  investigation  on 
the  request  of  the  Lindbergh  family. 
It  is  unfortunate  that  the  serial  number 
story  broke  last  Saturday  but  that  was 
the  fault  of  the  rather  careless  and 
casual  way  the  treasury  department  and 
some  of  the  banks  distributed  and  re¬ 
ceived  the  pamphlets.  Had  any  real 
effort  been  made  on  their  part  to  keep 
the  matter  confidential  or  had  the  press 
associations  and  newspapers  been  ad¬ 
vised  on  the  matter  and  asked  in  ad¬ 
vance  to  protect  it  from  publication, 
there  is  no  question  in  my  mind  but 
that  no  publication  would  have  followed. 
But  no  such  request  was  made  and  per¬ 
haps  it  was  impossible  for  anyone  to 
make  such  a  request.  Certainly  the 
press  associations  did  everything  they 
could  to  assist  Colonel  Lindbergh  in 
the  matter  as  soon  as  he  advised  them 
of  his  difficulty.  With  the  possible  ex¬ 
ception  of  the  matter  of  the  serial  num¬ 
ber  story  I  do  not  believe  that  there 
has  been  any  occasion  when  the  activity 
of  the  press  in  connection  with  the  Lind¬ 
bergh  story  has  been  detrimental  and 
there  have  been  times,  I  am  sure,  when 
its  efforts  have  been  positively  bene¬ 
ficial.  Certainly  it  is  the  desire  and 
hope  of  the  United  Press  to  be  as  help¬ 
ful  as  it  posibly  can  be.” 

The  resources  of  International  News 
Service  and  Universal  Service  have 
been  and  will  continue  to  be  used  to  the 
best  interests  of  Colonel  Lindbergh, 
Joseph  V.  Connolly,  president  of  those 
organizations,  said. 

“We  have  acceded  to  every  request 
made  by  Colonel  Lindbergh,”  was  Mr. 


Connolly’s  statement,  “and  will  con¬ 
tinue  to  aid  him  in  any  way  we  can. 
The  resources  of  our  entire  organiza¬ 
tion  have  been  placed  at  his  disposal 
and  will  continue  to  be  at  his  disposal 
until  the  solution  of  this  mystery.” 

These  are  the  facts,  as  they  may  now 
be  told,  of  the  unprecedented  efforts 
of  the  press  to  aid  a  private  citizen  in 
his  horn-  of  distress.  But  there  is  yet 
another  chapter  to  recite  before  the 
story  of  how  the  newspapers  and  press 
associations  covered  this  amazing  case 
is  complete.  It  concerns  the  relations 
between  the  reporters  and  the  official 
sources  of  news  at  Hopewell  and  Tren¬ 
ton.  It  is  a  tale  of  official  suppressions, 
official  misrepresentations  of  fact  and 
official  denials  of  officially  sponsored 


statements.  The  office  of  Governor 
Moore  of  New  Jersey,  source  of  official 
bulletins  in  the  early  stages  of  the  case, 
proved  inefficient  both  from  the  news¬ 
papermen’s  standpoint  and  from  that  of 
Colonel  Lindbergh’s  advisors.  The 
present  official  source,  office  of  the  New 
Jersey  State  Police,  according  to  re¬ 
porters  on  the  scene,  is  not  much  better. 
It  is  a  breeding  spot  for  misleading 
statements  and  has  proved  itself  a  bar¬ 
rier  to  the  communication  of  legitimate 
news  to  newspaper  offices  in  New  York. 
The  reporters  have  obtained  definite 
evidence  of  wire-tapping  and  interrup¬ 
tions  to  their  telephone  calls  by  the 
State  Police. 

Governor  Takes  Charge 

of  News  Dissemination 

There  is  the  story  of  the  official  in¬ 
formation  bureau.  This  was  established 
by  Governor  Moore  in  the  first  ex¬ 
citement  of  the  case.  Bulletins  were 
given  out  and  reporters’  questions  were 
handed  in  at  the  office  in  the  State 
House  at  Trenton.  John  P.  Touhey, 
the  Governor’s  secretary,  was  the  liai¬ 
son  officer.  The  reporters  did  not  con¬ 
sider  the  bureau  very  satisfactory  from 
their  viewpoint,  but  there  was  no  con¬ 
flict  until  after  it  had  been  in  operation 
several  days.  Then,  one  day,  Robert 
Conway  of  New  York  Daily  News, 
speaking  for  all  the  reporters  gathered 
at  Hopewell,  called  Mr.  Touhey  at 
Trenton  to  ask  some  questions.  Mr. 
Touhey  was  not  at  his  office,  but  the 
telephone  operator  said  she  could  reach 
him  at  his  club  where  she  had  been 
instructed  to  get  in  touch  with  him  if 
anyone  called.  She  connected  Mr.  Con¬ 
way  with  him  there.  Mr.  Conway  was 
quite  familiar,  he  declares,  with  Mr. 
Touhey’s  voice  and  knew  he  was  talk¬ 
ing  with  him  and  not  some  other 
person.  He  asked  Mr.  Touhey  a  list 
of  questions,  the  last  one  of  which  con¬ 
cerned  the  note  left  by  the  kidnapers 
in  the  nursery.  Mr.  Touhey  answered 
all  of  them,  including  the  final  one,  the 
reporter  said.  Mr.  Conway  conveyed 
the  information  to  his  fellow  reporters, 
all  of  whom  were  sitting  in  the  room 
during  his  conversation.  The  news  thus 
obtained  was  sent  to  their  offices  by  all 
members  of  the  group.  Shortly  after  it 
was  published  requests  were  received  by 
city  editors  from  Colonel  Lindbergh’s 


headquarters  that  it  be  killed.  This  was 
part  of  the  incident  previously  narrated 
in  which  newspapers  helped  to  protect 
the  Colonel  in  connection  with  the  note, 
when  they  had  learned  his  wishes  in 
the  matter. 

Governor* s  Man  Denied 

Talking  With  Reporter 

Directly  after  this  news  was  printed 
the  reporters  at  Hopewell  were  in¬ 
formed  that  Mr.  Touhey  was  denying 
that  he  had  given  out  such  a  storj'.  Mr. 
Conway  immediately  got  in  touch  with 
Mr.  Touhey  by  telephone.  The  Gov¬ 
ernor’s  secretary  denied  to  Mr.  Conway 
that  he  had  ever  spoken  to  him.  At 
this  the  Daily  News  reporter  repeated 
the  questions  he  had  asked  in  his  previ¬ 
ous  conversation,  one  by  one,  together 
with  the  answers  Mr.  Touhey  had  given 
him.  Mr.  Touhey  then  admitted  hav¬ 
ing  answered  them,  but  persisted  in 
denying  any  knowledge  of  the  final 
question,  which  was  the  one  objected  to 
by  the  authorities.  Following  this  in¬ 
cident  the  source  of  information  for 
the  press  was  .transferred  from  the 
Governor’s  office  to  the  headquarters  of 
the  State  Police  with  Colonel  Schwartz- 
kopf  in  charge.  It  was  around  this  time 
that  Gov.  Moore  made  a  public  state¬ 
ment  that  if  the  press  would  “lay  off” 
the  Lindbergh  case  for  a  while,  the 
baby  might  he  returned. 

There  has  been  constant  disagreement 
between  the  newspapermen  and  the 
State  Police,  who  have  interfered  with 
legitimate  reportorial  activities  several 
times.  The  most  persistent  and  flagrant 
example  of  violations  of  reporters’ 
rights,  not  only  as  newspapermen  but 
as  private  citizens,  has  been  the  tapping 
of  telephone  wires  by  the  police.  In 
the  first  weeks  down  at  Hopewell  the 
reporters  could  hear  the  click  which  in¬ 
formed  them  someone  was  listening  in 
on  their  calls  to  New  York  and  nearby 
points.  Often  their  conversations  were 
interrupted  by  the  operator  cutting  off 
their  connections.  This  sort  of  thing 
seemed  to  happen,  they  told  Editor  & 
Publisher,  whenever  they  were  in  the 
midst  of  giving  important  news  to  their 
city  editors. 

One  reporter,  telephoning  from  a 
room  in  the  Hopewell  House,  was  able 
to  _  look  from  his  window  into  the 
switchboard  room  of  the  local  telephone 
exchange.  As  he  gave  his  number,  that 
of  his  New  York  office,  to  the  operator, 
he  saw  a  burly  state  trooper  pick  up 
an  extra  set  of  head  phones  and  pre¬ 
pare  to  listen  in  on  his  conversation. 
When  the  connection  was  established 
the  reporter  informed  his  city  editor 
that  he  would  “probably  have  to  go  to 
New  Brunswick  or  Elizabeth  or  some 
other  distant  point  to  tell  you  what  I 
was  going  to,  because  a  state  trooper 
is  listening  in  on  this  conversation  and 
I  can  see  him  through  my  window.” 
The  trooper  hung  up. 

Police  Answered  Query 

With  False  Information 

The  newspapermen  have  been  harried 
by  misleading  statements  and  actual 
misstatements  of  fact.  For  instance, 
there  was  a  day  when  they  wanted  to 
find  out  whether  Colonel  Lindbergh  was 
at  home  or  had  left  the  estate.  Their 
agreement  not  to  follow  him  any  place 
was  in  effect  at  the  time  and  they  had 
no  way  of  finding  his  whereabouts  ex¬ 
cept  through  the  police  office.  They 
asked  for  the  information  and  were 
given  a  statement  for  quotation  that 
the  Colonel  was  at  home  all  day.  As  a 
matter  of  fact  Colonel  Lindbergh  was 
at  that  moment  somewhere  in  the  vicin¬ 
ity  of  Vineyard  Haven  on  the  errand 
which  he  expected  would  restore  his 
baby  to  him.  Meanwhile,  as  the  Hope- 
well  reporters  were  telling  their  offices 
Lindbergh  was  at  home,  press  associa¬ 
tions  were  reporting  the  news  from 
other  points  that  he  was  seen  on  Long 
Island.  Another  time,  after  they  had 
been  informed  the  Colonel  was  at  home 
they  saw  him  returning  to  his  estate 
(Continued  on  page  8) 


WALTER  LIPPMANN’S  PLEA 

IN  HIS  copyrighted  syndicate  article  on  April  6  Walter  Lippmanii  re¬ 
ferred  to  the  statement  which  hud  been  issued  from  Trenton  wherein  it 
was  stated  that  Colonel  Lindbergh  felt  that  in  existing  circumstances  he 
should  be  privileged  to  move  about  without  encumbrance,  check-up  or 
accounting.  Mr.  Lippmann  jumped  to  the  conclusion  that  reporters  were 
deliberately  bothering  tbe  Colonel  and  declared  that  “it  is  cruel  curiosity 
which  forces  him  to  devote  so  much  energy  to  evading  publicity  wlien  he 
needs  his  whole  strength  to  search  for  his  child.  But  even  more  cruel  is 
the  possibility  that  the  kidnapers,  knowing  how  he  is  watched,  will  not 
dare  to  communicate  with  him.”  He  then  asked  newspaper  publishers  to 
agree  to  give  the  Colonel  “the  relief  for  which  he  is  pleading.” 

This  affecting  prayer  for  relief  appears  to  have  been  based,  not  upon  any 
serious  cause  for  complaint  by  Col.  Lindbergh  that  he  was  being  denied 
freedom  of  action,  but  rather  upon  an  “official”  statement  which  was  indeed 
a  precautionary  measure,  issued  at  a  time  when  the  Colonel  knew  he  would 
be  much  abro.nd  from  his  home  to  meet  the  kidnapers.  He  had  been  hailed 
on  the  road  on  the  previous  day  by  a  couple  of  reporters  and  had  made 
the  same  request  of  them  and  they  immediately  withdrew. 
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EDITORS’ VIEWS  ON  LINDBERGH  COVERAGE 

Difficult  Job  Considered  Well  Done  Despite  Criticism  By  Outsiders — Press  Sacrificed  Much  To 
Aid  Search  Is  Opinion — Publicity  Forced  By  Circumstances 


Editorial  executives  in  com¬ 
prehensive  statements  to  Editor  & 
Publisher  this  week  told  of  tiie  indi¬ 
vidual  policies  followed  by  their  news¬ 
papers  in  the  Lindbergh  case  and  ex¬ 
pressed  their  views  regarding  its  cov¬ 
erage  and  criticism  of  the  press  by 
writers  and  the  public  in  general.  Ex¬ 
cerpts  from  these  statements  follow 
Fred  Fuller  Shedd,  editor,  Phila¬ 
delphia  Bulletin  and  president  of  the 
American  Society  of  Newspaper  Edi¬ 
tors  :  Whether  or  not  less  publicity 
would  have  rendered  easier  negotia¬ 
tions  with  the  kidnapers  of  Col.  Lind¬ 
bergh’s  boy  is  a  matter  of  sp^ulation. 

It  is  conceivable  that  if  there 
had  been  no  stir  of  public  mind 
and  passion,  in  resentment  of  the 
brutal  crime,  the  kidnapers  would  have 
had  less  reason  for  caution  and  might 
have  been  more  direct  and  prompt  in 
their  dickering  for  ransom.  But  that 
situation  is  beyond  consideration.  The 
newspapers  are  retained  by  the  public 
for  the  quest  and  publication  of  news 
which  is  of  public  interest.  And  the 
public  was  concerned  in  the  welfare  and 
comfort  and  the  safety  of  Col.  Lind- 
^rgh  and  his  family  to  such  a  degree 
that  the  newspapers  would  have  failed 
in  their  duty  if  they  had  not  sought  to 
give  their  readers  all  the  information 
obtainable  and  legitimate  for  publica¬ 
tion  in  this  matter.  Undoubtedly 
tliere  were  some  distortions  of  news¬ 
paper  service,  some  blunders  and  per¬ 
haps  some  deliberate  abuses.  But,  by 
and  large  I  believe  that  the  newspapers 
of  the  country,  .particularly  those  spe¬ 
cifically  represented  at  Hopewell  and 
later  at  Trenton,  exhibited  creditable 
news  enterprise,  exercised  sound  news 
judgment,  evidenced  sympathetic  help¬ 
fulness,  and  did  their  duty  well.  At  a 
time  when,  whatever  clue  there  may 
have  been  within  the  Lindbergh  home 
and  immediate  circle,  there  was  a  real 
or  simulated  lack  of  definite  informa¬ 
tion  or  even  suspicion  in  the  minds  of 
the  police  authorities,  so  far  as  news¬ 
paper  men  could  know,  newspaper  enter¬ 
prise  chased  out  every  slightest  lead, 
ferreted  out  every  possible  suggestion 
and  did  everything  that  they  were  per¬ 
mitted  to  do.  And  I  have  not  had  the 
slightest  reason  to  believe  that  anjdhing 
was  done  that  was  not  done  in  sincere 
sympathy  with  the  tragic  plight  of 
Col.  Lindbergh  and  his  family,  and  it 
may  develop  that  much  that  was  done 
was  of  practical  help  to  the  real  search, 
even  though  it  led  and  diverted  attention 
away  from  the  trail.  It  is  impossible 
to  present  a  brief  for  every  newspaper 
or  newspaper  worker  participating  in 
this  story.  But  applying  the  test  to  the 
newspaper  service  as  a  whole  I  believe 
that  it  was  well  done,  and  that  it  was 
serviceable.  It  was  the  duty  of  the 
newspapers  to  give  the  public  the  news. 
And  it  was  also  the  duty  of  the  news¬ 
papers  to  give  such  prominanece  and 
space  to  the  news  and  to  present  it  in 
its  color  and  detail  so  truly  that  the 
public  mind  should  be  stirred  to  the 
virile  interest  and  passion  that  was  due. 

Charles  H.  Dennis,  editor,  Chicago 
Daily  Nettfs:  In  my  judgment,  the 
reputable  newspapers  of  the  United 
States,  in  view  of  the  enormous  public 
interest  in  the  Lindbergh  kidnaping 
case,  have  shown  admirable  restraint 
in  their  efforts  to  present  all  legitimate 
phases  of  the  poignant  story.  Our  staff 
representatives  and  our  press  associa¬ 
tion  services  on  a  number  of  occasions 
have  informed  us  of  details  that  by 
agreement  were  not  published  because 
publication  was  thought  by  officials  en¬ 
gaged  in  the  search  to  be  inadvisable 
as  likely  to  interfere  with  the  efforts 
they  were  making  to  recover  the  child. 
We  have  complied  with  these  requests. 

Such  so-called  sensationalism  as  has 
developed  in  connection  with  the  Lind¬ 
bergh  case,  so  far  as  my  observation 


goes,  has  ben  mainly  the  result  of  too 
much  talk  by  publicity-hunting  would- 
be  negotiators  and  by  the  police. 

From  the  first  up  to  the  presfent  mo¬ 
ment,  The  Daily  News  has  been  ready 
to  make  almost  any  sacrifice  of  news  if 
by  so  doing  it  might  help  to  recover  the 
kidnaped  baby.  Its  duty  to  its  readers 


DISCUSSED  “MORATORIUM” 
ON  LINDBERGH  NEWS 

N  AN  editorial  in  Albany 
Knickerbocker  Press  for  April 
9,  Lindbergh  case  publicity  was 
discussed,  and  the  editor  asked 
readers  frankly  if  matters  would 
have  been  helped  if  the  news¬ 
papers  had  completely  suppressed 
the  news. 

“It  is  a  debatable  matter,”  the 
editorial  read,  “whether  publicity 
was  good  or  bad  for  the  hunt. 
Col.  Lindbergh  himself  sounded 
the  first  alarm,  evidently  in  the 
belief  that  the  public  could  help 
to  find  the  hahy.  Police  officials, 
also,  sought  cooperation  of  radio 
and  the  press.  Mrs.  Lindbergh 
appealed  to  the  Associated  Press 
to  publish  the  diet  of  the  ailing 
child.  Is  it  conceivable  that  the 
kidnaping  could  have  been  kept 
secret  even  if  the  newspapers  had 
not  breathed  a  word  about  it?” 


requires  it  at  all  times  to  print  the  news 
as  fully  and  fairly  as  that  is  possible 
while  complying  with  the  requirements 
of  justice  and  common  decency. 

Arthur  J.  Sinnott,  managing  edi¬ 
tor,  Neimri  (N.  J.)  Evening  Ne7vs; 
Because  of  the  Newark  News’  standing 
in  this  region,  we  were  in  a  position 
to  get,  and  we  did  get,  many  facts  about 
the  Lindbergh  case  not  otherwise  avail¬ 
able.  We  purposely  restrained  from 
exploiting  this  advantage.  As  a  result 
of  this  restraint,  we  have,  more  than 
once,  taken  a  licking. 

We  withdrew  our  men  from  Lind¬ 
bergh’s  estate  the  day  after  the  kid¬ 
naping.  We  withdrew  our  men  from 
Hopewell  entirely  five  days  after  the 
kidnaping.  We  were  the  first  paper 
to  take  the  story  off  page  one.  We 
printed  the  story  thereafter  on  page  one 
only  when  the  situation  warranted. 


(Continued  from  page  7) 
from  one  of  his  many  expeditions.  The 
reporters  have  at  no  time  objected  to 
any  refusal  to  give  out  information,  on 
any  subject,  but  they  hold  that  deliberate 
attempts  to  misinform  them  is  harmful 
to  them  and  Col.  Lindbergh  alike. 

The  only  time  the  newspapermen 
have  been  inside  the  borders  of  the 
Lindbergh  estate  since  they  were  re¬ 
quested  to  leave  was  last  week  during 
the  grass  fire  which  burned  to  within 
20  yards  of  the  house.  When  the  fire 
alarm  sounded  in  Hopewell  the  report¬ 
ers  and  photographs  with  true  news¬ 
men’s  instinct  started  for  the  scene. 
They  did  not  know  the  location  of  the 
fire.  The  local  fire  department  is  a 
volunteer  organization  and  anyone  is 
allowed  to  climb  aboard  the  fire  truck 
and  go  to  the  blaze.  The  incident 
promised  excitement,  and  the  news¬ 
papermen,  with  the  consent  of  Charles 
Williams,  local  fire  chief,  boarded  the 
truck.  When  they  found  themselves 
whirling  through  the  gate  of  the  Lind¬ 
bergh  estate  they  were  quite  surprised, 
but  they  leaped  from  truck  and  grab¬ 
bing  brooms  proceeded  to  stamp  out  the 
fire.  Colonel  Lindbergh  joined  in  the 
fire  fighting  and  when  the  blaze  had 
been  extinguished  he  courteously 
thanked  the  newsmen.  A  photographer 
who  had  brought  along  his  camera  for 


Our  policy  in  handling  the  reams  of 
copy  that  flowed  over  the  wires  and 
from  our  staff  was  to  lay  aside  each 
tip,  clew  or  questionable  story  until  the 
source  had  been  ascertained.  In  almost 
every  instance  these  stories  later  were 
discredited  and  not  used  in  The  News. 

Every  editor  must  be  aware  of  the 
criticism  about  newspapers  concerning 
the  Lindbergh  case.  It  is  a  situation 
where  the  newspaper  is  damned  if  it 
does  and  damned  if  it  doesn’t.  Every¬ 
body  wants  to  know  what  is  going  on 
and  many  of  the  people  who  possess  this 
desire  for  full  information  are  the  ones 
who  say  that  the  newspapers  should  not 
have  given  so  much  publicity  to  the 
kidnaping.  I  don’t  like  to  criticise  the 
public  for  inconsistency,  but  I  stick  to 
my  conviction  that  no  man  has  been 
treated  with  greater  consideration  by 
the  majority  of  newspapers  than  Colonel 
Lindbergh. 

W.  E.  Bowman,  editor,  Newark 
Star-Eagle:  It  is  my  impression  that 
newspaper  editors  have  permitted  their 
hearts  rather  than  their  heads  to  govern 
their  handling  of  the  Lindbergh  kid¬ 
naping.  The  general  public  is  acting  in 
the  same  way,  but,  since  mass  thinking 
often  reflects  sentimentality  rather  than 
reasoned  judgment,  its  attitude  is  not 
unusual.  The  newspapers,  supposedly 
more  pragmatical  than  the  public  in 
mirroring  the  ramifications  of  modern 
civilization,  have  scrapped  normal  news 
policies  and  gone  to  unprecedented 
lengths  to  assist  Colonel  and  Mrs.  Lind¬ 
bergh  to  recover  their  child.  The  good 
intent  of  the  press  is  beyond  question. 

Weighing  all  of  the  developments  in 
the  case  it  seems  to  me  that  as  much — 
or  perhaps  more — would  have  been  ac¬ 
complished  in  recovering  the  baby  and 
society  would  have  been  better  pro¬ 
tected  from  lawlessness  had  the  news- 
pa|»rs  held  fast  to  established  news 
policies. 

William  S.  Hunt,  managing  editor, 
Nexvark  Sunday  Call:  With  the  ex¬ 
ception  of  two  tabloids,  the  newspapers 
of  the  metropolitan  section  struck  me 
as  sincerely  working  to  aid  the  Lind¬ 
berghs  and  at  the  same  time  to  provide 
for  the  greatest  reader  interest  of  recent 
years.  It  was  not  an  easy  thing  to  bal¬ 
ance  these  two  desires. 

The  policing  of  the  case  in  its  early 
days  was  more  like  a  picnic  than  any¬ 


a  shot  of  the  fire — wherever  it  might 
have  been — snapped  a  few  pictures  of 
the  scene.  When  a  trooper  attempted 
to  interfere  Colonel  Lindbergh  inter¬ 
rupted. 

“Let  him  take  all  the  pictures  he 
wants,”  he  ordered. 

When  the  newspapermen,  tired,  be¬ 
grimed  and  choked  with  smoke  went  to 
the  garage  with  the  Colonel’s  permis¬ 
sion,  to  wash  the  grime  from  their 
hands  and  faces  they  were  greeted  with 
the  surprising  scene  of  several  troopers 
and  detectives,  clean  and  fresh,  sitting 
around  calmly  playing  cards. 

During  the  less  exciting  periods  of 
the  Hopewell  assignment  the  reporters 
sit  in  their  hotels  or  in  the  press  room 
which  has  been  established  in  the  rail¬ 
road  station  and  discuss  the  case  or 
they  make  brief  trips  and  ’phone  calls 
to  check  up  information  wanted  by  their 
offices.  They  have  established  many 
friendly  contacts  with  the  good  citizens 
of  Hopewell  who  consider  them  well 
behaved  and  gentlemanly.  Impressions 
received  by  this  writer  from  some  of 
the  Hopewell  people  are  that  the  re¬ 
porters  are  far  from  the  uncouth  crowd 
pictured  by  authors,  scenarists  and  play¬ 
wrights. 

People  say  they  have  acted  with  re¬ 
straint  and  fairness  in  all  their  con¬ 
tacts  with  them. 


thing  else.  The  New  Jersey  State 
police,  the  Secret  Service  (or  those 
who  asserted  they  were),  and  the  police 
of  Newark,  Jersey  City,  New  York, 
Trenton,  and  other  places  made  an  out¬ 
ing  of  it.  Eventually  control  of  it 
drifted  into  the  hands  of  the  New  Jer¬ 
sey  State  Police  which  is  a  road  patrol¬ 
ling  ^y  unequipped  for  the  detection 
of  crime.  From  all  these  sources  there 
arose  a  clamor  that  had  to  be  reflected 
unfavorably  in  the  press.  This  was  fol¬ 
lowed  by  a  re-action  in  which  too  much 
reticence  was  instituted  by  the  author¬ 
ities. 

In  this  turmoil  it  has  seemed  to  me 
the  press  generally  has  striven  to  be 
helpful,  the  culmination  of  which  was 
the  Associated  Press  request  for  the 
suppression  of  the  facts  about  the 
$50,000  of  Saturday  last,  which  was  the 
peak  of  co-operation,  as  well  as  highly 
dangerous  policy. 

Robert  Choate,  managing  editor, 
Boston  Herald:  All  criticism  of  news¬ 
papers  on  the  Lindbergh  kidnaping  is 
what  might  naturally  be  expected  after 
the  event.  In  my  opinion  the  immedi¬ 
ate  notification  of  the  press  of  the  Wd- 
napirig  of  the  child  resulted  in  the  great¬ 
est  national  and  international  search  in 
the  next  three  or  four  days  that  has 
ever  been  held.  Had  this  immediate  pub¬ 
licity,  which  led  to  the  minute  scrutiny 
of  every  suspicious  circumstance  and 
person,  resulted  in  the  finding  and  r^ 
turn  of  the  child  the  newspapers  would 
have  been  warmly  commended.  So  far 
as  I  can  see  the  newspapers  have  han¬ 
dled  the  case  in  such  a  way  that  every 
interest  of  the  Lindbergh  family  h« 
been  carefully  protected  and  every  re¬ 
source  of  newspaper  publicity  has  been 
devoted  to  the  end  that  the  child  might 
be  returned.  The  attitude  of  the  press 
towards  the  three  Norfolk  negotiators 
has  been  one  of  entire  willingness  to 
serve  their  ends  rather  than  any  inten¬ 
sive  effort  to  report  the  real  news  of 
their  activities.  The  publication  of  the 
serial  numbers  of  the  notes  used  in  the 
attempt  to  ransom  the  baby  indicates 
that  after  all  other  means  have  failed 
the  newspapers  must  serve  as  the  best 
agencies  through  which  the  return  of 
the  baby  may  be  brought  about. 

Henry  T.  Claus,  editor-in-chief, 
Boston  Evening  Transcript:  Once  the 
bare  announcement  was  out  that  the 
Lindbergh  baby  had  been  kidnaped, 
nothing  the  newspapers  did  or  did  not 
do  affected  in  any  degree  the  chan^ 
for  the  return  of  the  child.  If  the  kid¬ 
naping  itself  could  have  been  kept 
secret,  it  might  have  been  possible  to 
negotiate  effectively  with  the  kidnapers. 
But  when  the  news  had  been  published 
that  the  baby  was  gone,  public  opinion 
did  the  rest.  It  set  every  man’s  hand 
against  the  kidnapers  and  the  kidnapers 
knew  it.  Even  if  the  newspapers  had 
not  printed  another  line,  the  return  of 
the  child  became,  from  that  time  on, 
an  extremely  difficult  procedure  from 
the  standpoint  of  the  kidnapers. 

On  this  one  point  at  least — responsi¬ 
bility  for  the  non-retum  of  the  hiaby-^ 
it  seems  to  me  that  the  newspapers’ 
skirts  are  clear.  But  they  have  other 
things  to  answer  for.  They  have 
printed  stories  that  they  ought  never  to 
have  printed.  They  have  listened  to 
anyone  who  would  talk  and  treated  what 
w'as  said  as  the  gospel  truth.  They  have 
magnified  bacl^ard  gossip  into  the 
status  almost  of  official  pronouncement 
They  have  inspired  hope  in  their  _r<a^ 
ers  when  the  use  of  the  most  limited 
intelligence  would  have  told  them  that 
there  was  no  grounds  for' hope  at  that 
particular  time. 

I  know  all  about  the  difficulties  of  the 
situation.  It  was  a  story  of  tremendous 
public  appeal.  Readers  wanted  to  read 
everything  about  it  that  they  could  W 
their  eyes  on.  Police  and  public  officials 
(Contimted  on  page  46) 
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ORIGINAL  IDEAS  NEEDED  A.  A.  A.  A.  TOLD 

Business  Men  Must  Find  New  Methods  To  Stimulate  Recovery— Publisher  Says  That  Any 
Savinsrs  From  Lowered  Rates  Must  Be  Reinvested  in  Advertising  To  Promote  Sales 


iBu  tekffraph  to  Editor  &  Plblishek) 
iTtASHINGTON,  April  14— Mem- 
W  bers  of  the  American  Association 
Advertising  Agencies,  opening  their 
^ual  convention  at  the  Hotel  May- 
jower  here  today,  heard  a  warning 
rom  Dr.  Paul  H.  Nystrom,  of  Colum- 
iu  University,  New  York,  that  national 
iivertisers  must  consider  original  ideas 
,r  re-establishing  their  customers’ 
jrchasing  power. 

“Why  not  help  them  get  back  to 
lork?”  He  asked.  "Why  not  start 
.line  campaigns  to  find  markets  for 
aeir  products  as  well  as  yours?  All 
jr  charities,  doles,  chests,  and  block- 
ais  are  hopeless  as  remedies  for  busi- 
tss  depression.  What  is  needed  is  that 
jtoduction,  distribution,  and  business 
aBt  be  revived.  That  is  the  responsi- 
Jity  of  business.” 

The  agency  men  and  their  guests 
lard  from  W.  L.  Day,  vice-president 
i  the  J.  Walter  Thompson  Company, 
i  defense  of  competitive  copy  and  a 
[fotest  against  any  form  of  regulation 
liiich  would  bar  advertising  that  might 
cjure  a  competitor’s  business. 

They  heard  from  other  speakers  pre¬ 
dictions  of  new  forms  which  business 
rill  take  in  the  future,  including  a 
iorecast  that  there  will  be  no  adver- 
csing  agencies  in  their  present  form  ten 
vars  hence.  They  heard  repeated  and 
confident  statements  of  a  business  up¬ 
turn  to  come. 

Tonight  at  the  annual  banqet  they 
hard  a  newspaper  publisher,  John 
imrt  Bryan,  of  Richmond,  \’a.,  in¬ 
sist  that  if  newspapers  are  to  make 
reductions,  there  must  be  evidence  that 
idrertisers  will  not  put  the  saving  in 
lieir  pockets,  but  will  use  additional 
jage  in  an  aggressive  attempt  to  in¬ 
crease  sales. 

Mr.  Bryan,  publisher  of  the  Riclt- 
rmd  Neu’S-Leadcr,  was  the  speaker  at 
lie  banquet  Thursday  night.  Enter- 
Uifflnent  was  furnished  by  radio  stars 
«' the  Columbia  Broadcasting  Company. 
Mr.  Bryan  warned  his  hearers  that  if 
wertising  rate  cuts  result  merely  in 
avings  to  the  advertisers,  instead  of  in 
acreased  linage,  there  will  be  “no  in- 
ixement  whatever”  for  newspapers  to 
i»er  their  charges.  Any  savings  of 
is  sort,  he  urged,  should  be  “put  back 
*0  newspajiers  to  encourage  sales 
iirough  newspapers.”  He  referred  to 
i*  large  shrinkage  in  advertising  linage 
said  that  newspapers  could  not 
dord  to  reduce  their  unit  costs  unless 
»rt  is  an  increase  in  the  number  of 
sits. 

“In  every  line  of  business,”  he  said, 
'here  the  seller  lowers  his  price  per 
sit,  his  effort  and  purpose  are  to  at- 
ttet  more  sales  and  to  make  up  in 
'clume  of  sales  what  he  loses  in  profit 
®  each  sale. 

“Most  campaigns  are  in  units  of  so 
•any  advertisements,  no  more,  no  less. 
W  course  this  simplifies  the  work  of 
he  agencies,  but  it  also  mechanizes  and 
■«s  the  personality  of  the  campaign. 
“Now  if  the  individual  newspaper  is 
cBt  a  cog  in  an  immense  and  unthink- 
•*  machine,  then  there  is  no  induce¬ 
ment  to  any  paper  to  co-operate  by 
■ducing  rates,  for  the  advertising 
<ency  is  going  to  give  it  the  business 
■  not,  anyhow.” 

Mr.  Bryan’s  speech  did  not  refer  to 
'  own  pajier  which  on  April  1  made 
1  10  per  cent  reduction  in  national 
•ivertlMiig  rates  in  an  effort  to  stirnu- 
-te  business.  Privately  he  told  in- 
■■•rer'  that  the  new  rates  had  not  been 
1  ■  effect  long  enough  to  show  what  the 
[  would  be.  Much  of  Mr.  Bryan’s 
[  was  devoted  to  a  review  of  past 

I'ri'Kls  of  depression  to  show  that  they 
;  ■■'1  worse  factors  than  the  present. 

“Out  of  this  terrible  catastrophe  in 
'iiich  we  now  find  ourselves,”  he  said, 
f  'e  are  ultimately  headed  for  calmer 
5  and  sunnier  days,  a  wider  distri- 
Kiinn  of  wealth  and  a  larger  dissemi- 


By  ROBERT  S.  MANN 

nation  of  knowledge  than  this  country  other  goods  a  few_  years  ago,  but  that 
has  ever  before  enjoyed.  This  is  not  the  public  memory  is  short,  and  that  now 


phophecy,  but  common  sense. 


it  is  remembered  only  that  they  have  not 


“'To  judge  by  the  contemporary  arti-  declined  in  price  as  much  as  most  other 
cles  in  our  journals,  or  the  wails  from  lines. 

In  the  great  struggle  of  independent 
retailers  against  chains,  and  of  depart¬ 
ment  stores  against  both  chains  and 
specialty  shops,  the  manufacturer  and 
advertiser  of  well-known  products  is 
apt  to  be  the  heaviest  loser.  Ultimately 
he  must  choose  which  side  he  will  deal 
with. 

“My  closing  thought,”  said  Ur. 
Nystrom,  “is  that  this  is  not  a  time  for 
quitting,  for  slacking,  for  withdrawing 
from  activity.  Business  will  get  better 
when  business  men  go  out  and  make  it 
better.  This  is  a  time  for  effort.  This 
is  a  time  for  advertising,  for  sales  pro¬ 
motion,  for  energetic  selling.  If  your 
sales  are  not  as  good  as  they  should  be, 
find  out  why.  If  your  product  is  not 
what  the  people  want,  change  it.  If 
your  selling  methods  are  ineffective, 
change  them.  More  important  still,  if 
your  customers  can  no  longer  buy  be¬ 
cause  they  have  nothing  with  which  to 
pay,  find  out  the  reasons  for  that  and 
John  Benson  then  consider  the  possibility  of  a  little 

A. A. A. A.  President  original  service.  If  your  customers’ 

purchasing  power  has  been  cut  because 
Congress.  Wall  Street,  or  even  higher  of  unemployment,  why  not  start  some 
up.  one  would  think  that  there  had  never  campaigns  to  find  markets  for  their 
been  dark  days  before.  products?” 

“In  1837  not  only  did  we  have  no  Mr.  Day,  arguing  against  regulation 


been  dark  days  before.  products?” 

“In  1837  not  only  did  we  have  no  Mr.  Day,  arguing  against  reg[ulation 
Federal  Reserve  Board,  but  we  actually  which  _  might  hamper  advertising  in 
had  no  banks,  seeing  that  every  single  using  its  full  power,  said; 
one  failed.  To  those  who  went  through  “Frankly  I  believe  that  there  is  an 
that  ‘delirium  tremens’  panic  we  who  evil  tendency  in  advertising  today  which 
complain  today  ‘ain’t  been  nowhere  nor  emphasizes  routine  tactics  at  the  expense 


seen  nothing.’ 


of  shrewd  and  sound  application  of 


“Congress  is  jacking  up  taxes  on  the  basic  ideas  and  copy  themes, 
few  who  still  have  incomes,  but  in  1837  “We  like  to  believe  that  a  big  expen- 
Congress  was  compelled  to  pass  a  gen-  diture  devoted  to  the  exploitation  of  a 
eral  bankruptcy  law  by  which  thousands  weak  basic  idea  will  succeed ;  that  fine 
of  distressed  debtors  were  relieved  writing  and  fine  art  are  appreciated  by 
from  their  obligations,  and  six  states  “the  public.  We  become  over-prettified, 
took  refuge  behind  the  eleventh  amend-  vve  rely  on  old  routine  themes,  we  resent 
nient  and  repudiated  their  public  debts  and  reject  the  new  and  disagreeable 


in  whole  or  in  part. 

“It  is  true  that  farm  products  touched 


discovery. 

“Today  there  is  a  school  of  thought 


a  lower  level  in  1842  than  has  even  been  that  would  even  bar  from  use  by  adver- 
reached  before  or  since.  But  the  tising,  scientific  facts  newly  discovered 

country  steadily  increased  in  produc-  and_  possibly  inimical  to  established 

tion,  and  the  world  didn’t  stand  still.  Inisiness.  We  must  deny  the  consumer 

nor  did  the  United  States  long  pause  better  food  to  eat  because  some  man 


in  the  valley  of  humiliation. 


or  some  group  of  men  has  invested  a 


“From  IMO  to  1930,  except  for  a  few  million  dollars  in  plants  which  may 
very  sharp  drop  in  1920  in  metals  and  be  wrecked  by  the  new  scientific  dis- 


cottoii,  the  production  of  the  basic  com 


Yet  in  every  efficiently  con- 


modities  of  the  world  has  been  steadily  ducted  plant  in  America  obsolete  ma- 
upward.  thinery  is  scrapped  as  soon  as  more  effi- 

“ Plenty  there  Ik-  who  will  say:  cient  methods  are  devised.  Shall  crea- 
‘nothing  can  be  done  because  the  Danu-  tive  thinking  in  selling  be  denied  the 
bian  conference  broke  up,’  and  I,  for  free  expression  which  is  given  to  plant 
one,  do  not  believe  that  one-half  of  management? 

these  prophets  of  woe  know  what  a  “The  advertising  agencies  of  America 
Danubian  conference  is,  or  what  it  are  taking  a  leading  part  today  in 
would  have  done  if  it  had  not  broken  up.  persuading  industry  to  get  its  feet  wet 
“Very  many  wise  men  fear  we  have  in  the  all-important  field  of  abstract 
too  much  food  and  clothing,  too  many  research.  The  result  of  such  leadership 
railroads  and  motor  cars,  too  many  by  the  agencies  is  bringing  to  the  public 
homes  and  factories.  Well,  as  Lord  John  better  food,  better  health,  better  and 
Russell  said  about  straightening  the  cheaper  clothing,  saner  hygienic  methods 
Thames:  ‘If  very  many  wise  men  had  in  the  home,  countless  safeguards  which 
always  been  followed  we  should  still  make  for  human  happiness.  Shall  the 
be  eating  acorns  and  wearing  skins.’  spirit  of  fair  competition  prohibit  such 
Let  us  not  turn  tail  and  flee  from  new  valuable  benefits  from  reaching  the  pub- 
power  and  new  responsibility,  hut  let  lie  by  the  most  forceful  and  informative 
us  rather  march  forward  into  the  dawn  advertising  copy  that  may  be  devised? 
of  a  new  era.”  “Are  we  in  the  future  to  face  laws 

Dr.  Nystrom,  tracing  the  history  of  or  codes  designed  to  restrict  the  intelli- 
national  advertising,  told  the  convention  gent  and  imaginative  manufacturer  to 
at  the  afteriKxm  session  that  many  large  the  pace  of  his  lowliest  competitor? 
concerns  were  finding  by  bitter  exiieri-  Will  such  laws  be  in  the  real  interest 
nice  that  obtaining  nation-wide  distri-  of  the  public,  or  will  they  be  the  venal 
bution  was  costly  and  not  always  worth  and  detestable  kind  of  regulation  adopted 
v\hile.  solely  for  commercial  interests? 

M  the  same  time  they  were  find-  “It  is  for  the  advertising  agencies  of 


v\hile.  solely  for  commercial  interests? 

M  the  same  time  they  were  find-  “It  is  for  the  advertising  agencies  of 
ing  that  narrower  margins  of  retailers  .America  to  say  whether  they  prefer  to 
and  the  use  of  national  brands  as  loss  throw  open  the  throttle  of  mind  and 
leaders  were  encouraging  the  use  of  imagination,  of  clear  thinking  and  free 


private  brands  and  liKal  brands. 


expression,  or  whether  they  choose  to 


Nationally  advertised  goods,  he  said,  creep  at  the  snaiUs  pace  which  common- 
had  not  gone  up  in  price  as  fast  as  place  methods  dictate.” 


Friday’s  program  was  to  include  a 
closed  session  in  the  morning,  at  which 
officers  were  to  be  elected,  and  an  open 
session  in  the  afternoon  devoted  to 
broadcast  advertising.  Specifically,  the 
question  of  how  far  the  sponsor  of  a 
broadcast  program  should  go  in  adver¬ 
tising  his  wares  was  to  be  debated,  with 
a  likelihood  that  proposals  for  the 
mere  announcement  of  the  sponsor’s 
name  and  business  would  be  aired. 
Such  a  proposal  would  undoubtedly  be 
thoroughly  unpopular  with  the  agency 
men. 

Senator  C.  C.  Dill  of  Washington  and 
Representative  E.  L.  Davis  of  Ten¬ 
nessee  were  on  the  program  to  discuss 
broadcast  advertising  from  the  view¬ 
point  of  the  government.  Senator  Dill 
is  one  of  the  authors  of  the  congres¬ 
sional  resolution  which  started  the 
present  investigation  of  the  broadcast¬ 
ing  industry  by  the  Federal  Radio  Com¬ 
mission. 

Following  these  two,  the  advertisers’ 
side  of  the  matter  was  to  be  presented 
by  representatives  of  the  agencies  most 
active  in  the  broadcast  field.  At  pre¬ 
vious  conventions  some  speakers  have 
insisted  that  advertisers  would  refuse  to 
bear  the  heavy  costs  of  broadcasting  un¬ 
less  given  freedom  to  ballyhoo  their 
products  at  length.  However,  a  year  is 
a  long  time  in  the  development  of 
radio,  and  it  seemed  more  likely  that 
this  year  the  emphasis  would  be  placed 
on  showmanship,  with  the  idea  that  an¬ 
nouncements  could  be  so  handled  as  to 
avoid  giving  offense,  even  though  com¬ 
paratively  long. 

NEGOTIATING  NEW  SCALES 

Buffalo  and  Syracuce  Dailies  Ask 
Unions  For  Reductions 

(Special  to  Editor  &  Publisher) 
Syracuse,  N.  Y.,  April  12. — A  $6  a 
week  wage  cut  and  changes  in  working 
conditions  are  asked  of  the  typographi¬ 
cal  union  by  the  three  Buffalo  daily 
newspapers,  it  was  announced  today  by 
K.  H.  Thiesing,  executive  secretary  of 
the  New  A’ork  State  Publishers’  Asso¬ 
ciation,  with  central  offices  here.  Tlie 
present  scale  is  $55  for  night  work  and 
$52  for  day  work. 

The  Buffalo  Evening  Netvs,  the 
F.zmxing  Times,  and  the  morning 
Courier-Express  presented  the  joint 
proposition.  Mr.  "Thiesing  went  to  Buf¬ 
falo  to  present  the  matter,  which  is  now 
in  the  conciliation  stage. 

The  three  publishers  of  Syracuse,  in¬ 
cluding  the  Post-Standard,  the  Herald 
and  the  Journal,  have  asked  the  press¬ 
men  and  the  stereotypers  to  take  a  10 
per  cent  cut.  The  present  scale  for  the 
pressmen  is  $45  for  both  day  and  night 
work  and  changed  working  conditions 
are  also  asked.  The  prevailing  scale 
for  the  streotypers  is  $46.50. 

A  decision  is  expected  soon  relative 
to  the  proposals  of  the  Syracuse  news¬ 
papers  for  a  $5  a  week  cut  to  the  typo¬ 
graphical  union.  Prof.  Samuel  Cahan 
of  the  Department  of  Journalism,  Syra¬ 
cuse  University,  is  acting  as  arbitrator 
and  he  has  heard  both  sides  present 
their  cases  in  the  matter. 

STORES  TAKE  BIG  SPACE 

Department  stores  in  northern  New 
Jersey  have  started  their  spring  drives 
with  renewed  newspaper  advertising. 
The  campaign  opened  April  7.  Quack- 
I  enbush,  Paterson,  took  six  full  pages 
in  the  Hackensack  Evening  Record  and 
seven  pages  in  the  Paterson  Morning 
Call  on  April  8  in  addition  to  one  and 
two  pages  in  other  Passaic  County 
dailies.  Hahne’s,  Newark,  three  pages 
in  the  Newark  Evening  News,  April  7 ; 
•  five  in  the  Newark  Evening  News  and 
1  one  in  Elizabeth  Daily  Journal,  April  8. 
;  Bamberger’s,  Newark,  three  pages, 
>  Newark  Evening  News,  April  7;  two, 
Elizabeth  Daily  Journal  and  two, 
Newark  Evening  News,  April  8. 
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Editor 

TOPICS  CHOSEN  FOR 
SMALL  DAILIES 


Advertiting  Rates  and  Economy 

Methods  To  Be  Discussed  at 
Special  A.N.P.A.  Session — 
Mills  to  Address  A.  P. 

Discussions  of  the  advertising  rate 
problem,  methods  of  holding  advertising 
volume  and  means  of  cutting  production 
and  promotion  costs  without  harming 
newspaper  quality  will  be  the  main 
features  of  the  special  meeting  for 
small  daily  newspapers  to  be  held  at 
2  p.m.,  April  26,  during  the  annual 
convention  of  the  American  Newspaper 
Publishers’  Association  at  the  Hotel 
Waldorf-Astoria,  New  York.  This 
will  be  the  first  day  of  the  convention. 
The  annual  meeting  of  the  Associated 
Press  will  be  held  in  the  Grand  Ball¬ 
room  of  the  Waldorf  on  Monday.  The 
speaker  at  the  annual  luncheon  of  the 
A.P.  will  be  the  Hon.  Ogden  L.  Mills, 
Secretary  of  the  Treasury. 

The  three  outstanding  topics  selected 
for  discussion  by  the  committee  for  the 
small  dailies’  meeting  are: 

Plans  and  methods  used  to  reduce 
production  and  promotion  costs  of 
newspaper  publishing  without  affecting 
quality. 

Why  it  is  impractical  for  newspapers 
to  reduce  advertising  rates. 

What  practical  methods  have  been 
used  successfully  to  hold  advertising 
volume  or  at  least  to  retard  advertising 
losses  ? 

In  addition  to  these  three  main  topics 
a  wide  variety  of  subjects  has  been  pre¬ 
pared  for  general  discussion  of  interest 
to  the  editorial,  business,  circulation 
and  mechanical  departments.  They  are: 

Editorial 

What  do  you  as  a  publisher  know 
about  your  own  editorial  department  ? 

How  a  publisher  can  save  money  and 
build  good  will  by  adapting  his  news¬ 
paper  to  the  community. 

What  can  newspapers  do  to  build 
good  will? 

Have  newspaper  publishers  obtained 
any  substantial  cuts  in  the  price  of  their 
features  ? 

Business 

Will  a  newspaper,  in  the  long  run, 
have  a  stronger  good  will  if  the  pub¬ 
lisher  concentrates  his  efforts  on  the 
business  side  during  periods  of  de¬ 
pression  ? 

Should  newspapers  extend  credit  to 
a  selected  number  of  merchants  or 
should  the  merchant  depend  entirely 
upon  his  bank  for  credit? 

What  can  the  newspapers  do  in  a 
constructive  way  to  help  the  merchant 
through  his  present  difficulty? 

How  can  additional  revenue  be  se¬ 
cured  for  the  Saturday  evening  paper 
so  that  this  edition  will  break  even? 

How  can  additional  revenue  be  se¬ 
cured  for  the  Sunday  paper? 

What  methods  have  publishers  used 
to  encourage  collections? 

What  has  been  the  experience  of 
members  in  conducting  departments  de¬ 
voted  to  local  markets’  choice  of  food 
stuffs  and  their  preparation? 

Circulation 

If  more  circulation  is  added,  where 
can  the  additional  revenue  be  secured 
to  compensate  for  more  circulation? 
Should  publishers  under  present  condi¬ 
tions  allow  circulation  to  coast  along? 

Mechanical 

Has  any  publisher  installed  equip¬ 
ment  which  actually  reduces  the  cost  of 
production  ? 


TORONTO  MEN  HONORED 

More  than  150  persons  including  the 
trustees  of  the  late  John  Ross  Robert¬ 
son  estate  attended  the  dinner  given  in 
tribute  to  C.  O.  Knowles  editor,  and 
C.  H.  J.  Snider,  associate  editor,  of  the 
Toronto  (Ont.)  Telegram,  in  the  Royal 
York  Hotel,  April  9.  A.  W.  J,  Buck- 
land,  assistant  news  editor,  was  chair¬ 
man  and  during  the  dinner  presented 
watches  to  the  two  men  who  have  been 
with  the  daily  for  near  35  years. 
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MANSFIELD  NAMED  M.  E. 

Arthur  J.  Mansfield  is  the  new  man¬ 
aging  editor  of  the  Arlington  (Mass.) 
Daily  News,  with  L.  Albert  Brodeur 
as  news  editor  and  Ralph  Margeson, 
formerly  of  the  Melrose  Citizen,  as 
advertising  director. 

TRADE  BOARD  KEENLY 
EYES  MEDICAL  COPY 

Rule  of  Law  Growing  To  Bring  All 
Sales  Literature  Under  Laws 
Covering  Labels  Says 
Horton 


Stricter  supervision  of  proprietary 
medicine  advertising  to  bring  under  the 
law  governing  statements  on  labels,  etc., 
statements  appearing  in  collateral  ad¬ 
vertising,  is  now  developing,  James  A. 
Horton,  assistant  chief  examiner  of  the 
Federal  Trade  Commission,  told  the 
Advertising  Club  of  New  York  Thurs¬ 
day  afternoon. 

“There  is  developing  a  rule  of  law,’’ 
he  said,  “to  the  effect  that  a  manufac¬ 
turer  of  a  proprietary  remedy,  drug,  or 
food  product  advertised  and  sold  in  in¬ 
terstate  commerce  whose  labeling  comes 
within  the  jurisdiction  of  the  Food  and 
Drug  Administration,  may  not  in  his 
collateral  advertising  extend  his  claims 
beyond  those  to  which  he  is  legally  en¬ 
titled  under  the  Food  and  Drugs  act. 
This  simply  means  that  where  a  pro¬ 
prietary  remedy,  for  instance,  is  mis¬ 
represented  in  the  advertising  literature 
of  the  manufacturer  or  vendor  apart 
from  the  package  or  label,  the  Com¬ 
mission  is  clearly  warranted  in  taking 
corrective  action  against  such  false,  mis¬ 
leading,  or  fraudulent  advertising  mat¬ 
ter.  No  one  can  dispute  the  assertion 
that  the  health  and  well-being  of  the 
public  is  of  fundamental  importance, 
and.  as  this  class  of  merchandise  is  sold 
primarily  through  the  medium  of  ad¬ 
vertising,  it  becomes  the  duty  of  the 
Commission  to  prevent  the  dissemina¬ 
tion  of  false,  misleading  and  fraudulent 
statements  in  collateral  advertisements 
when  these  statements  and  representa¬ 
tions  directly  affect  the  health  of  the 
public.’’ 

Mr.  Horton  reviewed  the  legal  bases 
for  the  Commission’s  procedure  against 
misleading  or  fraudulent  advertising 
and  paid  his  respects  to  testimonial 
copy,  which  he  said  must  disclose  on  its 
face  whether  a  consideration  has  been 
given  for  use  of  the  testimonial. 

“I  realize.”  Mr.  Horton  continued, 
“there  is  possibly  some  news  value  in 
this  method  of  advertising,  but  it  is  my 
strong  belief  that  the  public  will  seri¬ 
ously  question,  not  only  the  ethics  of 
the  method,  but  the  merits  of  the  prod¬ 
uct  thus  advertised.” 


BROTHERS  REHEARING  DENIED 

Leo  V.  Brothers,  convicted  slayer  of 
Alfred  Lingle,  Chicago  Tribune  re¬ 
porter,  was  denied  a  rehearing  by  the 
Illinois  Supreme  court  in  a  ruling  an¬ 
nounced  late  last  week. 


EDITOR  &  PUBLISHER 
CALENDAR 

April  19-20 — New  York  State 
Circulation  Managers’  Assn.,  spring 
meeting.  Hotel  Kingsborough, 
Gloversville,  N.  Y. 

April  21-23 — Iowa  Press  Assn., 
annual  meeting.  Cedar  Rapids. 

April  21-23 — American  Society 
of  Newspaper  Editors,  annual 
meeting.  National  Press  Club, 
Washington,  D.  C. 

April  22 — Iowa  Daily  Press 
Assn.,  meeting,  Cedar  Rapids. 

April  22-23 — South  Texas  Press 
Assn.,  annual  meeting,  San  An¬ 
tonio,  Tex. 

April  22  —  Outdoor  Writers’ 
Assn,  of  America,  meeting.  Hotel 
Sherman,  Chicago. 

April  22-23  —  Canadian  Weekly 
Newspapers’  Assn.,  meeting,  Mont¬ 
real. 

April  22 — Oklahoma  Press  Assn., 
annual  meeting,  Mangum,  Okla. 

April  25 — Associated  Press,  an¬ 
nual  meeting,  Waldorf  -  Astoria 
Hotel,  New  York  City. 

April  26-29  —  American  News¬ 
paper  Publishers’  Assn.,  annual 
meeting,  Waldorf-Astoria  Hotel, 
New  York  City. 

April  27-28-— Ohio  Circulation 
Managers’  Assn.,  semi-annual  meet¬ 
ing,  Neil  House,  Columbus. 


HOE  BOARD  R^-ELECTED 


All  Officers  Also  Retained  At  Press 
Firm’s  Annual  Meetings 

All  directors  and  officers  were  re¬ 
elected  at  the  annual  meetings  of  stock¬ 
holders  and  directors,  respectively,  of 
R.  Hoe  &  Co.,  Inc.,  at  the  company’s 
New  York  office  this  week.  No  other 
corporate  business  was  transacted.  Di¬ 
rectors  re-elected  are; 

Boudinot  Atterbury,  John  VV.  Cutler, 
Charles  W.  Gaskell,  Charlton  B.  Hib¬ 
bard,  Arthur  I.  Hoe,  Ranald  H.  Mac¬ 
donald,  Jr.,  Wallace  E.  McCaw,  Edwin 
A.  Potter,  Jr.,  H.  R.  Swartz,  and 
Harold  M.  Tillinghast. 

Officers  are :  President,  Mr.  Swartz ; 
vice-presidents,  Messrs.  Tillinghast  and 
Gaskell,  Harry  V.  Ball  and  Addison  J. 
Gallien;  secretary,  John  M.  Masterson;, 
treasurer  and  assistant  secretary,  Allen 
W.  Lishawa;  assistant  secretary,  Louis 
Roehm;  assistant  treasurer,  Charles  D. 
Littleton. 

“BEAM”  ADVERTISER  ARRESTED 

Washington,  D.  C.,  April  14. — The 
efforts  of  Phil  De  Angelis,  enterprising 
operator  of  an  advertising  beam  that 
used  the  Capitol  of  the  United  States 
and  the  Bureau  of  Prohibition  to 
“plug”  a  motion  picture  being  shown 
at  a  local  house  were  ended  when  local 
police  exacted  from  him  a  promise  not 
to  repeat  the  performance  and  $10  for 
violation  of  the  local  law  which  re¬ 
quires  a  permit  to  display  advertising. 
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NO  REASON  GIVEN  FOR 
BANK  REPORT  RULE 

Comptroller  Refuses  to  Commest 
on  Discontinuance  of  Nations! 

Bank  Call  for  Quarter _ _ 

Papers  Lose  Copy 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  April  14_ 
Comptroller  of  the  Currency  Pole  flativ 
refuses  to  explain  or  comment  on  hij 
ruling  discontinuing  the  national  bMk 
call  for  the  first  quarter,  thereby  (fc. 
priving  the  public  of  information  it  has 
come  to  expect  and  the  newspapers  oi 
a  couple  hundred  thousand  lines  oi 
financial  advertising. 

He  said  he  has  received  countless 
requests  for  an  explanation  of  his  actioc 
but  has  thus  far  refused  to  comineii( 
fortified  by  the  fact  that  he  does  not 
have  to.  He  was  obviously  piqued  at 
newspaper  stories  that  sought  to  explain 
the  reason  for  the  failure  to  call  for 
a  statement  of  the  condition  of  the 
banks  at  the  close  of  March  and  pointed 
to  the  fact  that  the  National  Banldng 
Act  requires  him  to  issue  but  three  calls 
a  year  and  does  not  specify  when  the 
calls  should  be  made,  although  it  has 
been  customary  in  late  years  to  issue 
calls  quarterly.  There  was  no  spring 
call  in  1926,  he  said. 

The  stories  which  irked  the  comp¬ 
troller  stated  that  it  is  customary  for 
banks  to  make  preparations  for  issuing 
the  public  statement  of  condition  respon¬ 
sive  to  the  call  which  could  not  be  un¬ 
dertaken  very  conveniently  under  present 
conditions.  It  was  written  that  the 
banks  make  it  a  practice  as  soon  a 
they  received  the  call,  some  three  days 
before  the  statement  of  condition  was 
made,  to  recall  loans  or  in  other  ways 
make  changes  in  their  financial  struc¬ 
tures  to  put  on  a  good  front  to  the  pub¬ 
lic,  a  practice  that  would  tend  to  further 
deflation  and  consequently  not  an  ac¬ 
ceptable  one  now. 

Since  the  comptroller  must  make 
three  calls  a  year,  there  is  nothing  to 
indicate  that  the  next  three  will  not  be 
made  in  order,  although  for  that  mat¬ 
ter  there  is  no  limit  to  the  number  he 
can  make,  legally,  if  he  cares  to  make 
them. 


BOYLE  JOINS  N.  Y.  POST 


Named  to  Succeed  Harry  Brown  Ai 
Advertining  Manager 

J.  Mora  Boyle,  recently  local  adver¬ 
tising  manager.  New  York  Amerim. 
and  previous  to  that  local  advertising 
manager  the  New  York  World,  and  a 
former  advertising  executive  of  die 
Hearst  newspapers,  has  been  made  ad¬ 
vertising  manager  of  the  New  Vorl 
Evening  Post.  He  succeeds  Harry 
Brown,  who  recently  resigned. 

Mr.  Boyle  is  returning  to  a  former 
association  with  the  newspaper  wid 
which  he  was  first  connected  in  Xe« 
York. 

Mr.  Boyle  was  at  one  time  adverts 
ing  director  of  the  New  York  Mirro' 
and  but  recently  accepted  a  positio; 
with  the  Kansas  City  Journal-Post.^ 

Mr.  Brown  was  with  the  Post  for 
years,  seven  of  them  as  advertism? 
manager. 


REINHART,  JR.,  PROMOTED 

Robert  Reinhart,  Jr.,  advertising  ina:v 
agcr  of  Bolletino  Della  Sera,  New  Yof' 
Italian  daily,  has  been  promoted  t 
national  advertising  representative  o 
the  three  Italian  dailies  owned  b 
Generoso  Pope,  including  the  foregoin: 
pajier,  //  Progresso,  and  Corrxei 
d' America.  A  combination  rate  na: 
been  adopted  but  space  will  also  be  soii 
separately  in  each  publication.  A  ne' 
merchandising  department  is  being  or¬ 
ganized. 


LIBEL  SUIT  SETTLED 

The  libel  action  of  Earl  Hutchinsor 
member  for  Kenora  in  the  Ontarr 
Legislative  Assembly,  against  J.  ‘ 
Earngey,  editor,  Kenora  Miner  a* 
Neivs,  has  been  settled  out  of  cour*. 
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editors  to  hear  intimate  views 

OF  HIGH  GOVERNMENT  LEADERS 

Close-Up  of  Current  Conditions,  to  Be  Imparted  at  Society’s 
Meeting  in  Washington  Next  Week — Program 
Announced  by  President  Shedd 

THK  complete  program  for  the  April  23 

annual  convention  of  the  Americ^  Saturday.  9:30  a.m.- 
Snciety  of  Newspaper  Editors,  to  be  •*' 

Address,  The  Newspaper  and  the 
Relief  Problem,  by  Louis  Brown- 
low,  Chicago. 

Followed  by  discussion. 

Saturday,  6:30  p.m. — 

Assembly  for  annual  dinner.  New 
Willard  hotel.  Service  begins  at 
7  p.m.  Among  the  speakers  will  be 
Frank  Crowninshield,  editor  of 
Vanity  I-'air. 


Special  invitations  to  state  news^per 
associations  and  to  all  schools  of  jour¬ 
nalism  have  been  sent  out  by  A.  H. 
Kirchhofer,  Buffalo  Netvs,  secretary  of 
the  society. 

Officers  of  the  society  are ;  Mr.  Shedd, 
president ;  Paul  Bellamy,  Cleveland 
Plain  Dealer,  first  vice-pre.sident ;  Grove 
Patterson,  Toledo  Blade,  second  vice- 
president;  Mr.  Kirchhofer,  secretary, 
and  E.  S.  Beck,  Chicago  Tribune, 
treasurer. 

CITY  OFFICIAL  HONORED 

Former  unemployed  newspapermen, 
about  300  in  number,  who  were  put  to 
work  by  Frank  J.  Taylor,  Commissioner 
of  Public  Welfare  of  New  York  City, 
as  investigators  in  the  Home  Relief 
Bureau  of  his  department,  expressed 
their  appreciation  of  Mr.  Taylor’s  action 
by  tendering  him  a  testimonial  dinner  at 
Cavanagh’s,  260  West  23rd  Street, 
April  14. 


E.  &  P.  ROOM  AT  THE  CONVENTION 


Fred  F.  Shedd  Robert  R.  McCormick 

held  in  Washington  Thursday  to  Satur¬ 
day,  April  21  to  23,  was  announced  this 
week  by  President  Fred  Fuller  Shedd, 
Philadelphia  Bulletin.  The  meeting,  as 
usual,  will  be  in  advance  of  the  As.so- 
ciated  Press  and  the  American  News¬ 
paper  Publishers’  Association  meetings, 
which  will  be  held  the  following  week 
in  Xew  York. 

Several  unusual  features,  in  keeping 
with  the  present  situation,  have  been 
arranged.  Through  the  views  of  leaders 
high  in  the  national  government,  editors 
and  others  attending  the  convention  will 
get  a  close-up  of  national  and  inter¬ 
national  political,  financial  and  econoniic 
affairs  that  will  be  invaluable  as  a  guide 
in  later  work. 

There  will  be  a  visit  to  the  White 
House  for  a  confidential  discussion  of 
current  affairs  with  President  Hoover. 

In  addition  to  these  speakers,  the 
report  of  the  directors  on  the  question 
of  suspending  members  for  cause  will 
come  up.  One  session  will  be  devoted 
to  a  subject  of  constantly  growing  im¬ 
portance  to  the  newspapers,  freedom  of 
the  press,  with  Jose^  C.  Hostetler  of 
Cleveland  as  the  speaker.  Louis  Brown- 
low,  one  of  the  best  qualified  men  in 
the  country  to  present  the  relief  program 
to  newspapermen,  will  be  a  speaker  at 
Saturday  morning’s  session. 

.\lso,  there  will  be  shop  talk  lunch¬ 
eons  Friday  noon  for  editorial  page 
men,  news  desk  men  and  editors.  All 
•essions,  with  the  exception  of  the  ban¬ 
quet  which  will  be  in  the  New  Willard 
hotel,  will  take  place  in  the  National 
Press  club.  • 

The  program,  in  detail,  follows  • 

April  21 

Thursday,  1 :30  p.m.— 

Opening  session. 

President’s  address. 

Report  of  the  secretary  and  treasurer. 

Committee  reports. 

Followed  by  a  reception  for  members 
by  Washington  newspapermen. 
Thursday,  9  :00  p.m. — 

Visit  to  the  White  Hou.se. 

April  22 

Friday,  9 :30  a.m. — 

Address,  Freedom  of  the  Press,  by 
Joseph  C.  Hostetler,  Cleveland. 

Report  of  the  society’s  committee  on 
freedom  of  the  press.  Col.  Robert 
R.  McCormick,  Chicago  Tribune. 

Biscussion  led  by  Paul  S.  Benton, 
Rochester  Times-Union. 

Discussion  led  by  Marlen  E.  Pew, 
^itor  of  PIditor  &  Publisher,  on  the 
Lindbergh  kidnaping  case  and  the  Press. 

Report  of  directors  on  amendment  of 
the  Constitution. 

Friday,  8  p.m. — 

Confidential  discussion  of  current  eco¬ 
nomic  and  financial  subjects  by 
Hon.  Ogden  L.  Mills,  secretary  of 
treasury,  and  Hon.  Carter  Glass, 
L’.  S.  .Senator  from  Virginia,  mem- 
^r  of  Senate  banking  committee. 

The  speakers  have  agreed  to  answer 
Questions  from  the  floor  following 
each  address. 


portion  of  the  Le  Perroquet  suilie  at  the  Hotel  Waldorf-.\storia,  New  York, 
where  Editor  &  Publisher  headquarters  will  he  established. 


WITH  the  annual  convention  of 
the  American  Newspaper  Pub¬ 
lishers  Association  less  than  two  weeks 
away,  plans  are  rapidly  nearing  com- 
jiletion  for  the  staging  of  what  prob¬ 
ably  will  be  a  high  mark  in  the  activ¬ 
ities  of  the  association.  The  meetings 
will  be  held  at  the  Waldorf-Astoria 
Hotel  April  26-29.  The  Associated 
Press  annual  meeting  will  be  held 
.April  25. 

The  photograph  shows  a  portion  of 
Le  Perroquet  suite,  on  the  fourth  floor 
of  the  hotel,  where  Editor  &  Publisher 
will  greet  publishers.  Arrangements 
with  the  Columbia  Broadcasting  Com¬ 
pany  were  completed  this  week  whereby 
visiting  publishers  will  get  to  see  tele¬ 
vision  in  action  in  Editor  &  Publish- 
ct’s  space. 

Publishers  will  be  invited  by  Editor 
&  Publisher  to  go  to  the  Columbia 
studios  at  485  Madison  Avenue  to  in¬ 
spect  broadcasting  apparatus  and  activ¬ 
ities,  and  to  broadcast  over  the  television. 
Those  availing  themselves  of  this  will 
be  heard  and  seen  by  other  publishers 
in  the  Editor  &  Publisher  suite.  The 
liroadcasting  will  take  place  every  day 
of  the  convention  from  2  to  6  p.m. 
Columbia  will  be  glad  to  escort  pub¬ 
lishers  through  their  studios  and  will 
have  an  expert  to  answer  publishers’ 
questions. 

The  visual  broadcasting  will  be  under 
the  direction  of  Bill  Schudt,  Jr.,  direc¬ 
tor  of  Columbia’s  television  activities. 

Additional  reservations  are  being  re¬ 
ceived  at  the  Waldorf-Astoria,  and  the 
convention  program  is  rapidly  nearing 
completion. 

A  tentative  list  of  companies  who  will 
have  representatives  present,  together 
with  the  space  assigned  to  some  of  them, 
is  printed  herewith.  The  list  is  not 
complete,  but  will  be  revised  as  neces¬ 


sary  and  carried  in  more  complete  de¬ 
tail  in  next  week’s  Editor  &  Publisher. 
Addressograph  Co.. Jade  Room,  3d  floor 

American  Type  Founders  Co .... - 

Hourges  Service,  Inc . Suites  L.  &  M 

Bureau  of  Advertising,  A.N.P.A. 

Astor  (Jaliery,  3d  floor 

Chicago  Tribune  Syndicate .  . 

Ciine  Electric  Mfg.  Co .  . 

Cutler-Hammer  Mfg.  Co .  . 

DeBoth  Home  Makers  School ..  Suite  4J 

Eastern  Color  Printing  Co .  . 

Editor  &  Publisher 

Le  Perroquet  Suite,  4X  4th  floor 
Employers  Reinsurance  Corp. .  .Suite  4K 
General  Electric  Co. 

Dining  Room  E,  4th  floor 

Goodyear  Tire  &  Rubber  Co. . .  - 

Goss  Printing  Press  Co. 

Le  Perroquet  Suite,  4y,  4th  floor 

Huber,  J.  M.,  Ink  Co .  . 

Haskin,  F.  J . Parlor  5!i3 

Hoe,  R.,  &  Co. .  .  .Astor  Gallery,  3d  floor 
Home  Economics  Service  Corp. 

Dining  Room  F,  4th  floor 
Imperial  Type  Metal  Co. 

Room  635  and  6X 

Intertype  Corp .  . 

Jampol  Co .  . 

Junior  Newspapers . Room  655 

King  Features  Syndicate 

Jade  Room,  3d  floor 

Kimberly-Clark  Corp . . 

Kohler  Bros . 3rd  Floor  Balcony 

Lanston  Monotype  Co .  . 

L.  Martin  Co . Rooms  661  and  663 

Market  Research,  Inc . 4P  and  4N 

Matrix  Contrast  Corp. 

Rooms  2735-37-39 

McNaught  Syndicate  . Room  600 

Mergenthaler  Linotype  Co .  . 

Monomelt  Co .  . 

Nat'l  Assn,  of  Printing  Roller  Mfgrs. 

Dining  Room  C,  4th  floor 
New  York  Herald  Tribune  Syndicate 

Jade  Room,  3d  floor 

Niles  &  Nelson 

(Goodrich  Rollers)  .  . 

Pollard-Ailing  Co. 

Dining  AtK>m,  4V  and  Foyer 
Semagraph  . .  Store  Room.  Street  level 

Science  Service  . Suite  4R 

Walter  Scott  &  Co.,  .... 

Le  Perroquet  Suite,  4V\',  4th  floor 

Signed  Steel  Strapping  Co . Suite  4L 

United  Pre.ss  .  . 

Western  Electric . Suite  4M 

Wood  Newspaper  Machinery  Corp. 

Jade  Room,  3d  floor 
Wood  Flong  Corp . Room  611 


ASKS  POWER  TO  CURB 
INJURIOUS  PRODUCTS 

Chairman  of  Federal  Trade  Com¬ 
mission  Suggests  Laws  Be 
Amended  To  Give  Body 
Greater  Authority 

By  Georoe  H.  Manning 

(Washington  Correspondent 
Editor  &  Publisher) 

Washington,  April  12 — Legislation 
which  will  give  the  Federal  Trade  Com¬ 
mission  power  to  proceed  against  adver¬ 
tisers  of  articles  or  commodities  ad¬ 
versely  affecting  the  public  interest  has 
been  suggested  by  Chairman  William  E. 
Humphrey  of  the  commission. 

Under  the  present  law,  as  interpreted 
by  the  United  States  Supreme  Court, 
the  commission  has  power  to  proceed 
against  manufacturers,  distributors  or 
advertisers  who  make  fraudulent  claims 
or  grossly  misrepresent  their  product 
only  when  there  is  competition  in  the 
particular  field  affected. 

Mr.  Humphrey  said  he  thought  it 
would  be  wise  if  the  federal  trade  com¬ 
mission  act  or  the  Qayton  act  were 
amended  to  permit  the  commission  to 
proceed  in  cases  where  the  article  adver¬ 
tised  might  prove  injurious  to  the  public. 

Attention  has  been  brought  to  bear 
recently  on  the  commission’s  lack  of 
power  by  the  death  of  Eben  M.  Byers, 
Pittsburgh  manufacturer,  supposedly 
from  taking  a  radium-water  medicine. 
The  commission  had  started  an  investi¬ 
gation  into  the  manufacture  of  this  par¬ 
ticular  water  before  the  death  of  Byers. 

Chairman  Humphrey  pointed  out, 
however,  that  in  cases  where  articles 
known  to  be  fraudulent  are  advertised 
the  commission  is  hampered  unless  it 
can  prove  competition. 

MAJOR  MARKET  ELECTS 

John  Cowles,  Sherman  Bowles  and 
Carl  Slane  Named  Directors 

(Ry  telegraph  to  Editor  &  Publisher) 
Chicago,  April  13.— .At  the  April 
meeting  of  Major  Market  Newspajiers, 
Inc.,  here  today,  John  Cowles,  Des 
Moines  Register -Tribune ;  Sherman 
Bowles,  Springfield  (Mas.s.)  News¬ 
papers,  and  Carl  P.  Slane,  I^eoria  (Ill.) 
Journal-Transcript,  were  elected  to  the 
board. 

W.  F.  Schmick,  Baltimore  Sun,  was 
elected  first  vice-president,  and  Herbert 
Ponting,  Detroit  Nexvs,  was  chosen 
second  vice-president.  Other  officers 
include  George  M.  Burbach,  St.  I.ouis 
Post-Dispatch,  president,  and  L.  M. 
Barton,  managing  director. 

It  was  announced  that  renewals  of 
memberships  among  qualified  newspaper 
publishers  for  the  current  year  were 
higher  than  at  any  similar  period  in 
the  history  of  the  organization.  Re¬ 
newals  of  62  newspapers  were  accepted. 

-Among  new  members  elected  were 
the  Richmond  (Va.)  Nexvs-I.eader, 
Paterson  (N.  J.)  News,  Netv  Bedford 
(Mass.)  Times  and  Portland  (Ore.) 
Journal. 

Resolutions  of  condolence  were  adopted 
in  memory  of  the  late  Harry  T.  Watts, 
former  business  manager  of  Des  Moines 
Register-Tribune,  and  vice-president  of 
the  organization. 

NEW  YORK  GRAPHIC  SUED 

Dance  School  Proprietor  Ask* 
$250,000  Libel  Damages 

A  suit  was  started  in  the  New  York 
County  Supreme  Court  this  week  by 
William  S.  Remenyi,  proprietor  of  a 
dancing  school,  against  the  New  York 
Evening  Graphic.  Damages  of  ^50,000 
are  sought,  alleging  libel. 

_  The  suit  is  based  on  an  article  pub¬ 
lished  on  July  8,  1930,  purporting  to 
be  one  of  a  series  in  an  expose  of 
dance-hall  conditions  in  New  York  City. 
The  story  was  headed,  “Cops  Let  Up 
on  Dance  Evils — Vice  Thrives  as  Drive 
for  Decency  Lags. 

An  investigator  for  the  Graphic  de¬ 
scribed  a  visit  to  the  plaintiff’s  dancing 
school  and  related  what  was  supposed 
to  have  been  a  night’s  observations  there. 
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ALABAMA  A.P.  MEMBERS  ASK  BOARD 
FOR  REDUCTION  IN  ASSESSMENTS 

“Immediate,  Blanket,  Horizontal”  Decrease  Urged  Even  at 
Cost  of  Curtailment  in  Service — S.N.P.A. 
Criticized  for  Similar  Action 


A  RESOLUTION  calling  on  the  licreby  earnestly  and  emphatically  peti- 
Associated  Press  directors  “to  tion  the  board  of  directors  of  the  Asso- 
crder  an  immediate  blanket  horizontal  dated  Press  to  order  an  immediate 
reduction  in  assessments  for  member  blanket,  horizontal  reduction  in  assess- 
papers,  even  if  curtailment  of  service  ments  for  member  newspapers,  even  if 


Photo  shows  a  group  of  those  attending  Alabama  A.P.  meeting  in  Birmingham 
last  week.  In  the  back  row,  left  to  right,  are  Mrs.  F.  T.  Ralford,  editor,  Selma 
Times-Journal;  John  E.  Hope,  managing  editor,  Montgomery  Journal;  James  H. 
Taylor,  managing  editor.  Mobile  Press-Register;  Bniee  Shelton,  publisher 
Tuscaloosa  News;  T.  M.  Davenport,  Montgomery  A.P.  correspondent;  Ed. 
Field,  managing  ^itor,  Selma  Times-Journal;  front  row,  left  to  right;  Vincent 
Townsend,  city  editor,  Birmingham  News;  Henry  P.  Johnston,  publisher, 
Huntsville  Times;  Harry  C.  Frye,  assisUnt  managing  editor,  Birmingham  Age- 
Herald;  Ben  Creel,  city  editor,  Age-Herald;  Charles  A.  Fell,  managing  editor. 
News- Age-Herald ;  W.  S.  Mudd,  president,  Gadsden  Times  and  Tuscaloosa  News, 
and  W.  J,  Mahoney,  managing  editor,  Montgomery  Advertiser. 


is  necessary”  was  adopted  by  the  .Ala¬ 
bama  Association  of  the  .Associated 
Press  in  convention  in  Birmingham 
April  6. 

The  resolution  hinted  the  withdrawal 
of  some  of  the  A.P.  papers  in  the  state 
unless  the  assessments  were  reduced. 
Economic  problems  facing  Alabama  pub¬ 
lishers  were  given  as  the  reason  for  the 
reduction  request. 

The  resolution  was  drawn  up  and 
signed  by  a  committee  of  three  Alabama 
newspaper  executives,  Harry  C.  Frye, 
assistant  managing  editor,  Birmingham 
Age-Herald,  James  H.  Taylor,  manag¬ 
ing  editor.  Mobile  Press  and  Mobile 
Register,  and  William  J.  Mahoney,  Jr., 
managing  editor,  Montgomery  Advc~- 
tiser. 

Mr.  Frye  was  elected  president  of 
the  Alabama  A.P.  group. 

Copies  of  the  resolution  were  ordered 
sent  to  all  members  of  the  group  and 
to  all  members  of  the  A.P.  board. 

The  resolution  follows  in  full : 

“Whereas:  An  alarming  and  con¬ 
tinuous  drop  in  revenues  during  the 
last  two  years  has  been  met  individually 
by  repeated  and  drastic  reductions  in 
operating  costs  by  every  member  of  the 
Alabama  Association  of  the  Associated 
Press,  and 

“Whereas:  These  economies  have 
finally  reached  a  point  beyond  which  no 
paper  dares  go,  and  revenues  have  con¬ 
tinued  to  decline,  and 

“Whereas:  The  only  division  of  the 
newspaper  operating  field  that  has  failed 
to  keep  pace  with  this  decline  by  help¬ 
ing  to  meet  an  economic  emergency  has 
b^  the  Associated  Press  in  its  assess¬ 
ments,  and 

“Whereas:  Members  of  the  Associ¬ 
ation  actually  are  considering  with¬ 
drawal  from  the  Associated  Press  unless 
assessments  are  reduced,  and 

“Whereas:  Any  loss  of  membership 
from  the  Alabama  Association  of  tbe 
Associated  Press  would  seriously  weaken 
the  present  strong  Associated  Press 
structure  in  the  State  of  Alabama,  and 
would  add  to  the  burden  of  the  remain¬ 
ing  members,  now  therefore  be  it 

“Resolved:  That  the  Alabama  .Asso¬ 
ciation  of  the  Associated  Press  does 


curtailment  of  service  is  necessary,  and 
be  it  further 

“Resolved  :  That  copies  of  this  resolu¬ 
tion  be  forwarded  to  each  member  of 
the  Alabama  Association  of  the  Asso¬ 
ciated  Press  and  to  each  member  of  tbe 
board  of  directors.” 

A  similar  resolution  to  that  of  the 
.Alabama  members,  passed  by  the  board 
of  directors  of  the  Southern  N'ewspaiter 
Publishers  Asscx:iation  recently  brought 
a  sharp  retort  from  President  Frank 
B.  Xoyes  of  the  .A.P.  The  S.X.P..A. 
expressed  the  opinion  that  reductions 
ought  to  be  made  in  A.P.  assessments 
by  effecting  such  economies  as  individual 
publishers  have  had  to  make  in  their 
own  operations.  Mr.  Xoyes  responded 
by  saying  that  the  .A.P.  executive  com¬ 
mittee  was  at  that  time  considering  the 
new  assessments  based  on  the  1930 
census.  Cranston  Williams,  S.X.P..A. 
secretary-manager,  replied  by  saying 
that  the  association’s  resolution  was  not 
intended  to  refer  only  to  the  new  assess¬ 
ments  based  on  the  census,  but  had  in 
mind  all  A.P.  assessments. 

Mr.  Noyes  responded: 

“I  suggest  to  you  that  any  members 
of  the  Associated  Press  who  hapjien 
to  be  members  of  the  .Southern  Xews- 
paper  Publishers’  Association  can  read¬ 
ily  secure  attention  to  any  matters  relat¬ 
ing  to  their  relations  to  their  mutual 
organization  by  themselves  addressing 
the  officers  of  the  Associated  Press. 

“It  seems  to  me  unfortunate  to  have 
any  interference  between  direct  relations 
between  tbe  members  and  their  organiza¬ 
tion  by  outside  bodies  and  I  have  never 
liefore  known  of  any  organization  that 
included  in  its  membership  non-members 
of  the  Associated  Press  to  interpose  in 
strictly  Associated  Press  matters.” 

In  passing  on  this  letter  to  the 
S.N.P.A.  membership,  Mr.  Williams 
commented:  “Substantially  more  than 
90  per  cent  of  S.N.P.A.  members  are 
•A.P.  members.” 

•A  questionnaire  has  been  submitted 
to  S.N.P.A.  members  asking  for  com¬ 
ment  and  data  on  the  A.P.  radio  poli¬ 
cies.  prefaced  with  the  following  state¬ 
ment  by  Mr.  Williams: 

“.Although  President  Noyes  pointedly 


ART  DIRECTOR  IS  ALSO 
CIRCULATION  CHIEF 

An  unusual  example  of  dual 
.  direction  in  the  management 
of  two  important  departments  of 
a  newspaper  comes  form  Camden, 
N.  J.,  where  David  S.  Loeh,  circu¬ 
lation  manager,  is  also  head  of  the 
art  department  for  the  Courier- 
Post  Newspapers. 

He  was  several  years  ago  placed 
in  charge  of  the  art  work  of  the 
papers,  and  he  has  been  circula¬ 
tion  manager  since  1928. 

As  the  head  of  the  art  depart¬ 
ment  he  succeeded  Howard  Shivers 
who  was  appointed  art  director  of 
the  Philadelphia  Record,  another 
of  the  J.  David  Stern  newspapers. 


took  the  position  in  a  letter  to  me 
recently  quoted  to  you  that  .Associated 
Press  affairs  should  not  be  discussed 
through  the  S.N.P.A.,  I  see  no  reason 
for  accepting  his  viewpoint  if  A.P.  mem¬ 
bers  who  are  S.N.P.A.  members  want 
to  pool  information  and  views  about 
A.P.  affairs.” 

The  radio  questions  follow: 

“1.  Do  you  use  the  A.P.  radio-pro¬ 
gram  mat? 

“2.  Do  you  believe  that  A.P.  bulletins 
and  reports  should  be  used  for  any  pur¬ 
pose  other  than  publication  in  the  news¬ 
paper  of  the  A.P.  member? 

“3.  Do  you  believe  that  where  an 
.A.P.  member  desires  to  grant  to  a  radio 
broadcast  station  use  of  the  A.P.  reports 
for  broadcast  purposes,  such  use  of  the 
.A.P.  reports  should  carry  a  special  addi¬ 
tional  assessment  to  be  paid  by  the 
member  ? 

“4.  Do  you  own  or  lease  or  ojierate 
a  radio  broadcast  station? 

“S.  Do  you  have  an  exchange  or  other 
arrangement  with  a  radio  broadcast 
station  by  which  you  broadcast  A.P. 
reports  or  furnish  to  the  station  .A.P. 
reports  for  broadcasting  purposes? 

“6.  Do  you  believe  there  should  be 
an  absolute  prohibition  against  the  use 
of  A.P.  news  reports  and  bulletins  for 
any  other  purposes  than  publication  in 
the  newspaper  of  the  A.P.  member, 
leaving  to  radio  broadcast  stations  the 
problem  of  securing  and  paying  for  their 
own  news  services?" 


TOOILL  SUCCEEDS  MOWREY 

Kenneth  D.  Tooill  of  the  Columbus 
(O.)  Dispatch  editorial  staff,  has  been 
appointed  managing  editor  of  the  Colum¬ 
bus  Ohio  State  Journal,  to  succeed 
Hershie  Mowrey,  who  becomes  news 
and  Sunday  editor.  Mr.  Tooill  started 
his  newspaper  career  on  the  Ohio  State 
Journal  and  later  worked  in  Jamestown, 
Pa.,  and  in  New  York  City.  Laurence 
R.  Connor  of  the  State  Journal  editorial 
staff  will  succeed  Tooill. 


K.  C.  COUPLE  REMARRY 

Dale  Beronius,  of  the  art  staff,  Kan¬ 
sas  City  Star,  and  Mrs.  Mildred  Longan 
Beronius,  daughter  of  George  B.  Lon¬ 
gan,  president  of  the  Kansas  City  Star 
Company,  were  remarried  in  Kansas 
City  last  week,  a  few  months  after 
they  had  been  divorced.  The  ceremony 
was  performed  by  the  Rev.  George  H. 
Combs,  who  also  officiated  at  their  first 
marriage. 

MURPHY,  COLLISSON,  SPEAK 

Frederick  E.  Murphy,  publisher,  and 
Charles  F.  Collisson,  farm  editor, 
Minneapolis  Tribune,  spoke  to  several 
hundred  Alabama  business  and  agricul¬ 
tural  leaders  who  filled  the  largest 
theatre  in  Montgomery  April  6.  Frank 
P.  Glass,  publisher,  Montgomery  Ad¬ 
vertiser,  presided  at  the  meeting.  The 
speakers  explained  the  “Minnesota 
Plan”  of  agricultural  development  spon¬ 
sored  by  the  Tribune  the  past  10  years. 

FLOYD  GIBBONS  BACK 

.Addresses  in  San  Francisco  and  Oak¬ 
land  and  a  visit  to  William  Randolph 
Hearst  at  San  Simeon,  Cal.,  occupied 
Floyd  Gibbons,  Hearst  correspondent, 
during  the  first  few  days  of  his  return 
from  covering  the  recent  fighting  at 
Shanghai.  He  is  on  his  way  East. 


FRIENDS  PAY  TRIBUTE 
TO  LOUIS  WILEY 

New  York  Time*  Bu*ines*  Manager 
Guest  of  Honor  at  Steuben 
Society  Dinner  —  3S0 
Attend 

Three  hundred  and  fifty  memlx;rs  of 
the  Steuben  County  Society  of  New 
York  paid  tribute  to  Louis  Wiley,  busi¬ 
ness  manager  of  the  Nezv  York  Times, 
at  their  annual  dinner  April  7  at  the 
Hotel  Commodore,  New  York.  It  was 
the  society’s  37th  annual  dinner,  and 
took  the  form  of  a  testimonial  to  Mr. 
Wiley. 

Major  General  James  G.  Harbord, 
chairman  of  the  Radio  Corporation  of 
America;  Supreme  Court  Justice  Roben 
F.  Thompson  of  Canandaigua ;  Dr.  John 
H.  Finley,  Times’  associate  editor,  and 
William  H.  Maichle,  president  of  the 
society,  were  among  those  who  praised 
the  guest  of  honor. 

General  Harbord  traced  Mr.  Wiley's 
career  from  a  $6-a-week  reporter  in 
Rochester,  N.  Y.,  to  the  present,  when 
“kings,  ambassadors,  presidents  and 
potentates — men  and  women  outstand¬ 
ing  in  government,  church  and  business 
throughout  the  world” — claim  his  friend¬ 
ship. 

“.As  business  manager  of  the  Times, 
Mr.  Wiley  has  demonstrated  vision, 
faith  and  efficiency,”  General  Harbord 
continued.  “His  union  of  ethics,  cour¬ 
tesy  and  painstaking  attention  to  the 
interests  and  problems  of  those  who  do 
business  with  the  Times,  has  made  the 
world  his  friend.  To  his  achievements 
in  business  and  other  fields  he  adds  the 
l  arer  gift,  the  ability  to  make  and  keep 
friends.” 

Dr.  Finley,  associate  editor  of  the 
Times,  suggested  Mr.  W’iley  as  “a  busi¬ 
ness  manager  for  the  world.”  He 
praised  Mr.  Wiley’s  “great  intelligence, 
his  discerning  mind,  his  happy  ideal¬ 
ism,  his  surpassing  practical  abilities, 
his  attractive  personality.” 

In  his  response  Mr.  Wiley  suggested 
that  a  tax  on  the  after-dinner  speakers 
might  go  far  toward  balancing  the  Fed¬ 
eral  budget. 

The  guest  of  honor  referred  briefly 
to  current  events,  declared  that  the 
budget  must  be  balanced,  expressed  the 
hope  that  our  national  policy  on  pro¬ 
hibition  might  be  altered  in  the  near 
future  and  expressed  “heart-felt  wishes 
for  the  success”  of  the  Geneva  dis¬ 
armament  conference. 

Other  speakers,  all  of  whom  praised 
Mr.  Wiley’s  character  and  his  high 
worth  as  business  man  and  friend  and 
who  described  some  of  his  services  to 
city  or  State,  the  nation  or  the  world 
included  Thomas  J.  Watson,  president 
of  the  Merchants’  Association;  James 
W.  Gerard,  former  Ambassador  to  Ger¬ 
many;  Emanuele  Grazzi,  Italian  Consul 
General  in  New  York ;  Jules  Henri, 
counselor  to  tbe  French  Embassy;  Dr. 
Otto  C.  Kiep,  German  Consul  General 
in  New  A'ork :  Dr.  Paul  E.  Titsworth, 
president  of  Washington  College,  Ches- 
tertown,  Md.,  and  Gerald  Campbell, 
British  Consul  General  in  New  York. 

The  addresses  were  broadcast  from 
station  WOR. 

The  program  carried  this  biography 
of  Mr.  Wiley: 

“Our_  guest  of  honor  this  evening  is 
the  business  manager  of  the  New  York 
Times,  a  native  of  Hornell,  Steuben 
County,  New  York. 

“Early  in  life  he  accompanied  his 
|:arents  to  Mt.  Sterling,  Ky.,  where  he 
obtained  his  education  at  a  private  school 
and  his  initial  knowledge  of  journalism 
with  the  Mt.  Sterling  Democrat.  Mr. 
Wiley  later  moved  to  Rochester,  N.  Y., 
where  he  laid  the  solid  foundation  for 
his  subsequent  career.  From  1887  to 
1893  Mr.  Wiley  was  associated  with  the 
Post  Express  of  Rochester  as  a  reporter 
and  later  as  business  manager.  His 
enterprising  spirit  led  him  tc  establish 
a  weekly  journal  at  Rochester  calkd 
The  Tidings,  of  which  he  was  editor 
and  publisher.  In  1896  when  Adolph  S. 
Ochs  became  publisher  of  the  New  York 
Times,  Mr.  Wiley  joined  him  and  has 
been  associated  with  him  ever  since. 
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FLYING  REPORTER  TELLS  NEWS  THRILLS 

Larry  Rue,  Who  Flew  Own  Plane  for  Chicago  Tribune,  Relates  Experiences  in  New  Book — 
Entered  Forbidden  Afghanistan — Interviewed  Abd-el-Krim  in  Riff 


IF  a  sensational  novelist  or  scenario 
writer  had  been  assigned  to  create  a 
thriller  based  on  the  adventures  of  a 
foreign  corre- 


By  WARREN  L.  BASSETT 

to  send  a  miltary  observer  with  him  Riff  through  either  the  French  or  Spa'i- 


on  a  flight  to  Kandahar.  The  govern 
ment  would,  it  finally  decided,  since 
many  of  its  interests  were  involved, 
and  gave  permission  for  the  flight.  The 
addition  of  the  military  observer  to  the 
party  gave  the  insurance  company  con¬ 
fidence,  and  a  youthful  German  pilot 
and  a  mechanic  volunteered  to  go. 

Then  followed  the  flight  to  Kandahar 
rarnpt  "and  ‘'ver  desolate  country  where  a  forced 
returning  with  landing  meant  death  •  at  the  hands  of 


spondent,  flying 
from  continent  to 
continent  in  his 
own  plane,  soar¬ 
ing  to  the  scene 
of  wars,  revolu¬ 
tions,  and  dis¬ 
asters  as  on 


fanatic  tribesmen,  and  the  arrival  of 
the  airfield,  where  a  handful  of  soldiers 
beat  back  a  menacing  rabble  of  natives. 

Rue  was  received  by  .Ymanullah  and 
obtained  his  interview,  but  his  hoi)e  of 
ever  leaving  Kandahar  sank  when 
.•\manullah  asked  for  the  loan  of  the 
plane  and  pilot  for  a  day  or  so  to  fly 
some  of  his  relatives  to  Russia  and 
safety.  The  request  could  not  be  re- 


glamorous,  ex¬ 
clusive  stories,  it 
is  difficult  to  be¬ 
lieve  that  the  re- 
Lakrt  Rue  suit  would  have 
been  a  tale  as 
exciting  as  that  told  by  Larry  Rue, 
iormerly  of  the  Chicago  Tribune  in  his 
book  “i  Fly  For  Xews.”  (.■Mbert  & 

.  the\ve°o^  fused;  with  a  word  the  King  could 

which  wi  pu  p^^  ^  y  confiscate  the  machine.  Two  anxious 

r„h  ns  be  makes  the  ‘lays  passed  before  the  plane  returnH, 
and  there  were  yet  other  serious  diffi¬ 
culties  before  it  took  the  air  on  the  re¬ 


turn  trip. 


ish  lines,  Rue  decided  to  enter  from  the 
Intern#tional  Zone  at  Tangier.  That 
meant  running  a  Spanish  naval  block¬ 
ade,  a  cordon  of  warships  and  de¬ 
stroyers  which  fired  first  and  asked 
questions  afterwards  of  boats  suspected 
of  running  munitions  into  the  Riff. 
Rue  after  some  secret  service  work, 
made  contact  with  the  undercover  agent 
of  Abd-el-Krim  in  Tangier,  a  woman. 

She  complained  that  the  underground 
to  the  Rift  had  not  been  working  too 
well  lately.  Three  runners  trying  to 
sneak  over  the  Spanish  frontier  had 
been  shot  that  day.  Another  had  just 
arrived  badly  wounded.  She  told  me  if 
I  did  get  across  no-inan's-land  alive  it 
would  take  me  two  weeks  of  walking  or 
donkey  riding  to  get  to  the  Ritlian 
military  base  near  Alhucemas  Ray. 

"Why  can't  1  go  in  a  launch?"  1 
suggested. 

She  showed  me  some  newspaper  cliji- 
pings.  The  Spanish  navy  otllclally  re¬ 
ported  .sinking  by  cannon  tire  unidenti¬ 
fied  boats  suspected  of  smuggling  guns 
Into  the  Riff. 

But  Rue  hired  his  launch,  was  given 
a  guide,  and  in  the  night  ran  the  gaunt¬ 
let  of  12  Spanish  warships  and  their 
searchlights.  In  the  morning  he  and 


toes  of  the  newest  cub  as  he  makes  the 
rounds  of  the  hotels— both  of  whom 
have  been  glooming  too  much  of  late 
newspaper  mergers,  staff  reductions 
and  wage  cuts. 

To  stay-at-home  newspapermen  the 
book  brings  the  glamor  of  strange 
places  and  curious  scenes — the  Balkans, 

Turkev,  .Arabia,  Africa,  Persia,  Af- 
L  • :  fViriii  Rue  in  a  lew  aays  receivea  irom  i.,oi.  lenns  ne  wouiu  iuukc  peace,  giving  iviu 

o,!  «•  ■>' 

the  Hanccrmis  trail  of  big  news.  the  following  message . 


the  dangerous  trail  of  big  news. 

For  sheer  nerve  and  triumph  over 
obstacles,  two  of  the  exploits  in  the 
book  deserve  the  rank  of  classics — 
Rue’s  flight  into  forbidden  Afghanistan 
to  interview  King  .\manullah,  beseiged 
by  rebels  under  Batchi-I-Sacco  (son  of 
the  water  boy),  and  his  penetration  of 
the  Riff  to  interview  Abd-el-Krim, 
during  the  latter’s  war  against  Spain. 

Rue  was  in  Vienna  when  he  received 
the  terse  cable  from  the  Tribune: 
"Proceed  to  .\fghanistan  and  interview 
.\nianullah.”  Between  him  and  his  goal 
lay  not  only  more  than  a  thousand 
miles  of  seas,  mountains  and  deserts, 
but  Afghanistan  was  a  closed  country 
in  a  state  of  civil  war,  and  people  with 
barbaric  war-inflamed  Moslem  tribes¬ 
men  whose  most  devout  desire  was  to 
exterminate  a  Christain.  By  train  and 
boat  Rue  reached  Cairo.  (This  was 
before  the  Tribune  purchased  him  a 
plane.)  After  vexatious  passport  diffi- 


But  the  story  had  been  obtained,  and  his  guide  were  shot  at  by  the  Riffians 
with  it  the  cabled  citation :  from  shore  before  the  guide  could  make 

“Your  story  of  Afghanistan  greatest  known  their  intentions. 

Tribune  story  for  more  than  year.”  The  interview  was  obtained,  and  Abd- 

Perhaps  as  a  reward  for  his  work,  el-Krim  in  addition  told  upon  what 
Rue  in  a  few  days  received  from  Col.  terms  he  would  make  peace,  giving  Ru. 

a  story  of  international  importance.  Bu( 
there  was  still  the  problem  of  getting 


“Proceed  to  London  and  take  delivery  back  to  Tangier, 
of  your  own  plane.”  The  launch  had  been  confiscated  by 

In  the  chapters  which  follow  Rue  the  Riffians.  The  only  chance  was  to 
tells  a  vivid  story  of  his  flight  around  cross  non-man’s-land  between  the  Riff 
the  Mediterranean  writing  a  series  of  lines  and  the  farthest  Spanish  outpost, 
economic  and  political  articles  on  Tur-  From  Abd-el-Krim  he  got  what  osten- 
key.  Syria.  Palestine,  Egypt,  Cyrenaica,  sibly  was  safe  passage  to  the  lines,  but 
Lybia,  Tripoli,  Tunis,  Algiers  and  Mo-  the  farther  Rue  got  from  Krim’s  head- 
rocco.  He  was  pilot,  navigator,  and  (|uarters  the  less  this  meant  to  the  bar- 
mechanic  all  in  one.  He  flew  through  barian  Riffian  chieftains.  A  dead  Ameri- 
standstorms,  rains,  fogs.  He  crossed  can  was  a  minor  incident  to  these  half 
seas,  mountains,  and  expanses  of  wild  combatants.  He  was  treated  as  a 
desert  where  a  forced  landing  an  hour’s  prisoner,  suspected  of  being  a  spy,  but 
flight  from  his  goal  meant  oblivion.  finally  was  led  to  a  position  150  yards 
With  a  friend,  an  Egyptian  journal-  from  a  Spanish  blockhouse  protected  by 
ist,  as  a  passenger,  he  was  forced  down  barbed  wire.  Between  the  lines  the 


the  Lybian  desert.  Almost  miracu¬ 
lously  they  found  a  pool  of  rain  water 
in  a  hollowed  rock,  and  after  three  days 
were  able  to  attract  the  attention  of  an 
Italian  plane  sent  to  search  for  them. 

But  all  of  Rue’s  exploits  are  put  in 


terrain  was  as  smooth  as  a  billiard 
table.  Could  he  dash  across  to  safety? 

Rue  tied  a  towel  to  a  stick  and  waved 
it  over  the  trench.  There  was  a  lull  in 
the  firing.  He  thought  the  signal  had 
been  observed.  He  leaped  out  and 
dashed  for  the  Spanish  blockhouse. 


NATIONAL  POLITICAL  ARENA 
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shade  by  the  last  one  related  in  the 
*TmnerTal*" Airwavs  book,  his  interview  with  .\bd-el-Krim  Halfway  across  Spanish  machine  guns 
plane  to  Bagdad  and  thence  to  Teheran,  the  Riffian  rebellion  against  both  and  rifles  began  to  beat  a  murderou.s 

in  Persia,  on  a  German  Junkers.  Here  France  and  Spam.  tattoo.  Bullets  churned  up  the  dust 

he  met  obstacles  which  seemed  unsur-  Refused  permission  to  cross  into  the  alxiut  his  feet.  1  hey  hit  the  towel  Hag 
mountable.  The  Afghan  frontier  was 
closed,  .\lthough  the  American  charge 
^affaires  at  Teheran  was  a  good  friend 
of  both  Rue  and  the  Afghan  Minister 
on  duty  there,  the  latter  was  adamant  in 
his  refusal  to  grant  Rue  special  per¬ 
mission  to  fly  to  Kandahar  where  Ama- 
nullah  had  withdrawn  from  the  rebel 
attacks. 

“I  am  very  sorry,”  the  Minister  told 
Rue.  “but  what  you  are  asking  me  is 
to  help  you  kill  yourself.  I  know  my 
Pwple.  All  they  think  now  is  kill,  kill, 
hill.  I  cannot  help  you  to  do  anything 
to  kill  yourself.” 

But  that  was  not  the  only  difficulty. 

Even  if  Rue  obtained  permission  to 
t^ke  the  flight,  the  Junkers  officials 
«id  they  could  not  furnish  a  plane. 

pilot  would  fly  it,  and  in  addition, 

00  insurance  company  would  insure  it 
and  the  lives  of  the  pilot  and  mechanic. 

Even  at  that  moment  two  Junkers  planes 
had  been  confiscated  in  Afghanistan, 

*ud  their  pilots  and  mechanics  were  as 
yet  unheard  from. 

Rue,  however,  thought  out  a  plan 

which  worked.  As  a  smoke  screen  to  i  •  1  • 

divert  the  .\fghan  Minister  he  asked  .Above  diagram  shows  sealing  arrangements  agreed  upon  by  national  committees 
a  passport  into  India,  and  at  the  of  both  parties  for  Presidential  nomination  conventions  to  be  held  in  Chicago 
time,  with  bland  assurance  but  Stadium  next  June  and  July.  The  speakers’  platform  is  located  on  Madison 
with  inward  misgivings,  asked  the  street  side  of  the  building.  Space  for  700  newspaper  writers  is  provided.  The 
Persian  government  if  it  would  like  stadium  will  accommodate  22,000  persons. 
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he  was  carrying.  Rue  stood  still  and 
shouted  “Amigo  Americano!”  The  fir¬ 
ing  did  not  cease. 

"I  can't  go  back,  if  I  do  I'll  be  killed 
surely,”  I  thought.  "I'll  have  to  face 
this." 

Suddenly  I  felt  calm,  felt  that  this 
wasn't  me  at  all  out  here  under  lire. 

It  was  someone  else.  I  felt  about  myself 
as  if  I  were  a  third  person. 

Then  the  firing  ceased  again.  Again 
I  started  to  run.  This  time  I  got 
nearly  to  the  barbed  wire,  shouting 
‘•Atniyo  Americano,"  when  a  Spanish 
lieutenant  appeared  in  view  long  enough 
to  motion  for  me  to  come  around  on  the 
side.  He  revealed  a  place  where  I  could 
crawl  under  the  barbed  wire. 

I  ran  around,  crawled  under  several 
strands  of  wire,  and  reached  the  forti¬ 
fication  breathless.  1  had  no  siamer 
been  assisted  to  get  into  the  trench 
when  "splash."  That  was  what  it 
■sounded  like.  It  happened  right  beside 
me.  One  of  the  soldiers  who  was  helping 
ine  get  into  the  fortification  was  hit 
in  the  leg.  The  Rifli  had  held  their  fire 
when  I  was  crossing  but  gave  a  parting 
shot  in  the  direr  tion  where  I  disappeared 
and  that  one  bullet  got  a  Spaniard. 

An  enraged  Spanish  colonel  appeared. 
Rue  was  a  Riffian  spy  or  he  would  not 
have  been  allowed  to  cross  to  the  Span¬ 
ish  lines.  The  colonel  stormed.  The 
lieutenant  had  disobeyed  strict  orders 
to  disregard  flags  of  truce.  Too  many 
Spaniards  had  been  killed  by  this  device. 
Rue  was  a  prisoner ;  blindfolded ;  ridden 
on  a  mule  down  a  trench  to  lines  further 
back  while  Riffians  took  pot  shots  at 
his  head  bobbing  above  the  trench  edge. 
A  dead  American  ?  ,  .  .  Well,  anyone  can 
get  shot  if  he  persists  in  entering  a  front 
line  trench. 

But  it  all  worked  out.  Primo  de 
Rivera,  Spanish  dictator,  heard  of  the 
exploit  and  ordered  a  huge  hydroplane 
to  carry  Rue  to  him.  Primo  de  Rivera 
congratulated  him.  They  spent  hours 
discussing  Abd-el-Krim  and  his  peace 
terms. 

“You  did  a  great  piece  of  work,  but 
I  believe  you  must  have  been  just  a  bit 
crazy  to  succeed  in  doing  it,  or  for 
wanting  to  do  it,  for  that  matter.” 
Primo  said. 

Later  in  an  interview  with  Floyd 
Gibbons,  the  Spanish  dictator  remarked : 

“Do  you  know  Larry  Rue?  Well,  it 
cost  the  Spanish  Government  $50,000 
for  me  to  talk  to  him.” 

The  hydroplane  which  brought  Rue 
to  Primo  had  smashed  up  on  the  way 
back. 

The  book  is  written  in  newspaper 
style,  swiftly,  factually.  To  lay  readers 
it  will  give  a  picture  of  the  remarkable 
courage  and  resourcefulness  of  the  men 
who  write  the  news  they  read  so  com¬ 
placently  with  their  morning  coffee.  It 
is  a  thrilling  addition  to  the  record  of 
niorlern  news  gathering. 

Lars  (I^arry)  Rue  was  born  March 
10,  1893  at  Fosston,  N.  Y.  He  entered 
newspaper  work  as  a  reporter  on  the 
Duluth  Nnvs-Trihune  in  1912.  A  year 
later  _  he  became  city  editor  of  the 
Nibbing  (Minn.)  Tribune  and  editor  of 
a  weekly  known  as  the  Bugle  Adver¬ 
tiser.  In  1914  he  entered  the  University 
of  North  Dakota  and  won  a  name  for 
himself  as  a  football  star. 

He  returned  to  newspaper  work  in 
1915  as  a  member  of  the  Minneapolis 
News  editorial  staff.  He  then  joined 
the  Detroit  Free  Press  and  later  joined 
the  Detroit  Nezvs.  In  1917  he  enlisted 
ill  the  United  States  aviation  corps  and 
was  commissioned  at  Kelly  Field.  Tex. 
He  remained  in  this  country  during  the 
war  and  was  discharged  in  1919.  He 
then  crossed  the  Atlantic  as  an  oiler 
on  a  steamship  and  joined  the  Chicago 
Tribune  foreign  staff. 

Rue  is  said  to  have  been  the  first 
newspaper  correspondent  to  travel  in 
Russia  without  Soviet  permit  or  knowl¬ 
edge. 

He  resigned  from  the  Tribune  in 
1930  to  return  to  this  country  from 
which  he  had  been  absent  11  years,  and 
became  associated  with  Floyd  Gibbons, 
war  correspondent,  in  radio  work. 
About  six  months  ago  he  joined  the 
New  York  Daily  News  staff. 
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PAPERS  CAN  STOP  LOCAL  RATE  DRIVES 

Publishers  Tell  How  They  Have  Successfully  Met  Demands  of  National  Advertisers- 
Adherence  to  Same  Definition  By  Competinsr  Dailies  Solves  Problem 


\ 


The  Icxail-national  advertising  rate 
problem  is  nearly  all  local  and  very 
in  that  the  pressure  comes  from  na¬ 
tional  headquarters,  like  the  copy  and 
(by  one  route  or  another)  the  money, 
litdc  national.  It  is  national,  of  course. 
But  the  success  of  attempts  to  obtain 
the  local  rate  is  almost  wholly  a  local 
matter,  dependent  primarily  upon  the 
attitude  of  the  local  publishers  and  upon 
tlieir  competitive  conditions.  The  ad¬ 
vertiser  who  embarks  upon  a  campaign 
to  get  local  rates  must  be  _  prepared _  to 
make  a  separate  skirmish  in  each  city, 
taking  the  best  bargain  he  can  get,  pay¬ 
ing  national  rates  where  he  must,  yield¬ 
ing  to  some  extent  his  control  over 
when  and  where  his  copy  is  to  be  pub¬ 
lished,  and  not  infrequently  accepting 
“second-best”  advertising  in  place  of 
what  he  really  prefers. 

This  is  the  picture  that  one  gets  in 
reading  over  the  confidential  statements 
obtained  by  Editor  &  Publisher  from 
newspaper  publishers  and  their  adver¬ 
tising  executives. 

The  local-national  problem  is  not  a 
new  one,  but  it  has  b^n  intensified  by 
recent  business  conditions.  It  arises,  of 
course,  from  the  fact  that  many  news¬ 
papers  charge  a  higher  rate  for  national 
or  “general”  advertising  than  for  local, 
or  “retail,”  advertising.  Reasons  cited 
for  this  differential  include  the  agency 
and  special  representative’s  commission 
on  national  advertising,  the  merchandis¬ 
ing  service  demanded  by  some  national 
advertisers,  the  greater  value  to  national 
advertisers  than  to  retail  advertisers  of 
circulation  outside  the  immediate  trad¬ 
ing  territory,  the  over-zealousness  of 
agencies  in  demanding  re-runs  and  ad¬ 
justments  for  minor  faults  in  publica¬ 
tion,  etc.  Many  columns  of  this  paper 
have  been  occupied  by  arguments  for 
and  against  this  differential,  and  there 
is  no  purpose  in  this  article  to  discuss 
again  the  justification  for  a  dual  sys¬ 
tem  of  rates. 

Here  we  are  concerned  only  with  the 
practical  application  of  such  a  system. 
In  this  practical  applii^tion  there  are 
roughly  three  possibilities: 

1.  In  cities  where  a  single  newspaper 
dominates  the  market  without  competi¬ 
tion,  or  where  rival  newspapers  decline 
to  be  played  against  each  other,  a  clear- 
cut  definition  of  local  and  national  ad¬ 
vertising  may  be  enforced  rigidly — in 
some  cases  almost  to  the  extent  of  lean¬ 
ing  over  backward.  In  such  cities  copy 
of  national  nature  is  carried  at  national 
rates  or  not  at  all,  even  if  handled  by 
local  business  men. 

2.  In  cities  where  newspaper  com¬ 
petition  is  unbridled,  or  where  a  news¬ 
paper  is  hard-pressed,  requests  for 
publication  at  local  rates  may  be  granted, 
so  long  as  no  agency  nor  representa¬ 
tive’s  commission  need  be  paid.  In  such 
cities  the  argument  that  “We’re  getting 
local  rates  in  other  cities,”  or  that  “The 
other  paper  here  will  carry  this  at  local 
rates,”  is  frequently  a  deciding  factor. 

3.  In  still  other  cities  varying  courses 
between  these  two  are  steered.  Local 
rates  are  not  granted  indiscriminately, 
but  there  may  be  little  real  effort  to 
collect  the  national  rate  from  local  con¬ 
cerns  such  as  wholesalers.  Likewise, 
there  may  be  an  attitude  that  “the  less 
we  know,  the  better,”  in  regard  to  copy 
placed  by  dealers  but  obviously  plann^ 
and  presumably  paid  for,  at  least  in 
part,  by  the  manufacturer. 

In  the  forefront  of  the  drive  for  local 
rates  two  industries  have  been  especially 
prominent — the  tire  companies  and  the 
radio  set  manufacturers,  both  of  which 
classes  have  been  hard  pressed  as  a  re¬ 
sult  of  over-expansion  in  more  pros¬ 
perous  years.  Side  by  side  with  them, 
however,  are  the  electric  refrigerator 
manufacturers,  who  last  year  turned  in 
an  amazing  record  of  business  success. 

Other  concerns  named  by  newspaper¬ 
men  as  having  been  active  in  seeking 
local  rates,  either  directly  or  through 


By  ROBERT  S.  MANN 

( This  is  the  fourth  of  a  scries  of  articles  on  newspaper  advertising  rates,  based 
on  the  experiences  of  newspapA-s  in  all  parts  of  the  country.  A  fifth  article  toill 
appear  next  week.) 

their  dealers,  include  makers  of  bread,  ably  more  newspapers  than  any  other 
glass,  harvesting  machinery,  hosiery,  definition,  although  in  some  cities  other 
shoes,  men's  clothing,  paint,  vacuum  rules  have  been  agreed  upon.  In  prac- 
cleaners,  fountain  pens,  and  other  tice,  however,  more  depends  upon  the 
articles.  spirit  in  which  they  are  interpreted  than 

In  practice,  big  advertisers  have  not  upon  the  written  standard. 

THE  N.A.E.A.  DEFINITION 

HE  following  definition  of  local  and  national  advertising  was  adopted 
by  the  Newspaper  Advertising  Executives  Association  in  May,  1930,  and 
has  been  accepted,  in  principle  at  least,  by  a  large  number  of  newspapers. 

“Newspaper  rates  are  better  designated  as  retail  and  general,  rather  than 
as  local  and  national. 

“An  advertiser  shall  be  entitled  to  retail  rates  only  when  he  sells  direct 
to  the  consumer  through  one  or  more  retail  stores  which  he  alone  owns  and 
controls. 

“If  the  retailer  named  is  also  territory  jobber,  wholesaler  or  distributor, 
the  advertising  is  not  local  retail  copy. 

“Retail  rates  apply  to  co-operative  advertising  confined  strictly  to  a  group 
of  bona  fide  retail  advertisers,  provided  the  advertising  is  paid  for  by  the 
merchants  involved.  General  rates  apply  to  all  co-operative  advertising 
where  both  retail  and  general  advertisers  are  involved. 

“General  rates  apply  to  advertising  over  the  signatures  of  two  or  more 
retailers,  of  separate  ownership,  offering  the  product  of  the  same  manufac¬ 
turer. 

“General  rates  apply  to  all  advertising  other  than  that  of  strictly  bona  fide 
retailers  selling  at  retail  exclusively,  paid  for  entirely  by  themselves,  and 
offering  goods  or  service  to  the  consumer  at  outlets  owned  by  themselves, 
without  reference  to  whether  the  copy  is  placed  direct  or  through  an  ad¬ 
vertising  agency.” 


been  any  too  well  pleased  witli  their 
efforts  to  place  copy  at  local  rates,  it  is 
understood.  In  general,  it  has  bwn  only 
in  the  smaller  cities,  and  with  the 
weaker  papers,  that  they  have  been  suc¬ 
cessful.  In  many  cases  the  stumbling 
block  has  been  the  rule  that  copy  signed 
with  the  name  of  more  than  one  dealer 
must  be  considered  as  national.  The 
effect  of  this  rule  is  of  course  uneven, 
since  some  advertisers  have  many  dealers 
in  a  locality,  some  only  one  or  a  few. 

Two  factors  in  the  advertising  set-up 
— the  agency  and  the  special  representa¬ 
tive — are  affected  almost  as  vitally  as 
the  newspaper  by  the  “dealer  detour”  to 
local  rates.  When  an  agency  is  able  to 
get  local  rates  directly,  it  is  merely  re¬ 
ducing  the  total  of  billings  on  which  it 
collects  a  commission,  or  possibly  in¬ 
creasing  the  amount  of  advertising  it 
places  without  additional  commission. 
But  when  the  agency  devises  or  con¬ 
curs  in  a  plan  by  which  the  dealer 
places  the  copy  and  the  advertiser  him¬ 
self  does  the  checking  and  refunding  to 
the  dealer,  it  leaves  the  agency  men 
wondering  where  they  come  in.  Some 
advertisers,  it  is  understood,  have  paid 
the  regular  commission  on  such  dealer 
advertising,  the  same  as  on  copy  placed 
by  the  agency,  but  there  is  always  the 
possibility  that  the  advertiser  may  de¬ 
cide  to  keep  the  whole  saving  for 
himself. 

As  for  the  special  representative,  the 
following  incident  is  illuminative: 
publisher  said  to  his  representative  in 
effect:  “Why  are  you  falling  down  on 
national  advertising?  Our  local  linage 
is  holding  up  well.” 

So  the  representative  picked  up  a 
copy  of  the  paper  and  leafed  through 
it.  There  were  tire  advertisements, 
radio  set  advertisements,  and  other  copy, 
formerly  handled  through  the  special 
representative,  but  now  taken  locally. 

“That’s  why  your  local  linage  has 
held  up.”  said  the  representative.  “All 
that  copy  ought  to  be  considered  as 
national,  but  you’re  taking  it  at  the 
lower  rate  and  then  complaining  about 
your  drop  in  national  linage.” 

The  principal  standards  of  guidance 
in  this  local-national  question  are  those 
adopted  by  the  Newspaper  Advertising 
Executives  Association  in  May,  1930, 
which  are  quoted  on  this  page.  These 
have  been  accepted  in  principle  by  prob- 


An  illuminating  glimpse  of  how 
thing?  work  out  may  be  seen  in  this 
exccrot  from  a  letter  by  the  national 
advertising  manager  of  a  southern 
newspaper : 

“This  problem  of  national  adver¬ 
tisers  trying  to  place  copy  through  their 
local  dealers  at  local  rates  is  our  most 
serious  phase  of  the  lower  rate  diffi¬ 
culty.  Formerly  we  had  an  agreement 
with  the  other  publishing  company  in 
this  city  by  which  both  of  us  insisted 
that  advertising  of  a  general  or  national 
nature  pay  the  national  rate. 

“However,  this  agreement,  we  felt, 
was  working  to  our  disadvantage  be¬ 
cause  we  did  not  think  it  was  scrupu¬ 
lously  observed  by  the  other  paper,  and 
it  was  therefore  dropped.  As  a  result 
of  this  we  are  taking  practically  all 
radio,  tire,  electric  refrigerator  and 
baking  company  advertising  at  local 
rate,  the  national  advertisers  placing 
their  copy  through  their  dealers. 

“Formerly  we  tried  to  draw  a  distinc¬ 
tion  between  national  advertising  and 
local  advertising  by  terming  all  copy 
which  carried  more  than  one  dealer’s 
signature,  or  which  carried  a  dis¬ 
tributor’s  name  at  the  bottom  as  national 
advertising.  This  idea,  however,  always 
called  forth  a  tremendous  amount  of 
argument,  and  advertisers  were  con¬ 
tinually  wracking  their  brains  to  get 
around  it.” 

Similarly,  another  city  in  the  same 
state  reports : 

“Because  of  cut-rate  competition,  our 
radio  and  electric  refrigeration  copy  is 
being  placed  through  local  distributors 
at  the  local  rate.  This  applies  virtually 
to  all  tire  copy  as  well.  Our  competi¬ 
tion  has  even  extended  local  rate  to 
some  concerns  on  new  car  copy,  but  we 
have  held  rigidly  to  our  national  rate  on 
this  classification,  and  do  not  intend  to 
allow  any  copy  of  this  nature  to  h«' 
placed  on  a  local  basis.” 

In  contrast  to  these  two  are  such  re¬ 
ports  as  the  following: 

First,  from  a  Northeastern  newspaper 
without  competition:  “Several  national 
advertisers  do  place  copy  through 
dealers,  or  by  other  means,  undoubtedly 
in  an  effort  to  get  local  rates,  but  we 
are  not  particularly  concerned  over  this 
because  we  apply  our  rate  strictly 
according  to  whether,  in  our  opinion, 
advertising  is  local  or  national.  .^11  na¬ 


tional  advertising,  regardless  of  whether 
it  is  placed  with  us  through  an  adver¬ 
tising  agency,  the  manufacturer,  jobber, 
or  local  dealer,  is  carried  at  national 
rate.  For  example,  all  tire  advertising 
that  is  carried  in  our  paper,  is  charged 
for  at  the  national  rate.  This  also  ap¬ 
plies  to  radio,  mechanical  refrigeration, 
etc.  We  will  not  accept  any  national 
advertising  from  anyone  except  at  tht 
national  rate.” 

Second,  from  a  large  newspaper  with 
competition  in  a  Middle  Atlantic  city: 
“For  some  years  past  many  national  ad¬ 
vertisers  placed  copy  through  dealen 
or  used  other  means  to  get  local  rates 
Several  years  ago  we  started  correcting 
this  situation  and  now  have  all  national 
advertisers  or  general  distributors  pay¬ 
ing  the  general  rate — and  all  advertisers 
who  dropped  out  in  the  past  are  now  in 
our  paper.  I  inclose  copy  of  our  rate 
card  covering  local  retail  advertising, 
stating  that  ‘an  advertiser  shall  be  en¬ 
titled  to  retail  rates  only  when  he  sells 
exclusively  to  the  consumer  through  one 
or  more  retail  stores  which  he  alone 
owns  and  controls.’  Advertising  of  any 
product  for  which  the  retailer  is  also 
jobber,  wholesaler,  or  distributor,  takes 
the  flat  rate  for  general  display.” 

Third,  from  a  newspaper  in  another 
Eastern  city  of  good  size:  “There  are 
probably  more  attempts  made  at  this 
time  to  get  local  rates  than  in  the  past, 
although  this  has  always  been  quite 
prevalent.  In  our  city  the  three  news¬ 
papers  have  adhered  pretty  rigidly  to 
the  definitions  of  ‘retail’  and  ‘general’ 
this  past  two  years.  We  find  that  once 
it  is  underst(X)d  that  an  advertiser  must 
conform  to  the  definition  as  set  up  by 
the  Newspaper  Advertising  Executives 
AsscKiation  in  1930  the  matter  is  usually 
dropped.  Of  course,  if  a  manufacturer 
can  and  will  split  up  his  advertising, 
giving  one  dealer  one  advertisement  at 
a  time  over  that  retailer’s  signature  and 
with  billing  direct  to  that  retailer,  he 
can  avoid  the  general  rate.  Our  ex¬ 
perience  has  been  that  few  national  ad¬ 
vertisers  will  allow  this.” 

This  last  suggestion — that  the  adver¬ 
tiser  himself  finds  it  unsatisfactory  to 
give  up  part  of  his  control  over  his  ad¬ 
vertising — is  echoed  in  other  letters 
One  Middle  Western  business  manager, 
after  observing  operation  of  the  plan 
of  placing  copy  through  dealers,  says: 
“In  the  writer’s  opinion  this  plan  is  not 
very  satisfactory.  When  an  agency 
places  a  campaign  it  runs  through  on 
schedule.  Where  the  mats  are  sent  to 
the  local  advertiser,  he  is  inclined  to 
run  one  or  two  and  either  become  dis¬ 
couraged  at  the  results  or  at  the 
weather,  and  drop  the  rest  of  it.” 

The  dealer-placement  plan  has  nu¬ 
merous  forms,  of  course,  ranging  from 
use  of  the  dealer’s  name  as  a  mere  sub¬ 
terfuge  to  various  kinds  of  co-operative 
advertising  schemes. 

A  typical  plan  is  that  of  the  Parker 
Pen  (Company,  described  in  a  letter  to 
dealers  as  follows: 

“Do  you  know  that  as  a  Parker  con¬ 
tract  dealer  you  are  entitled  to  news¬ 
paper  advertising  at  our  expense? 

“With  the  acivent  of  the  Penparker 
no  doubt  you  will  want  us  to  run  some 
space  in  your  local  paper  over  your 
name. 

“Our  plan  is  to  send  the  advertise¬ 
ments  direct  to  you.  You  place  w>'h 
your  IcKal  newspaper  to  run  at  your 
regular  local  rate,  pay  the  newspaper 
submit  the  receipted  invoice  to  us  and 
we  will  reimburse  you  in  full  for 
space  by  sending  Parker  merchandi« 
figured  at  the  retail  price,  to  offset  the 
full  amount  of  the  advertising  bill-  T''J 
amount  of  our  contribution  is  restricted 
so  as  not  to  exceed  10  per  cent  of  your 
1931  purchases  from  us. 

“An  example:  You  wish  to  run  J 
campaign  in  your  local  paper  amountme 
to  $60.  Advise  us  the  amount  of  space 
(Continued  on  page  45) 
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THE  ST.  LOUIS  STAR 

reaches  new  hij^h 
in  circulation'^ 


/«r  ms  /929  /950  J93/  I95Z 


•  mM.ctidiflg 
M«.  51. 1927 

120.898 


..f  THE  ST.  LOUIS  STAR’S 
circulation  is  CONCENTRATED 
in  5t.  Louis  and  its  40  mile  suburban 
trading  radius  —the  most  highly 
concentrated  circulation  of 
any  St.Louis  newspaper¬ 
morning  or  evening, 
dai/y  or  Sunday 


THE  ST.  LOUIS  STAR 
u  SECOND  in 
daily  total  paid  advertking 

Th«  St.  Laiaia  Star  pasMd  2t  impartaM 
American  daily  newtpapera  in  total 
paid  advertising  published  in  1931  One 
•f  them  was  the  daily  morning  Globe* 
l>etDocrat.  which  elevated  The  Star  to 
SECOND  PLACE  while  the  daily 
Olobe-Democrat  stepped  down  so  third 
plaee  in  St.  Lotria 

la  the  first  three  montha  of  1932.  The 
Sc.  Louie  Star  strengthened  iu  hold 
•poo  second  place  by  leading  the  dally 
morning  newspaper  by  the  wide  margin 
of  1S4.429  linee  m  total  paid  advertising. 


143.609 

DAILY  AVERAGE  POP  5IX  MONTHS  ENDING  MAPCM  31.1932 


The  semi-annual  sworn  statement 
required  by  the  government  for 
the  six  months  ending  March  31, 
1932,  not  only  shows  the  largest 
daily  average  total  circulation  but 
the  largest  city  and  suburban 
circulation  for  any  similar  period  in 
the  history  of  The  St.  Louis  Star. 

...  a  net  paid  gain  of  24,711  copies 
average  per  day  since  1927. 


...  a  higher  percentage  of  concen¬ 
trated  local  circulation  than  any 
other  St.  Louis  newspaper . . .  morn¬ 
ing  or  evening,  daily  or  Sunday. 

...  a  proved  producer  of  profitable 
results. 

All  good  reasons  why  advertisers, 
who  insist  upon  getting  full  value 
for  every  dollar  they  invest,  are 
investing  more  of  them  in  . . . 


THE  ST.  LOUIS  STAR 


"Hationrl  Advertising  Re  present  etive — GEORGE  A.  McDEVlTT  CO. 
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MEN  AND  POLITICS  ARE  SATIRIZED 
AT  ANNUAL  GRIDIRON  CLUB  DINNER 

Washington  Correspondents  Lampoon  Presidential  Campaign 
in  Song  and  Skit — President  Hoover’s  Talk 
Is  Not  Reported 

The  annual  spring  dinner  of  the  oral  economy  as  they  viewed  with  alarm 
Gridiron  Club  was  held  in  Wash-  or  pointed  with  pride, 
ington  April  9,  ushering  in  the  48th  Mother  Goose  was  revealed  to  the 
year  of  the  club’s  activities.  All  the  diners  as  the  American  public,  and 
traditions  of  previous  years  were  ob-  through  the  medium  of  the  old  rhymes 
.served:  the  attendance  of  the  President  and  tunes,  thrusts  were  made  at  many 
of  the  United  States  and  other  high  statesmen  and  jKjlitical  principles.  Thus ; 
government  officials ;  the  short  informal  The  farmer's  gone  to  hell, 

soeech  of  the  President’s ;  the  unwritten  ®  gone  to  hell, 

si>cceii  iiic  I  ,  Heigho,  the  cheerio,  the  farmer  s  gone 

law  that  iio  reporters  are  present  ,,^,1 . 

during  the  President’s  talk,  and  a  pro-  — — 

cession  of  allegories  and  lampoons  on  ^W^MoUier  Hubbard  went  to  the  cup- 

the  political  scenes.  To  get  her  poor  Dawes  some  stocks. 

Turning  from  its  lighter  moods,  the  But  when  she  got  there,  the  cupboara 
club  during  the  evening  paid  tribute  poor  Dawes  got  Knox, 

to  two  distinguished  members  who  died  - 

last  winter.  John  Philip  Sousa  and  Gotham, 

1  t.  Put  their  cash  in  a  bond, 

Richard  \  ictor  Oulahan,  chiet  Wash-  bond  had  been  stronger, 

ington  correspondent  of  the  \eze  1  ork  The  market  would  have  been  longer. 

Tones.  ,  T^  Little  Boy  Coolidge,  come  blow  your 

It  initiated  two  members,  Carl  U.  horn, 

Ruth.  Toledo  Blade,  and  Elliott  Thurs-  meadow  and  slump 

ton,  Philadelphia  Record.  Where  is  the’  man  that  looks  after  the 

Those  present  included  Newton  D.  sheep, 

Baker,  Governor  Murray  of  Oklahoma,  ^ou-se,  fast 

former  Governor  Byrd  of  Virginia,  Gov-  '  - 

ernor  Ritchie  of  Maryland,  Senator  Bla !  Bla !  Borah,  have  you  any  pull? 

Robinson  of  Arkansas,  Gcnoral  Cb^ks  Jk. 

G.  Dawes,  (jeneral  James  G.  liartxird,  none  for  the  citizen  left  high  and 

Charles  D.  Hilles.  Arthur  Curtis  James,  dry.  _ _ _ 

Colonel  Frank  Knox,  Jouett  Shouse,  Twinkle,  twinkle,  little  Fess, 

Bernard  M.  Laruch,  John  r.  Curry,  the  What  are  you  I’ll  have  to  guess, 

leader  of  Tammany  Hall,  and  Richard  I’p  above  the  world  so  high, 

Whitney,  president  of  the  New  York  Twinkle'!®?w"nkle!Mttlf  Fess. 

Stock  Exchange.  Proving  nothing,  more  or  less. 

Walker  S.  Bucl.  Washington  corre-  .  .  r — 

spondnnt  of  tbo  CtaW.n.rf  n.h,  IMfr 

assumed  the  presidency  of  the  club  witli  London  sterling’s  falling  down, 
an  inauguration  speech.  Poor  old  Mellon  ! 

All  Gridiron  dinners  ojien  with  a  Other  scenes  recorded  the  changed 

crash,  and  this  one  was  accompanied  by  control  in  the  House,  with  the  eclipse 
cries  of  “Down  with  Ciarner!"  “Soak  of  the  former  Republican  leaders, 
the  Rich !’’ and  “You’re  a  Liar !’’  When  Bertrand  Snell  and  John  Q.  Tilson, 
the  presiding  officer  asked  for  an  ex-  and  the  emergence  of  Representative 
planation  he  was  told:  h'iorello  I.e  Guardia;  the  politically 

“That,  Mr  President,  is  the  Demo-  pursued  Power  Trust,  in  black  crepe, 
cratic  House  of  Representatives  rehears-  demonstrating  that  “Mourning  Becomes 
ing  for  the  Chicago  convention.’’  Electric,”  and  a  furiously  shadow- 

Then  various  members  of  the  club,  boxing  Democrat,  who  explained  that 

remarking  that  President  Hoover  had  he  was  aiming  at  the  tariff,  knew  he 

been  often  compared  with  Washington,  was  not  hitting  anything  but  felt  obliged 
Lincoln  and  others,  preferred  to  compare  to  go  through  the  motions  every  four 
him  (in  song)  with  other  prototypes:  years. 

Daniel  Boone.  Trader  Horn  and  Casey  Diogenes  strolled  in,  still  on  his 
Jones.  The  ^sey  Jones  song  follows:  famous  hunt,  and  when  asked  if  he 
Come  all  you  voters.  If  you  want  to  hear  sought  anybody  at  the  Gridiron  ban- 
The  truth  about  a  great  engineer.  quet,  replied,  “No,  I’m  just  nassintr 

Herbert  Hoover  was  the  engineer  s  name,  >'  J  P  b 

And  a  diggin’  In  the  ground  Is  how  he  ‘"'r,  ^n-.  , .  ,  ,  .  .  . 

won  his  fame.  Aladdin  rubbed  his  magic  lamp,  pro- 

He’s  diggin'  now  as  he  "ever  dug  l^fore,  duced  a  stream  of  coins  and  explained, 
**doon^^'"  .Sheriff  Farley  of  New  York. 

He  turns  to  Mr.  Watson  and  the  O.  O.  P.  Ain't  it  a  wonderful  trick?” 

And  he  shouts  “Ail  aboard  for  1933  Prohibition  came  in  for  extensive 

rM^biMiTthe  White  House.  treatment,  not  Only  in  a  convention 

c'asey  Jones.  scene,  during  which  a  “rip-sortin\  wet- 

How  he  loves  the  q.  o.  P.  „  .  drinkin’  delegate  from  south  of  the 

<  asey  .lones.  diggin  in  the  White  House,  ti-  T  »  <«ci 

And  he  ho|)es  that  he'll  be  diggin'  there  ^I'nt-Jidep-Uixon  Line,  sang  ‘Sleepy 
in  '33 !  I  ijne  Down  South,”  converted  into 

To  commemorate  the  first  of  the  pol-  ‘A  otin’  Time  Down  South,”  but  also 
itical  conventions  a  century  ago  and  to  . 

reveal  the  phenomenal  progress  since  j 

made  in  the  art  of  politics,  the  Gridiron  !  ^  ! 

Club  transported  its  guests  back  through  PA  J  ! 

the  years  to  that  first  hotel  room  meet-  W  y  # 

ing  of  convention  leaders  and  platform 

writers.  was  the  averaqe  net  paid  daily 

In  beaver  hats  and  stocks  and  over  circulation  of  The  Baltimore  Sun 

their  whisky  glasses  they  were  shown  (mornins  and  evenins  issues)  for  i 

debating  such  obsolete  subjects  as  Tam-  ■  .L  r  ^  ' 

many’s  attitude  toward  Little  Van,  the  month  ot 

votes  to  be  gleaned  from  denouncing 

the  bankers.  Federal  road  aid,  nullifica-  MARCH,  1932 

tion  and  Federal  economy  as  they 

viewed  with  alarm  or  pointed  with  pride.  The  average  net  paid  circulation 

The  lights  went  off  for  an  instant  of  THE  SUNDAY  SUN  per 

Su"ty  'O' I 

hundred  years  had  passed.  IVdz,  was  190,200.  j 

Instead  of  the  beavers  and  stocks  the  .  „  ,  , 

modems  were  clad  in  straw  hats,  shirt  onythtng  in  Baltimon 

sleeves.  Palm  Beach  suits.  They  de-  R^volv*,  Around 

bated  over  their  whisky  glasses  such  T'XJl?  CTTIVI 

modem  matters  as  Tammany’s  attitude  I  Jnl-i  ♦wfamtlHP  oUiM 
toward  Roosevelt,  the  votes  to  be  Morning  Evening  Sunday 

gleaned  from  dennouncing  the  bankers. 

Federal  road  aid.  nullification  and  Fed-  »  — 


29X9617 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

MARCH,  1932 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  March,  i 
1932,  was  190,260.  | 

Everything  in  Baltimore 
Revolver  Around 

THE  SUN 

Morning  Evening  Sunday 


in  the  perplexities  of  Little  Alice 
G.  O.  P.,  lost  in  the  Prohibition  Wood, 
where  she  encountered  and  sought  ad¬ 
vice  from  the  Tweedle  brothers, 
Tweedlefess,  chairman  of  the  Republi¬ 
can  National  Committee,  and  Tweedle- 
brown.  Postmaster  General. 

The  program  closed  with  a  burlesque 
on  Gungha  Din,  with  this  refrain: 

So  it’s  votes,  votes,  votes ! 

Poles  an’  Russians,  Greeks  an’  Finn.s, 

Serbs  an’  Croats. 

Vote  ’em  early,  vote  ’em  late. 

An’  for  God’s  sake  vote  ’em  straight  I 
It’s  the  good  old  army  game : 

Get  the  votes ! 

LOSES  LEGAL  STANDING 

Through  action  brought  by  the  Cali¬ 
fornia  Newspaper  Publishers  Associa¬ 
tion,  the  Lymvood  (Cal.)  Press,  weekly, 
has  lost  its  standing  as  a  newspaper  of 
general  circulation.  Judge  C.  L.  Shinn 
of  Los  Angeles  county  found  the  paper 
had  failed  to  comply  with  the  state 
requirement  of  printing  at  least  50  per 
cent  of  its  published  issues  within  the 
limits  of  its  own  municipality,  and  was 
therefore  not  entitled  to  publish  legal 
advertisements.  The  Press  said  the 
violation  was  due  to  a  press  breakdown, 
which  caused  it  to  publish  six  issues  in 
Los  Angeles.  The  C.N.P.A.  sponsored 
the  statute  defining  a  newspaper  of 
general  circulation. 

RULES  STATE  MUST  PAY 

Where  title  to  lands  have  reverted  to 
the  state  of  Mississippi  at  delinquent  tax 
sales,  the  cost  of  publishing  names  on 
the  delinquent  list  must  be  paid  by  the 
state,  the  attorney-general’s  office  has 
ruled.  The  amount  of  payments  in¬ 
volved  is  unusually  large  this  year. 


N.  Y.  SUN  STAFF  DINNER 

New  York  Daily  Hat  Banquet  i. 
Waldorf-Astoria 

The  editorial  staff  of  the  Kew  Yoti 
Sun  held  a  dinner  at  the  Hotel  Waldorf. 
Astoria  April  9  in  the  Jansen  suitt 
Those  present  were : 

Cecil  Allan,  John  Barlow,  Edmond  P 
Barnett,  Irving  Berkowitz,  Herrick 
Brown,  Gene  Doane,  Peter  A.  Dola. 
Edwin  B.  Dooley,  Paul  Drane,  John  n 
Draper,  William  Drennen,  Harry  Factor 
James  Fleming,  G.  Selmer  Pougner 
James  C.  Grey,  Martin  Green,  James  E 
Hasenack,  Thomas  P.  Headen.  Jamlt 
C.  Hickey,  Edwin  C.  Hill,  Jacob  W 

Witz. 

Also  William  Keats,  Delos  Lovelaw 
J.  Edgar  Martin,  William  Mason,  Johr! 
McClain,  Robert  Mountsier,  j  i 
Murphy,  Owen  Oliver,  Einar  O  Peter 
son,  H.  I.  Phillips,  W.  Jud.son  I^nd 
Stephen  Rathbun,  Frank  Roth  Keai.’ 
Speed,  Charles  E.  Still,  Charles  S 
berg,  Robert  Strunsky,  Frank  True 
Rafael  Valdivia,  George  Van  Slrkt 
Charles  Wyer,  Walter  Whitman  atut 
Gustav  Zismer. 

TEXAS  GROUP  CHANGES  DATE 

T.  A.  Landers,  editor  and  publisher 
McLean  (Tex.)  Nezvs,  and  president 
of  the  Panhandle  Press  Association 
has  announced  that  the  convention 
scheduled  for  April  21-23  in  Amarillo, 
Tex.,  has  been  changed  to  May  5,  6 
and  7. 

ATTACKING  SLOT  MACHINES 

The  Waterbary  (Conn.)  Republicm 
and  American  and  Sunday  Republican. 
recently  started  a  crusade  against  the 
city’s  slot  machine  racketeers,  demand¬ 
ing  in  front  page  editorials  that  tk 
police  clean  up  the  city. 


Worcester,  Massachusetts 

\E\V  ESOL.iSn  people  spend  over  1650.000.000  a  year  for  Aulomobilet 
(including  accessories) 

IN  WORCESTER— NO 
OTHER  ADVERTISING 
MEDIUM  IS  NECESSARY 

The  Telegram  and  Gazette,  alone,  afford  adequate  coverage  of  Worcester,  second 
largest  city  of  Massachusetts  and  one  of  the  most  stable  cities  industrially  in  all 
New  England. 

93%  OF  ALL  NEWSPAPER  BUYERS 

in  the  city  of  Worcester,  buy  the  Telegram  or  Gazette. 

85%  OF  ALL  WORCESTER  FAMILIES 

who  regularly,  every  day,  receive  in  their  homes  a  Worcester  newi- 
paper,  read  the  Telegram  or  Gazette  in  their  homes  six  days  CTerj 
week. 

7%  DO  NOT  BUY— 

of  all  the  people  who  buy  newspapers  in  Worcester,  only  7  %  fail  to 
buy  the  Telegram  or  Gazette. 

Not  a  dozen  newspapers  in  competitive  fields  throughout  the  United  States  cove 
their  respective  communities  as  thoroughly  as  the  Telegram  auid  Gazette  blanket 
the  rich,  stable,  industrial  Worcester  Marlwt. 

Average  Net  Paid  Circulation  for  the  Year  1931 

*DAILY,  OVER  105,000  **SUNDAY,  OVER  53,000 

*No  other  Worcester  daily  has  one-third  as  much. 

**The  Sunday  Telegram  is  alone  in  its  field. 

THE  TELEGRAM-GAZETT 

Worcester.  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

Kew  York  Boston  Chicago  Detroit  Philadelphia  San  Francisco  Los  Anrc-t 
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Q^ut-moded  sisters 


u 


B. 


►  road  national  effort” 
and  "widespread  dealer  effect”  .  .  . 
weak  sisters  of  vanished  years,  sired  by 
excess  profits  and  darned  by  lavish 
intangibility. 


Modern  advertisers  look  askance  at 
these  out-moded  excuses  for  advertis¬ 
ing  efficiency.  Times  have  changed. 
Today,  every  advertisement  must  pay 
as  it  enters.  Every  sales  campaign  must 
show  immediate  profit. 


Cries  of  Poor  Business  are  increasingly 
smothered  by  the  bustle  of  those  who 
find  profitable  business  under  any 
conditions. 


After  all,  the  entire  population  is  not 
bankrupt.  42,000,000  people  in  this 
country  still  bring  home  a  pay  check. 
They  w'ill  spend  Forty  Billion  dollars 
in  retail  stores  this  year  .  .  .  sixteen 


billions  for  food  and  cigarettes  and 
gasoline;  a  billion  for  household  com¬ 
forts;  three  billions  for  clothes. 

And  they  will  spend  most  in  cities  .  .  . 
for  that  is  where  most  people  live  and 
where  they  still  have  most  money  to 
buy. 

Over  50^  of  all  people  live  in  and 
around  cities  of  100,000  or  more. 
Country  lanes  are  deep  in  the  shadow 
of  a  70%  drop  in  rural  incomes.  Leave 
the  shady  nooks  to  nature  lovers  .  .  . 
business  travels  on  city  streets. 

Pick  a  city  market  and  pound  it  ..  . 
pound  with  newspapers  that  can  create 
sales  instead  of  "consciousness”;  news¬ 
papers  whose  idea  of  "dealer  effect”  is 
to  impose  store-door  pressure;  news¬ 
papers  whose  trained  merchandising 
men  can  give  accurate  pre-knowledge 


of  which  dealers  can  sell  a  product  and 
how  much. 

The  Boone  Organization  represents  21 
of  the  Hearst  newspapers  which  have 
helped  in  many  recent  successes  in 
eleven  dense  markets  of  25,500,000 
people. 

A  well  known  firm  of  bakers  broke  all 
sales  records  in  New  York  and 
Chicago.  An  electrical  distributor  did 
more  business  in  one  week  than  in  the 
previous  year.  A  luxury  product  was 
doubly  oversold.  An  association  of 
meat  producers  increased  consumption 
by  40%. 

These  are  concrete  examples  of  present- 
day  selling  wffien  present-day  news¬ 
paper  advertising  and  cooperation  is 
used  in  dense  city  markets.  The  Boone 
Man  can  give  you  the  details  .  .  . 


York  Journal 
Albany  Times-Union 
Syracuse  Journal 
Rochester  Journal 


CALL  THE  BOONE  MAN 


REPRESENTING- 


DAILY 

Boston  American  .Atlanta  GeorKian 

Baltimore  News  Chicago  American 

Washington  Times-Herald  Detroit  Times 

Omaha  Bee-News 


SUNDAY 

Boston  Advertiser  Rochester  American 

Albany  Times-Union  Detroit  Times 

Syracuse  American  Omaha  Bee-News 


Baltimore  American 
Washington  Herald 
Atlanta  American 


RODNEY  E.  BOONE  ORGANIZATION 

A  UNIT  OF 

HEARST  ADVERTISING  SERVICE 

S<EW  YORK  ,  CHICAGO  BOSTON  DETROIT  ROCHESTER  PHILADELPHIA  CLEVELAND  SAN  FRANCISCO  ATLANTA 
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the  Tenth 


cooperate-  - 
Ql^yopiaa..  „*g^»n4 


JOIN  THIS  LIST 


Among  the  Newspapers  Participating 
in  the  Tour  are: 


ATLANTA . JOURNAL 

BANGOR  (ME.) . DAILY  NEWS 

BAYONNE  {N.  J.) . TIMES 

BELLINGHAM  (WASH.) 

EVENING  NEWS 

BIRMINGHAM 

NEWS  &  AGE-HERALD 

CHICAGO . DAILY  NEWS 

CHILLICOTHE  (O.) 

SCIOTO-GAZEnE 

CINCINNATI . ENQUIRER 

CIRCLEVILLE  (O.) . HERALD 

COLUMBUS . DISPATCH 


A N  all-expense  trip  to  THE  OLYMP 
— a  Boys’  Prize  with  which  to  ce 
We  have  a  proposition  to  oflfer  publisli 
a  once-in-a-lifetime  opportunity  for  tin 
Many  of  the  newspapers  participating  i 
test  with  unusually  satisfactory  results. 
Write  or  wire  for  complete  informatio; 
Exclusive  to  one  newspaper  in  each  cit 


DAYTON  (O.) . DAILY  NEWS 

DOVER  (O.) . REPORTER 

FORT  WORTH. . . STAR-TELEGRAM 

HOUSTON  . POST 

INDIANAPOLIS . STAR 

KNOXVILLE . TIMES 

LANSING . STATE  JOURNAL 

(LITTLE  ROCK) 

ARKANSAS  GAZEHE 


Suite  667 
Chamber  of  Commerce 
Los  Angeles,  Calif. 
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Here’s  What 


Several  newspapers  have  launched  their  co 
H.  H.  Cahill,  circulation  manager,  The  Sea 
contests  among  his  carrier  boys,  writes: 
“The  appeal  to  the  boys  has  proven  treme 
production  has  doubled  and  we  have  beeo 
carrier  figure  daily  since  Feb.  1 5th  with  a 
keen  rivalry  at  our  various  stations,  and  I 
this  first  one.” 


■  I 


Mr.  Don  R.  Davis,  circulation  manager,! 
parable  results  and  says: 

“Enclosed  is  our  promotion  matter  on  the 
offers  greater  possibilities  in  proportion 
our  attention.” 


Mr.  H.  W.  Stodghill,  business  manager,  The 
“I  am  pleased  that  the  Courier-Journal  and 
America  in  a  promotional  effort  that  has  to 
Games.  Your  Olympic  Games  Boys’  T 
reward  to  boys  that  is  most  worthwhile, 
estimated.  I  only  wish  it  were  possible  thji 


Newspapers  using  /i 
promotion  report  equau 


The  Hon.  James  Rolph,  Jr. 
Governor  of  California 


who  extends,  through  the 
Olympic  Games  Boys'  Tour 
Bureau,  an  invitation  to  The 
American  Boy  to  visit  Cali¬ 
fornia  and  the  Olympic  Games 
this  summer. 


vd 

% 


m 


OLYMPIC  GAMES  ri 


To  Jacilitate  correspondence  addw  con 
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al  Opportunity  of  1932 


AMES  and  SOUTHERN  CALIFORNIA 

fhich  they  cannot  afford  to  overlook— 
popular  and  PROFITABLE  promotion. 
5  tour  have  already  launched  their  con- 
)  in  advertising  and  circulation. 

1  contest  plans. 

5  ACT  TODAY. 

y  Say  About  It 

ud  report  unusual  interest  and  results.  Mr. 
lEes,  who  is  holding  a  series  of  short  term 

Efer  since  our  original  announcement,  our 
igan  increase  of  ninety  per  day  on  our  city 
•duction  of  3,000  new  subscribers.  There  is 
It  our  future  contests  will  be  as  successful  as 


News  &  Age-Herald,  reports  com- 


[picTrip  Contest.  We  believe  that  this  trip 
I  cost,  tnan  anything  that  has  ever  come  to 

itille  Courier-Journal  and  Times,  writes: 
iile  Times  can  join  with  other  newspapers  of 
di  boys  and  young  men  to  witness  the  Olympic 
rsto  newspapers  the  opportunity  to  use  a 
butional  value  of  the  trip  can  not  be  over* 
ir  boys  might  go.” 

ks  in  local  advertising 
niiig  interest  and  results. 


OtVMPlc  games''.^ 

aocK  ISIAHB  Toon  •IIB. 

^'«>'South«h 


1938. 


«**spapers 


«».  <,f 

- 

P''««lated  to  serve 

‘*®talls  or  the  t  ^"*®''®sted  ®  Sroup  jg 

®®tIsfactory  ®  Our  orlani  *^0  win  5''®®tly  ap- 

P^'-fore.aaee  to  au" 

concerned.  kilties  insure 

features  Purpose 

the  arrangemenf*  ”®*®Papers  '^^®®  ®u»’eau  to  .  by  the 

-Ith  theB.“^"®  the  vith  provlslr^’^ 

P^c  Gaaes  Boys-  jour^  ® 


for  mutual 


success. 


Assistant  Passenger  t 

island  Manager. 


Passenger  Tram 
^®“thern  Pa/iru 


JOIN  THIS  LIST 

Among  the  Newspapers  Participating 
in  the  Tour  are; 


VS*  TOUR  BUREAU 

^^ynmunications  to  Chicago  Office  • 


LOUISVILLE 

COURIER-JOURNAL  &  TIMES 

MINNEAPOLIS . STAR 

NASHVILLE . BANNER 

NEW  ORLEANS  .  TIMES-PICAYUNE 
OWOSSO  (MICH.)..ARSUS-PRESS 

PALM  BEACH . POST 

PEORIA..  JOURNAL  &  TRANSCRIPT 

PinSBURGH . POST.GAZEHE 

PONTIAC  (MICH.) . PRESS 

Room  1024 
Straus  Building 
Chicago^  Illinois 


RACINE  (WIS.) . TIMES-CALL 

RALEIGH  (N.  C.) 

NEWS  &  OBSERVER 

ST  PAUL 

DISPATCH  &  PIONEER  PRESS 
SAN  ANTONIO.  .EXPRESS  &  NEWS 

SEAHLE . TIMES 

SHREVEPORT . JOURNAL 

SOUTH  BEND  (IND.). .  NEWS-TIMES 

TULSA . DAILY  WORLD 

VANCOUVER  (B.  C.) . SUN 

WICHITA . EAGLE 

and 

WTAM . (N.  B.  C.  Cleveland) 
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THIS  RETAIL  WORLD 

A  Synopsis  of  Developments  of  Particular  Interest  to 
Newspaper  Executives 


By  WILLIAM  NELSON  TAFT 
Editorial  Director,  Retail  Ledger  Publications 


IK  SPITE  of  an  early  Easter  which 
was  expected  to  pep  up  retail  sales 
and  put  new  life  into  the  volume  re¬ 
ports  of  stores  for  March,  these  volume 
reports — like  the  market  quotations  of 
a  number  of  leading  retail  stocks-^— hit  a 
new  all-time  low  last  month,  being  20 
per  cent  less  than  those  of  March,  1931, 
and,  when  allowance  is  made  for  the 
fact  that  there  was  one  more  trading 
in  March  this  year  than  last,  the  volume 
drop  from  last  year  is  about  23  per  cent. 

The  Federal  Reserve  Board’s  index, 
which  makes  allowance  both  for  the 
number  of  business  days  and  for  usual 
seasonal  changes,  including  those  in  the 
date  of  Easter,  sunk  to  74  for  March 
of  this  year  (on  the  basis  of  the  D23- 
25  average  as  100),  compared  with  79 
in  both  January  and  February.  This 
five  point  drop,  incidentally,  was  sharper 
than  that  not^  in  any  month  of  last 
year,  with  the  exception  of  the  April- 
to-May  decline  following  an  unprece¬ 
dented  climb  to  106  (from  97  in  March) 
in  April,  1931.  last  year’s  “Foster 
month.”  Last  April  having  hit  such  a 
high  figure,  the  volume  sales  decline  for 
this  April  will  unquestionably  be  heavy, 
although  the  seasonal  index  figure  may 
not  be  as  much  off  as  was  that  for 
March.  ^ 

In  the  individual  Federal  Reserve 
Districts,  St.  Louis  had  the  best  report 
for  the  third  successive  month,  depart¬ 
ment  store  sales  in  this  section  of  the 
country  declining  only  (!)  17  per  cent. 
Richmond,  Va.,  and  Kansas  City  come 
next  with  an  18  per  cent  drop;  Boston 
and  Minneapolis  slumped  19  per  cent; 
New  York  and  San  Francisco,  20  per 
cent:  Philadelphia.  Chicago  and  Dallas 
lost  21  per  cent,  while  the  Qeveland  and 
Atlanta  districts  registered  losses  of  22 
per  cent  each.  The  St.  Louis  District 
(15  per  cent  under  1931)  is  the  best 
for  the  year  to  date,  the  Chicago  and 
Dallas  Districts  making  the  poorest 
returns,  each  being  24  per  cent  off.  So 
far,  1932  certainly  cannot  be  classified 
as  an  “encouraging  year,”  so  far  as  the 
volume  of  department  stor-  business  is 
concerned. 

*  *  * 

Stores  in  every  section  of  the  coun¬ 
try  are  paying  more  attention  this 
year  than  they  have  for  a  long  time  past 
to  the  question  of  “outside  selling” — 
house-to-house  canvassing — if  you  pre¬ 
fer  to  phrase  it  that  way.  However, 
there’s  one  furniture  store  on  the  Pacific 
Coast  which  has  already  developed  this 
auxiliary  sales  system  to  the  point 
where,  last  year,  it  made  sales  of  no 
less  than  $4,000,000  outside  the  store. 
The  story’s  much  too  long  to  be  told 
here,  but  if  you’re  interested  I’ll  be  more 
than  glad  to  forward  details. 

*  #  * 


price  claims  are  made,  although  the  copy 
refers  to  the  fact  that  “the  Blachshire 
suit  is  better  than  it  was  the  previous 
year — the  suit  is  better  and  the  price  is 
less — a  two-way  improvement.” 

Adjoining  this  copy  is  a  smaller  ad¬ 
vertisement  featuring  prep  suits  at 
$14.95,  with  the  headline  “I.ike  father, 
like  son”  and  the  same  slogan  referring 
to  the  date  on  the  sleeve  ticket,  thus 
getting  a  double  punch  from  the  same 
idea. 

*  ♦  ♦ 

N  HIS  recent  declaration  that  “in¬ 
stinctive  merchandisers  have  had  their 
day  and  we  are  rapidly  coming  back  to 
the  time  when  figures  must  be  relied 
upon  to  provide  the  ground  for  real 
merchandising,”  Jay  Iglauer,  vice-presi¬ 
dent  and  treasurer,  Halle  Brothers, 
Cleveland,  and  one  of  the  keenest 
thinkers  in  this  retail  world  of  ours, 
placed  his  finger  directly  upon  one 
of  the  most  pertinent  problems  in  dis¬ 
tribution  at  the  moment. 

“Ultimate  results  in  1932  and  1933,” 
Mr.  Iglauer  declares  bluntly,  “depend 
upon  merchandise  managers,”  defining 
the  ideal  merchandise  manager  as  “a 
merchandise  expert — a  field  man  who 
knows  his  markets  thoroughly,  visits 
them  independently  and  frequently,  and 
who  thinks,  not  in  figures,  but  in  mer¬ 
chandise  itself.  The  merchandise  man¬ 
ager  should  plan  promotions  before  pur¬ 
chases  are  made  and  should  further 
control  the  amount  of  buyer  commit¬ 
ments,  the  controller  furnishing  figures 
of  open-to-buy  and  the  merchandise 
manager  being  chiefly  concerned  with 
new  ideas  and  new  policies.” 

Another  point  which  Mr.  Iglauer  em¬ 
phasizes  and  which  should  be  given  the 
most  serious  consideration  in  laying 
plans  for  the  immediate  future  is  that 
“the  next  two  years’  selling  will  be 
upon  a  basis  other  than  price,  for  style 
and  use  mu.st  return  as  lures  in  adver¬ 
tising.  Bearing  this  in  mind,  we  must 
look  to  the  merchandise  manager  for 
turnover  and  the  reduction  of  destruc¬ 
tive  competition.  Good  turnover  stand¬ 
ards  are  necessary  for  profitable  oper¬ 
ations  and,  even  if  volume  be  low,  mark- 
downs  can  be  reduced  if  stocks  are 
kept  down.” 

In  other  words,  more  experts  and 
fewer  guessers  are  needed — a  condition 
by  no  means  confined  to  the  retail  divi¬ 
sion  of  the  business  world. 

*  *  * 

WHEN,  recently,  Selfridge’s  Men’s 
shop,  in  London,  staged  a  “Fash¬ 
ion  Show”  for  its  male  clientele,  designed 
to  show  what  the  well-dressed  man  will 
wear  this  spring,  it  included  as  a  touch 
of  humor  a  model  attired  in  a  long 
flannel  nightgown  of  the  vintage  of  the 
nineties  and  wearing  a  tasselled  night- 


WHO  would  have  thought  that  the 
theme  of  the  Chase  &  Sanborn 
“dated  coflFee”  campaign  could  be  profit¬ 
ably  adapted  to  the  needs  of  a  local 
men’s  clothing  store?  That  it  can  is 
evidenced  by  the  success  with  which 
Blach’s,  in  Birmingham,  Ala.,  has  met 
with  its  “Look  for  the  date  on  the  suit” 
advertisements,  presented  both  as  an 
indication  of  the  changes  in  men’s  styles 
which  have  marked  the  present  season 
and  as  a  challenge  to  stores  which  may 
have  been  offering  styles  of  two  or 
three  seasons  ago  at  “today’s  prices,” 
with  the  claim  that  the  suits  are  now 
worth  what  they  would  have  cost  in 
1929. 

Blach’s  is  playing  up  the  slogan 
“Look  for  the  date  on  the  suit”  by  print¬ 
ing  this  in  large  type  on  a  reverse  plate, 
with  an  arrow  at  the  left  of  the  word 
“date”  pointing  to  the  illustration  of  a 
man  wearing  a  suit  on  the  sleeve  of 
which  appears  the  label  “.Spring,  19.32.” 
A  footnote  states :  “  ‘Spring,  1932’ 

reads  the  sleeve  ticket  on  all  our  new 
suits.  You  can  tell  the  difference  by 
examining  the  suit.”  No  comparative 


OVER  800 
NEWSPAPER 
PUBLISHERS 
believe 

We  can  give  them  and 
their  advertising  customers 
a  more  satisfactory  check¬ 
ing  proof  service — and 
we  do. 


ile4iD>^ERnslNO 
Checking  Buremi  Ire 


71  MiAm  hn. . Nw  Ywt,  N. 

SU  S*.  Clark  SL . CMcan.  II 

U  CMtnria  St . Sas  Fraadm,  Cal', 

rxacaitiv*  eff  ect  at  Chicagol 


cap  that  mipht  have  come  straight  from 
the  pages  of  Dickens. 

As  was  to  have  been  expected,  this 
exhibit  of  “correct”  night  wear  was 
greeted  with  shouts  of  laughter — but 
great  was  the  surprise  of  the  Selfridge 
organization  when,  within  a  few  days 
after  the  Fashion  show,  orders  for 
some  2,000  of  the  nightshirts  and  more 
than  1,000  of  the  nightcaps  drifted  in 
from  all  sections  of  England.  Which 
proves,  once  more,  that  you  can’t  al¬ 
ways  tell! 

♦  ♦  ♦ 

The  Wieboldt  department  stores, 
Chicago,  have  developed  and  proved 
through  nearly  a  year  of  use  a  highly 
effective  system  of  continuous  sales  pro¬ 
motions  built  around  special  offerings 
referred  to  in  their  advertising  and 
store  display  as  “Wonderbolts,”  details 
of  which  will  be  forwarded  upon  re¬ 
quest. 

*  *  c 

OTHER  profitable  promotional  ideas 
spotted  throughout  the  country  in¬ 
clude  :  The  move  of  merchants  in 

Fond  du  Lac,  Wis.,  whereby  windows  in 

vacant  downtown  stores  (and  there  are 
lots  of  them  these  days  in  every  city) 
are  used  to  display  and  promote  prod¬ 
ucts  made  in  the  vicinity  of  the  city, 
thus  stimulating  business  and  also  re¬ 
moving  the  “vacant  look”  so  harmful  to 
property,  .so  far  as  landlords  are  con¬ 
cerned. 

The  Dayton  Company,  Minneapolis, 
has  launched  a  highly  effective  fashion 
publicity  campaign  based  primarily  upon 
full  newspaper  pages  in  two-color  print¬ 
ing,  green  and  black,  beige  and  black 
and  red  and  black  being  used  for  this 
purpose. 

In  an  effort  to  obtain  united  action 
of  local  stores  against  a  repetition  of 
the  wave  of  price-cutting  so  injurious 
to  all  stores,  the  Emporium,  San  Fran¬ 
cisco,  staged  a  meeting  of  merchants 
and  freely  exposed  details  of  its  own 
mark-up  plans  for  the  coming  season, 
with  the  result  that  much  good  feeling 
was  engendered. 

Olds,  Wortman  &  King,  Portland, 


Ore.,  used  as  a  feature  of  its  serf 
annual  “Dollar  Day”  publicity  a  “f 
ride”  street  car  coupon. 

For  the  first  time  in  history,  do. 
hand-bags  are  being  sold  in  the  upstai 
store  at  Wm.  Filene’s  Sons’  Co.,  Bo. 
ton — the  store  placing  an  order  {(< 
10,000  of  them  and  selling  more  thd 
6,000  in  the  first  week.  ' 

The  Kaufman  Furniture  Store,  ReaS 
ing.  Pa.,  finds  it  highly  profitable  ,1 
offer  a  $298  “honeymoon  home  outfit' 
with  a  honeymoon  thrown  in,  the  latt  ii 
consisting  of  a  trip  to  New  York,  threl 
days  at  a  hotel  (including  meals 
tickets  to  Roxy’s  and  the  observatdrj 
tower  of  the  Chrysler  Building,  and  j 
night  in  the  Hollywood  night  clir, 
That’s  carrying  the  “ensemble”  idt; 
pretty  close  to  the  limit.  But  tl.. 
Kaufman  officials  claim  that  you  lia\i 
to  do  something  out  of  the  ordinar 
these  days  in  order  to  make  sales. 


COAST  GROUP  ELECTS  LEAKE 

Paul  R.  Leake,  publisher  of  tiu 
Woodland  (Cal.)  Democrat,  was  clccte: 
president  of  the  Allied  Sacramento  Va! 
ley  Newspapers,  which  held  its  month!} 
meeting  and  annual  election  recently  ii; 
Corning,  Cal.  He  succeeds  F.  W, 
McKechnie,  formerly  publisher  of  the 
Marysville  Appeal-Democrat.  Dan  L 
Beebe,  publisher  of  the  Oroinlle  Mer¬ 
cury-Register,  was  elected  vlce-pres’’ 
dent,  and  Ben  Ruth,  business  managi  I 
Chico  Record,  re-elected  secretarj 
treasurer.  John  Miller,  publisher.  Re} 
Bluff  Nezos,  was  host. 
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TRIGG  RECOVERING 

Fred  C.  Trigg,  Kansas  editor  of  the^ 
Kansas  City  Star,  who  has  been  illi  Wfo/ 
since  last  November,  has  resumed  writ-  '' 
ing  activities  although  still  confined  to, 
his  home.  His  “Old  Home  Town”  edi-  WlC 
torials,  long  a  feature  of  the  Star's 
Sunday  editorial  page,  reappeared  a 
few  weeks  ago  and  he  has  contributed 
other  articles  and  editorials  at  frequent 
intervals.  Mr.  Trigg  is  a  member  of 
the  board  of  directors  of  the  Kansas 
City  Star  Company. 


The  Louisville  Times 

are  the  dominating  newspapers  in  one  of  the 
important  Middle  Western  Markets  .  .  .  KEN- 
TUCKIANA,  which  includes  practically  all  of 
Kentucky  and  a  large  portion  of  Southern  Indiana. 

In  accord  with  their  policy  of  supplying  only  the 
best  to  their  readers,  they  have  selected  for  a  daily 
comic  and  for  a  full  color  page  every  Sunday  .  .  . 


These  papers  recognize  in  “Reg’lar  Fellers”  a  feature 
which  meets  all  of  their  rigid  requirements  as  well 
as  those  of  their  readers. 

The  Ace  Comic  For  Ace  Papers 

FAMOUS  FEATURES  SYNDICATE,  Inc. 

1819  Broadway,  New  York,  N.  Y. 
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There’s  a  General  Merchandise” 
Volnme  of  ^lOO^OOO^OOO  In  These 
^ine  Texas  Retail  Markets 


GENERAL  MERCHANDISE  GROUP 


CITY 

POPULATION 

STORES 

SALES 

Amarillo . 

.  43,132 

21 

$3,240,000 

Austin . - . 

.  53,120 

34 

4,690,000 

Beaumont . 

.  57,732 

27 

6,810,000 

Dallas . 

.  260,475 

124 

43,490,000 

1  Galveston . 

.  52,938 

24 

3,410,000 

! 

Houston . 

.  292,352 

124 

20,000,000 

San  Antonio . 

.  231,542 

131 

17,380,000 

Waco . 

.  52,848 

40 

5,670,000 

Wichita  Falls . 

.  43,690 

16 

4,370,190 

1,087,829 

541 

$109,050,190 

The  above  figures  are  taken  from 
the  recently  issued  “Census  of 
Distribution  1930”  (Preliminary)  pub¬ 
lished  by  the  U.  S.  Department  of  Com¬ 
merce.  They  indicate  the  importance  of 
considering  each  of  these  9  Texas  retail 
markets  separately. 

Manufacturers  or  others  interested  in 


selling  the  “General  Merchandise” 
group  of  retail  outlets  cannot  adequately 
cover  Texas  without  blanketing  each  of 
these  important  retail  (and  wholesale) 
markets. 

The  newspapers  listed  below  will  gladly 
cooperate  with  you  in  furnishing  spe¬ 
cific  data  on  their  respective  markets. 


Amarillo  Globe 
Amarillo  News 
Austin  American 
Austin  Statesman 
Beaumont  Enterprise 
Beaumont  Journal 
Dallas  Journal 
Dallas  Morning  News 


xas 


The  biggest  market  area  in  the  U.  S. 


Galveston  Daily  News 
Galveston  Tribune 
Houston  Post 
San  Antonio  Express 
San  Antonio  Evening  News 
Waco  News-Tribune 
Waco  Times-Herald 
Wichita  Daily  Times 
Wichita  Record-News 
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NEW  NEWSPAPER  TALKIE  SEPARATES 
“SHEEP”  FROM  THE  “GOATS” 


LIBEL  DISMISSAL  DENIED 


‘Scandal  for  Sale”  Portrays  Yellow  Journalism  But  Makes 
Clear*Cut  Division  Between  Sensational  and  Con¬ 
servative  Papers — Based  on  ‘‘Hot  News” 


By  JOHN  W.  PERRY 

»*OCANUAL  for  Sale,”  a  new  talk-  Herton  Churchhill  as  the  publisher 

^  ing  picture  with  a  newspaper  back-  whose  platitudes  about  scandal  and  cir- 
ground,  portrays  the  yellowist  kind  of  culation,  and  whose  interest  in  the  daily 
journalism,  but  it  makes  a  clear,  clean-  spectacle  of  a  lady  taking  a  sunbath  on 
cut  division  between  such  journalistic  a  terrace  of  an  adjoining  skyscraper 
practices  and  those  of  a  more  conserva-  furnish  considerable  amusement 
tive  and  more  ethical  school.  From  “Scandal  for  Sale”  is  not  the  picture 
the  newspaperman’s  viewpoint  this  pic-  that  newspapermen  have  been  waiting 
ture,  presented  by  Universal,  is  gratify-  to  see  produced — some  parts  of  it  are 
ing  for  that  one  reason  if  for  no  other,  cheap  and  ridiculously  heightened  for 
The  parade  of  the  previous  newspai)er  effect — but  it  is  a  step  in  the  right  di¬ 
pictures,  “Five  Star  Final,”  “The  Front  rection.  It  separates  the  journalistic 
Page”  and  so  on,  had  led  them  to  be-  sheep  from  the  goats  for  the  first  time, 
lieve  that  the  movie  producers’  minds  Although  the  photoplay  is  credited 
were  closed  to  the  possibility  of  there  with  using  Emile  Gauvreau’s  novel, 
being  any  other  kind  of  newspaper  than  “Hot  News”  for  its  foundation  there  is 
the  scandal  sheet.  little  similarity  between  the  two.  Mr. 

In  this  picture  we  have  an  editor  in  Gauvreau’s  book  was  supposedly  based 

a  New  England  city  hell-bent  on  pub-  on  certain  current  events;  in  this  pic- 
lishing  all  the  scandal  his  reporters  can  ture  the  plot,  the  characters  and  the 
ferret  out.  But  there  is  also  a  new  locale  are  fictionized. 
movie  type — ^his  publisher  who  is  just  In  the  picture-play  the  publisher  puts 
as  hell-^nt  on  playing  down  these  hot  his  editor  up  to  the  business  of  a  stunt 
morsels.  The  two  quarrel  violently  .Atlantic  flight,  with  reckless  disregard 
over  the  manner  in  which  a  “hammer  of  the  danger  to  the  reporter  and  bird- 
murder”  has  been  spread  on  Page  One,  man.  The  scene  is  a  fictionized  version 
with  the  result  that  the  story  is  jerked  of  the  incident  of  “Old  Glory,”  lost  at 
out  and  handled  in  a  routine  manner,  sea  with  Phillip  Payne,  editor  of  New 
and  that  the  editor  quits  to  find  his  York  Mirror,  as  passenger.  In  truth 

niche  in  New  York  journalism.  Payne  made  the  flight  in  defiance  of 

Of  course  he  finds  it.  He  interests  orders  from  W.  R.  Hearst,  his  pub- 
a  publisher  whose  only  ambition  seems  lisher,  who  feared  for  his  life  and 
to  be  in  increasing  circulation,  and  they  begged  him  by  wdre  from  the  Coast  not 
sign  a  contract  by  which  the  editor  is  to  hazard  the  flight.  The  director  of 
Jo  receive  ^5,000  when  the  circulation  the  picture  sought  to  depict  a  publisher 
rises  to  250,000  and  $100,000  when  it  w  ho  would  bear  no  semblance  to  Mr. 
reaches  a  million.  Then  this  editor,  Hearst,  and  the  plane  flight,  a  highly 
given  all  the  leeway  he  needs,  and  dramatic  scene,  is  pure  fiction  as  shown. 

REDWOOD  GROUP  ELECTS 

Thereafter  from  that  newspaper  press  E.  L.  Finley,  publisher  of  the  Santa 
there  issues  a  steady  stream  of  jazz  Rosa  (Cal.)  Press-Democrat,  was  re- 
items  and  warm  pictures,  spicy  and  elected  president  of  the  Redwood  Em- 
pungent,  daring,  bold — the  kind  of  stuff  pire  unit  of  the  California  Newspaper 
city  dwellers  are  familiar  with  as  food  Publishers’  Association,  which  met  re- 
for  morons.  The  editor  makes  his  first  cently  at  Cloverdale.  Other  new  officers 
$25,000  with  the  complete  details  of  are,  Bruce  Wells,  Cloverdale  Reveille; 
how  he  was  double  crossed  by  a  beauty  A.  C.  Hammond,  Willits ;  J.  E.  Olm- 


Judge  Holds  Language  of  N.  Y. 

Mirror  Story  Actionable 

A  ruling  on  the  law  of  libel  touch¬ 
ing  on  a  supposed  attack  on  a  person’s 
reputation  was  handed  down  this  week 
by  Justice  Aaron  J.  Levy  in  the  New 
York  County  Supreme  Court. 

The  case  in  hand  was  a  suit  for 
$25,000  damages  brought  by  John  S. 
Kedrovsky,  archbishop  of  the  Russian 
Orthodox  Greek  Catholic  Church, 
against  the  Daily  Mirror. 

On  April  13,  1931,  the  complaint 
charged,  the  Mirror  published  an  article 
headed,  “Bishop  Faces  Graft  Suit  in 
Church  War  Charges.” 

Justice  Levy’s  opinion  said:  “The 
question  is  whether  a  charge  against  a 
prelate  that  he  sold  ecclesiastical  pre¬ 
ferment  is  libelous  per  se.  In  Odgers 
on  Libel  and  Slander  it  is  said:  ‘Words, 
which  on  the  face  of  them  must  injure 
the  reputation  of  the  person  to  whom 
they  refer,  are  clearly  defamatory,  and, 
if  false,  are  actionable  per  se.’  ” 

Justice  Levy  further  cites: 

“  ‘To  say  of  a  magistrate  that  he  is 
a  corrupt  judge,’  is  actionable  per  se, 
and  on  page  2,  paraphrasing,  injury 
per  se  will  be  presumed  from  the  nature 
of  the  words  themselves  if  the  words 
printed  disparage  the  plaintiff. 

“The  words  charge  the  plaintiff  with 
simony,  which,  because  the  church  is 
not  established  here,  is  not  a  crime 
under  our  law.  But  from  ancient  times 
simony  has  been  recognized  as  a  heinous 
offense. 

“Such  a  charge  of  itself  ‘on  its  face 
must  injure  plaintiffs’  and  ‘must  dis¬ 
parage  him’  in  his  chosen  avocation. 
The  words  themselves  are  actionable.” 

The  court  denied  a  motion  to  dis¬ 
miss  the  complaint. 

N.  J.  PAPER  APPOINTS 

Hamilton-Delisser,  Inc.,  this  week  an¬ 
nounced  that  it  had  been  appointed  na¬ 
tional  advertising  representative  of  the 
Washington  (N.  J.)  Star. 


contest  winner,  whose  scandal  story  he 
was  trying  to  buy  and  whose  con¬ 
federates  black-jacked  him  when  he  was 
seemingly  in  a  compromising  position 


work,  he  quits  the  paper,  refuses  to  ac¬ 
cept  his  $100,000  bonus,  and,  reconciled 
with  his  wife,  returns  to  decent  news¬ 
paper  making  at  his  former  job.  His 
years  in  New  York,  however,  have  left 
their  mark  on  him  and  his  wife.  It 
was  due  to  his  devotion  to  his  job,  you 
are  led  to  believe,  that  his  little  son 
was  deprived  of  necessary  medical  care 
and  died  as  a  result  A  note  from  his 
friend  on  the  ill-fated  plane,  mailed  just 
liefore  the  take-off,  informs  him  that 
the  only  reason  he  took  the  assignment 
was  because  if  he  hadn’t,  the  editor 
might  have  gone,  which  would  not  have 
been  fair  to  the  editor’s  family.  The 
reporter,  it  seems,  was  in  love  with  the 
editor’s  wife. 

The  newspaper  atmosphere  in  this 
picture  is  authentic.  When  the  presses 
start  they  start  slowly  (in  most  pictures 
they  start  at  an  amazing  production 
speed)  and  the  copy  readers  and  the 
reporters  talk  in  the  vernacular.  The 
excitement  of  meeting  deadlines  and  of 
keeping  up  the  fast  routine  pace  of  a 
metropolitan  daily  is  admirably  im¬ 
parted  to  the  audience.  The  picture  is 
well  cast  with  Charles  Bickford  as  the 
editor,  Pat  O’Brien  as  the  reporter  and 


WOULD  CHANGE  TAX  LAW 

Pontiac  Press  Wants  Deliquent  Tax 
Lists  Printed  But  Once 

Adopting  an  attitude  consistent  with 
its  policy  of  reduction  of  governmental 
expenses,  the  Pontiac  (Mich.)  Dail\ 
Press  has  recommended  editorially  tliat 
state  statutes  requiring  the  printing  of 
tax  rolls  five  times  be  changed  to  print¬ 
ing  but  once.  The  editorial  followed 
completion  of  the  publishing  of  tax  sales 
for  five  times  by  the  newspaper,  in 
which  84-page  papers  were  issued  on 
five  successive  Wednesdays. 

The  editorial,  written  by  Harold  A. 
Fitzgerald,  editor  and  manager,  sug¬ 
gested  taxpayers  would  be  relieved  of 
80  per  cent  of  the  cost  of  printing  the 
annual  tax  roll  by  eliminating  four 
printings.  In  Oakland  County,  Mich, 
the  Daily  Press  printed  63  pages  of 
tax  sales  alone. 

Originally  the  five  insertions  were 
designed  as  a  precautionary  measure  to 
insure  adequate  representation  at  the 
sale  itself.  It  is  the  Daily  Press’  con¬ 
tention  that  the  owners  know  if  they 
are  delinquent  in  taxes  and  that  all 
interested  would  know  of  the  sale  with 
only  one  publication. 

Under  the  present  arrangement  the 
state  of  Michigan  charges  counties  one 
dollar  a  description  for  five  insertions. 
With  a  total  of  553,000  descriptions  in 
the  83  counties  of  Michigan,  this  meant 
an  expenditure  of  $553,000  this  year. 
Of  this  sum  ^21,500  goes  to  news¬ 
papers  for  publication. 

MACFADDEN  POSTS  BOND 

A  bond  was  posted  in  the  New  York 
County  Supreme  Court  this  week  by 
the  Macfadden  Publications  and  Bemarr 
Macfadden,  the  publisher,  in  connection 
with  the  filing  of  a  libel  judgment 
against  them  for  $10,190  by  the  New 
York  Society  for  the  Suppression  of 
Vice.  The  undertaking  was  to  insure 
the  amount  of  the  judgment  pending 
an  appeal  to  the  State  Court  oi 
Appeals. 


sted,  Petaluma  Argus-Courier ;  C.  A. 
Carroll,  Calistoga  Calistogan;  and  J.  P. 
McCabe,  San  Rafael  Marin  Journal, 
vice-presidents,  and  Clarence  Law, 


With  this  check  he  tries  to  conciliate  his  Heraldsburg  Tribune,  secretary-treas- 
wife  who  was  disgusted  with  the  work  urer.  Plans  were  discussed  for  enter- 
he  was  doing.  taining  members  of  the  National  Edi- 

He  reaches  the  million  mark  by  back-  torial  Association  during  their  trip 
ing  a  trails- Atlantic  airplane  flight.  The  through  the  Redwood  Empire  in  July. 

flight  is  unsuccessful  and  the  plane,  wniu  r  a«!  rAMPAirN 

carrying  the  editor’s  star  reporter,  a  wun  VsAS  UAinrAiori 

drunken  young  man  from  the  home  The  Columbian  (Mo.)  Missourian, 
town  who  was  also  the  editor’s  best  daily  publication  of  the  School  of  Jour- 
friend,  plunges  into  the  middle  of  the  nalism.  University  of  Missouri,  won  a 
ocean.  Sickened  by  the  loss  of  his  victory  recently  when  the  Columbia  city 
friend,  by  his  wife’s  threats  to  leave  council  voted  an  ordinance  to  permit 
him,  and  by  the  hog-wallow  of  his  the  Missouri  Utilities  Company  to  sell 


natural  gas  instead  of  artificial  gas  to 
its  consumers.  The  paper  had  fought 
for  this  measure  for  a  year  and  a  half. 

/  PRACTICAL  \ 
EXPERIENCE 

Through  our  Engineering  Department 
there  it  available  to  the  Newspaper 
Plant  Owner  a  Professional  Service 
not  to  be  obtained  elsewhere  at  any 
price.  Our  Engineers  have  many  years 
of  practical  experience  which  it  aug¬ 
mented  by  the  careful  study  of  work¬ 
ing  conditions  in  various  newspaper 
plants  throughout  the  country. 

□B 

Writ*  Selling  House  neerest  you 


American  Type  Founders 
Company 


VISUALIZERS  AND  PLANNERS 


2  TO  1 
100%  MORE 

TWICE  AS  MUCH 

No  matter  how  you  say  it  it  means  that 
during  the  month  of  March 

^atriut 

AND 

SuFtittig 

EACH  CARRIED 

DOUBLE 

the  amount  of  advertising  from  local  and  na¬ 
tional  advertisers  than  did  the  second  paper. 

It  pays  to  CONCENTRATE  in  THE 
PATRIOT  and  THE  EVENING  NEWS  be¬ 
cause  they  reach  9  out  of  10  families  in  Harris¬ 
burg,  Penna.,  and  8  out  of  10  families  In  the 
trading  territory. 

Get  the  Facts! 

National  Representatives 

KELLY-SMITH  GO. 


NEW  YORK 
BOSTON 


CHICAGO 

DETROIT 


PHILADELPHI.4 

ATLANTA 
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A  whale  of  a  beat 


yy 


You  gave  us  a  whale  of  a  beat  on  the 
Lindbergh  story,  one  of  the  most  notable 
scoops  in  many  years.  Coming  after  the 
confidential  facts  about  the  efforts  to  trace 
the  bills  the  first  bulletin  tor  release  was 
worded  in  such  language  that  an  editor 
could  “shoot  the  works.’’  Our  first  headline 
read  “Lindbergh  duped;  pays  cash  —  no 
baby.’’  As  the  hours  went  on  and  further 
facts  came  off  the  printer,  the  headline 
stood  every  test  of  accuracy.  Congratula¬ 
tions. 

CHICAGO  SUNDAY  TIMES 


The  Star  on  Saturday  published  exclu¬ 
sively  in  its  late  editions  the  United  Press 
beat  on  Lindbergh  having  paid  fifty  thou¬ 
sand  dollars'to'ransom  his  child.  Not  until 
Sunday  was  this  news  printed  in  other 
newspapers  here. 

ST.  LOUIS  STAR 


You  have  led  on  Lindbergh  throughout. 
You  capped  the  climax  Saturday  when  you 
beat  your  competitors  by  hours  on  fact  that 
ransom  money  had  been  paid  but  baby  not 
returned. 

NEW  YORK  WORLD-TELEGRAM 


The  Daily  News  was  the  only  St.  Paul 
newspaper  to  publish  Saturday  afternoon 
the  story  of  the  failure  of  kidnapers  to 
return  the  Lindbergh  baby  after  ransom  had 
been  paid.  Hours  later  the  opposition  was 
still  decrying  the  story. 


ST.  PAUL  DAILY  NEWS 


Journal  appreciates  greatly  exclusive 
break  on  Lindbergh  ransom  story  by 
United  Press,  Saturday,  and  congratulates 
you  on  your  usual  enterprise. 


THE  OREGON  JOURNAL 


Great  beat  on  Lindy  ransom.  Star  had 
story  practically  exclusively  here,  thanks. 


SEATTLE  STAR 


Thanks  and  congratulations  for  the  unex¬ 
celled  coverage  the  United  Press  gave  the 
Buffalo  Evening  News  on  the  Lindbergh 
case.  Your  service  was  fast,  accurate,  com¬ 
plete  and  the  stories  were  well  written.  This 
explains  why  the  News  preferred  the  United 
Press  stories. 

BUFFALO  EVENING  NEWS 


We  appreciated  your  amazing  story  of  the 
developments  in  the  Lindbergh  case  giving 
first  indication  that  Lindbergh  had  paid 
money  to  alleged  kidnapers.  You  gave  us  a 
rattling  good  story  for  our  early  editions. 


THE  MONTANA  STANDARD 


Congratulations,  fine  beat,  Lindbergh 
ransom  paid  Saturday.  This  was  best 
break  of  story  since  actual  kidnaping. 

HOLLYWOOD  CITIZEN  NEWS 


Heartiest  congratulations  on  splendid 
Lindbergh  service  Saturday.  Outstanding 
thing  was  that  throughout  Lindbergh  case 
United  Press  has  been  so  conservative  and 
reliable  that  we  have  not  had  to  apologize 
for  any  mistakes. 

THE  PITTSBURGH  PRESS 


Heartiest  congratulations  on  your  Lind¬ 
bergh  scoop  of  Saturday.  Your  fast  action 
enabled  us  to  give  this  story  complete  cover¬ 
age]  in  our  late  edition. 

SALTiLAKE  TELEGRAM 


Congratulate  you  on  Lindbergh  ransom 
story.  Your  story  in  our  early  night  editions 
gave  us  important  beat  over  opposition. 

DALLAS  MORNING  NEWS 


Frankly  I  don’t  see  howa  Press  Association 
could  give  better  service  than  the  UP  has 
been  giving  us.  This  particularly  applies  to 
handling  of  Lindbergh  ransom  story  Satur* 
day.  You  ran  rings  around  everybody  else 
and  we  caught  your  ball  and  ran  our  rings 
here. 

SOUTH  BEND  NEWS  TIMES 


Heartiest  congratulations,  tremendous 
beat,  Lindbergh  story,  Saturday.  Our  late 
afternoon  editions  carried  exclusive  United 
Press  copyright.  Other  Kansas  City  papers 
didn’t  show  with  this  news  until  hours 
later. 

KANSAS  CITY  JOURNAL  POST 


The  notable  accuracy  and  speed  of  United 
Press  throughout  the  Lindbergh  story 
reaches  a  climax  in  its  tremendous  scoop 
on  the  story  of  the  ransom  double  cross. 
Congratu  lations. 

BUFFALO  TIMES 


Oklahoma  News  mopped  up  by  5,300  street 
sales  on  extra. 

OKLAHOMA  CITY  NEWS 


Nice  piece  of  work  on  Lindbergh  ransom 
copyright  and  baby  unreturned  story 
Saturday. 

SEATTLE  TIMES 


United  Press  scooped  all  opposition  all 
afternoon  Saturday  on  Lindbergh  ransom 
double  cross.  Congratulations. 


.SAN  FRANCLSCO  NEWS 


UNITED  PRESS 


Heartiest  congrats  on  splendid  Lindy 
ransom  payment  beat.  We  were  on  street 
at  4.45  P.M.  with  exclusive  UP  story  and 
had  town  to  ourselves  until  about  nine 
when  morning  paper  bulldog  appeared  also 
with  UP  copyright  streamered. 


HOUSTON  PRESS 


Heavy  extra  sales  on  Des  Moines  Tribune 
late  Saturday  and  complete  sell-out  all 
over  state  for  the  Des  Moines  Sunday 
Register  resulted  from  heavy  play  given 
United  Press  Lindbergh  stories. 


DES  MOINES  REGISTER  AND  TRIBUNE 


Your  clean  break  on  double  cross  of 
Lindbergh  by  kidnapers  much  appreciated 
here.  Able  catch  principal  editions  of  day 
with  this  vital  story. 


LOS  ANGELES  RECORD 


Your  service  whole  Lindbergh  story  been 
supremely  meritorious  throughout,  cli¬ 
maxed  with  first  announcement  Saturdays’ 
fraudulent  extortion.  Heartiest  congratu¬ 
lations. 

ROME  GIORNALE  D’lTALIA 


Your  excellent  service  Lindbergh  affair 
greatly  appreciated. 

OSAKA  MAINICHI 


Please  accept  our  congratulations  on  your 
great  beat.  The  News  went  out  with  an 
extra  at  6  p.m.  It  was  around  ten  o’clock 
before  the  other  paper  even  knew  what  it 
was  all  about. 


THE  CHATTANOOGA  NEWS 


New  Members  of 


U.  P.  Since  Jan.  1, 1932 


Anderson,  S.  C.,  Record 
Ann  Arbor,  Mich.,  Daily  News 
Bay  City,  Mich.,  Times 
Brownwood,  Texas,  Bulletin 
Casper,  Wyo.,  Tribune  Herald 
Chicago,  Ill.,  Illustrated  Times 
Clinton,  Ill.,  Journal  &  Public 
Fresno,  Calif.,  Morning  Tribune 
Greenwich,  Conn.,  News  &  Graphic 
Jackson,  Mich.,  Citizen  Patriot 
Muskegon,  Mich,  Chronicle 
Ottawa,  Ill.,  Republican  Times 
Pasadena,  Calif.,  Post 
Passaic,  N.  J.,  Herald  News 
Saginaw,  Mich.,  News 
Terre  Haute,  Ind.,  Star 
Texarkana,  Texas,  Gazette 
Williamsport,  Penna.,  .Sun 
Wilmington,  Calif.,  Press 
Xenia,  Ohio,  Gazette 
Cali,  Colombia,  Relator, 

Buenos  Aires  Critlca 
Oviedo,  Spain,  Avance, 

Belgrade,  Jugo-Slavia,  Polltlka, 
Stuttgart,lGermany,  Neues  Tageblatt, 
Rome,  Italy,  II  Littoriale. 
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PRESS  HOLDS  FATE  OF  DEMOCRACY 
JOURNALISM  STUDENTS  TOLD 

Militant  Newspaper  Leadership  Needed  to  Awaken  Public 
To  Governmental  Ills,  Parker  Says  at  Columbia 
Ceremonies  Honoring  Joseph  Pulitzer 


THF'  eighty-fifth  anniversary  of  the 
birth  of  Joseph  Pulitzer,  founder 
of  the  Columbia  University  School  of 
Journalism,  was 
celebrated  April 
1 1  at  Columbia  by 
members  of  the 
faculty  and  stu¬ 
dent  body.  Dean 
Carl  W.  Acker¬ 
man,  George  B. 

Parker,  editor-in¬ 
ch  i  e  f  of  the 
Scripps  -  Howard 
Newspapers,  and 
Frank  R.  Kelley, 
senior  class  presi¬ 
dent  of  the  Pulit¬ 
zer  school,  deliv-  Georoe  B.  Parker 
ered  addresses 

honoring  the  memory  of  the  elder 
Pulitzer. 

In  the  formal  address  of  the  day, 
Mr.  Parker  told  the  gathering  that 
democracy  was  the  cornerstone  of 
Joseph  Pulitzer’s  creed.  “With  him, 
democracy  was  more  than  a  mere  theory 
of  government,”  he  said.  “It  was  a 
journalistic  passion  that  flamed  from 
every  masthead  of  every  newspaper  he 
published  during  a  si)an  of  years  in 
which  the  sum  total  of  his  influence 
was  greater  than  that  of  any  President 
of  his  time.” 

According  to  Mr.  Parker,  “twenty- 
one  years  after  Joseph  Pulitzer’s  death 
we  find  Democracy  fallen  into  evil  days. 
On  every  side,  we  hear  the  question 
asked — ^will  Democracy  last,  or  is  De¬ 
mocracy  sick  unto  death?”  The  answer 
to  this  question,  he  maintained,  will  in 
large  part  be  written  by  those  of  the 
journalistic  profession. 

Declaring  that  as  a  nation  we  had 
come  to  regard  government  as  some¬ 
thing  which  possessed  the  qualities  of 
perpetual  motion  and  which  was  entirely 
able  to  take  care  of  itself,  Mr.  Parker 
warned:  “We  have  been  too  bored,  or 
too  much  interested  in  other  things,  to 
pay  much  regard  to  how  the  democratic 
experiment  was  getting  along.  And  let’s 
not  fool  ourselves — Democracy  is  still 
an  experiment.  The  trend  today  through¬ 
out  the  world  is  not  to  Democracy  but 
to  dictatorship. 

“The  decade  of  prosperity  which  pre¬ 
ceded  the  collapse  that  brought  us  where 
we  are  today  contributed  vastly  to  the 
inattention  of  our  people  towards  our 
government.  Some  of  the  people  grew 
corrupt  and  contented  and  some  just 
grew  contended,  but  certain  it  is  that 
apathy,  complete  and  serene,  character¬ 
ized  the  latter  years  of  the  big  boom, 
and  now  a  nation  is  rubbing  its  sleepy 
eyes,  awakening  to  the  realization  that 
the  United  States  of  America  is  on  a 
slick  bannister.  The  shrill  and  unwel¬ 
come  shriek  of  adversity’s  alarm  clock  is 
sounding;  and  where  do  we  go  from 
here  ?” 

Success  of  democracy  requires  a  new 
adjustment  of  emphasis  in  our  dealing 
with  that  “of-the-people,  by-the-people, 
for-the-people  combination,”  Mr.  Parker 
continued,  adding  that  there  has  been 
too  much  emphasis  on  the  “of’  and  the 
“for”  and  too  little  on  the  “by.”  He 
declared  that  “most  of  our  ills  today 
arise  from  the  fact  that  the  people 
themselves  have  failed  to  realize  that 
the  price  of  Democracy’s  success  is 
eternal  vigilance  on  the  part  of  the 
people  themselves.” 

The  duty  of  the  press  does  not  rest 
merely  with  the  reiteration  of  abstract 
ideals  from  the  editorial  page,  but  with 
the  actual  leadership  in  performing  pub¬ 
lic  service  in  the  community,  Mr.  Parker 
said.  “The  size  of  the  opportunity  is  in 
direct  ratio  to  the  size  of  the  problem,” 
he  declared. 

“In  the  years  since  Joseph  Pulitzer 
entered  journalism,  the  audience  of  the 
newspapers  has  expanded  until  the  scope 
of  the  press  is  almost  unlimited  in 


so  far  as  reaching  everyone  is  con¬ 
cerned.”  Mr.  Parker  continued.  “But 
how  well  is  the  job  done  after  the  audi¬ 
ence  is  reached?  Not,  I  am  sorry  to 
say,  too  well.” 

“Threading  through  our  national  life 
are  a  few  major  forces,  the  control  of 
which,  or  the  lack  thereof,  determines 
the  welfare  of  our  people.  Most  of 
those  forces  are  hi^ily  complicated. 
Such  a  subject,  for  example,  as  the 
tariff,  or  the  workings  of  our  currency 
and  our  banking  system,  or  transporta¬ 
tion  rates,  or  the  theories  and  practices 
of  taxation,  or  public  utility  rates,  or 
how  holding  companies  operate. 

“Most  of  them  make  dull  and  hard 
reading ;  yet  they  are  vital,  and  on 
whether  the  public — the  people — under¬ 
stand  them  rests  the  decision  of  whether 
the  nation  will  be  governed  for  the 
people  or  for  certain  groups  within  the 
people,  for  certain  special  interests,  who, 
if  permitted  to  thrive  at  the  expense 
of  the  rest,  will  ultimately  bring  the 
thing  we  call  democracy  toppling  down 
upon  all  of  us.” 

It  is  the  duty  of  newspaper  writers 
to  acquire  the  knowledge  and  the  tech¬ 
nique  which  will  enable  them  to  trans¬ 
late  these  complicated  subjects  into 
language  that  the  ordinary  reader  can 
understand,  Mr.  Parker  asserted.  He 
warned  against  “muddy  writing,  dull 
presentation  arising  from  ignorance  or 
partial  knowledge  of  the  subject  about 
which  the  reporter  is  writing.” 

“Primarily  the  job  of  a  newspaper 
writer  is  to  put  into  understandable 
language  whatever  topic  he  is  dealing 
with,”  Mr.  Parker  said.  “It  is  possible 
to  make  even  the  heaviest  of  subjects 
light  if  he  really  knows  that  subject 
himself.  Year  by  year  life  becomes 
speedier  and  more  complex.  It  is  more 
and  more  filled  with  vital  technicalities. 

“The  newspaper’s  duty  is  to  express 
those  technicalities  in  plain  English,  in 
English  that  the  man  on  the  street  will 
read  and  will  understand.  And  when 
the  newspapers  of  the  land  rise  to  the 
Iioint  where  that  is  being  done  in  rela¬ 
tion  to  those  major  forces  of  our 
national  life  that  I  have  mentioned,  the 
apathy  w-hich  is  Democracy’s  most  dan¬ 
gerous  disea.se  will  disappear,  the  force 
of  public  opinion,  the  most  powerful 
forc“  in  life  when  once  aroused,  will 
lie  brought  to  bear,  and  government  by 
the  people  will  actually  have  been 
achieved.” 

Dean  Carl  W.  Ackerman,  in  an  in¬ 
formal  address,  told  the  students  that 
during  the  past  year  representatives 
from  a  number  of  foreign  nations  had 
visited  the  Pulitzer  school  to  study  its 
administrative  policy  and  to  consider 
the  possibilities  of  establishing  jour¬ 
nalism  schools  in  their  countries. 


THE  OLD  WAY 

of  getting  and  holding 
new  business  was  to  give 
greater  and  BETTER  serv¬ 
ice.  We  still  think  it’s  a 
good  idea. 
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“The  standards  that  exist  in  the  jour¬ 
nalism  profession  can  be  compared  fav¬ 
orably  with  any  other  profession  in  the 
country  today,”  Dean  Ackerman  stressed. 
“There  have  been  fewer  newspaper  fail¬ 
ures  than  bank  failures.  Many  public 
service  campaigns  have  been  carried  on 
by  the  newspapers,  and  all  of  the  papers 
have  been  fair  to  the  Seabury  investi¬ 
gation  of  this  city. 

“We  know  that  the  newspapers  have 
been  carrying  accurate  reports  of  exist¬ 
ing  conditions.  As  a  result,  the  cir¬ 
culation  of  the  papers  has  been  increas¬ 
ing  during  this  period  of  uncertainty. 
f)ur  profession  is  a  growing  field.” 

At  the  close  of  the  ceremony  a  wreath 
was  placed  on  the  Rodin  bust  of  Joseph 
Pulitzer  in  the  school  lobby  by  Wesley 
Paulson,  junior  class  president,  and 
Frank  R.  Kelley,  senior  president. 

“This  celebration  takes  on  added  sig- 
nifiance  this  year  because  it  is  the 
twentieth  anniversary  of  the  founding 
of  the  school,”  Mr.  Kelley  said.  “Joseph 
Pulitzer’s  ideals  have  been  fully  realized 
and  his  dreams  have  been  ably  fulfilled 
by  this  school.” 


LIBEL  SUIT  DISMISSED 

A  suit  for  $100,000,  filed  against  the 
Miami  (Fla.)  Herald  on  April  19,  1926, 
by  Damon  Lewis,  former  police  chief 
of  Miami  Beach,  has  been  dismissed  in 
circuit  court  for  lack  of  prosecution. 
Both  Moman  Pruitt  and  Victor  A. 
Sniggs,  attorneys,  and  Lewis  are  re¬ 
ported  to  have  left  Miami.  The  law 
firm  of  Shutts  &  Bowen  represented  the 
publishing  company.  The  suit  was  based 
on  an  article  appearing  in  the  Herald, 
March  27,  1926,  following  the  seizure 
of  narcotics  valued  at  $250,000  and  the 
arrest  of  nine  men. 


TO  SELL  OHIO  DAILY 

_  The  Hamilton  (O.)  Daily  Nezi's,  pub¬ 
lished  by  the  Republican-News  Publish¬ 
ing  Company  will  be  sold  at  a  receiver’s 
sale  April  25.  The  property  consists  of 
real  estate  appraised  by  the  court  at 
$144,000  and  the  plant  at  $104,533. 


A.  O.  PRICE  TO  SPEAK 


On  Syracu»e  Program  With  Tripp, 
Goudy,  Douglas  and  Wallace 

Arthur  O.  Price,  formerly  sales  man¬ 
ager  of  the  Namm  Store,  Newark,  N.  J., 
who  joined  the  New  York  Herald 
Tribune  recently  as  sales  promotion 
manager,  will  speak  before  the  News¬ 
paper  Advertising  Oinic  at  Syracuse 
April  18  and  19.  The  meetings  are 
conducted  by  the  Empire  State  School 
of  Printing  and  will  be  held  in  the 
Hotel  Syracuse. 

Speakers  on  the  program  for  April  18 
are  Frank  E.  Tripp,  general  manager, 
Gannett  Newspapers;  Mr.  Price;  Jack 
Burke,  mechanical  expert  of  the  Gan¬ 
nett  papers,  and  Frederic  Goudy,  art 
director  of  the  Lanston  Monotype  Com¬ 
pany,  who  will  speak  on  “The  Beauty 
of  Display  Advertising.” 

On  the  April  19  program  are  Harold 
F.  Douglas,  assistant  to  the  president, 
Erwin,  Wasey  &  Co.,  New  York; 
Barclay  Newell,  advertising  manager, 
J.  N.  Adam,  Buffalo;  Ted  Clodius! 
merchandising  analyst,  Hearst  News¬ 
papers,  and  S.  S.  Wallace,  business 
manager,  Buffalo  Times. 


COURT  CLEARS  DAILY 

Magistrate  Edward  J.  Walsh  in 
Yorkville  Court,  New  York,  dismissed 
a  complaint  April  11  against  the  D«i/y 
Mirror  brought  by  John  S.  Sumner, 
secretary  of  the  Society  for  the  Sup¬ 
pression  of  Vice,  for  alleged  violation 
of  Section  1141  of  the  Penal  Law,  Mr. 
Sumner  charged  the  newspaper  had 
printed  indecent  matter  in  a  serial. 
Magistrate  Walsh  ruled  that  as  the 
story  was  not  complete  in  one  issue  of 
the  newspaper  it  did  not  come  under 
the  provisions  of  Section  1141. 


N.  E.  SUPPLY  CO.  MOVES 

The  New  York  office  of  the  New 
England  Newspaper  Supply  Company, 
was  moved  this  week  from  461  Eighth 
Avenue,  to  Suite  1712  Tribune  Building, 
154  Nassau  street. 
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E  D  I 

LINDBERGH  AND  THE  PRESS 

The  unhappy  fate  of  the  bearer  of  bad  news 
is  a  phenomenon  entirely  familiar  to  the  news¬ 
paper  craft,  but  rarely  has  it  operated  more 
grotesquely  than  in  the  Lindbergh  kidnaping  case. 
Unsophisticated,  overwrought  or  stupid  people  are 
saying  that  the  press  has  interfered  with  the  negotia¬ 
tions  for  the  recovery  of  the  stolen  baby.  This 
emotional  reaction  is  summarized  in  the  current  issue 
of  The  Outlook,  in  an  audacious  article  by  Silas 
Bent,  untiring  detractor  of  modern  daily  journalism, 
but  one  heretofore  superior  to  malicious  calumny. 

It  is  his  present  assertion  that  reckless  and  mean 
newspaper  publicity  has  frustrated  Col.  Lindbergh’s 
attempt  to  recover  his  son,  making  it  well-nigh  im¬ 
possible  for  the  kidnapers  to  restore  the  infant  to  its 
mother’s  arms.  Such  talk  is  calculated  to  do  an 
irreparable  harm  to  the  free  press. 

Editor  &  Publisher  has  made  a  careful  canvass 
of  the  facts  in  the  case,  as  they  relate  to  the  metro¬ 
politan  district  of  New  York  and  to  the  entire  coun¬ 
try,  and  we  challenge  the  charge  as  a  baseless  and 
damnable  slander.  VVe  do  this  with  authority  and 
on  the  facts.  The  opposite  is  true.  Never  before 
in  the  history  of  the  American  press,  in  time  of 
peace  or  war,  have  editors  voluntarily  suspended  the 
established  news  function  in  deference  to  the  wishes 
of  private  individuals  or  even  public  officials  as  in 
this  case.  We  assert  this  and  Col.  Lindbergh,  cer¬ 
tainly  the  best  judge,  bears  testimony  that  the  rank 
and  file  of  newspapers  have  given  to  him  and  his 
family  utmost  consideration  and  cooperation  through¬ 
out  the  kidnaping  ordeal.  Col.  Lindbergh  has  but 
two  complaints.  At  one  time  he  felt  undue  news¬ 
paper  discussion  of  the  amount  of  the  ransom  might 
react  badly.  Secondly,  one  New  York  newspai>er, 
whose  name  we  shall  not  now  mention  because  in 
the  end  the  editor  may  vindicate  his  policy,  refused 
to  suppress  one  news  item  at  the  request  of  Col. 
Lindbergh.  The  latter  felt  the  publication  would 
interfere  with  his  plans.  As  we  see  this,  it  is  an 
honest  difference  of  opinion.  Time  alone  will  decide 
who  is  right.  But,  of  the  whole  press,  for  what  it 
has  done  and  stands  ready  to  do.  Col.  Lindbergh 
speaks  in  terms  of  humble  gratitude.  We  might  add 
that  he  has  a  much  clearer  comprehension  of  what 
it  has  meant  to  the  press  to  abandon  fixed  prin¬ 
ciples  and  blindly  accept  doubtful  expedients,  than 
have  some  experienced  publicists  known  to  us.  Col. 
Lindbergh’s  appreciation  of  the  special  favors  the 
press  has  bestowed  uiion  his  poignant  case  is  ba.sed 
on  an  understanding  of  the  newspaper’s  natural 
function  in  the  community. 

In  the  news  columns  of  Editor  &  Publisiiiui  will 
be  found  the  facts  in  the  case.  The  report  reveals 
that  throughout  the  search  Col.  Lindbergh  and  his 
friends  have  conducted  what  amounts  to  a  virtual 
censorship  of  the  press.  What  they  have  reque.sted. 
the  newspapers  have  given,  without  complaint,  wholly 
resigned,  even  happily,  with  but  a  single  doubtful 
exception.  In  this  connection  it  must  be  borne  in 
mind  that  many  newspapermen  are  of  the  sincere 
opinion  that  the  safety  of  the  child  and  the  possi¬ 
bility  of  its  recovery  may  not  have  been  served  so 
well  through  secrecy  as  might  have  been  expected 
from  forthright  publicity,  full  information,  making 
for  an  intelligent,  regimented,  spirited  search.  How¬ 
ever,  no  newspaperman  has  reasoned  why.  Aske.l 
to  clear  a  space  to  the  Sourland  estate,  the  reixirters 
moved  back  four  miles.  Asked  to  refrain  from  inter¬ 
viewing  Col.  Lindbergh  when  away  from  home,  they 
consented.  When  editors  were  requested  to  kill 
true  news  items,  even  when  in  print  and  on  the 
street,  they  have  promptly  done  so.  We  know  of 
instances  where  requests  were  made  for  the  publica¬ 
tion  of  false  news,  to  act  as  herrings  dragged  across 
the  trail,  and  even  this  was  done,  an  accommodation 
wholly  without  precedent  in  national  press  work. 
With  the  hope  that  the  negotiations  with  the  kid¬ 
napers  might  be  accelerated  through  a  demonstra¬ 
tion  of  silence,  indicating  that  interest  had  died  down, 
newspajiers  actually  removed  from  their  first  pages 
for  many  days  the  most  affecting  piece  of  public 
information  concerning  a  single  individual  in  modern 
life;  and  when  friends  of  Col.  Lindbergh  became 
frightened  lest  the  absence  of  news  might  slacken  the 
public  search,  the  matter  was  quickly  restored  to 
first  pages. 

What  more,  we  ask,  could  have  been  done? 

Silas  Bent  tilts  at  “reportorial”  emotionalism  in 


news  columns,  saying  a  half-column  perfunctory 
reiKirt  would  have  been  enough  to  print.  With  the 
hearts  of  all  normal  people  of  this  nation  torn  by- 
love  and  fear  for  the  child  of  the  heroic  Lindberghs, 
it  is  just  possible  that  a  news  writer’s  honest  senti¬ 
ment  in  print  may  be  pardoned.  Readers  still  have 
some  right  to  available  facts — even  to  the  flood  of 
ridiculous  rumors  from  the  Trenton  fake  factory. 
If  news  writers  have  blundered  on  this  precarious 
story  who,  save  professional  press  haters,  can  blame 
them  in  the  circumstances? 

The  case  is  not  all  in  as  yet.  In  time  a  final  report 
will  be  written  which  will  decide  many  matters  now- 
doubtful  or  prohibited.  Some  mistakes  admittedly 
have  been  made  and  in  instances  newspapermen  have 
l)een  innocently  involved.  Deliberate  news  suppres¬ 
sion  is  a  new  and  awkward  innovation  in  newspaper 
offices. 

The  press  will  carry  through  with  Col.  Lindbergh. 
No  newspaper  in  America  is  looking  for  a  scoop  or 
other  advantage  in  the  Lindbergh  case.  There  is  but 
one  paramount  incentive,  the  .safe  return  of  the 
baby.  Whatever  this  costs,  in  whatever  terms,  the 
press  would  be  willing  to  pay.  In  the  meantime 
skeptical  hot-heads,  ever  alert  to  impute  bad  motives 
to  newspapers,  might  spend  surplus  energy  surveying 
the  proportions  of  the  ugly  image  which  first  pages 
are  in  these  days  mirroring.  There  is  deep,  burning 
shame  in  the  situation  lying  behind  the  brutal  rob¬ 
bery  of  the  crib  of  the  Sourland  estate.  Law,  order, 
public  safety  and  the  press  prostrate  before  mock¬ 
ing  criminals  is  a  shocking  reality.  The  lot  of  a 
little  child  might  conceivably  be  a  portent  of  the 
nation’s  fate. 

An  {ns/>trin(f  program  is  offered  for  the  an¬ 
nual  meeting  of  the  American  Society  of 
Xejvspaper  Editors,  lEashington,  April  21-23. 

STROKE  OF  GENIUS 

A  LITTLE  story  in  the  career  of  the  late  E.  W. 
Scripps  which  has  escaped  his  biographers  is 
■worth  telling  in  this  period  of  economic  un¬ 
certainty. 

When  the  publi.sher  was  a  mere  boy  he  started 
Clereland  Press  and  ran  along  precariously  for 
several  months.  His  relatives,  who  had  supplied 
some  of  the  capital,  were  highly  critical  of  his  busi¬ 
ness  judgment.  There  came  a  crisis  when  the  paix-r, 
to  progress,  needed  additional  personnel,  particularly 
on  the  mechanical  side.  Scripps  did  not  have  money 
to  employ  additional  people.  His  backers  were  de¬ 
manding  even  more  acute  economies.  One  day,  in 
the  face  of  these  conditions,  he  ordered  a  slight 
increase  in  pay  of  the  printers  and  made  a  speech 
to  the  employes  asking  higher  efficiency.  His  backers 
debated  w-hether  he  had  lost  his  mind.  They  threat¬ 
ened  to  withdraw  their  support.  Rut  the  small  in¬ 
crease  in  pay  had  important  results.  The  whole 
staff  decided  that  Scripps  meant  business  and  went 
to  work  with  some  of  the  extraordinary  zeal  he 
evinced.  Thus  Mr.  Scripps  turned  an  important 
corner  in  his  career. 

In  this  gloomy  day  in  newspaper  history  it  is 
jKissible  that  too  many  of  us  have  our  eyes  on  the 
ground,  while  harboring  mean  and  narrow  ideas. 
It  would  be  folly,  of  course,  to  suggest  that  in¬ 
creased  pay  of  employes  in  the  present  economic 
situation  would  be  generally  advisable  or  even  pos¬ 
sible.  We  have  no  such  vain  thought.  We  do  ven¬ 
ture  to  suggest  the  Scripps’  reminiscence,  however, 
as  stimulating  and  perhaps  proposing  the  ancient 
maxim  that  there  are  more  ways  than  one  to  skin 
a  cat. 

Which  way  out — inflation  or  deflation  f  We 
can’t  have  both  at  the  same  time. 


I  A  L 


SELFISH  EXPLOITATION 


ONE  major  element  in  retail  trade  is  ignorel 
completely  in  store  reports  of  operatic 
losses,  now  being  returned  by  merchandisbj 
units  all  over  the  country.  We  find,  as  expected 
that  operating  expenses  remain  reduced  but  slightly, 
so  far  as  they  refer  to  payroll,  rent,  utility  service 
and  advertising.  We  find,  not  without  surprise,  that 
number  of  unit  sales  is  larger  than  during  the  boon 
years,  though  the  dollar  volume  is  lower  "due  to 
the  fall  in  commodity  prices.”  The  quoted  phrase  is 
now  a  rubber  stamp,  but  behind  it  hides  the  unknown 
quantity  that  makes  all  who  follow  business  indices 
and  who  know  merchandising  and  financial  practice 
take  the  reports  of  huge  losses  with  a  grain  of  salt 
Wholesale  prices  of  all  commodities  covered  bv 
Fisher’s  index  (taking  1926  values  as  100)  ait 
now  shown  as  62.9.  Retail  prices  have  never  ap¬ 
proached  this  relative  decline  from  the  peak  and 
while  direct  comparison  of  indices  is  not  possible 
available  statistics  indicate  that  retail  prices  trailed 
downward  about  six  months  after  the  wholesak 
decline. 

Declining  wholesale  values  have  another  side 
Goods  which  may  have  cost  $10,000,000  have  to  be 
sold  at  $8,000,0(X),  representing  a  loss  of  $2,000,000, 
which  will  appear  in  the  annual  statement  in  bright 
red.  But  you  won’t  find  any  note  that  while  the 
retail  price  remained  at  the  $8,000,000  level,  the  next 
shipment  of  the  same  merchandise  was  brought  into 
the  store  for  $5,0(X),0(X).  Expert  bookkeeping  can 
defer  the  profit  from  the  second  transaction  until 
next  year  or  the  year  after  if  the  needs  of  the  present 
call  for  a  red-ink  balance. 

With  a  perfectly  legitimate  loss  shown  for  opera¬ 
tions,  the  merchant  can,  and  does,  proceed  to  rduce 
sales  and  office  personnel  and  slash  salaries.  Ht 
“chisels”  the  landlord  for  a  lower  rental.  He  pro¬ 
tests  loudly  that  newspaper  rates  must  follow  the 
course  of  commodity  prices  downward,  with  an  en¬ 
tirely  plausible  argument. 

And,  if  his  stock  is  listed  on  a  public  exchange, 
he  may  take  advantage  of  the  “bear”  values  to  bor¬ 
row  from  the  company’s  surplus  to  buy  the  corpora¬ 
tion’s  securities  at  falsely  low  prices. 

All  these  things  can  be  done,  and  most  of  them 
are  being  done,  with  the  entire  approval  of  the 
banking  and  business  w-orld.  The  hidden  profits  can 
be  adjusted  later,  with  impunity.  There  is  no  pub¬ 
licity  for  income  tax  transactions,  no  means  oi 
checking  between  the  income  statement  to  the  gov¬ 
ernment  and  the  information  given  to  the  public 
and  to  stockholders.  And  a  gcxid  many  business  mei! 
now  tugging  hard  at  the  deflation  wheel  would  con¬ 
sider  a  whacking  big  income  tax  payment  in  1934  a 
small  penalty  if  they  can  now  cut  wages,  rent,  and 
advertising  rates.  The  acquisitive  gentry  will  bt 
well  ahead  of  the  game  when  the  rest  of  the  world 
is  struggling  to  fit  1911  incomes  to  their  expenses  in 
the  year  1933. 

This  artificial  deflation  has  gone  too  far,  but  it 
will  reach  the  ultimate  and  explosive  limit  unless 
people  who  understand  what  is  being  done  have  the 
courage  to  resist  and  expose  it.  Manufacturers 
know  it  and  have  not  had  the  retailer’s  opportunity 
to  take  advantage  of  it.  Newspapermen  know  it 
and  they  know  ahso  that  the  ever-increasing  voluiw 
of  unit  sales  is  the  best  possible  tribute  to  the  effi¬ 
ciency  of  newspaper  advertising. 

Both  of  these  classes  have  a  selfish  interest  in 
addition  to  the  newspaper’s  public  interest  in  brii^ 
ing  to  an  end  an  economic  era  which  has  outrun  its 
causes  and  is  now  being  prolonged  by  blind  and 
selfish  motives. 

Instead  of  cutting  their  rates,  injuring  faithiu; 
people,  and  crippling  the  efficient  editorial  and  adver 
tising  service  of  the  press,  newspapers  owe  it  t' 
themselves  and  the  public  to  demand  honesty  in  ad¬ 
vertising,  honesty  in  merchandising  and  a  fair  read¬ 
justment  of  the  spread  betw'een  wholesale  and  retai. 
prices.  Continued  exploitation  of  the  national  mis¬ 
fortunes  can  only  end  in  disaster  for  institutions  tha'- 
are  essential  to  the  continued  progress  and  happiness 
of  civilization. 

“In  union  there  is  strength"  ond  rarely 
the  call  for  spirited  co-operative  action  bee* 
more  urgent  than  noiv,  demanding  conventwn 
attendance  of  every  member  of  A.N.P.A.  who 
can  possibly  give  the  time. 
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PURELY  PERSONAL 


Henry  J.  HASKELL,  editor, 
Kansas  City  Star,  who  is  touring 
Europe  with  Mrs.  Haskell,  has  begun 
1  series  of  articles  on  European  eco- 
jomic  and  political  conditions  for  the 
Sur. 

George  Morris,  president  and  editor, 
jimpius  (Tenn.)  Commercial  Appeal 
^Evening  Appeal,  and  Leon  E.  Her- 
nian,  business  manager,  Memphis  Press- 
idmilar,  opened  the  Southern  League 
iBseball  season  at  Memphis  this  week. 
Morris  twirled  the  first  ball,  and  Her¬ 
man  did  the  catching. 

J.  E.  Josey,  publisher,  Houston  (Tex.) 
fast,  received  severe  scalp  lacerations, 
his  nephew,  J.  L.  Sheppard,  re- 
cdved  slight  bruises,  in  an  automobile 
accident  near  Fairfield,  Tex.,  April  5. 
Grove  Patterson,  editor,  Toledo  Blade, 
addressed  the  Toledo  Rotary  Club,  April 
11  on  "The  Disarmament  Conference.’’ 
lir.  Patterson  returned  recently  from 
Europe. 

Barney  Imes,  editor,  Columbus 
(Miss.)  Commercial  Dispatch,  will 
speak  before  the  United  States  Good 
Roads  Association  convention  in  Miami, 
Fla,  April  12-17. 

L  J.  Shellman,  editor,  Oconto  Falls 
(Wis.)  Herald,  was  recently  elected 
myor. 

Qyde  M.  Robinson,  editor  and  pub¬ 
lisher,  Shawnee  (Okla.)  Herald,  and 
Mrs.  Robinson,  are  spending  several 
seeks  in  Mineral  Wells,  Tex. 

Merritt  M.  Landon,  editor  and  pub¬ 
lisher,  Bath  (N.  Y.)  Steuben  Advocate, 
was  recently  appointed  Democratic  cam¬ 
paign  fund  chairman  of  Steuben  county. 
Val  J.  Peter,  publisher  of  the  Omaha 
Daily  Tribune,  German  language  news¬ 
paper,  and  weekly  (jerman  papers  in 
Baltimore,  Toledo,  Chicago,  Kansas 
City,  St.  Joseph,  Mo.,  Lincoln,  Neb., 
Tulsa,  Okla.,  and  other  cities,  has  been 
ippointed  U.  S.  marshal  for  Nebraska. 
He  succeeds  Dennis  H.  Cronin,  pub¬ 
lisher  of  the  O’Neill  (Neb.)  Weekly 
frontier. 

W.  P.  Hughes,  publisher  Council 
fluffs  (la.)  Nonpareil,  was  recently 
ippointed  to  the  board  oi  directors, 
lake  Manawa  Dredging  Association, 
iormed  to  reclaim  the  lake. 

C  F.  Ridenour,  publisher  of  the 
Pijtw  (0.)  Daily  Call,  suffered  a  frac¬ 
tured  leg  when  struck  by  an  automobile 
a  he  was  crossing  the  street  in  Piqua 
hs  week. 

Fred  W.  Mitchell,  editor,  Carlsbad 
(Cal.)  Journal,  has  been  elected  to  the 
tiMrd  of  trustees,  San  Diego  Centen¬ 
nial  Exposition. 

W.  T.  Anderson,  president  and  editor, 
Vacon  (Ga.)  Telegraph,  and  Mark 
Etheridge,  managing  editor,  attended 
tbe  Georgia  state  Democratic  conven¬ 
tion  in  Atlanta,  April  6. 

A.  J.  Hunter,  editor.  Amity  (Ark.) 
Dvl,  celebrated  his  69th  birthday  re- 
wtly  by  giving  a  stag  dinner  to  his 
iriends. 

Edwin  S.  Underhill,  Jr.,  co-publisher, 
(N.  Y.)  Evening  Leader,  has 
*cn  elected  a  director  of  the  Farmers 
®<1  Mechanics  Trust  company  of  that 
oty. 

Judge  Harlan  G,  Palmer,  editor  and 
publisher,  Hollywood  (Cal.)  Citizen. 
™«ntly  spoke  at  the  fifth  anniversary 
w^tion  of  the  Temple  Israel  of 
Hollywood. 

Homer  W.  Wood,  publisher  of  the 
l^f^lle  (Cal.)  Evening  Recorder, 
been  elected  president  of  the  Asso¬ 
rted  Chambers  of  Commerce  of  Tulare 
Lounty. 

C.  H.  Bronaugh,  publisher,  Moor- 
(Cal.)  Enterprise,  is  making  an 
Wended  visit  in  Northern  California 
*  his  health.  During  his  absence  his 
John  C.  Bronaugh,  will  edit  the 
piper. 

Gwrge  R.  Koester,  editor,  Greenville 
A  L.)  Observer,  has  returned  to  his 
**  ufter  a  severe  illness. 

James  Q.  Dealey,  editor,  Dallas 


(Tex.)  News,  was  recently  elected 
president  oi  the  Southwestern  Social 
Science  Association.  Dr.  ’Dealey  for¬ 
merly  was  a  member  of  the  Brown 
University  faculty. 

C.  C.  Woodson,  publisher,  Palestine 
(Tex.)  Press,  has  been  elected  presi¬ 
dent  of  the  Palestine  Lions  Club. 

Robert  Lathan,  editor,  Asheville 
(N.  C.)  Citizen,  awarded  prizes  to  win¬ 
ners  in  the  annual  Izaak  Walton  League 
fly  casting  tournament  held  recently  at 
Beaver  Lake  in  Asheville. 

Mr.  and  Mrs.  Don  Nixon,  publishers 
of  the  Wabash  (Ind.)  Plain-Dealer,  are 
visiting  Mrs.  Nixon’s  mother  in  Terre 
Haute.  Mr.  and  Mrs.  Nixon  recently 
returned  from  a  voyage  to  South  Amer¬ 
ica  and  Hawaii. 

Sam  Green,  co-publisher  Inglewood 
(Cal.)  Daily  Californian,  and  assembly- 
man  from  the  46th  district,  is  a  candi¬ 
date  for  re-election. 

Frank  B.  Anderson,  publisher,  Sau- 
salito  (Cal.)  News,  has  been  appointed 
publicity  director  for  the  Republican 
State  Central  Committee. 

IN  THE  BUSINESS  OFFICE 

SAMUEL  S.  WALLACE,  business 
manager,  Buffalo  (N.  Y.)  Times, 
is  visiting  his  former  home  in  Okla¬ 
homa  City,  Okla. 

W.  W.  Ayres,  promotion  manager, 
Knoxville  (Tenn.)  Journal  was  man¬ 
ager  of  the  Knoxville  Electric  Refrig¬ 
eration  Show  and  Cold  Cooking  School 
held  under  the  auspices  of  the  Journal. 

Bruce  Webb,  promotion  manager, 
Asheville  (N.  C.)  Citizen-Times,  spoke 
to  the  young  folks  of  western  North 
Carolina  gathered  to  hear  the  5-10  Farm 
program  for  the  western  half  of  the 
state  sponsored  by  the  newspaper  in 
cooperation  with  other  newspapers  and 
public  agencies  in  the  section. 

James  F.  Waggener,  advertising  man¬ 
ager,  Franklin  (Ind.)  Star,  has  an¬ 
nounced  that  he  and  Miss  Norma  Mogle 
were  married  Nov.  22,  1931. 

Paul  V.  Murphy  was  recently  named 
classified  advertising  manager  of  the 
New  Bedford  (Mass.)  Standard-Mer¬ 
cury. 

Murray  Metten,  promotion  manager  of 
Wilmington  (Del.)  Every  Evening,  has 
been  appointed  by  the  Delaware  State 
Superintendent  of  Public  Schools  to 
represent  New  Castle  County  as  a  judge 
to  serve  on  a  committee  of  three  to 
select  a  young  lady  from  Delaware  to 
represent  the  state  at  the  Annual  Shen¬ 
andoah  Apple  Blossom  Festival  held  in 
Winchester,  Va. 

F.  B.  Erwin,  who  for  some  time  has 
been  manager  of  the  classified  advertis¬ 
ing  department  of  the  Chattanooga 
(Tenn.)  Times,  has  resigned  to  become 
assistant  manager  of  the  Chattanooga 
store  of  Sears,  Roebuck  &  Co. 

E.  F.  Baldwin,  circulation  manager. 


FOLKS  WORTH  KNOWING 


OSEPH  J.  CANNON  had  a  varied 
career  before  succeeding  his  older 
brother,  the  late  Colonel  John  Q. 

Cannon,  as  edi¬ 
tor  of  the  Deseret 
News,  Salt  Lake 
City’s  and  the  in¬ 
termountain  coun¬ 
try’s  oldest  news¬ 
paper,  on  Feb.  1, 
1931. 

Among  other 
things,  Mr.  Can¬ 
non  had  been  a 
teacher  of  Ger¬ 
man  and  Latin, 
a  cattleman  in 
South  America,  a 
business  man,  a 
reporter,  a  mis¬ 
sionary,  and  a  playwright.  As  a  stu¬ 
dent  he  edited  the  University  of  Utah 
Chronicle. 

Born  in  Salt  Lake  City  54  years  ago, 
the  subject  of  this  sketch  was  the  son 
of  George  Q.  Cannon,  famous  Utah 
pioneer  leader  who  at  one  time  pub¬ 
lished  the  Deseret  News.  He  is  a 
brother  of  Presiding  Bishop  Sylvester 
Q.  Cannon  of  the  Church  of  Jesus 
Christ  of  Latter-day  Saints,  or  Mor¬ 
mon.  As  a  young  man  he  acted  as  a 
reporter  on  the  News,  and  although  he 
later  became  interested  in  other  things 
he  always  devoted  much  of  his  spare 
time  to  writing. 


Joseph  J.  Cannon 


Salt  Lake  Telegram-Tribune,  recently 
addressed  the  Salt  Lake  City  Chamber 
of  Commerce. 

Raymond  Lange,  .secretary-general  of 
the  Paris  (France)  L’Intransigeant, 
spoke  April  8  at  Utica,  N.  Y. 

Sumner  Daniels,  formerly  with  the 
circulation  department  of  the  Boston 
Herald,  recently  joined  the  Portland 
(Me.)  Evening  Nezi’s. 

C.  W.  Lambertson,  former  manager 
of  the  Terre  Haute  Star,  was  a  guest 
of  Terre  Haute  friends  last  week.  Mr. 
Lambertson  is  considering  possibilities 
of  starting  a  newspaper.  He  recently 
resigned  from  the  Paul  Block  company 
and  is  now  making  his  home  at  Moores- 
ville,  Ind. 

W.  M.  Slater  of  the  advertising  staff, 
Knoxville  (Tenn.)  Journal  has  resigned 
to  join  the  Wichita  (Kan.)  Eagle. 

F.  Kilby  Fletcher,  formerly  on  the 
Petersburg  (Va.)  Progress-Index,  now 
classified  manager  of  the  Danville  (Va.) 
Bee  &  Register,  has  started  a  “Bally¬ 
hoo  Column”  in  the  classified  section  as 
a  regular  Sunday  feature. 

Ben  Sims,  advertising  staff,  Ponca 
City  (Okla.)  News,  and  Mrs.  Sims  are 
parents  on  an  eight  pound  son. 

Bob  Blanks,  Jr.,  was  recently  ap- 
(Contiv  ’^’d  on  next  page) 
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pointed  advertising  manager  of  the  Ada 
(Okla.)  Bulletin. 

T.  R.  Longcope,  formerly  advertis¬ 
ing  director  of  the  Toledo  Xezvs-Bee  is 
recuperating  from  a  major  operation  at 
his  home  in  Ottawa  Hills,  Toledo. 

Walter  T.  Evans,  advertising  man¬ 
ager  of  the  Kansas  City  Journal-Post 
seven  years,  and  for  three  years  prior 
manager  of  the  classified  department, 
has  again  become  manager  of  the 
classified  department  with  the  return 
of  J.  Mora  Boyle  as  advertising 
director. 


IN  THE  EDITORIAL  ROOMS 

Albert  b.  Thompson,  manag¬ 
ing  editor,  Trenton  (X.  J.)  Sutiday 
Tones- Advertiser,  has  been  named  a 
director  of  the  Trenton  Automobile 
Club. 

James  H.  Taylor,  managing  editor. 
Mobile  (Ala.)  Press  and  Register,  vis¬ 
ited  his  family  in  Montgomery  last 
week  after  attending  the  State  A.P. 
meeting  in  Birmingham. 

Magner  White,  former  managing  edi¬ 
tor,  El  Paso  (Tex.)  Times,  has  joined 
the  Los  Angeles  Times  Sunday  maga¬ 
zine  as  a  feature  writer. 

Robert  S.  Brown,  managing  editor, 
Toledo  Times,  joined  the  Toledo 
Kiwanis  club  last  week. 

Charles  Scharz,  Chicago  Daily  Xezvs, 
and  Hugh  Sexton,  Chicago  Tribune 
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aviation  editor,  flew  to  the  National 
Air  Show  at  Detroit  last  week.  William 
Westlake,  Chicago  Herald  atid  Ex- 
amittxr  aviation  editor,  piloted  his  own 
plane  as  a  member  of  the  Illinois  Na¬ 
tional  Guard  108th  Observation  Squad 
to  the  air  show. 

Henry  Hilliard,  telegraph  editor, 
Norfolk  Virginian-Pilot,  has  returned 
to  his  desk  after  a  short  illness. 

Mark  Shields,  political  writer,  Pitts¬ 
burgh  Sun  Telegraph;  John  K.  Morrow, 
political  writer,  Pittsburgh  Post  Gazette, 
and  John  B.  Townley,  Pittsburgh  Press, 
political  writer,  addressed  a  mock  na¬ 
tional  convention,  April  8-9,  staged  by 
Pittsburgh  University  students. 

Gordon  Riley,  assistant  sports  editor, 
Norfolk  (Va.)  Ledger-Dispatch,  is  in 
a  Fredericksburg,  Va.,  hospital  suffer¬ 
ing  from  injuries  received  when  his  car 
left  the  road  April  9  while  en  route  to 
Washington,  D.  C. 

Leland  Decker  of  the  copy  desk,  In¬ 
dianapolis  Star,  is  recovering  from  an 
operation  for  appendicitis. 

Stephen  Thompson,  of  the  city  room, 
A’ctv  York  Herald  Tribune,  is  on  a 
leave  of  absence  of  six  weeks,  and  has 
departed  for  Yoakum,  Tex.,  to  visit 
friends. 

Miss  Doris  Smith  has  been  appointed 
book  review  editor  of  the  Miami 
Herald  to  succeed  Grace  Norman  Tuttle, 
resigned. 

Dr.  Herman  N.  Bundesen,  Chicago 
health  commissioner  and  health  editor 
of  the  Chicago  Daily  News,  has  been 
appointed  director  of  health  of  the  1933 
World’s  Fair. 

Fritz  Blocki,  Chicago  American 
drama  critic  and  columnist,  is  the  au¬ 
thor  of  a  play,  “The  World  Between,” 
which  will  have  its  premiere  April  11 
at  the  De  Paul  Little  Theater,  Chicago. 

Jack  Morrison,  Chicago  American  re¬ 
porter,  has  been  assigned  to  cover  the 
1933  World’s  Fair  activities. 

Ken  Shane,  formerly  on  the  Salt 
Lake  Telegram  and  recently  with  the 
Associated  Press,  has  rejoined  the 
Telegram’s  reportorial  staff. 

E.  C.  Hayhow,  city  editor,  Pontiac 
(Mich.)  Daily  Press,  was  appointed  a 
trustee  of  Sylvan  Lake  Village,  a 
suburb  of  Pontiac,  April  6. 

A.  J.  Thorne  was  elected  president  of 
the  Winnipeg  Mamtoba  Free  Press 
Diamond  Ball  club  at  the  annual  meet¬ 
ing  recently  in  Winnipeg.  “Midge” 
Dodds  was  chosen  manager.  F.  J. 
Barney  was  re-elected  secretary-treas¬ 
urer. 

William  R.  Staples,  photographer, 
Buffalo  (N.  Y.)  Times,  has  returned 
to  work  after  three  weeks  in  Florida. 

A.  L.  Bannister,  sports  editor,  Ashe¬ 
ville  (N.  C.)  Times,  has  been  elected 
president  of  the  Asheville  chapter, 
American  Business  Club. 

Harry  W.  Palmer,  reporter,  Hoboken 
(N.  J.)  Jersey  Observer,  is  serving  on 
the  April  Grand  Jury  in  Hudson 
County,  N.  J. 

Neilsen  B.  O’Rear,  state  news  editor, 
Montgomery  (Ala.)  Advertiser,  covered 
the  opening  of  a  twin  city  municipal 
airport  midway  between  (Dpelika  and 
Auburn,  Ala.,  recently. 

Harold  Kritz wiser  recently  rejoined 
the  Regina  (Sask.)  Leader-Post  as 
police  reporter. 

J.  R.  McCoy,  Capitol  reporter,  Mont¬ 
gomery  (Ala.)  Advertiser,  visited  his 
son  in  Panama  City,  Fla.,  last  week-end. 

Albert  L.  Martin,  court  reporter, 
Waterbury  (Conn.)  American-Republi¬ 
can,  has  been  elected  secretary  of  the 
Dartmouth  Alumni  Association  of  Con¬ 
necticut. 

Charles  B.  McGhee,  news  editor, 
Lynn  (Mass.)  Item,  and  Mrs.  McGhee 
are  the  parents  of  a  son,  their  sixth 
child,  born  April  7. 

A.  J.  Philpott,  editorial  staff,  Boston 
Globe,  has  been  elected  vice-president  erf 
the  Boston  Art  Club. 

C.  J.  McCarthy,  news  editor,  Ironton 
(O.)  Tribune,  who  is  seriously  ill,  has 
been  removed  to  a  hospital. 

Matt  Farrell,  city  editor,  Borger 


(Tex.)  Daily  Herald,  and  Mrs.  Farrell, 
are  the  parents  of  a  son,  born  recently. 

J.  S.  Lewis,  farm  editor,  Lubbock 
(Tex.)  Avalanche- Journal,  spent  a  por¬ 
tion  of  two  weeks  on  the  agriculture 
train  operated  by  the  Texas  A.  and  M. 
College  and  the  Santa  Fe  System. 

J.  Paul  Pedigo,  city  editor,  Philadel¬ 
phia  Ez’ening  Lednr-  is  in  Tampa,  Fla., 
visiting  his  father. 

James  P.  Hanley,  Sunday  editor. 
Providence  (R.  I.)  Journal,  and  Mrs. 
Hanley,  who  celebrated  their  silver  wed¬ 
ding  anniversary  April  10,  were  tendered 
a  surprise  dinner  and  received  many 
gifts. 

Flo  Pryor,  feature  writer,  has  re¬ 
signed  from  the  Philadelphia  Record. 

M.  E.  Smith  has  succeeded  Albert  C. 
Mitchell  as  editor  of  the  Stillwater 
(Okla.)  Adair  County  Democrat. 

Girard  Chaput  is  acting  head  of  the 
copy  desk,  Philadelphia  Evening  Ledger. 

H.  Augustus  Merrill,  political  writer, 
Portland  (Me.)  Evening  News,  recently 
resigned.  He  is  to  remain  in  Portland 
and  open  offices  as  a  newspaper  con¬ 
sultant. 

Mrs.  Helen  Morehouse,  widow  of 
Leslie  Morehouse,  former  city  editor. 
South  Bend  Tribtme,  has  rejoined  the 
Tribune  staff. 

Clarence  E.  Bury,  suburban  editor. 
Fall  River  (Mass.)  Herald  Netvs,  is 
confined  to  his  home  with  pneumonia. 

Don  Rose,  Philadelphia  Evening 
Ledger  columnist,  is  seriously  ill  at  his 
home.  In  his  absence  Earl  Eastwood 
and  Hal  Borland,  editorial  writers,  are 
conducting  his  “Stuff  and  Nonsense” 
column. 

Fred  Norris,  formerly  of  the  Toledo 
Blade  copy  desk,  has  joined  the  Toledo 
Tribune,  new  weekly,  as  sports  editor. 
E.  J.  "Trussler,  formerly  farm  editor 
of  the  Blade,  now  is  news  editor  of  the 
Tribune. 

Bess  Staples,  society  editor.  South 
Bend  Tribune,  is  the  author  of  a  story 
on  autographs  which  appears  in  the 
April  issue  of  Hobbies,  published  in 
Chicago. 

(Tharles  Van  Housen,  for  several 
years,  radio  editor,  Philadelphia  Public 
Ledger,  has  resigned  to  do  continuity 
work  for  one  of  the  broadcasting  chains. 

William  A.  Clough  of  the  New  Bed¬ 
ford  (Mass.)  Standard  recently  si)ent 
a  week  in  Providence,  R.  L,  covering 
the  annual  New  England  Southern 
Methodist  conference. 

Almalou  Craft,  Dayton  (O.)  Daily 
News  staff,  is  in  a  critical  condition  at 
Miami  Valley  hospital  in  Dayton. 

Robert  W.  Dana,  recently  of  Bow- 
doin  College,  Me.,  has  joined  the  staff 
of  the  New  York  Herald  Tribune.  His 
father  is  Harold  F.  Dana,  of  the  edi¬ 
torial  staff. 

Rowland  deB.  Wickersham,  for  the 
past  three  years  on  the  Corning  (N.  Y. ) 
Evening  Leader  news  staff,  has  been 
promoted  to  city  editor. 

Edwin  G.  Pinkham,  special  writer 
and  “roving  correspondent”  of  the  Kan¬ 
sas  City  Star,  has  been  confined  to  his 
home  by  an  attack  of  the  “flu.”  Ben 
W.  Land,  assistant  telegraph  editor, 
also  has  been  seriously  ill  with  the 
same  ailment. 

Brainard  Cheyney,  aviation  editor, 
Nashinlle  Banner,  attended  the  meeting 
of  the  board  of  governors  of  the  Na¬ 
tional  Association  of  State  Aviation 
Officials  in  Detroit  last  week. 

Clayton  Hughes,  city  editor,  Goshen 
(Ind.)  Nezvs  Times,  has  filed  for  the 
nomination  of  state  representative  of 
Indiana  on  the  democratic  ticket.  _ 

George  Race  has  joined  the  staff  of 
Memphis  (Tenn.)  Press-Scimitar  as  a 
reporter. 

John  C.  Moffitt,  moving  picture  editor, 
Kansas  City  Star,  and  Mrs.  Moffitt.  arc 
parents  of  a  daughter,  Florence  Bar¬ 
bara,  bom  last  week. 

H.  L.  Stancill,  formerly  with  the 
Lorenzo  (Tex.)  Tribune,  was  recently 
appointed  acting  manager  and  publisher 
of  the  Mountainair  (N.  M.)  Inde¬ 
pendent,  a  weekly,  succeeding  the  late 
R.  E.  Wester. 


PRESS  ASSOCIATION  NOTES 

Mg.  DUNLAP  of  the  San  Fran- 
•  cisco  staff  International  Non 
Service,  and  Mrs.  Dunlap  are  parent 
of  a  daughter. 

William  Voigt,  Jr.,  Associated  Pre« 
correspondent  at  Tulsa,  Okla.,  was  at 
Pawhuska,  Okla.,  recently,  coverin 
the  funeral  of  Chief  Bacon  Rind,  Osagt 
Indian  leader. 

James  L.  Angle,  Associated  Presi 
correspondent  at  Rochester,  N.  Y.,  n 
on  a  leave  of  absence  due  to  ill  health, 
Roland  E.  Alston  of  the  Albany  bureaa 
is  managing  the  Rochester  office. 

Joseph  L.  Miller,  night  filing  editor 
at  Harrisburg  for  the  Associated 
Press,  was  transferred  this  week  to 
the  Washington  staff.  He  succeeds 
the  late  Harold  L.  Gordon  as  Washing¬ 
ton  correspondent  for  Pennsylvania  ^ 
sociated  Press  members. 

Merrill  Compton,  manager,  Memphis 
bureau.  United  Press,  has  been  trans¬ 
ferred  to  the  Dallas  bureau.  He  has 
been  succeeded  by  Ed  Werkman  from 
the  Dallas  office. 


WEDDING  BELLS 

JACK  F.  RYAN,  police  reporter, 
Flushing  (N.  Y.)  North  Shore  low- 
nal,  to  Madeleine  Hallowell  ,secre 
tary  to  T.  Harold  Forbes,  publisher  of 
the  daily,  in  Flushing,  April  7. 

Philip  W.  Blaze,  reporter,  Trenton 
(N.  J.)  Times,  to  Miss  Minerva  Mit¬ 
chell,  at  Doylestown,  Pa.,  March  26. 

Miss  Frances  May  Imgrund,  music 
critic,  5'aH  Diego  (Cal.)  Tribune,  to 
Carroll  De  Wilton  Scott,  recently. 

Mary  Bingham,  society  editor,  Indian¬ 
apolis  Times,  to  Russell  Pearson  of 
Indianapolis,  April  9. 


SPECIAL  EDITIONS 

Tyler  (Tex.)  Courier-Times- 
Telegraph,  oil  edition,  three  sec¬ 
tions,  30  pages,  with  Sunday  edition, 
May  3. 

Passaic  (N.  J.)  Herald-News,  AftH, 
48  pages.  Progress  edition  commemorat¬ 
ing  merger  of  the  Passaic  Herald  and 
Passaic  News. 


Lansing  (Mich.)  State  Journal,  elec¬ 
trical  and  accessory  magazine  supple¬ 
ment,  16-page  tabloid  size,  April  2. 

Camden  (N.  J.)  Courier-Post,  April4, 
6-page  spring  electric  refrigeration 
show  and  cooking  school  supplement 

Boston  Evening  Transcript,  Annual 
Yachting  and  Motor  Boat  Show  sa- 
tion,  edited  by  Edward  B.  Schrist- 
giesser,  yachting  editor,  April  2. 

Atlanta  Constitution,  special  16-pap 
tabloid  automobile  section,  April  3,  in 
connection  with  the  General  Moton 
automobile  show  display. 

Boston  Herald,  Oil  Burner  Conven¬ 
tion  and  Show  number,  April  10,  eight 
pages ;  Annual  Spring  Real  Estate  Re¬ 
view,  edited  by  F.  E.  Drew,  real  estate 
editor,  10  pages,  April  3. 

Indianapolis  Star,  special  eight-page 
refrigerator  section  in  three  colors  in 
its  Sunday  issue,  April  10. 

Eagle  Pass  (Tex.)  Daily  Guide,  ^ 
page  edition,  March  31,  celebrating 
opening  of  the  Maverick  Canal,  a 
$7,000,000  irrigation  project. 

Winnipeg  (Man.)  Tribune,  March 
8-page  supplement  observing  55th  anni¬ 
versary  Paul  in-Chambers  Biscuit  Com¬ 
pany. 

Boston  Sunday  Post,  Home  Beauti¬ 
ful  Exposition  special  section,  12  pages. 
March  27 ;  Metropolitan  Coal  Company 
Centennial  celebration  special  adverts¬ 
ing  and  feature  section,  10  pages,  April! 

Boston  Sunday  Herald,  April  10,  sp^ 
cial  “Oil  Burner  Convention  and  Show 
section,  five  pages. 

Camden  (N.  J.)  Courier-Post  papers. 
16-page  tabloid  real  estate  classified  s«- 
tion  carrying  12,000  lines  of  adverts¬ 
ing,  April  2. 

Bloomington  (Ind.)  Evening  IVorjj; 
“Ballyhooey  Edition”  in  connection  wjm 
its  regular  issue  April  1.  The 
hooey”  section  contained  news  and  ad¬ 
vertising  written  and  illustrated  ui  • 
humorous  manner. 


I 


. . . . 


^^^^SureR-PnoDiJCTiQjy 


Office  of 

William  Randolph  Hearst 

LA  CUESTA  ENCANTADA 
SAN  SIMEON.  California 


Mr,  B.  R.  Swartz,  president, 
R.  BOX  &  00., 

East  River  and  138th  Street, 
HEW  TORE  CITY. 


My  Dear  Mr.  Swartz  : 


April  6,  1838. 


fe  had  Boae  difficulty  at  first  in 
operating  the  big  batteries  of  your  superspeed  presses 
which  we  had  installed,  as  you  know,  in  quantity. 

This  was  doubtless  due  to  the  difference  in 
type  between  these  presses  and  those  slower  presses 
which  we  had  previously  operated  and  with  which  our 
pressmen  were  the  more  familiar. 

Thanks  to  the  very  kind  and  very  eolentlfio 
aid  of  your  establishment,  and  thanks  also  to  their 
willingness  to  make  certain  mechanical  adjustments 
which  we  thought  were  desirable,  we  are  now  securing 
much  more  satisfactory  results  from  your  presses,  and 
operating  with  more  contentment,  and  perhaps  with  more 
skill  on  the  part  of  our  {)reB8  organization. 

1  deem  it  my  duty,  as  it  is  a  pleasure,  to  com¬ 
municate  these  facts  to  you,  and  to  state  that  if  condi¬ 
tions  continue  to  Improve  in  the  operating  of  these  ma¬ 
chines,  as  I  hope  they  will,  our  next  order  will  probably 
be  for  additional  units  of  the  same  type,  unless  you  in 
the  meantime  have  developed  some  further  liiq>rovementB, 

With  many  thanks  for  the  painstaking  t  inslderatlon 
and  assistance  which  you  have  given  us  in  this  situation. 


Very  eiac^elyyVirs,  , 


R.  HOE  &  CO.  Inc. 


boston 


138TH  STREET  AND  SsT  RfvER,  NEW 
CHICAGO 

SAN  FRANCISCO 


YORK  CITY 
new  ORLEANS 


LONDON 
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'UR  OVN  VOR!^ 

-'or  Letters 


Great  Day”  by  Georgette 
X  Carneal  is  a  novel  of  frustration. 
Everybody  in  the  book  is  frustrated. 
The  story  revolves  around  the  editors 
and  business  office  men  of  a  firm  pub¬ 
lishing  a  group  of  “confession”  maga¬ 
zines  and  a  tabloid  daily  in  New  York. 
It  is  a  dirty  business  they  have  taken 
up,  but  each  wants  to  stay  long  enough 
to  grab  off  his  share  of  the  company’s 
millions,  and  then  retire  to  Capri  or 
some  other  land  of  heart’s  desire  where 
he  can  forget  the  filthy  trade  of  thrill¬ 
ing  the  morons  and  live  a  life  com¬ 
patible  with  his  inherent  goodness  of 
soul.  Each  believes  he  will  be  able  to 
greet  that  Great  Day  with  his  soul  un¬ 
touched  and  his  life  untarnished  by  the 
sordid  reality  of  his  servitude  to  Mam¬ 
mon.  But  when  the  time  comes  it  turns 
out  to  be  different. 

This  is  certainly  ambitious  novel  ma¬ 
terial,  but  it  doesn’t  come  off  in  this 
book.  The  author’s  excursion  into 
tabloidia  has  left  its  impression  in  her 
manner  of  writing,  and  although  there 
are  many  pages  devoted  to  an  attempt 
to  get  below  surface  facts  it  seldom  is 
achieved.  The  baleful  tragedies  in  the 
book  do  not  seem  tragical,  the  sinning 
does  not  seem  very  sinful  and  becomes 
monotonous,  the  yearning  of  the  char¬ 
acters,  and  everybody  yearns  in  this 
book,  is  not  at  all  convincing.  The  con¬ 
versation  is  stilted. 

The  tabloid  business  is  painted  in  the 
terms  Louis  Weitzenkom  gave  to  it  in 
“Five  Star  Final,”  and  there  are  some 
excellent  characters  drawn,  and  a  few 
scattered  newspaper  scenes  worth  re¬ 
membering.  The  author  was  formerly 
on  the  B^timore  Sun,  the  New  York 
World  and  the  Macfadden  publications. 
The  book  is  published  by  Liveright, 
Inc.-J.W.P.  *  *  * 

INCREASED  local  advertising  is  the 
aim  of  “Inviting  New  Business,”  by 
James  W.  Egan,  Chicago  advertising 
agent.  To  that  end  he  addresses  his 
ideas,  not  to  advertising  men  but  to  the 
heads  of  local  businesses  which  might 
use  advertising.  Commenting  that  in 
every  community  there  are  many  busi¬ 
ness  enterprises  which  do  not  use  any 
regular  advertising  medium  but  which 
would  find  profit  if  they  did,  and  that  in 
many  places  these  non-advertisers  far 
outnumber  the  advertisers,  he  traces  the 
trouble  in  many  cases  to  lack  of  knowl¬ 
edge  of  how  to  go  about  it. 

One  suggestion  on  procedure  Mr. 
Egan  makes  is  to  call  in  expert  help — 
first  of  all,  an  advertising  man  from  the 
local  newspaper.  If  the  services  of  an 
advertising  agency  are  required,  the 
best  way  to  learn  of  one  that  has  had 
wide  experience  with  local  accounts,  he 
says,  is  to  consult  the  local  advertising 
manager  of  the  newspaper. 

The  book  is  part  of  a  plan  for  in¬ 


creasing  local  advertising  linage  and  is 
being  used  by  a  number  of  newspapers, 
each  copy  being  imprinted  with  the 
name  of  the  newspaper  distributing  it. 

“Too  much  emphasis  cannot  be  placed 
on  the  necessity  for  an  accurate  survey 
of  the  advertising  possibilities  of  a  busi¬ 
ness  as  the  condition  precedent  to  a 
properly  calculated  plan  of  advertising 
procedure,”  it  says. 

“It  is  seldom  that  the  proprietor  of  a 
business  is  in  a  position  to  make  this 
survey  unaided  by  help  from  the  out¬ 
side.  The  newspaper  is  in  a  position  to 
give  expert  guidance  in  such  matters. 

“That  sort  of  business  is  a  regularly 
accepted  function  of  this  newspaper.  Do 
not  risk  a  false  start  by  trusting  to  in¬ 
experienced  judgment,  whether  it  be 
your  own,  or  that  of  someone  else.” 

The  book  is  full  of  specific  instances 
of  how  advertising  problems  were 
solved. 

Mr.  ^an  warns  against  discontinuing 
advertising,  once  it  has  been  started, 
even  during  “off”  seasons. 

“A  far  wiser  course,”  he  says,  “is  to 
insure  unremitting  continuity  of  sug¬ 
gestion  by  a  schedule  that  persists  in 
at  least  one  advertisement  a  week 
throughout  the  year,  and  it  is  safer  to 
pin  your  hopes  to  two  or  more  inser¬ 
tions  a  week. 

“Naturally,  it  is  advisable  to  use 
smaller  and  less  frequent  space  inser¬ 
tions  in  the  off -months  if  the  schedule 
calls  for  fairly  large  insertions  two  or 
more  times  a  week  in  the  busy  months. 

“Frequent  gaps,  however,  of  more 
than  six  days  between  insertions  are 
quite  likely  to  defeat  in  some  d^ree 
the  continuity  which  is  one  of  the 
important  features  of  most  sound 
plans.  .  .  . 

“Some  persons  carry  into  maturity 
something  of  the  childish  instinct  which 
has  caused  many  a  small  boy  to  take 
his  first  watch  apart.  When  their  first 
efforts  at  advertising  begin  to  send  re¬ 
sults  to  them  they  let  their  curiosity 
get  the  better  of  them.  They  wonder 
whether  the  increased  trade  is  really 
being  deriv^  through  their  advertising 
or  whether  it  is  only  a  coincidence.  They 
yield  to  the  temptation  to  find  out,  by 
suspending  the  advertising.  Almost  in¬ 
variably,  when  their  curiosity  has  been 
satisfied  and  they  resume  their  effort, 
they  find  that  longer  time  and  a  larger 
investment  than  were  anticipated  are  re¬ 
quired  to  regain  the  lost  momentum.” 
— R.S.M. 

*  *  * 

I  'HE  Horror  of  It”  is  a  book  of 
X  pictures  of  the  less  glamorous  as¬ 
pects  of  the  business  of  marching  to 
martial  music  to  the  battlefields  of  glory. 
It  is  probably  the  most  unpleasant  col¬ 
lection  of  pictures  ever  published  under 
a  reputable  publisher’s  stamp.  It  tells 
the  story  of  putrefaction  and  decay,  in- 


THE  ACE»  PROVES  IT 

In  determinins  value  the  quality  involved  at  a  given  price  must  be  given 
consideration. 

In  the  Certified  Ace  quality  and  price  are  combined  to  give  publishers  the 
utmost  for  their  money  —  in  other  words,  the  market's  best  value. 

To  let  the  Ace  prove  this  in  your  own  plant  under  your  own  working 
conditions  we  respectfully  suggest  that|you  order  a  case  now. 

•Trtde  Mark  Bedstned  V.  S.  Patent  Offlre. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  New  York.  N.Y 
For  dependable  sfereotypinq  use  Cerfified  Dry  Mats 


DEBATING  UNION  SCALE 

Pueblo  Star  -  Journal  Arbitratuf 
Wage  Cut — Chieftain  Signs 
Contract 

Frank  S.  Hoag,  publisher  of  the 
Pueblo  (Col.)  Star-Journal,  has  bee 
notified  by  officials  of  the  Tyiwgoraph 
ical  Union  that  further  reductions  in 
wages  will  not  be  accepted,  refusing  to 
accept  a  $3  a  week  reduction  schedule; 
to  begin  with  the  pay  of  April  18.  .^r. 
elimination  of  a  75-cent  a  week  bonu; 
for  a  double-header  on  Saturday  night 
had  been  accepted  by  the  printers  t»x 
weeks  before.  Differences  of  opinion 
on  a  new  contract  calling  for  a  mainte¬ 
nance  of  the  $45  day  and  $48  night 
scale  are  now  being  arbitrated. 

In  the  meantime  officials  of  the  unior, 
have  been  offered  and  have  accepted  i 
6i-hour  day  plan  as  a  cooperative  meas¬ 
ure  with  George  H.  Sweeney,  pub¬ 
lisher  of  the  Pueblo  Chieftain,  morning 
and  Sunday  newspaper,  eliminating  iht 
former  7i-hour  day  for  a  period  not 
longer  than  six  months.  A  one-year 
contract  at  $45  and  $48  scale  has  been 
signed  by  the  Chieftain.  Printers, 
stereotypers  and  pressmen  accepted  the 
cut  to  6i-hour  day  with  corresponding 
slash  in  wages. 

LUCAS  JOINS  DAILY 

Paul  Lucas  who  has  been  handling 
the  advance  work  on  the  cooking  schools 
sponsored  by  Westchester  County  Pub¬ 
lishers,  has  been  appointed  advertising 
manager  of  the  Ossining  (N.  Y.)  Cit- 
hen-Sentinel,  one  of  the  groups’  papers. 
For  the  past  ten  years  he  has  traveled 
throughout  the  country  handling  cook¬ 
ing  schools  and  sales  promotions  for 
national  advertisers. 

FLEW  TO  NEW  YORK 

George  W.  Lynn,  managing  editor 
of  the  Santa  Barbara  ( Cal. )  Neies  re¬ 
cently  flew  from  Los  Angeles  to  New 
York  with  William  Gibbs  McAdoo  in 
the  latter’s  private  plane.  Mr.  McAdoo 
filled  speaking  engagements  enroute. 


BEST  SHORT  STORIES 
IN  RAY  LONG^S  20  YEAR! 
AS  AN  EDITOR 

As  a  magazine  editor,  Ray  Long  read  millions  of  words  of  man. 
scripts.  He  read  thousands  of  stories  and  bought  hundreds  of  ther. 
In  this  volume  are  R.  L’s  favorites  —  the  twenty  short  stories  whic 
he  likes  best  of  all  of  those  that  passed  across  his  desk.  Yet— 

WHY  did  he  reject  Hemingway’s  fifty  grand  for  Cosmo¬ 
politan  although  it’s  included  in  this  collection? 

WHY  did  he,  at  one  time,  refuse  the  best  story  of  the  twenty 
— Maugham’s THl.  BOOK  bag? 

WHY  did  he  include  Dorothy  Parker’s  HERE  WE  ARE,  rather 
than  her  finest  stoty  "BIG  BLONDE"? 

In  the  book,  Ray  Long  tells  in  a  sprightly  fashion,  the  way  of  an  edito: 
with  a  manuscript.  He  tells  about  the  author’s  methods,  the  origin 
of  the  particular  story  and  why  he  accepted  it,  or — as  in  two  casa 
— rejected  it  at  the  time.  Everyone  who  wants  to  write  short  stories- 
or  read  some  of  the  best  ever  written — will  want  this  book.  $3  0® 

STORIES  BY  Ellis  Parker  Butler  •  W.  Somerset  Maugham 
Frank  R.  Adams  •  Rupert  Hughes  •  Irvin  S.  Cobb  •  Fannie  Hurst 
James  Oliver  Curwood  •  Ring  W.  Lardner  •  Ernest  Hemingway 
Laurence  Stallings  ■  Albert  PaysonTerhune  •  Booth  Tarkington 
Jack  Boyle  •  Arthur  Stringer  •  Royal  Brown  •  Dorothy  Parker 
Edna  Ferber  •  Zona  Gale  •  Peter  B.  Kyne  •  Sir  Philip  Gibbs 

RAY  LONG  &  RICHARD  R.  SMITH 


voking  again  the  spirit  of  “All  Quiet 
on  the  Western  Front.”  There  is  no 
American  Legion  war-glamor  in  this 
book;  it  shows  war  as  an  unbelievably 
filthy  and  revolting  business.  It  is  an 
answer,  as  the  Rev.  Harry  Emerson 
Fosdick  says  in  a  foreword,  to  “the 

common  charge  made  against  the  peace¬ 
makers  that  they  are  soft-headed 

idealists.”  The  collection  of  pictures 
was  made  by  Frederick  A.  Barber  from 
official  records  of  the  United  States, 
France,  England,  and  Germany,  and 
from  private  sources.  The  publishers. 
Brewer,  Warren  &  Putnam,  deserve 

commendation. — J .  W.  P. 

*  V  4> 

There  are  310  Catholic  publica¬ 
tions  in  the  United  States,  the  re¬ 
vised  “Catholic  Press  Directory”  reveals. 
Nine  of  these  are  daily  newspapers,  113 
are  weeklies  and  131  monthlies.  Salient 
data  on  each  of  these  papers,  including 
mechanical  specifications,  circulation,  and 
the  name  of  the  publisher,  is  given. 
Sworn  circulations  were  submitted  by 
151  publications,  and  116  submitted  cir¬ 
culations  without  sworn  statements;  the 
combined  figure  of  the  267  is  7,108,456. 
The  directory  is  published  by  J.  H. 
Meier,  64  West  Randolph  Street,  Chi¬ 
cago.  ♦  ♦  ♦ 

J  FREDERICK  ESSARY,  Washing¬ 
ton  correspondent  of  the  Baltimore 
•Sun,  and  Helen  Essary  are  the 
autliors  of  a  charming  guide  book  on 
Washington,  titled  “Washington  Sketch 
Book.”  The  presentation  is  unusual;  a 
full-page  picture  on  the  left  hand  page, 
and  a  short  explanation  of  the  subject 
on  the  facing  page.  Public  and  other 
buildings,  galleries  and  museums, 
churches,  jnonuments  and  memorials, 
and  parks  are  among  the  many  subjects 
included.  Ransdell,  Inc.  (Washington), 
is  the  publisher.  The  book  sells  for  $1. 

MARKS  60TH  YEAR 

With  the  appearance  March  30  of  its 
18,754th  daily  issue,  the  Toronto  Mail 
and  Empire  completed  60  years  of  un¬ 
broken  publication. 


MADE  IN  THE  USA 
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Announcing  the 

Intertype  72-90 
Model  G  Mixer 


NEW 

Channel 


This  ISetv  Intertype  72- 
90  Channel  Model  G 
Mixer  can  be  equipped 
ivith  a  standard  two  or 
four  magazine  side 
unit  that  will  handle 
full  size  18, 24,  30  and 
36  point  faces. 


A  Cost-Cutting  Combination  for 

1.  STRAIGHT  COMPOSITION 

From  a  standard  90-channel  main  magazine  accom¬ 
modating  up  to  and  including  18  point  faces. 

2.  DISPLAY  COMPOSITION 

From  a  new  wide  72-channel  magazine  accommo¬ 
dating  up  to  30  point  wide  faees  and  all  condensed 
36  point  faces.  (Heretofore  72-channel  main  maga¬ 
zines  have  been  limited  to  24  point  faces.) 

3.  MIXED  COMPOSITION 

From  both  main  magazines  operated  by  a  standard 
90  character  keyboard — with  instant  flip-of-a- 
finger  ehanges  from  one  magazine  to  another. 

•  ••••••  ••• 

This  new  72-90  channel  Intertype  is  really  two  machines  in  one — 
a  fast  text  machine  and  an  extra  wide  range  display  machine.  It  will 
greatly  increase  the  peak  load  capacity  of  any  composing  room.  It  will 
always  be  busy.  As  the  pressure  of  work  shifts  from  straight  matter 
to  display  and  vice  versa,  this  machine  is  available  for  a  wide  range 
of  composition. 

For  further  information  get  in  touch  with  nearest  Intertype  office 


The  Commercial  Color  Press  of  St. 
Louis  was  the  first  purchaser  of  a 
new  Model  G  Intertype.  The  equip¬ 
ment  of  their  machine  includes  the 
new  Intertype  Quadding  and  Center¬ 
ing  Device. 


INTERTYPE  CORPORATION 
360  Furman  Street,  Brooklyn,  New  York 

Chicago,  130  North  Franklin  Street;  New  Orleans,  816 
Howard  Avenue;  San  Francisco,  152  Fremont  Street; 
Los  Angeles,  1220  South  Maple  Avenue;  Boston,  80 
Federal  Street;  Canada,  Toronto  Type  Foundry  Co. 
Ltd.,  Toronto  •  Distributors  Throughout  the  World 


Set  in  Intertype  Rodoni,  Bodoni  Bold  and  Italic.  Three  lines  hand  set. 
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“TIME  WITHIN  TIME”  PAYMENT  DENIED 
IN  WORCESTER  POST  ARBITRATION 


Pressmen's  Union  Claimed  Day’s  Pay  for  Printing  Paper, 
With  Special  Overtime  for  Printing  Circulars, 

Partly  on  Standing  Time 


Decision  was  rendered  for  the 
Worcester  (Mass.)  Post  in  an 
arbitration  award  handed  down  last 
week  by  Daniel  W.  Lincoln,  involving 
a  dispute  between  the  Post  and  the  local 
web  pressmens’  union  over  payment  of 
“time  within  time.”  The  question, 
which  deadlocked  the  joint  standing 
committee  of  the  Worcester  publishers 
and  pressmen,  arose  in  August,  1931, 
over  the  printing  of  45,000  proofs  of 
two  advertising  pages  after  the  day’s 
regular  run  had  been  completed.  The 
two  hours’  work  involved  extended  past 
the  regular  quitting  time  and  in  addi¬ 
tion  to  the  overtime  payment  for  this 
labor,  there  was  also  involved  the  rate 
of  pay  and  one  half  for  “outside”  work. 

The  publisher  paid  each  man  $8.91 
for  his  work  including  $6.09  in  connec¬ 
tion  with  the  day’s  edition,  computed 
at  $.9375  per  hour  for  6i  hours  from 
10.00  a.m.  to  4.30  p.m.,  at  which  hour 
the  printing  of  the  circulars  was  begun, 
and  $2.82  for  two  hours’  overtime,  at 
time-and-one-half,  $1.41  per  hour. 

The  union  contended  that  the  men 
should  have  been  paid  on  the  basis  of 
$7.50  per  day  for  doing  their  regular 
work  up  to  4.30  p.m.,  to  which  should 
be  added  the  two  hours  of  overtime  at 
$2.82,  a  total  of  $10.32.  The  union  held 
that  the  contract,  while  not  mentioning 
the  daily  rate  is  worked  out  on  an 
eight-hour  day  totalling  a  minimum  of 
$7.50  per  day.  They  maintain  that  the 
publisher,  in  paying  $6.09  for  work  done 
l)etween  10.00  a.m.  and  4.30  p.m.,  had 
reduced  the  eight  hours  called  for  in 
the  contract  to  6i  hours  and  that  the 
men  should  have  been  paid  for  the  full 
eight  hours  at  the  rate  of  $7.50,  as  well 
as  at  the  time-and-one-half  overtime 
rate  for  the  two  added  hours’  work  on 
the  circulars. 

The  publisher  claim  that  the  con¬ 
tract  did  not  specify  a  daily  rate  of  pay, 
but  did  call  for  a  weekly  rate  of  pay 
for  six  days’  of  eight  hours’  work  each. 
The  publisher  further  set  forth  that 
under  the  terms  of  the  contract  the 
pressmen  are  required,  if  called  upon, 
to  work  eight  consecutive  hours  and 
if  in  that  period  they  do  outside  or  cir¬ 
cular  work,  this  is  none  the  less  part  of 
the  contract  of  work,  provided  that  the 
men  are  paid  on  the  basis  of  time-and- 
one-half  for  such  work. 

The  arbitrator,  in  upholding  the  con¬ 
tention  of  the  publisher,  wrote: 

“There  is  nothing  in  my  opinion  in  the 
contract  requiring  the  interpretation 
that  the  minimum  rate  of  pay  is  $7.50 
per  day  for  work  in  connection  with 
the  printing  of  the  paper  done  before 
6.00  p.m.  Sections  3  and  4  merely  pro¬ 
vide  as  to  consecutive  work  between 
certain  hours  as  constituting  a  day’s 
work.  Section  5  then  goes  on  to  say — 
‘All  other  work  shall  ^  overtime.' 

“So  far  as  the  terms  of  the  contract 
cover  it,  the  newspaper  owners  could 
stop  publishing  the  edition  at  12  noon 
or  earlier,  and  the  men  could  thereafter 
be  put  on  outside  work,  and  in  such 
case,  provided  they  received  compensa¬ 
tion  at  the  time-and-one-half  overtime 
rate  beginning  with  12  noon  and  ending 
with  6.00  p.m.,  such  work  would  be 
within  the  agreement.  In  such  a  fric- 
titious  case,  however  unlikely  from  a 
practical  operating  point  of  view  this 
may  be,  the  men  according  to  the  in¬ 
terpretation  of  the  union  should  be  paid 
for  only  two  hours  work  in  getting  out 
the  newspaper  the  full  amount  of  $7.50, 
and  in  addition  should  also  be  paid  for 
overtime  work  from  12  noon  to  6.00 
p.m.,  or  $8.46  for  overtime.  This  would 
be  a  total  of  $15.96. 

“Under  the  employer’s  interpretation, 
it  would  amount  to 
2  hours  at  $.9375  $  1.875 

6  hours  overtime  at  $1.41  8.46 


Total  $10,335 


“The  representatives  of  the  men 
stated  that  the  contract  as  to  the 
point  involved  is  so  clear  that  they 
were  not  inclined  to  consider  it  as  a 
matter  for  arbitration,  although  finally 
agreeing  that  it  should  be  arbitrated. 
However,  the  fact  that  intelligent  men 
on  each  side  read  into  the  contract  di¬ 
rectly  contradictory  meanings  is  ample 
proof  of  some  degree  of  ambiguity. 
Construing  it  impartially,  the  weight  of 
its  meaning  to  me  seems  to  favor  quite 
distinctly  the  interpretation  given  by  the 
newspapers,  and  I  make  my  decision  ac¬ 
cordingly,  doing  so  with  a  sense  of 
relief  that  such  interpretation  will  work 
no  real  hardship  on  those  involved.” 

The  ruling  constitutes  an  important 
precedent,  according  to  Harvey  J. 
Kelly,  chairman  of  the  special  standing 
committee  of  the  American  Newspaper 
Publishers  Association.  Mr.  Kelly  in¬ 
formed  Editor  &  Publisher  that  the 
files  of  the  International  Arbitration 
Board  do  not  hold  a  previous  ruling 
upon  the  identical  points  under  iden¬ 
tical  contract  provisions,  although  many 
decisions  deny  “time  within  time.” 

“The  Worcester  pressmen’s  contract 
provides  that  circulars  and  similar  work 
may  be  done  in  newspaper  pressrooms,” 
Mr.  Kelly  continued.  “It  provides  else¬ 
where  that  outside  work  shall  be  paid 
for  at  overtime  rates. 

“The  circulars  in  dispute  were  run 
partly  within  the  regular  shift,  on  what 
would  otherwise  have  been  standing 
time,  and  partly  after  regular  hours 
on  what  was  admittedly  overtime.  The 
publishers  tendered  pay  for  the  day  in 
question  in  the  sum  of  straight  hourly 
rates  from  starting  time  until  the  work 
on  circulars  started  and  the  hourly 
overtime  rate  from  that  point  until  com¬ 
pletion  of  the  work. 

“The  union  rejected  this  settlement 
on  the  ground  that  it  contracted  only 
for  the  production  of  the  newspaper; 
that  under  its  laws  and  the  contract  it 
was  entitled  to  a  full  day’s  pay  at 
straight  time  rates  for  the  work  per¬ 
formed  in  production  of  the  newspaper; 
that  the  settlement  must  therefore  be 
one  day’s  pay  plus  overtime  rates  of 
price-and-one-half  for  all  work  of 
printing  the  circulars  in  question.  This 
would  have  constituted  two  and  one 
half  times  regular  rates  for  that  portion 
of  the  work  performed  within  regular 
hours  on  what  would  otherwise  have 
been  standing  time. 

“The  Worcester  award,  while  original 
as  to  the  specific  points  and  circum¬ 
stances  involved,  is  in  complete  har¬ 
mony  with  related  decisions  of  the  In¬ 
ternational  arbitration  board  contained 
in  the  files  of  the  special  standing 
committee  of  the  .\.N.P.A.  These  de¬ 
cisions  cover  a  wide  range  of  circum¬ 
stances  and  phraseology  of  contracts. 
In  the  absence  of  the  provision  in  the 
Worcester  contract  providing  overtime 
rates  for  outside  work,  previous  awards 
of  the  international  board  would  have 
sustained  the  position  that  straight  time 
rates  prevail  for  all  work  performed 
within  the  unit  of  hours  constituting  a 
day’s  or  night’s  work  whether  it  be 
printing  the  newspaper  or  printing  in 
circular  form  advertisements  which  have 
appeared  in  the  newspaper  or  are  to 
appear.” 


USERS  of  the  INTERNATIONAL 
YEAR  BOOK  for  1932  will  please 
make  the  following  notations  on  the 
pages  marked : 

Page  16 

HUNTSVILLE  TIMES 
Delete  (new  daily). 

Change  daily  national  rate  to  .05. 

Page  35 

MARION  POST 
Delete  (INS)  in  fourth  column. 

MARION  REPUBLICAN 
Make  circulation  2,963. 

Page  56 

HIBBING  TRIBUNE 
Make  circulation  5,529  A.B.C. 

Page  63 

Insert  under  PASSAIC. 

SUNDAY  EAGLE 
(S)  5,800  .05 

Politics,  news  service,  and  per¬ 
sonnel  same  as  for  Paterson 
SUNDAY  E.AGLE,  except  that 
Irving  Feinswog  is  sports  editor. 

Page  62 

PERTH  AMBOY  NEWS 
Change  name  of  Advertising  Man¬ 
ager  to  JOHN  W.  SHEPHARD, 

Delete  under  Mechanical  Super¬ 
intendent  name  of  WM.  FUGEL. 

Pare  68 

OGDENSBURG,  N.  Y. 

Change  population  to  16,915. 

Page  72 

CAMBRIDGE,  OHIO 
Change  population  to  16,129. 

Pace  77 

YOUNGSTOWN  TELEGRAM 
Change  Circulation  to  34,698 
A.B.C. 

^^AGE  78 

BLACKWELL,  OKLA. 

Change  population  to  10,682. 

Page  80 

TULSA  WORLD 
Change  National  .Advertising  Rates  Page  232 
to  .17  Daily  and  .18  Sunday. 

Page  96 

Insert  between  LOG.AN  and 
PROVO,  UTAH,  over  “Stand¬ 
ard-Examiner”  data: 


OGDEN 

Population,  40,272. 

In  Standard-Examiner  presonnel, 
change 

Name  of  J.  U.  Eldredge  to  J,  (j. 

Eldredge,  Jr.,  co-publisher. 
Name  of  Mrs.  J.  S.  Glazabrook  to 
Mrs.  J.  S.  Glazebrook,  president 
Name  of  J.  E.  Connor  to  J.  £, 
O’Connor,  city  editor. 

Substitute  for  E.  Grant  Morris 
name  of  D.  B.  Ellis,  mechanical 
superintendent. 

Page  158 

RACINE  (WIS.)  TIMES-CALL 
Change  Total  Net  Paid  Includine 
Bulk  to  10,685. 

Page  161 

Credit  compilation  “Directory  of  Im¬ 
portant  Daily  Foreign  Language 
Newspapers”  to  Foreign  Language 
Field  Service  Corporation,  Wil¬ 
liam  M.  Hewitt,  President. 

Page  163 

EL  PASO  (TEX.)  EL 
CONTINENTAL 
Substitute  under  Advertising  Man¬ 
ager  name  of  J.  W.  McDougall 
for  Wm.  Cunningham. 

EL  PASO  (TEX.)  EL  SOL 
Delete  name  of  Wm.  Cunningham 
under  Circulation  Manager  and 
Advertising  Manager. 

Page  169 

Insert  under  proper  state  head¬ 
ings,  as  operating  merchandising 
service : 

St.  Joseph  (Mo.)  Gazette 
St.  Joseph  (Mo.)  News-Press 
Medford  (Ore.)  Mail-Tribune 
Ogden  (Utah)  Standard-Examiner 

Page  178 

Insert  from  next  sheet. 

Page  231 


National  Editorial  Aaaociation.  —  L.  H. 
Nii’hoU,  BrlKtow,  Okla.,  proaidont :  H.  C. 
IlotnlinR,  150t  University  av.,  St.  Paul.  Mlm., 
executive  secretary:  Herman  Roe.  NorthlltM. 
Minn.,  field  director. 


Southern  Newspaper  Publiihers’  AtsoeiatiN. 
— Major  Clark  Howell,  Jr.,  Atlanta  (Oi.l 
ronstitiitinn,  president;  J.  S.  Parks,  Ft.  Smitt 
<Ark.)  Times-Record.  chairman  of  hosri; 
Walter  C.  Johnson,  ChattanooKa  (Tena) 
News,  treasurer:  Cranston  Williams,  P.  0. 
Rox  408,  Chattanooga,  Tenn.,  secretiiy- 
manager. 


Editor 


Managtr 


Page  192 

Name  Addrese 

United  Preas  .\sene .  220  E.  42d  St.,  New  York  City _  K.  k.  Bickel,  Pree. . .  H.  Baillie,  V.  P. 

Page  178 

Name  Addreee  Space-Bvum 

McCANN-ERICKSON,  INC..  .  285  Madison  A ve....  New  York  City*.... 

910  South  Michigan 

Ave .  Chicago,  III . 

61.3  Euclid  Ave .  Cleveland.  Ohio. . . . 

605  Patereon  Bldg..  Denver,  Colo .  L.  S.  Kelly 

114  Sanaome  St .  San  Francisco,  Cal.. 

448  So.  Hill  St .  Loe  Angeles,  Cal _  J.  J.  Boyle 

655  Skinner  Bldg. . .  Seattle,  Wash . 

THEM.  K.  McCANN  COMPANY.  LTD..  49  Old  Bond  St.. . .  Ix)ndon,  England. . . 

THE  H.  K.  McCANN  CORP .  21  Rue  de  Berri. . .  Paris,  France . 

THEH.  K.  McCANN  COMPANY.  m.b.H.  Beethovenstrasee  8..  Frankfort  o.M.,Ger- 

_ _ many . . 
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DAILY  OPENS  NEW  PLANT 

Formal  opening  of  the  Redwood  City 
(Cal.)  Tribune’s  new  modernistic  home 
was  held  recently.  The  building  and 
equipment  represent  an  investment  of 
$W,000.  Sam  H.  Winklebleck  is  pub¬ 
lisher  and  George  F.  Morell  is  presi¬ 
dent  of  the  Tribune. 


CAN’T  AIR  TROUBLES 

Judge  W.  E.  Thomas  has  signed  a 
temporary  order  restraining  W.  H.  Gat' 
rett,  editor  of  the  Doerum  (Ga.) 
Courier,  from  referring  to  his  estrangri 
wife  in  his  newspaper.  Mrs.  Garrett's 
attorney  charged  that  the  editor  has 
made  frequent  references  to  her. 


ir 


GALESBURG  PUBLISHER  SUED 

Praecipe  of  a  $250,000  libel  suit 
against  Omer  N.  Custer,  Galesburg 
(Ill.)  Rrtyijfcr-MarV  publisher  and  candi¬ 
date  for  the  Republican  gubernatorial 
nomination,  was  filed  last  week  in  be¬ 
half  of  former  Governor  Len  Small, 
an  opponent.  W.  W.  Schroeder,  at¬ 
torney  for  Small,  said  the  bill  would 
charge  Custer  with  circulating  state¬ 
ments  that  Small  is  backed  by  the  Ku 
Klux  Klan. 
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Circulation-Building  Experts 

Sixth  Floor,  Occidental  Building-  Indianapolis, Indiana 


^  iOU  ARE  INVITED  to  meet  our  representatives  in  Reeeption  Room  M,  4th  floor,  Waldorf-Astoria 


New  York,  during  A.  N.  P.  A.  Convention . . .  Because  of  the  absence  of  accommodations  for  operating 
inery  in  the  hotel,  a  full  working  exhibit  of  TELETYPESETTER  will  be  provided  on  the  7th 


f  of  the  nearby  Grand  Central  Palace,  47th  Street  and  Lexington  Avenue — in  the  headquarters  of 
Electrical  Association  of  New  York  .  .  .  Your  Mechanical  Superintendent  should  see  this  exhibit. 


TELETYPESETTER  CORPORATION 

1400  Wrightwood  Avenue  *  Chicago,  Illinois 


5401)  IVQ 


IMONSTRATION 

OF 

ryPESETTER 
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A.  CONVENTION 


NEW  YORK 
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Editor  &  Publisher  The  Fourth  Estate  for  April  16,  1932 


POLITICAL  NEWS  COVERAGE  REFORM 
URGED  AT  FLORIDA  MEETING 


Ellis  Hollums  Says  Newspapers  Are  Printing  Free  the  Same 
Stuff  That  Broadcasters  Get  Revenue  From — 

Ross  Reeder  Elected  President 


A  SPIRITED  plea  that  newspapers 
establish  a  definition  as  to  what 
is  news  and  what  is  publicity  in  political 
matters,  and  then  to  adhere  closely  to  it, 
in  order  to  divert  iwlitical  propaganda 
from  free  to  paid  space  was  made  by 
Ellis  Hollums,  managing  editor,  Miami 
Herald,  in  an  address  before  the  spring 
meeting  of  the  Associated  Dailies  of 
Florida  at  St.  Petersburg  April  9. 

The  newspapers,  Mr.  Hollums  said, 
are  being  imposed  upon  brcause  they 
are  seemingly  willing  to  print  so  much 
political  matter  for  nothing,  while  radio 
stations  are  collecting  an  equitable 
amount  of  money  for  broadcasting  the 
same  material. 

Speaking  of  the  Jefferson  Day  din¬ 
ners,  "on  which  the  Democratic  party 
will  hang  its  hoiie  of  getting  the  public 
ear  and  eye,”  Mr.  Hollums  said : 

“They  Uhe  Democrats)  will  get  the 
eye  of  the  voter  through  his  morning 
newspaper.  And  they  will  get  his  ear 
through  the  medium  of  radio.  The 
newspapers  will  pay  their  press  asso¬ 
ciations  and  their  correspondents  to 
cover  these  dinners.  It  will  cost  news¬ 
papers  in  the  aggregate,  perhaps,  a  mil¬ 
lion  dollars  in  white  space,  _  reportorial 
talent,  desk  men  and  wages  in  mechani¬ 
cal  departments  to  cover  the  Jefferson 
Day  dinners. 

“Did  someone  ask  what  it  will  cost 
the  radio  broadcasting  companies  ? 
Nothing.  It  will  be  a  profitable  i«ece 
of  business  for  them.  The  politicians 
pay  them.  Politicians,  or  statesmen  or 
whatnot,  they  must  pay  the  radio  com¬ 
panies  for  every  second  of  time  they 
are  on  the  air.  And  the  politicians, 
strange  as  it  may  seem,  do  not  complain 
about  paying  the  radio  for  time.  They 
recognize  the  obvious  fact  that  radio 
stations  could  not  exist  without  revenue. 
They  haven’t  yet  realized  that  news¬ 
papers,  too,  must  have  revenue  if  they 
are  to  exist,  and  that  is  because  news¬ 
paper  publishers  and  editors  themselves 
haven't  come  to  a  realization  that  poli¬ 
ticians  and  parties,  too,  should  be  re¬ 
quired  to  pay  for  the  space  they  absorb 
in  the  columns  of  the  newspaper.” 

The  same  situation,  he  said,  applied 
locally,  with  the  broadcasters  getting 
paid  for  what  the  newspaper  prints 
free.  Referring  to  the  political  press 
agent.  Mr.  Hollums  said: 

“His  stuff  gets  over  and  he  more 
than  earns  his  salary.  Yet  his  prin¬ 
cipal  does  not  perform  any  unselfish, 
unremunerative  public  service;  he  does 
not  advertise;  he  does  little  or  nothing 
to  promote  the  public  welfare,  except 
as  such  promotions  further  his  own 
political  fortunes.  And  you  and  I  and 
hundreds  of  editors  all  over  the  United 
States  give  him  not  columns,  but  full 
pages  of  space.” 

“Political  publicity,”  the  speaker  con¬ 
ceded,  “naturally  steers  a  course  often 
paralleling  editorial  policy,  but  there  is 
no  reason  why  we  should  not  confine 
our  editorial  views  of  parties  and  can¬ 
didates  to  the  editorial  page  and  limit 
our  news  space  to  material  that  is  actu¬ 
ally  news,  stuff  that  would  be  of  real 
interest  to  the  constituency  which  we 
serve  in  our  respective  communities.” 

Ross  Reeder,  Miami  Daily  News,  was 
elected  president  of  the  group  succeed¬ 
ing  C.  C.  Carr,  St.  Petersburg  Times. 
A.  M.  Chapman,  Bradenton  Herald,  was 
elected  vice-president,  and  G.  H. 
McEwen,  St.  Augustine  Record,  and 
F.  P.  Beddow,  Jacksonville  Journal, 
w'ere  re-elected  secretary  and  treasurer 
respectively. 

Mr.  Hollums’  subject  was  “Political 
Advertising  versus  Political  Publicity.” 
Other  subjects  and  speakers  were: 
■“Hotel  News  and  Publicity.”  by  W.  A. 
Payne,  IVest  Palm  Beach  Post;  “Color 
Printing  in  Florida  Newspapers,”  W.  A. 
Elliott,  Jacksonville  Florida  Times- 
JJnion;  “Are  Circulation  Contests 


Journalism  Congress  Agrees  News¬ 
papers  Have  Maintained  Full 
News  Coverage  Despite 
Reduced  Revenues 


Outstanding  in  the  informal  conclu¬ 
sion  reached  at  the  sixth  annual  session 
of  the  Southwestern  Journalism  Con¬ 
gress  meeting  here  with  Baylor  College, 
Waco,  Tex.,  April  8  and  9,  were  tbe 
following : 

Had  the  people  of  .\merica  heeded 
the  warnings  of  the  serious-minded  pub¬ 
lications  against  excessive  speculation 
for  two  years  prior  to  the  panic  of  1929 
the  disastrous  effects  of  the  depression 
would  not  have  been  so  widespread,  nor 
would  they  have  been  extended  over  so 
long  a  period. 

If  all  the  forces  of  the  country  had 
striven  as  intelligently,  consistently  and 
industriously  in  their  efforts  to  end  the 
depression  as  has  the  press,  the  worst 
of  the  panic  would  have  been  over  be¬ 
fore  now. 

The  press  owes  a  higher  obligation 
to  its  readers  in  times  of  crisis  in  fur¬ 
nishing  them  with  a  maximum  of  accu¬ 
rate  information,  and  intelligent  editorial 
interpretation  than  in  normal  times,  and 
the  papers  of  America  have  measured 
up  to  this  responsibility  in  a  very  grati¬ 
fying  manner  in  this  crisis. 

That  the  papers  of  the  country  have 
continued,  with  considerably  reduced 
revenues  for  the  most  part,  to  serve 
their  constituencies  throughout  the  de¬ 
pression  with  practically  the  same  effi¬ 
ciency  as  in  times  of  prosperity,  is  a 
distinct  tribute  to  their  altruism;  while 
the  low  mortality  rate  among  the  news¬ 
papers,  as  compared  to  that  which  has 
prevailed  among  many  other  lines  of 
business,  indicates  a  high  order  of  busi¬ 
ness  management. 

While  there  is  a  large  surplus  in  the 
product  of  the  schools  of  journalism, 
there  is  still  an  opportunity  for  the 
journalism  graduate  with  original  ideas 
for  performing  a  needed  service,  and 
who  has  the  personality  and  initiative 
to  enable  him  to  sell  his  creative  sug¬ 
gestions. 

The  ability  to  write  a  good  news 
story  must  remain  the  foundation  of 
one’s  success  in  any  phase  of  editorial 
work,  and  the  ability  to  write  a  good 
news  story  will  also  enable  the  writer 
of  advertising  copy  to  rise  much  higher 
in  that  line. 

All  the  colleges  and  universities  in 
Texas  which  have  schools  or  depart¬ 
ments  of  journalism  hold  membership 
in  the  Southwestern  Journalism  Con¬ 
gress,  as  do  the  University  of  Okla¬ 
homa,  Louisiana  State  University,  and 
Tulane  University.  The  congress  was 
organized  at  Bavlor  University,  Waco, 
in  1927,  at  the  instance  of  Dr.  C.  D. 
Johnson,  then  chairman  of  the  journal¬ 
ism  department  at  Baylor,  but  for  the 
past  three  years  president  of  Ouachita 
College.  Arkadelphia,  Ark.  Dr.  John¬ 
son,  Ralph  H.  Turner,  manager  of  the 
Southwestern  division  of  the  United 
Press,  Kansas  City,  and  Clayton  Rand, 
editor  the  Gulfport  (Miss.)  Guide,  were 
guests  of  the  congress  from  states  not 
represented  in  the  body,  while  a  number 
of  newspapermen  of  Texas  spoke. 

Next  year’s  session  will  be  held  with 
Texas  Technological  College  at  Lub¬ 
bock. 


UTAH  PUBLISHER  ACCEPTS 
CUPID’S  ROLE 


ALEX  F.  DUNN,  former  presi- 
dent  of  the  Utah  State  Press 


Worth  While?”  Mr.  Chapman;  “Using 
1930  Census  Data  to  Sell  Your  Market 
to  National  Advertisers,”  L.  C.  Brown, 
St.  Petersburg  Independent.  The  busi¬ 
ness  session  was  followed  by  a  meeting 
of  the  Associated  Press  Club  of  Florida 
when  machinery  was  set  up  for  cover¬ 
ing  the  Florida  primary  elections  in 
June. 


DEPRESSION  SERVICE 
OF  PRESS  PRAISED 


dent  of  the  Utah  State  Press 
Association  and  publisher  of  the 
Toole  Transcript-Bulletin  has  ac¬ 
cepted  an  unusual  challenge  to 
show  the  power  and  utility  of  ad¬ 
vertising.  Mr.  Dunn  has  told  “a 
prosperous,  energetic  and  high 
type  of  young  widower”  that  he 
can  find  a  wife  for  him  through 
the  medium  of  the  coluitins  of  his 
paper! 

“This  is  not  a  fake,”  says  Mr. 
Dunn.  “The  whole  affair  will  be 
handled  by  myself  in  a  strictly 
confidential  manner.  It’s  a  little 
out  of  our  regular  line  of  work, 
but  I  have  accepted  the  power  and 
utility  of  advertising.” 


HOLLAND  SUIT  CONTINUED 


Action  on  Contract  Deferred  Pend¬ 
ing  Supreme  Court  Decision 

Hearing  on  the  suit  of  W.  W.  Hol¬ 
land,  former  business  manager  of  the 
Spartanburg  (S.  C.)  Herald-Journal 
company,  against  that  company  for 
damages  for  alleged  breach  of  contract 
has  been  continued  on  the  docket  of 
the  April  term  of  court  of  common 
pleas  at  Spartanburg  to  the  September 
term  docket. 

The  continuance  was  granted  in  order 
that  the  South  Carolina  supreme  court’s 
decision  on  an  appeal  from  an  order 
handed  down  by  Judge  Wm.  H.  Grim- 
ball,  of  the  seventh  circuit,  denying 
action  for  punitive  damages  may  be 
had  first.  The  supreme  court  decision 
is  expected  this  summer. 

The  original  action  demanding  $9,200 
in  actual  damages  and  $50,000  punitive 
damages,  was  brought  by  Mr.  Holland 
soon  after  his  discharge  on  March  5, 
1931.  The  plaintiff  claims  that  his  three- 
year  contract  to  serve  as  business  man¬ 
ager  of  the  newspapers  was  a  moving 
consideration  in  his  selling  his  stock 
in  the  company  to  William  LaVarre  in 
April,  1929.  The  contract,  he  points 
out,  was  accepted  when  LaVarre  was 
ousted  and  control  assumed  through  the 
actual  owners,  the  International  Paper 
Company. 

George  Kiser  succeeded  Mr.  Holland 
as  business  manager.  The  International 
Paper  Company  owns  the  Columbia 
fS.  C.)  Record  and  the  Augusta  (Ga.) 
Chronicle  also. 


MAJOR  HOOPLE 


A  comic  charac¬ 
ter  of  unusual 
and  surpassing 
humor,  appearing 
daily  and  Sunday 
in  “Our  Boarding 
House,”  by  Gene 
Ahern 


ST.  LAWRENCE  REPORTS 


I 


Earning  Down  But  Good  Li^ 
Position  Maintained 

(By  telegraph  to  Editor  &  Pcblishb) 

Montreal,  April  13 — The  finan;. 
statement  of  the  St.  Lawrence  corp.  ' 
tion,  and  constituent  newsprint  c 
panies,  just  issued,  shows  a  sharp  c 
traction  in  earnings,  indicating  ; 
continued  depression  in  the  newsn- 
industry.  The  company  ha.s  Mucet 
in  maintaining  a  good  liquid 
however,  reporting  its  working  ca';  ' 
at  the  end  of  the  1931  period  at  theh  - 
figure  of  $5,913,283,  a  small  decline  fr 
the  $5,990,419  reported  a  year  p: 
viously. 

Operating  profit  of  the  St.  I.awre: , 
Corporation  was  $1,171,738,  at:a:r< 
$2,759,874  in  1930.  After  settinj;  a-  ■ 
depreciation  and  depletion  at  SX.id-' 
there  is  shown  a  balance  of  $321 
against  $1,772,243  in  1930.  i)c(lur  ■ 
of  interest  at  $504,405,  left  a  net  d:  j 
of  $183,225,  increased  to  $265,100  i 
payment  of  dividends  totalling  SISIX' 

The  previous  balance  was  hr  u.- 
forward  at  $1,924,564,  leaving  a  hala 
of  $1,559,464.  After  deduction  i 
$229,534,  representing  deficit  of  M: 
Crea-Wilson  Lumber  Company,  th?; 
is  a  balance  of  $1,329,930.  Other  a 
justments  added  to  this  surplus,  t  • 
ling  $48,527,  left  a  net  profit  and  :  i 
balance  of  $1,378,457  to  be  carr.:: 
forward. 

President  Ernest  Rossiter  rep'-; 
that  dividends  on  preferred  stock  i 
St.  Lawrence  paper  mills  and  “A”  stoq 
of  St.  Lawrence  Corporation  we 
passed  in  April,  1931,  and  have  notbw 
earned  since. 


ARMITAGE  CITY  EDITOR 

Albert  Armitage,  formerly  Sund;i 
Editor,  has  been  promoted  to  city  edr  < 
of  the  Knoxville  (Tenn.)  Journal,  n- 
ceeding  Ben  W.  Cothran,  who  resigH 
to  join  the  Atlanta  office  of  the  Unitfl 
Press. 


While  at  the 


A.N.PA 


PHOTOGRAPHED  CRASH 

Paul  W.  Savage,  photographer, 
Worcester  (Mass.)  Evening  Gazette, 
was  on  the  Grafton  flying  field,  five 
miles  out  of  Worcester,  the  morning 
of  April  7,  when  Capt.  Frank  M. 
Havvkes,  world  speed  flier,  cracked  up 
in  his  big  monoplane.  Savage  had  just 
photographed  Capt.  Hawkes  saying  fare¬ 
well,  and  stood  with  but  one  plate  left, 
watching  the  takeoff,  when  the  plane 
crashed  against  a  stone  wall  and  tipped 
over.  The  photographer  snapped  the 
wrecked  plane  and  ran  to  help  other 
spectators  release  Capt.  Hawkes  from 
tbe  wreckage. 


CONVENTION 


he  sure  to  visit  the 


GOSS  EXHIBI 


Publishers  attending  the  A.N.P.‘‘ 
Convention  at  the  Waldorf-AstorJ 
are  invited  to  visit  the  Goss  Exhit: 
.  .  .  right  next  door  to  "Editor  S 
Publisher.”  Goss  representatives  »- 
gladly  make  arrangements  for  r. 
terested  newspaper  executives  to  « 
the  new  Goss  High  Speed  Hear 
Duty  Press  at  the  New  York  News- 
the  new  Goss  Press  that  has  esti 
lished  such  an  enviable  record  to 
high  net  production  and  fine  pri^t 
ing. 


Editor  &  Publisher  The  Fourth  Estate  for  April  16,  1932 


37 


A  DEMONSTRATION 


of  the 


(Invented  by  Buford  L.  Green) 


Will  be  given  to  Publishers  attendi  ng  the 
A.  N.  P.  A.  Convention  in  the  store  room 
corner  of  Park  Avenue  and  50th  Street 
(Hotel  Waldorf  Bldg.)  during  the  week  of 
April  25th. 

Experts  pronounce  this  type  setting  device  the 
most  revolutionary  and  constructive  contribu¬ 
tion  to  the  art  of  printing  since  the  introduction 
of  the  Linotype. 

A  cordial  invitation  is  extended  to  all  publishers 
to  inspect  the  operation  of  the  SeMAGRAPH 
while  in  New  York. 

The  Curtis  B.  Johnson  Mfg.  Co. 
Charlotte^  N.  C. 

P.S. — It  is  with  great  appreciation  that  we  publicly  acknowledge  the  courtesy 
of  the  Mergenthaler  Linotype  Co.  who  voluntarily  suggested  the  loan  of  one  of  its 
new  Model  8  machines  and  also  to  Vandercook  &  Sons  who  have  loaned  one  of 
their  late  model  Electric  Proof  Presses  for  this  demonstration. 

SPECIAL  NOTICE: 

If  possible  to  do  so  we  shall  arrange  a  special  demonstration  of  the  SEMAGRAPH  for  the  members  of  New 
York  Typographical  Union  on  Friday,  April  29th.  These  arrangements  will  be  handled  by  our  Mr.  John  P. 
White)  with  the  President  of  Typographical  Union  No.  6,  Mr.  Austin  Hewson.  Because  of  space  limita¬ 
tions)  it  will  be  necessary  to  confine  admission  '^By  card  only.^' 
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DAILIES  CUT  TRUCK  ACCIDENTS  24*% 
WITH  SAFETY  COUNCIL  PLAN 


Baltimore  Sunpapers  Now  Enjoy  Lower  Insurance  Rates  As 
Result  of  1931  Record — Point  System  and  Cash 
Prizes  Aided  Success  of  Plan 


(Special  to  Kditor  &  Publisher) 

Baltimore,  April  ii— a  study  of 

the  causes  of  accidents  which  are 
especially  likely  to  happen  ..  .onnection 
with  automobiles  serving  newspapers 
has  been  made  by  executives  of  the 
Haltimore  Sun  and  Ei’cnimi  Sun,  pub¬ 
lished  by  the  A.  S.  Abell  Company. 
This  study,  and  plans  to  reduce  such 
accidents  to  minimum  have  produced 
results.  The  Sunpapers  are  now  pay¬ 
ing  rates  below  the  rates  prevailing  in 
this  territory  for  this  year.  The  per- 
sfinal  liability  rate  is  9  per  cent  below 
the  prevailing  rate.  The  property  dam¬ 
age  rate  is  42  per  cent  below  that  rate. 

This  is  regarded  as  particularly  grati¬ 
fying  at  a  time  when  the  tendency  of 
automobile  insurance  rates  is  upward. 
Marked  increases  in  the  number  of 
miles  driven  without  an  accident  were 
made  in  1931  as  compared  with  1930. 

The  Sunpaper  executives  started  their 
study  and  their  plans  to  reduce  acci¬ 
dents  more  than  a  year  ago.  The  study 
was  started  with  an  understanding  that 
the  driver  of  an  automobile  which  is 
<ielivering  newspapers  is  exposed  to 
si)ecial  hazards.  lie  must  make  con¬ 
nections  with  trains  and  airplanes  which 
are  to  carry  the  papers  to  distant  points. 
He  must  cover  territory  quickly  in  de¬ 
livering  packages  of  papers  to  outlying 
or  suburban  points.  He  must  get  the 
bundles  of  papers  off  his  car  quickly 
and  be  on  to  the  next  distributing  point. 

.\fter  the  study  had  been  going  on 
tor  a  short  time,  a  plan  involving  the 
following  corrective  factors  was 
adopted : 

1.  Keeping  the  cars  themselves,  a 
fleet  of  80  automobiles,  in  first  class 
condition. 

2.  Examining  the  previous  record  for 
accidents  of  any  man  employed  to  drive 
a  car;  a  close,  not  a  perfunctory 
scrutiny  of  his  record,  made  in  advance 
of  his  employment. 

3.  Making  it  quite  clear  to  the  driver 
that  he  was  expected  to  drive  with  a 
minimum  number  of  accidents  and  that 
the  attitude  of  the  papers  toward  acci¬ 
dents  was  not  indulgent. 

4.  Organization  of  a  safety  council 
which  meets  twice  a  month  with  the 
drivers  and  discusses  means  to  avoid 
accidents.  This  safety  council  is  made 
up  of  the  assistant  business  manager 
having  charge  of  the  fleet,  the  manager 
<if  the  Sunpapers’  garage,  the  manager 
of  the  insttrance  department  of  the 
Sunpapers  and  the  safety  engineer  of 
the  insurance  company. 

5.  Making  it  clear  that  attendance  at 
these  safety  meetings  by  the  drivers  was 
a  serious  obligation;  absence  not  being 
regarded  lightly. 

6.  Giving  to  each  driver  500  points 
at  the  beginning  of  the  year,  making 
deductions  from  those  points  for  acci¬ 
dents  which  were  the  fault  of  the  driver 
and  for  acts  in  conflict  with  the  safety 
principles  or  acts  showing  indifference 
to  those  principles.  Distribution  of 
cash  prizes  to  the  drivers  with  the  best 
records  is  a  part  of  the  system.  This 
distribution  is  made  once  a  year  at  a 
dinner  attended  by  the  drivers,  mem- 
Ikts  of  the  .Safety  Council  and  execu¬ 
tives  of  The  A.  S.  Abell  Company. 

That  a  close  application  of  these  cor¬ 
rective  factors  has  produced  results  is 
shown  by  comparison  of  the  oj^rations 
of  the  year  1930  with  operations  for 
the  year  1931. 

In  1930,  before  the  system  w'as  in¬ 
stalled.  the  record  shows: 

Total  mileage .  2,083,496 

Accidents  reported  . .  260 

Number  Sun  operators’  fault  105 

Percentage  Sun  operators’  fault  40% 
Number  of  miles  per  acident 
Sun  operators’  fault  19,842 

.\fter  one  year  of  real  effort  in 
stressing  safe  driving  the  1931  record 
shows ; 

Total  mileage  .  2,053,562 


Accidents  reported  . 196 

Number  Sun  operators’  fault  .  66 

Percentage  Sun  operators’  fault  33% 

Number  of  miles  per  accident 
Sun  operators’  fault . 31,115 

From  the  above  it  is  seen  that  the 
number  of  accidentes  reported  had 
dropped  from  260  in  1930  to  196  in 
1931,  a  decrease  of  24J%.  The  number 
of  accidents  regarded  as  the  fault  cf 
the  drivers  dropped  from  105  in  1930  to 
66  in  1931,  a  decrease  of  37%.  In  1930 
the  drivers  operated  their  cars  an  aver¬ 
age  of  19,842  miles  per  accident  their 
fault.  I^st  year  this  mileage  jumped 
t(<  31,115  per  accident  their  fault  or  an 
increase  of  56.8%.  In  1931  as  com¬ 
pared  with  1930,  there  was  a  decrease 
of  50%  in  the  personal  injury  accidents 
regarded  as  the  operators’  fault,  and 
th<  property  damage  accidents  charge¬ 
able  to  their  operators  dropped  42%. 

As  a  result  of  this  decrease  in  the 
number  as  well  as  the  extent  of  prop¬ 
erty  damage  accidents  the  Sunpapers 
have  found  it  profitable  to  incorporate 
in  their  property  damage  policy  cover¬ 
ing  all  trucks,  the  $50  deductible  clause. 
Under  this  clause,  which,  by  the  way, 
gives  them  a  40%  reduction  in  rate,  the 
Sunpapers  pay  the  first  $50  for  any 
property  damage  and  the  insurance  car¬ 
rier  is  obligated  to  pay  any  loss  in  e.x- 
ccss  of  $50. 

-Ml  operators  are  thoroughly  in¬ 
structed  what  to  do  in  the  event  of  an 
accident  and  are  required  to  carry  acci¬ 
dent  report  blanks  in  each  motor  ve- 
Incle  at  all  times.  These  blanks  are 
sr  arranged  that  the  most  important 
and  essential  information  is  filled  in 
first  and  at  the  scene  of  the  accident 
immediately  after  it  has  occured. 

It  is  well  to  mention  that  the  adop¬ 
tion  of  the  safe  driving  plan  has  in  no 
way  interfered  directly  or  indirectly 
with  the  distribution  of  the  Sunpaper.'. 
In  fact,  out  of  the  discussions  that  arise 
occasionally  at  the  safety  meetings, 
which  are  attended  by  all  chauffeurs 
and  supervisors,  have  come  suggestions 
that  have  resulted  in  expediting  delivery 
to  certain  points  in  the  city.  These 
meetings  are  addressed  by  the  insurance 
company’s  safety  engineer  and  the  man¬ 
ager  of  the  Sunpapers’  insurance  de¬ 
partment. 

The  system  of  deducting  points,  when 
accidents  occur,  from  the  500  points 
with  which  the  driver  begins  the  year, 
is  adju.sted  to  those  special  temptations 
to  error  to  which  the  driver  of  a  car 
distributing  newspapers  is  subject. 

For  example:  It  was  found  that  driv¬ 
ers  carrying  papers  to  distribution  cen¬ 
ters  in  the  city  and  in  the  suburbs 
showed  a  disposition  to  throw  bundles 
of  papers  carelessly  toward  the  side¬ 
walk.  Persons  struck  by  such  bundles 
often  had  a  claim  for  personal  injuries. 
When  the  window  of  a  store  was 
broken  the  proprietor  of  the  store  had 
a  claim  for  property  damage. 

Boys  riding  around  on  the  automobile 
by  permission  of  the  driver  were  more 
inclined  to  be  careless  than  the  driver. 

The  driver  who  becomes  involved  in 
a  personal  injury  accident  as  a  result 
of  the  fact  that  he  has  thrown  a  bun¬ 
dle  of  papers  carelessly  suffers  a  de¬ 
duction  of  150  from  his  500  points  for 
the  first  accident  and  for  the  second  300 
points  are  deducted.  The  man  who  has 
two  such  accidents  is  rated  as  once  as 
to  whether  he  is  a  safe  driver,  and  gets 
quickly  out  of  the  prize  money.  The 
penalties  for  prtiperty  damage  are 
slightly  less. 

For  the  first  accident  involving  per¬ 
sonal  injury  and  resulting  from  papers 
thrown  by  someone  riding  on  the  truck 
other  than  the  driver,  and  riding  un¬ 
authorized,  the  deduction  is  200  points, 
for  the  second  300  points. 

All  the  penalties  are  adjusted  in  this 
manner  to  the  things  which  involve 
carelessness  in  handling  newspapers  as 


SANDBURG  READS  EDITORIAL 
ON  HIS  DEA'^ 

ARL  SANDBUKv»,  Chicago 
Daily  News  staff  writer,  poet 
and  biographer,  rereiitly  read  with 
interest  an  editorial  in  the  Spring- 
field  (Mass,)  Republican,  com¬ 
menting  upon  his  death. 

The  editorial  writer  had  appar¬ 
ently  confused  Sandburg  with 
Vachel  Lindsay,  Illinois  poet  who 
died  recently.  Mr.  Sandburg  re¬ 
ferred  to  the  writer  as  a  ‘"victim 
of  sleeping  sickness,”  while  V.  Y. 
Dallman,  Springfield  Illinois  State- 
Register  columnist,  suggested  that 
“Carl  will  probably  sue  the  Re¬ 
publican  for  his  burial  expenses.” 


distinguished  from  general  carelessness 
in  driving.  Penalties  for  the  latter  are 
provided. 

One  driver  went  through  the  whole 
year  of  1931  without  a  single  accident 
charged  against  him ;  no  accident  at  all 
cither  his  fault  or  the  fault  of  another. 

Another  drove  with  no  accident  which 
was  his  fault  charged  against  him. 


SUES  OVER  STOCK  SALE 


McDevitt  Says  Deceased  Sister 
Secretly  Sold  Stock  In  Daily 

Executors  of  the  estate  of  Mrs.  Mary 
E.  Taylor  of  Boston,  who  was  the  wife 
of  William  Taylor,  a  director  for  many 
years  of  the  Post  Publishing  Company, 
publisher  of  the  Boston  Post,  have 
been  sued  for  $300,000  by  Mrs. 
Taylor’s  brother,  James  J.  McDevitt 
of  Worcester,  Mass.,  who  seeks  to  re¬ 
cover  the  proceeds  from  the  sale  of  66 
shares  of  the  capital  stock  of  the  Post 
Publishing  Company,  which  he  claims 
his  sister  sold  secretly  in  1925. 

The  suit  is  entered  in  the  Worcester 
Superior  Court.  Mr.  McDevitt  claims 
he  pledged  his  stock  to  Mrs.  Taylor  for 
certain  loans,  with  the  understanding 
she  was  to  sell  the  stock  if  a  favorable 
opportunity  arose  and  account  to  him 
for  the  proceeds.  He  says  she  sold  it 
for  $168,300,  but  represented  to  him 
that  she  still  owned  it. 

Mr.  McDevitt  claims  the  estate  owes 
him  $217,788,  this  being  the  amount  he 
claims  the  stock  was  sold  for,  plus  in¬ 
terest,  and  less  $15,000  which  he  says 
was  the  approximate  sum  loaned  him 
by  his  sister.  Mrs.  Taylor  died 
Aug.  30,  1930. 


“BOSSY”  GILLIS  SUED 

Andrew  J.  Gillis,  publisher  of  Asbes¬ 
tos,  a  weekly  of  Newburyport,  Mass., 
and  his  printer,  F.  Edward  Webb,  have 
been  served  with  summonses  to  answer 
charges  of  criminal  libel,  preferred  by 
Frank  E.  Coffey,  who  was  referred  to 
in  the  paper  as  a  “well-known  boot¬ 
legger.”  — 

“SPECIAL”  APPOINTED 
Effective  April  9.  Maev  &  Klaner. 
Inc.,  Wrigley  Building,  Chicago,  will 
act  as  VVestern  representatives  for 
Screenland  Magazines.  Inc.,  consisting 
of  Screenland  and  Silver  Screen. 


DECENT  PAPERS  MUS 
OFFSET  ‘SHYSTERS’ 

Retiring  President  of  Indiana  R«pi; 
lican  Editors  Attacks  Sensatiosil. 
ism — Smith  Elected 
President 

A  severe  attack  on  modern  sensati::, 
journalism  and  a  demand  for  newspa;^ 
decency  was  one  of  the  features  of  j 
annual  midwinter  meeting  of  the  Ir; 
ana  Republican  Editorial  .\ssocia:! 
which  closed  in  Indianapolis  April  9 
The  attack  was  made  by  Samuel : 
Boys  of  the  Plymouth  Daily  Pilot,  n 
retiring  president  of  the  group. 

“Shyster  newspapers  are  a  prci.: 
menace  to  good  citizenship  and  j., 
government  than  are  shyster  laweri, 
he  said.  “A  paper’s  power  for  eiil 
just  as  great  as  its  power  for  g..; 
Why  should  we  publish  so  much  oi ; 
bad  when  there  is  so  much  of  the  go-; 
Is  it  possible  that  our  powers  of  descr: 
tion  are  so  weak  that  we  must  have 
grewsome  murder,  a  gangster  plot  or 
love  nest  in  high  society  before  v 
can  write  a  story  that  grips  our  ru 
ers  ?  Here  is  a  challenge  to  our  i.i 
writers.  If  the  evil  influence  of  . 
shyster  papers  is  to  be  offset  the  dec  - 
papers  must  offset  it. 

“We  must  write  stories  that  will  ( 
as  eagerly  read  as  the  evil  stories, 
do  not  mean,  of  course,  that  we  slv 
not  publish  the  facts  of  any  crime,  h 
ever  revolting.  It  is  the  undue  impe 
tance,  the  unwarranted  delineai 
thereof,  the  surmises,  the  impr 
emphasis  that  produces  the  evil  results 
A.  M.  Smith  of  the  Crazofordr. 
Journal  and  Reziezv  was  elevated  to :  ■ 
presidency  of  the  association. 

.Arthur  K.  Remmel,  editor,  / 
IVayne  Neu’s-.S'cntinal,  was  adva:. 
from  second  vice-president  to  first  v  - 
president ;  Harry  M.  Thompson,  V 
.zailles  Sun,  was  elected  second  ci 
president,  and  Neil  D.  McCall: 
BatesviUe  Tribune,  was  continued  .i 
permanent  secretary.  Raymond  1 
Sellers  of  the  franklin  Evening  S  ■ 
was  elected  treasurer. 

The  editors  voted  down  a  rev  la;’ 
calling  for  a  referendum  on  the  pr 
bition  question,  but  adopted  one  urc; ; 
a  siiecial  session  of  the  Indiana  Cenc:::! 
.-Assembly  to  enact  tax  relief  mca>i::v' 
.At  the  annual  gridiron  banquet  .V,rl 
8,  iiresided  over  by  E.  E.  Neal,  A'cC  ■ 
zUle  Daily  Leader  and  internal  reve: : 
collector  for  Indiana,  the  annual  avc.;- 
of  trophies  was  made.  The  (ireii!<' 
Daily  Xezos  won  the  George  D.  I.in<L 
cup  for  the  best  daily  front  page  make 
an  honor  it  also  won  1925  and  1-' 
The  Frederick  E.  Schortemeier  cup 
the  best  weekly  front  page  makeup"  " 
to  the  I.a(iran;ie  Standard.  The  He 
liert  E.  Willis  cup  for  the  liest  edit  - 
in  a  weekly  newspaper  went  to  ’ ' 
Salem  Refiubliean- Leader  and  the  - 
publican  state  committee’s  cup  for 
best  Republican  editorial  of  the 
went  to  the  Waterloo  Press. 

Patrick  J.  Hurley,  secreta’-y  A  ” 
spoke  at  the  closing  ban(|uct,  April  ■ 


'nm>lkaumntMtrpn^JomaMkacomiii\ 


JAMES  WILLIAM  THOMAS 


JfempapcrJrchitecture  ^  C/ufineenna 

CarnetfteJue  Cleveland  Ohio 
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It  Costs  No  More 
To  Sell 
In  America’s 
Greatest  Market! 


New  York  State  is  America’s  greatest 
market.  Its  strategic  position  in  com¬ 
merce,  finance  and  industry  is  universally 
recognized.  It  is  so  outstanding  and  so 
compelling  that  New  York  is  usually  clas¬ 
sified  a  “world  market.” 


Although  the  Empire  State  is  limited  by  boundary  lines  and  represents 
a  measured  area  where  twelve  million  people  dwell,  its  influence  as  a 
buyer  and  consumer  of  commodities  is  national  in  scope. 

Products  purchased  in  the  Empire  State  are  sent  to  the  four  corners  of 
the  world.  Advertising  a  product,  therefore,  in  the  New  York  State 
daily  newspapers  does  not  confine  its  use  to  the  boundary  lines  of  the 
Empire  State.  Such  products  will  find  their  way  to  the  world  markets, 
because  people  from  all  over  the  world  come  to  New  York  State  to  buy. 

An  advertising  campaign  in  the  New  York  State  dailies,  therefore, 
exerts  greater  influence  over  the  buying  habits  than  any  other  market. 

I 

You  not  only  reach  the  consuming  mass  of  twelve  million  people,  but 
the  buyers  for  millions  of  consumers  in  many  parts  of  the  world. 

Below  are  listed  the  Empire  State’s  outstanding  daily  newspapers. 
You  will  find  them  excellent  mediums  to  tell  your  story  to  the  world 
buyers  and  New  York  State’s  twelve  million  consumers. 


Circu- 

2,500 

10,000 

"Kingston  Daily  Freeman . 

.05 

.05 

lation 

Lines 

Lines 

"Newburgh-Beacon  Daily  News . . 

. (E)  16,053 

.09 

.09 

'Albany  Evening  News . 

....(E) 

47,638 

.13 

.13 

ttThe  Sun.  New  York . 

. (E)  308,091 

.70 

.65 

'Albany  Knickerbocker  Press . 

....(M) 

30,946 

.12 

.12 

ttNew  York  Times . 

_ (M)  467,296 

.90 

.882 

'Albany  Knickerbocker  Press . 

. (S) 

51,985 

.17 

.17 

tfNew  York  Times . 

. (S)  780,470 

1.20 

1.176 

'Amsterdam  Recorder-Democrat . . . 

.|...(E) 

9,197 

.05 

.05 

tfNew  York  Herald  Tribune . 

_ (M)  336,166 

.75 

.735 

ttAubum  Citizen-Advertiser . 

....(E) 

8,920 

.065 

.055 

tfNew  York  Herald  Tribune . 

. (S)  475.018 

.80 

.784 

ttBuffalo  Courier-Express . . 

_ (M)  124,242 

.25 

.25 

tfNiagara  Falls  Gazette . 

. (E)  23,255 

.08 

.08 

ttBuffalo  Courier-Express . 

_ (S)  171,570 

.30 

.30 

tfPort  Jervis  Union  Gazette . 

. (E)  3,371 

.035 

.03 

ttBufTalo  Evening  News . , 

_ (E)  180,532 

.35 

.35 

"Poughkeepsie  Star  &  Enterprise. . 

. (E)  15,359 

.09 

.09 

"Coming  Evening  Leader . 

....(E) 

8,688 

.05 

.05 

'Rochester  Times-Union . ' 

1.6254. 

.40 

.40 

"Elmira  Star-Gazette  Advertiser . . . 

,(E&M) 

32,856 

.11 

.11 

•Rochester  Democrat  &  ChronicIc(M&l£)  J 

tfGeneva  Daily  Times . 

....(E) 

5,929 

.04 

.04 

'Troy  Record . 

.(M8sE)  24,457 

.07 

.07 

"Gloversville,  Johnstown  Morning 

tGovemment  Statement,  Oct.  1, 

1931. 

Herald  &  Leader-Republican . 

(E&M) 

13,605 

.07 

.07 

•A.B.C.  Publisher’s  Statement,  Oct.  1,  1931. 

flthaca  Journal-News . 

....(,E) 

8,106 

.05 

.05 

t  tGovemment  Statement,  Apr.  1 

,  1932. 

"Jamestown  Morning  Post . 

...(M) 

12,999 

.045 

.045 

"A.B.C.  Publisher’s  Statement,  Apr.  1,  1932. 
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Advertising  Agencies 

EWALD  TAKES  OVER 
ADDITIONAL  DUTIES 

Agency  President  to  Be  General 
Manager,  Following  Woodruff’s 
Retirement — John  Made  Secre¬ 
tary,  Rickards  Treasurer 

H.  T.  Ewald,  president  of  Campbell- 
Ewald  Company,  advertising  agency, 
Detroit,  has  taken  over  the  duties  of 
general  manager  in  addition  to  those  of 
president,  it  was  announced  this  week, 
as  part  of  a  reorganization  following 
the  retirement  on  March  31  of  J.  Fred 
Woodruff,  who  had  been  vice-president, 
secretary-treasurer,  and  general  manager. 

W.  A.  P.  John,  vice-president,  has 
been  made  secretary,  also,  and  F.  D. 
Richards,  vice-president,  has  been  given 
the  added  duties  of  treasurer.  R.  F. 
Field,  art  director,  has  been  elected 
■  vice-president  and  director,  and  Miss 
A.  C.  Schroeder  will  be  assistant  treas¬ 
urer. 

In  carrying  on  the  work  of  general 
manager.  President  Ewald  will  have  the 
aid  of  two  assistant  general  managers, 
J.  L.  Hardig,  and  L.  R.  Nelson.  The 
former  will  be  in  charge  of  prftduction 
and  the  latter  in  charge  of  operating 
activities. 

TO  EXPAND  CAMPAIGN 

Foodtown  Kitchens  to  Enter  Eastern 
States — Agency  Changed 

Foodtown  Kitchens,  Inc.,  Chicago 
manufacturer  of  Wheat  and  Rice  Pops 
cereal,  has  announced  a  change  in  its 
advertising  copy  theme  and  agency  con¬ 
nections  with  the  appointment  of  Camp- 
bell-Ewald  Company  to  handle  the 
account.  The  agency  service  will  be 
directed  by  J.  A.  Drake,  manager  of 
the  Chicago  office. 

A.  J.  Murphy,  Foodtown  Kitchens 
general  sales  manager,  told  Editor  & 
Publisher  this  week  that  full-page 
color  comics  will  be  used  in  a  news¬ 
paper  advertising  campaign  to  be  started 
soon  in  New  England  and  along  the 
Atlantic  coast.  A  new  sampling  plan 
is  also  to  be  started.  In  the  Middle 
West,  where  Pops  were  first  introduced 
last  fall  color  comic  advertising  in  Sun¬ 
day  newspapers  will  be  used,  beginning 
April  17. 

When  the  eastern  drive  is  completed, 
the  company  will  have  national  dis¬ 
tribution  of  the  new  cereal  in  major 
markets,  Mr.  Murphy  stated.  John  L. 
Kellogg  is  president  of  Foodtown 
Kitchens. 

Pennzoil  Test  Campaign 

The  Pennzoil  Company  is  conducting 
a  test  campaign  in  newspapers  in  six 
cities  preliminary  to  a  national  news¬ 
paper  campaign  to  be  released  by  Hays 
MacFarland  &  Co.,  Chicago  agency,  in 
about  six  weeks.  Pennzoil  magazine 
copy  started  in  the  Saturday  Evening 
Post  April  2.  A  15-minute  broadcast 
over  a  Columbia  network  is  also  being 
sponsored  once  a  week. 

Opens  St.  Louis  Office 

With  James  H.  Higgs,  vice-president, 
as  manager,  Ehlinger  &  Higgs,  Inc., 
advertising  agency  at  Tulsa,  Okla.,  has 
opened  a  St.  Louis  office  in  the  Railway 
Exchange  building.  Stanley  J.  Ehlinger, 
president,  also  announced  the  assignment 
of  Milburn  Kusterer  to  the  St.  Louis 
office  as  public  relations  counsel. 

Globe  Industrial  Loan  Appoints 

The  Globe  Industrial  Loan  Corpora¬ 
tion,  Newark.  N.  J.,  and  551  Fifth 
Avenue,  New  York  City,  through  R.  H. 
Long,  president,  announces  that  all  ad¬ 
vertising  will  be  prepared  and  placed  by 
the  Wm.  H.  Rankin  Advertising  Com¬ 
pany  of  Chicago  and  New  York.  News¬ 
papers,  radio  and  circulars  will  be  used. 

A.F.A.  Headquarters  Moves 

The  Advertising  Federation  of  .Amer¬ 
ica,  national  organization  of  all  branches 
of  the  advertising  profession  in  the 
United  States,  has  moved  to  the  new 
McGraw-Hill  Building,  330  West  Forty- 
second  street.  New  York  City. 


AMONG  THE  COPY  CHIEFS 
By  C.  P.  McDonald 


Earle  H.  MacLeod 

An  ARDENT  linksman  and  an  Ike 
Waltoner  at  every  opportunity  is 
Earle  H.  MacLeod.  He  enjoys,  too. 
contributing  to  golf  magazines,  the 
Stratford  Publications,  sales  journals, 
newspapers,  and  occasionally  to  the 
Lariat.  He  likes  sports  of  all  kinds, 
both  as  an  innocent  spectator  and  as  an 
aggressive  participant. 

MacLeod  assumed  the  dual  role  of 
copy  chief  and  production  manager  for 
Brinckerhoff,  Inc.,  Chicago,  three  years 
ago.  He  is  said  to  have  a  keen  sense 
of  balance  in  happily  coordinating  his 
copy  and  layouts. 

In  copy,  he  does  some  dozen  accounts 
for  companies  located  in  Wisconsin, 
Illinois,  Indiana,  Ohio,  and  Iowa.  In 
the  order  of  their  appearance,  they  are : 
.\llaire.  Woodward  &  Company,  Betty 
Wallace  Frocks,  Lux-Visal  Company, 
National  Aid  Society  (Springfield,  Ill.), 
Paris  Laboratories  Company,  Inc.  (St. 
Louis),  Vino  Sano  Company  (San 
Francisco),  the  Pyroil  Company,  Stand¬ 
ard  Sjiecialty  Company,  World’s  Prod¬ 
ucts  Company. 

Since  1926,  MacLeod  has  indirectly, 
as  editor  and  manager,  develoiied  Resort 
Publications,  Michigan  City.  Ind.  He 
hails  from  West  Somerville,  Mass., 
vintage  of  1897.  Reading  and  plenty 
of  it  is  his  demand — fiction,  nonfiction, 
technical,  reviews. 

Ad  Bureau  Entertain* 

Eight  Chicago  advertising  agencies 
and  their  clients  were  guests  of  the 
Bureau  of  Advertising,  A.N.P.A.,  at  a 
luncheon,  the  fifth  of  a  series  sponsored 
by  the  Bureau  in  cooperation  with  the 
Newspaper  Representatives  Association 
of  (Chicago,  April  12  at  the  Medinah 
club,  Chicago.  H.  W.  Blakeslee,  west¬ 
ern  manager  of  the  Bureau,  was  the 
speaker.  .\gencies  represented  were : 
Hays  MacFarland  &  Co.,  Williams  & 
Cunnyngham,  Caples  Company,  United 
States  Advertising  Corporation,  Critch- 
field  &  Co.,  Collins-Kirk,  Inc.,  Reincke- 
Ellis  Co.,  and  Wm.  H.  Rankin  Co. 

Norwegian  Railway*  Re*ume 

The  Norwegian  Government  Rail¬ 
ways,  of  Oslo,  Norway,  which  discon¬ 
tinued  advertising  in  this  country  dur¬ 
ing  December,  because  of  depreciated 
exchange  and  the  dubious  outlook  at  that 
time  for  European  travel,  has  resumed 
its  full  schedule  in  magazines.  The 
advertising  is  handled  by  Wales  Adver¬ 
tising  Company,  Inc. 

New  Po*t  for  Hamilton 

Guy  S.  Hamilton  has  been  placed  in 
charge  of  the  advertising  of  the  Gell- 
man  Manufacturing  Company,  Rock 
Island,  Ill.,  manufacturers  of  the  Speed 
Giant  line  of  electric  bread  slicing  ma¬ 
chines.  Mr.  Hamilton  was  previously 
merchandising  chief  of  Bawden  Bros., 
Inc.,  Davenport,  la.,  advertising  agency. 


MAJESTIC  DRIVE  STARTS 

88  Dailie*  in  67  Cities  To  Carry 
Refrigerator  Advertising 

A  newspaper  campaign  in  88  dailies 
in  67  distributor  points  will  carry  the 
message  of  the  new  $99.50  Majestic 
refrigerator  manufactured  by  Grigsby- 
Grunow  Company,  Chicago,  starting 
April  17.  The  slogan,  “The  World 
Expected  It,  Majestic  Has  Done  It,” 
will  be  featured  in  the  copy. 

The  list  includes  many  Sunday  papers 
and  the  dailies  have  been  grouped  in 
three  classes,  with  full-page,  1,500  and 
1,200-line  copy  for  each  class.  Two 
insertions  are  scheduled,  the  second  to 
appear  on  April  24.  In  addition,  a  double- 
jiage  spread  will  appear  in  the  April 
23  issue  of  Saturday  Evening  Post  and 
5,000  24-sheet  posters  will  be  used. 

Following  the  national  advertising 
broadside  in  the  67  distributing  centers, 
7,000  dealers  handling  the  Majestic 
refrigerator  are  expected  to  advertise  in 
local  papers.  H.  W.  Kastor  &  Sons 
Co.,  (ihicago,  handles  the  account. 

G.E.  DRIVE  IN  CHICAGO 

Big  New*paper  Space  to  Be  U*ed 
for  Laundry  Equipment 

W.  O.  Hess,  Jr.,  recently  organized 
distributor  for  General  Electric  home 
laundry  equipment  in  the  Chicago  area, 
this  week  announced  plans  for  an  aggres¬ 
sive  Chicago  newspaper  advertising 
campaign  to  be  started  within  the  next 
week  or  10  days. 

The  copy,  which  will  appear  in  the 
majority  of  Chicago  dailies  and  a  num- 
l)er  of  suburban  papers,  will  feature  the 
saving  in  time,  money,  labor  and  clothes 
through  the  use  of  General  Electric 
washers  and  ironers.  Large  display 
copy  will  be  used  at  the  start  and 
weekly  insertions  over  a  period  of  13 
weeks  will  follow. 

The  drive  is  in  the  nature  of  a  test 
campaign  for  G.  E.  laundry  equipment 
and  is  being  released  by  the  Chicago 
office  of  H.  E.  Lesan  Comjjany. 

Oil  Heater*  to  Winningham 

Harry  F.  Harper,  president  of  Motor 
Wheel  Corporation  of  Lansing,  Mich., 
announces  the  appointment  of  C.  C. 
Winningham,  Inc.,  of  Detroit,  as  adver¬ 
tising  counsel  for  the  heater  division 
of  the  Motor  Wheel  Corporation.  This 
division  manufactures  oil-burning  domes¬ 
tic  utilities  including  automatic  “weather 
control,”  boiler  units  for  steam  or  hot 
water  heat,  automatic  water  heaters  and 
oil  burning  cooking  ranges.  Ernest 
Coler  has  been  appointed  the  account 
eexcutive.  This  gives  the  whole  Motor 
Wheel  account  to  Winningham. 

Placing  Bermuda  Copy 

.\  campaign  of  full-page  and  half¬ 
page  advertisements  for  Bermuda  is 
being  placed  in  newspapers  of  New 
York,  Philadelphia,  and  Boston  during 
.^pril  by  the  Wales  Advertising  Com¬ 
pany,  Inc.,  New  York.  Other  advertis¬ 
ing  is  being  confined  principally  to 
magazines,  it  is  stated,  to  avoid  dupli¬ 
cation  of  appeal  being  made  in  news¬ 
papers  by  steam.ship  companies,  hotels, 
and  travel  agencies.  The  present  winter 
season,  according  to  the  Bermuda  Trade 
Development  Board,  has  set  a  new 
record  in  number  of  tourists. 

Agency  Buy*  Engraving  Plant 

Amarillo,  Tex.,  branch  of  the  South¬ 
western  Engraving  Company  has  been 
purchased  by  James  L.  McCormick  of 
the  McCormick  Advertising  Company 
of  Amarillo.  The  agency  will  be  known 
as  the  McCormick  Company,  and  in 
addition  to  handling  advertising  will  do 
engraving  work  and  commercial  adver¬ 
tising.  J.  R.  Forkner,  associated  with 
the  agency  for  the  past  five  years,  -will 
be  in  charge  of  the  advertising  service 
and  \.  Scott,  formerly  with  the  South¬ 
western  Engraving  company,  in  charge 
of  engraving.  James  Swan,  manager, 
was  transferred  to  Fort  Worth. 

Wahnetah  Silk  to  Ayer 

The  Wahnetah  Silk  Company,  New 
York,  manufacturer  of  silk  fabrics,  has 
placed  its  advertising  account  with 
N.  W.  .‘\yer  &  Son,  Inc. 


PULLING  POWER  Of 
DAILIES  GROWING 

Coupon*  Show  Two  or  Three  Tinei 

a*  Great  Return*  aa  in  Pro*perity 

Era,  Says  Oil  Burner  Man, 
Citing  26%  Sale*  Gain 

Newspaper  advertising  now  hjs 
greater  pulling  power  and  will  produce 
more  results  per  dollar  spent  than  a 
any  previous  time  since  the  war,  How¬ 
ard  Dexter,  sales  manager  of  the  Petro¬ 
leum  Heat  &  Power  Company,  manu- 
facturer  of  oil  burners,  asserted  April  13 
at  the  annual  meeting  of  the  .\merican 
Oil  Burner  Association  in  Boston.  Saks 
of  his  company  last  year  showed  a  26 
per  cent  increase  over  1930,  he  pointed 
out,  saying  that  consistent  newspaper 
advertising  backed  up  by  aggressne 
selling  methods,  was  to  a  great  extent 
responsible  for  this  remarkable  increase 
in  business  during  a  year  of  generally 
depressed  activity. 

“In  some  cities  where  our  advertis¬ 
ing  carries  coupons  we  are  getting  two 
or  three  times  as  many  returns  per 
dollar  as  were  obtained  in  the  prosperity 
era  before  1929,”  continued  Mr.  Dextet, 
“Of  course,  some  of  this  increase  un¬ 
doubtedly  should  be  ascribed  to  the 
growing  interest  in  automatic  heating  of 
iiomes  and  the  greater  prestige  of  our 
organization,  but  I  feel  that  newspaper 
advertising  in  general  now  has  greater 
pulling  power. 

“Newspapers  are  carrying  about  25 
per  cent  less  advertising  than  they  were 
five  years  ago.  That  means  that  the 
newspaper  advertiser  today  has  just  that 
much  less  competition  for  the  attentKn 
of  the  reader.  What  manufacturer 
would  not  be  delighted  to  find  that  a 
quarter  of  his  competitors  had  dropped 
out  of  the  field? 

“Another  factor  is  that  many  dailies, 
with  the  falling  off  of  revenues,  have 
reduced  the  size  of  their  issues,  elimi¬ 
nating  a  page  or  two  of  comics,  features 
or  unimportant  news.  This  gives  the 
newspaper  readers  more  time  to  read  the 
advertisements. 

“However,”  warned  Mr.  Dexter,  “a 
manufacturer  cannot  expect  newspaper 
advertising  to  perform  the  complete  sell¬ 
ing  job.  As  Henry  Ford  recently  pointed 
out  that  ‘the  boy  bankers  are  through,' 
it  is  also  true  that  the  ‘boy  advertisers' 
are  through.  We  face  a  wary  public; 
selling  conditions  are  greatly  changed. 
A  big  front  can  no  longer  carry  a  weak 
organization  along.  Mere  shouting, 
whether  it  be  through  advertising  or 
otherwise,  means  nothing  today  unl« 
it  is  backed  up  by  quality  and  reliability 
of  product,  and  in  our  field,  efficiency 
of  service.” 

A.F.A.  Appoint*  Younggreen 

C.  C.  Younggreen,  vice-president  of 
the  H.  E.  Lesan  Company  of  Chicago, 
and  widely  known  in  international  advff- 
tising  circles,  has  been  appointed  chair- 
man  of  the  National  On-to-New 
Committee  for  the  coming  convenwn 
of  the  Advertising  Federation  of  .Ymer- 
ica.  This  was  announced  by  Gilbert  T. 
Hodges,  of  the  Nnv  York  Sun,  presi¬ 
dent  of  the  A.F.A.  Mr.  Younggreen 
who  twice  served  as  president  of  the 
Federation,  headed  the  same  committee 
for  the  1931  convention. 

Carwac  to  Wale* 

Carvac  Corporation,  of  Stratford 
Conn.,  is  introducing  its  new  “Can-ac, 
a  vacuum  cleaner  for  automobiles,  oper¬ 
ated  by  the  exhaust.  The  Wales  Adv^ 
tising  Company,  Inc.,  will  handle  the 
advertising. 

New  Account  to  Tracy 

W.  I.  Tracy,  Inc.,  of  New  York,!® 
been  appointed  advertising  agency  i  ' 
F.  A.  Thompson,  Newark.  N.  J., 
facturer  of  sauerkraut  juice.  Ne*" 
papers  w-ill  be  used  in  the 
being  prepared. 

Simmon*  Chain*  to  Croot 

Samuel  C.  Croot  Company,  Inc..  Y'* 
York  agency,  has  been  appointed 
handle  the  account  of  the  R.  F 
mons  Company  of  Attleboro, 
makers  of  Simmons  chains. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


nOSTMEN  began  carrying  sacks  of 
^nail  into  the  New  York  offices  of 
p.  Lorillard  Company  Tuesday, 
^ril  12,  representing  the  first  wave  of 
jiat  is  expected  to  be  a  huge  flood  of 
aswers  in  the  current  Old  Gold  cig- 
yttte  contest.  First  announcements  of 
contest  had  been  printed  only  the 
before,  newspapers  from  coast  to 
^ing  used  exclusively  for  the 
ampaign,  placed  through  the  Old  Gold 
agency,  Lennen  &  Mitchell,  Inc. 
jhe  regular  Old  Gold  list  of  news¬ 
papers  carried  the  copy,  which  is  to  be 
iolJowed  by  other  advertisements  during 
life  of  the  contest,  lasting  until  May 
Results  are  to  be  announced  about 
Illy  !• 

tora  clerks  and  secretaries  have  been 
tagaged  to  handle  the  letters  from 
;wple  anxious  to  tell  “What  makes 
>  Old  Gold  cigarette  so  popular  ?” — 
question  incidentally  which  might  lend 
>eli  to  various  cracks  from  impolite 
arsons.  This  is  the  first  time  that  Old 
feld  has  used  a  contest. 

*  *  * 

PE.\KING  of  contests,  an  unusual 
angle  is  furnished  by  a  new  one 
intly  promoted  by  two  unrelated  manu- 
aaurers— Agfa-Ansco  Corporation  %ind 
Indent  Company. 

This  cooperative  contest  brings 
cether  companies  making  non-competi- 
products  but  both  retailing  largely 
rough  drug  stores.  The  tie-up  be- 
:»een  photographers’  supplies  and  den- 
rices  was  found  in  a  “national  smile 
jnt,"  calling  for  snapshots  of  tcxithy 
.  Newspapers,  posters,  and  radio 
be  used,  joint  expenditures  of  the 
:»o  companies  in  advertising  the  con- 
t  being  put  at  $300,000  to  $400,000 
Horace  W.  Davis,  president  of  Agfa- 
liico,  and  Dr.  A.  J.  Lautman,  presi- 
at  of  Indent.  Maxon,  Inc.,  is  han- 
:ne  the  campaign. 

Prizes  are  to  be  awarded  weekly  from 
ly  15  to  Aug.  6,  as  well  as  grand 
zes  and  prizes  to  the  druggists 
(High  whom  the  photos  wining  major 
ards  are  entered.  Total  retail  value 
prizes  is  put  at  $25,000. 

*  *  * 

■DULL  another  contest  is  to  be  an- 
lo  nounced  April  24  in  full-page  adver- 
ifments  in  comic  sections  of  news- 
iJpers  in  eighteen  cities,  followed  by 
ertising  in  children’s  magazines, 
iiii  is  sponsored  by  the  L.  E.  Water- 
fin  Company,  makers  of  pens,  pencils, 
ni  inks,  and  handled  by  the  Frank 
zesbrey  Company.  Boys  and  girls 
!cr  16  are  to  be  set  on  the  hunt  for 
'Craphs  signed  with  Waterman  pens. 

r  sh  prizes  total  $2,500,  in  addition  to 
'I  merchandise  prizes. 

*  «  * 

ALES  of  the  Norge  Corporation, 
tiectric  refrigerator  subsMiary  of 
fS-Wamer  Corporation,  showed 
jns  of  151  per  cent  for  March,  and 
per  cent  for  the  first  quarter  of  the 
as  compared  to  the  same  periods 
1«1,  according  to  Howard  E.  Blood, 
ment  and  general  manager.  For 
consecutive  months,  he  said,  sales 
c  been  ahead  of  those  for  a  year 
lore. 

^id  Mr.  Blood :  “This  showing  not 
y  indicates  a  very  definite  response 
w  enlarged  sales  promotion  and 

Kcrtismg  campaigns  this  year,  but 
?  reflects  general  increased  buying 

ivitiei;  ” 
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ThoUSINCH”  is  the  name  given 

*  to  a  little  brother  of  the  milline, 
■jented  and  christened  by  W.  Henry 
zim  business  manager  of  the  Miami 

{^)Herald. 

,  ..J*R‘'*.'ts  name  indicates,  a  “thousinch” 
the  rate  per  inch  of  space  for 
inipaif^jjo'isand  circulation.  The  milline  of 
to  the  rate  per  agate  line 

*  million  circulation. 

t"*  thousinch  is  designed  for  use 
retail  advertising,  Mr.  Blinn  ex- 
jd  m  discussing  his  idea  at  the 
t  spring  convention  of  the  Florida 


nted 

F.  Si 
MassV 


“Newspapers  in  the  smaller  cities, 
with  circulations  up  to  50,000,”  he  said, 
“seldom  sell  advertising  space  by  the 
agate  line,  but  by  the  column  inch, 
particularly  in  dealing  with  a  retail 
account.  Imagine  the  difficulty  of  the 
average  solicitor  in  endeavoring  to  give 
a  comparison  of  the  relative  values  of 
his  paper  and  his  opposition  on  the 
basis  of  the  milline  rate.  In  the  first 
place,  the  average  merchants  cannot 
think  in  terms  of  millions.  In  the  sec¬ 
ond  place,  they  haven’t  the  slightest 
idea  of  what  an  agate  line  is,  and  when 
the  salesman  explains  that  it  is  1/14  of 
an  inch,  they  wonder  why  they  should 
be  asked  to  pay  actual  money  for  that 
amount  of  space.  And  finally,  after 
explanation  and  argument,  a  good  per¬ 
centage  of  the  buyers  of  retail  adver¬ 
tising  still  wonder  whether  the  milline 
comes  in  cans  or  if  it  is  a  part  of  a 
three-ring  circus. 

“However,  the  retail  buyer  of  adver¬ 
tising  space  can  and  does  think  in  terms 
of  thousands  every  day.  He  is  on 

friendly  terms  with  the  ‘inch.’  It  is 
therefore  a  comparatively  simple  matter 
for  the  salesman  to  combine  the  two.” 
*  *  « 

Mr.  blinn  recommended  that  the 
thousinch  be  confined  to  the  local 
field,  since  national  advertisers  and 
agencies  have  become  accustomed  to 
the  use  of  the  milline.  His  idea,  how¬ 
ever,  suggests  further  possibilities,  and 
gives  us  an  opportunity  to  vent  our  pet 
spite — against  the  agate  line  as  a  unit  of 
measurement.  The  agate  line  is  sup¬ 
posed  to  be  5  J  points  deep,  and  it  is 
also  supposed  to  be  1/14  of  72  points, 
which  offends  our  belief  in  the  infal- 
libity  of  mathematics.  It  is  a  measure 
wholly  unknown  outside  the  profes¬ 
sional  advertising  field,  which  may  let 
the  professional  advertising  men  sound 
learned  and  mysterious  in  dealing  with 
outsiders,  but  doesn’t  help  a  bit  in  giving 
a  clear  impression  of  a  given  amount 
of  advertising  to  the  man  who  must 
put  up  the  money  for  it.  It  can’t  even 
be  used  to  order  engravings  for  adver¬ 
tising,  nor  to  describe  the  width  of  a 
column  of  type.  The  agate  line  doesn’t 
come  out  in  round  figures  whether 
applied  to  inches,  columns  or  pages. 

Our  big  idea  is  that  the  minion  line, 
7  points  deep,  be  substituted  for  the 
agate  line.  The  7-point  line  at  least  is 
used  in  printing  every  day,  and  can  be 
read  when  it  is  used.  It  can  be  con¬ 
sidered  as  a  tenth  of  an  inch  at  least 
as  easily  as  the  agate  line  can  be  dis¬ 
torted  into  a  fourteenth  of  an  inch. 
The  difference  is  that  a  tenth  of  an 
inch  is  something  that  can  be  handled 
without  a  calculating  machine.  Speak 
of  an  advertisement  of  1,000  minion 
lines  and  it  becomes  100  inches,  or  a 
little  less  than  five  columns.  Tell  even 
an  inexperienced  advertiser  that  the 
“minion  milline”  rate  is  $1.90,  and  it 
would  be  easy  to  understand  that  an 
advertisement  an  inch  deep  could  be 


Always  new  and 
unbroken  typefaces 

With  the  X^udlow  Syffent 
worn  or  broken  letters  in  your 
advertising  display  composi¬ 
tion  become  thi  ngsofthe pail. 
Give  to  your  advertisers  the 
advantages  of  this  Sydem. 

LUDLOW  TYPOGRAPH  CO. 
20)2  ClybournAve.,  Chicago,  Illinois 

SET  IN  LUDLOW  GAKAMOND  lOLO  ITALIC 


'sjttper  Advertising  Executives. 


placed  in  the  hands  of  a  million  readers 
for  $19. 


*  *  « 


ONE  reason  why  the  present  would 
be  a  good  time  to  reform  the  agate 
line  is  that  there  are  so  few  agate  lines 
now. 


AD  TIPS 


Itatten,  Itarton,  DurHtIne  &  OHborn 
Corporation,  McCormick  Building,  Chi¬ 
cago.  Again  making  contracts  with 
newspapers  in  various  sections  on  Pabst 
Corporation,  Puritan  M.alt,  Milwaukee. 

L..  II.  Hartman,  444  Madison  Avenue, 
York  York  City.  Again  placing  copy 
with  newspapers  in  various  sections  on 
Consolidated  Cigar  Company,  Dutch 
Master  Cigars,  New  York. 

Gardner  Advertising  Company,  994 
Starks  building,  Louisville.  Secured  the 
ziccount  of  Louisville  &  Nashville  It.  It. 
Co.,  Louisville. 

Green,  Fulton,  Cunuingham  Company, 
360  North  Michigan  Avenue,  Chicago. 
Will  make  up  lists  during  May  and 
November  using  newspapers,  magazine.^ 
and  trade  papers  on  Kalamazoo  Stove 
Company,  Kalamazoo. 

llarvey-MasHengale  Company,  Inc., 
721  Walton  building,  Atlanta.  Secured 
the  account  of  National  Toilet  Company, 
Paris,  Tenn.,  manufacturers  of  cos¬ 
metics. 

Charles  \V.  Hoyt  Company,  11  East 
36th  Street,  New  York.  Secured  the  ac¬ 
count  of  Long  Island  Duck  Growers’  Co- 
Operative  Association,  Inc.,  Eastport, 
.\.  Y. 

H.  W.  Kastor  &  Sons  Co.,  360  North 
Michigan  Avenue,  Chicago.  Now  plac¬ 
ing  the  account  of  James  E.  Bennett 
Company,  Chicago. 

King  &  Wiley  &  Co.,  Engineers  Na¬ 
tional  Bank  Bldg.,  Cleveland.  Placing 
orders  with  a  few  newspapers  in  se¬ 
lected  sections  on  Long  Eakins  Com¬ 
pany,  Carmel-Crisp  Com  Poppers,  Stoves 
and  Kettles,  Springfield,  O. 

Edward  D.  Kollock,  140  Federal  Street, 
Boston.  Placing  orders  on  exchange 
basis  for  the  following  hotels :  Grey- 
lock,  Williamstown,  Mass.  ;  The  Bal¬ 
sams,  Dixvllle  Notch,  N.  H.  ;  Gray’s  Inn, 
Jackson,  N.  H. :  Lake  Morey  Club,  Pair- 
lee,  Vt. ;  Rangeley  l.,ake  Hotel,  Range- 
ley,  Me.,  and  Lafayette,  Portland,  Me. 

Lord  Si  Thomas  and  laigan,  Inc.,  15 1.6 
Russ  building,  San  Francisco.  Will 
make  up  lists  during  May  on  the  com¬ 
munity  advertising  of  Hawaii  Tourist 
Bureau,  San  Francisco.  Hzis  .secured 


Dress  Shop  sells  150 
Dresses  and  turns  away 
almost  as  many  more 
for  lack  of  merchan¬ 
dise  in  one-day  event 
from  100  line  ads. 

COURIER-POST 

NEWSPAPERS 

CAMDEN  NEW  JERSEY 


National  Reprettentatives 
OFA).  A.  MeDEVTTT  CO. 


GOOD  NEWS  II 

...  8  passenger  Stinson 
monoplane  owned  and  op¬ 
erated  by  The 

Des  Moines  Register 
and  Tribune 

’’Thm  Ntwtpapsr  Ioimi  Depsndt  Upti" 

240,844  Daily  A.B.C. 


the  account  of  California  Olive  Associa¬ 
tion,  San  Francisco. 

Louis  C.  Pedlar  iforiioration,  509 
Madison  Avenue,  New  York.  Will  place 
orders  for  a  test  campaign  with  news¬ 
papers  in  Albany,  N.  Y.,  Newark,  N.  J., 
and  Cleveland,  about  May  15,  1932,  and 
later  will  extend  to  other  cities  on  Con¬ 
rad  Razor  Blade  Company,  Double  Edge 
Blades,  Long  Island  City,  N.  Y. 

Pioard-Solin.  Inc.,  551  Fifth  Avenue, 
New  York.  Secured  the  account  of 
Champion  Soap  Company,  soap,  Anti- 
Freeze  and  Ak»hol,  New  York. 

Frank  Preshrey  Company,  247  Park 
Avenue,  New  York.  S€*cured  the  account 
of  Henry  Pfeifer,  Inc.,  .Newark,  makers 
of  meat  products. 

William  H.  Rankin  Compan,v,  342 
Madison  Avenue,  New  York.  Placing 
some  advertising  on  Eton  Products,  Inc., 
Yeastex,  Magnesia  Oxolds,  Newark. 
Again  placing  copy  with  newspapers  in 
various  sections  on  General  Cigar  Com- 
I>any,  White  Owl  Cigars,  New  York. 

Root  .\dvertl8ing  .Agency,  440  South 
Dearborn  Street,  Chicago.  Now  han¬ 
dling  the  Gypsy  Dyes,  Inc.,  Chicago, 
account.  Small  newspaper  copy  on 
Ecru  curtain  dye  now  being  placed  in 
Chicago,  Pittsburgh  and  Milwaukee  and 
will  be  extended  to  other  cities  soon. 

RutlidraiilT  &  Ryan,  Inc.,  132  West 
31.st  Street,  New  York.  Secured  the  ac¬ 
count  of  the  Hotel  New  Yorker,  New 
York. 

Schwab  Si  Beatty,  Inc.,  386  Fourth 
-Vvenue,  New  York  City.  Secured  the 
account  of  Charles  Cluthe  Sons,  Trusses, 
Bloomfield,  N.  J. 


Restricting  Fears 
Dispelled 

The  constructive  tone  of  the 
editorial  and  news  content 
of  The  Christian  Science 
Monitor  dispels  unfounded 
fear  and  doubt  that  would 
restrict  normal  buying  activ¬ 
ity.  This  is  one  reason  why 
advertisers  find  Monitor 
readers  so  responsive 
to  advertising. 

The 

Christian  Science  Monitor 

4  DoUy  Nete$pa$H>r  for  the  Home 
Published  by 

The  Christian  Science  Publishing  Society 
Boston,  Massachusetts 


These 

Used  Presses 

Available 

Low  Price  . .  .Quick  Ship¬ 
ment  . . .  Bargains  for  the 
Newspapers  whose  needs 
they  fit. 

Write  for  Details 

These  presses  all  in  good  run¬ 
ning  order,  recently  removed 
to  allow  installation  of  new 
Duplex  machinery. 

Goss  High  Speed  Straight-line 
Sextuple  —  with  stereotype 
machinery. 

Goss  unit  type  Sextuple  —  with 
stereotype  machinery. 

Scott  16-page  with  color  —  with 
stereotype  machinery. 

Goss  Flat  Bed  Web  —  including 
motor,  chases,  etc. 

THE  DUPLEX  PRINTING 
PRESS  CO. 

Battle  Creek,  Michigan 
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Circulation 

PROGRAM  COMPLETED 
FOR  N.  Y.  MEETING 

Effect  of  Merger*,  Lindbergh  Kid¬ 
napping  Case  to  Be  Discussed 

- T.  J.  Dowling  to  Talk  on 

“Limiting”  Circulations 

The  effect  of  newspaper  mergers  on 
home  delivery  and  stand  sales  will  be 
discussed  at  the  New  York  State  Cir¬ 
culation  Managers  Association’s  meeting 
in  Gloversville.  Y.,  April  19  and 
20  by  Thomas  J.  Dowling,  Nnc  York 
IVorld-Telegram  and  E.  S.  Dobson, 
Brooklyn  Times  and  Standard  Union, 
both  of  whom  have  had  recent  experi¬ 
ence  with  mergers.  This  discussion, 
which  will  also  be  participated  in  by 
Abram  Newman,  \nv  York  Evening 
Post,  and  Harry  Irish,  New  York 
Journal  and  American,  is  one  of  the 
highlights  of  a  program  in  which  prac¬ 
tical  circulation  problems  predominate. 

The  effect  of  the  Lindbergh  kidnap¬ 
ing  case  on  circulation  is  another  timely 
subject  on  the  program.  This  will  be 
discussed  by  the  above-named  circula¬ 
tors  and  John  Boyle,  Albany  Times- 
Union;  Seth  Moore,  Brooklyn  Daily 
Eagle,  and  Frank  Clancy,  Buffalo 
Courier-Express. 

forum  on  the  subject  of  whether 
or  not  newspapers  should  limit  their 
circulations  to  their  natural  trading  area 
to  meet  the  demands  of  advertisers  will 
be  led  by  Mr.  Dowling. 

P.  A.  Bloom,  New  York  Mirror,  will 
tell  of  his  experiences  in  launching  the 
new  Sunday  Mirror,  together  with 
the  plans  laid  previous  to  its  appear¬ 
ance.  Malcolm  Lunn,  of  the  New  York 
Journal  and  American,  will  tell  how 
the  American  picked  up  Sunday  circu¬ 
lation  with  the  disappearance  from  the 
New  York  field  of  the  Sunday  World. 

The  salesmanship  contest,  sponsored 
by  the  Rockville  Centre  Nassau  Daily 
Review,  will  be  a  feature  of  the  meet¬ 
ing.  A  number  of  newspapers  have  en¬ 
tered  teams  for  the  contest,  and  the 
winner  will  be  awarded  a  loving  cup 
and  will  enter  the  International  Circu¬ 
lation  Managers  Association  contest  in 
Toronto  next  June.  Thomas  Edison, 
of  the  Nassau  Review,  will  talk  on  new 
ideas  in  training  newspaper  boys. 

The  subject  of  premiums  will  be 
discussed  by  George  Erb,  Jr.,  Buffalo 
Evening  News.  Others  participating  on 
the  program  include  M.  A.  Miner,  Syra¬ 
cuse  Post-Standard ;  William  Baldwin, 
Brooklyn  Eagle ;  Charles  E.  Blewer, 
Binghamton  Press;  C.  B.  Klingman, 
Binghamton  Sun;  Frank  Roberts, 
Rochester  Times-Union  and  Hiram  H. 
Strong,  Glens  Palls  Post-Star-Times. 

O.  C.  Harn,  managing  director  of  the 
Audit  Bureau  of  Circulations  will  also 
speak. 

Daniel  W.  Tanner,  Utica  Observer- 
Dispatch,  is  president  of  the  association ; 
Louis  F.  Gautier,  New  York  Times,  is 
vice-president;  Abram  Newman,  New 
York  Evening  Post,  is  second  vice- 
president,  and  .Alfred  W.  Cockerill, 
Syracuse  Herald,  is  secretary  and 
treasurer. 


Country  Salesmen  Meet 

The  country  salesmen  of  the  New 
York  Herald  Tribune  had  their  annual 
convention  April  6-8  in  the  auditorium 
of  the  Herald  Tribune  building,  where 
they  were  addressed  in  morning  and 
afternoon  sessions  by  the  circulation  de¬ 
partment  staff  and  on  the  last  day  by 
some  of  the  executives  of  the  pai)er. 
After  the  business  was  concluded,  they 
adjourned  to  Janssen's  for  dinner  and 
dancing.  Rose  Burke,  subscription 
manager,  had  charge  of  all  the  arrange¬ 
ments  for  the  party. 

Ran  Fan  Night  Edition 

The  annual  Fan  Night  edition,  pub¬ 
lished  by  the  Toledo  Blade  in  connec¬ 
tion  with  the  celebration  which  precedes 
the  opening  of  the  baseball  season  in 
Toledo  was  issued  .April  11.  It  was  dis¬ 
tributed  free  to  several  thousand  per¬ 
sons  who  attended  the  celebration  in  the 
Civic  Auditorium. 


BAND  ALUMNI  MEET 

Former  Indianapolis  News  Carriers 
Hold  Reunion  April  8 

The  32nd  anniversary  of  the  founding 
of  the  Indianapolis  News  Newsboys’ 
Band,  now  a  nationally  known  organiza¬ 
tion,  was  celebrated  by  alumni  members 
Friday,  April  8  at  the  Claypool  Hotel 
in  Indianapolis  with  several  score 
former  members  present. 

Tribute  was  paid  by  several  speakers 
to  J.  B.  Vandaworker,  director  of  the 
band  since  its  founding,  as  having  estab¬ 
lished  a  character  building  agency. 

Officials  of  the  News  were  introduced 
by  Harry  Jones,  retiring  president  of 
the  alumni  association.  Warren  C. 
Fairbanks,  president  of  the  News,  con¬ 
gratulated  Mr.  Vandaworker  on  his 
work,  and  expressed  appreciation  to  the 
four  alumni  members  who  came  from 
California  by  plane  to  attend  the  re¬ 
union.  Other  News  officials  who  spoke 
were  Hilton  U.  Brown,  chairman  of  the 
board,  and  Ray  D.  Everson,  managing 
editor. 

Other  officials  of  the  News  who  were 
introduced  were  Frank  T.  Carroll,  busi¬ 
ness  manager ;  Charles  Clark,  auditor ; 
Roland  Schmedel,  assistant  general 
manager ;  William  Herschel,  feature 
writer  and  poet,  and  Ed  White. 

Fourteen  members  of  the  original 
band  were  present.  There  were  also 
a  number  of  alumni  from  various  cities 
throughout  the  state  and  tlie  United 
States. 


Carrier  Featured  in  Strip 

The  Des  Moines  Sunday  Register  has 
been  printing  a  serial  comic  strip  in 
colors  on  the  adventures  of  Joe  War¬ 
ner,  Register-Tribune  carrier  salesman 
about  which  carrier  promotion  is  built. 
Although  Joe  Warner  is  a  mythical 
character  he  has  thousands  of  friends 
who  read  about  his  adventures  each 
week.  A  coupon  was  printed  with  the 
strip  recently  offering  a  picture  of  Joe 
to  any  boy  who  would  write  in  for  it. 
The  paper  filled  requests  for  470  of 
these  pictures.  The  text  and  art  for  the 
stories  about  Joe  are  prepared  by  men 
in  the  circulation  and  art  departments. 

Bill  Removes  Liability 

The  New  Jersey  Assembly  recently 
passed  a  bill  under  which  newspaper 
boys  and  persons  selling  magazines,  as 
w'ell  as  those  acting  as  sales  agents  for 
distributors  of  these  publications  are 
removed  from  the  benefits  of  the  Work¬ 
men’s  Compensation  Act  insofar  as 
liability  of  newspapers  for  their  injuries 
are  concerned. 


Daily  Aids  Room  Seekers 

The  Dayton  (O.)  Daily  News,  has 
established  a  free  room  information 
bureau  for  the  benefit  of  those  seeking 
rooms  and  as  an  added  service  to  ad¬ 
vertisers.  .A  card  file  system  in  charge 
of  classified  departments  contains  com¬ 
plete  information  on  all  rooms  adver¬ 
tised  and  is  open  for  public  inspection. 

Carriers  Visited  South 

Eleven  carrier  boys  of  the  South 
Bend  Tribune,  subscription  contest  win¬ 
ners  have  returned  from  a  trip  to  Nash¬ 
ville  and  Chattanooga.  Tenn.  They  also 
visited  Southern  battlefields.  They 
were  chaperoned  by  Neil  C.  Snyder, 
circulation  manager  and  Nelson  E. 
Dodge,  assistant  circulation  manager. 

Little  Rock  Cooking  School 

Sponsored  by  the  Little  Rock  Arkan¬ 
sas  Gazette  and  Pfeifer  Brothers  de- 
I)artment  store,  a  combined  cooking 
school  and  spring  style  show  was  held 
April  12-14  in  the  East  Side  Junior 
High  School  auditorium. 

Adds  Daily  Comics 

The  Canon  City  (Colo.)  Daily  Rec¬ 
ord,  published  by  U.  S.  Congressman 
Guy  U.  Hardy,  has  added  a  full  page 
of  comics  to  its  daily  edition. 

Gives  Passe*  for  News-Tips 

The  Lansing  (Mich.)  .^tate  Jourtutl, 
in  cooperation  with  the  Gladner  theatre 
is  sponsoring  a  plan  to  give  theatre 
passes  in  exchange  for  news  tips. 


NEW  AID  FOR  CARRIERS 


Photo  shows  a  Syracuse  (N.  Y.)  Jour- 
nal-American  rarrier  and  his  Flexicar, 
bicycle  side-car  invented  in  Syracuse, 
and  being  offered  the  boys  as  a  prize 
for  obtaining  new  subscriptions.  They 
are  made  by  the  Clark  Manufacturing 
Company. 


Issues  Promotion  Booklet 

The  Santa  Monica  (Cal.)  Outlook  as 
a  part  of  its  promotion  service  recently 
published  a  20-page  booklet  “Building 
Good-Will  and  Circulation  for  the  Eve¬ 
ning  Outlook.”  The  booklet  describes 
the  spepial  features  of  the  paper  and 
carries  the  Outlook’s  story  of  Santa 
Monica,  Santa  Monica  trees,  who’s  who 
in  Santa  Monica  and  other  editorial 
features.  Copy  was  prepared  by  Carl 

F.  W^iite,  associate  and  managing  editor. 

Plans  Health  Department 

The  Boston  Sunday  Herald  will  in¬ 
troduce  a  new  health  department  early 
in  May,  under  the  direction  of  James 
Berlin,  health  authority.  Mr.  Berlin 
will  be  assisted  by  a  sponsoring  board 
of  New  England  physicians  and  health 
authorities,  covering  both  mental  and 
physical  hygiene.  This  will  be  a  reg¬ 
ular  feature  of  the  paper. 

Held  Popularity  Contest 

With  more  than  22,000  votes  being 
cast  in  the  contest  sponsored  by  the 
Brockton  (Mass.)  Daily  Evening  En¬ 
terprise  and  the  Brockton  Theatre  to 
pick  out  Brockton’s  most  popular  girl. 
Miss  Audrey  McBride  was  chosen 
“Miss  Enterprise”  by  a  margin  of  1,400 
votes. 


Cooking  Schools  in  W.  Va. 

Woodyard  Publications,  Inc.,  Spen¬ 
cer,  W.  Va.,  has  just  completed  cooking 
schools  for  seven  of  its  weekly  papers. 
More  than  143,000  lines  of  cooking 
school  advertising  were  carried  in  the 
seven  papers  and  attendance  was  more 
than  2,500.  Edward  D.  Woodyard  is 
president  of  the  group. 

Deem*  Joins  New  Yorker 

Richard  E.  Deems  with  the  circula¬ 
tion  department  of  the  Neiv  York 
Times,  formerly  with  the  advertising 
department  of  the  .Vew  York  Sun  has 
become  a  promotion  man  with  the  Nesv 
Yorker. 


Held  Marble  Tournament 

More  than  1,100  Dayton  (O.)  Daily 
News  carriers  participated  in  a  marble 
tournament  arranged  by  Tom  Cava¬ 
naugh,  circulation  manager.  Sylvan 
Waldfogel  was  presented  a  cup  as  a 
championship  token. 

Cooking  School  in  Dayton 

The  Dayton  (O.)  Journal-Herald 
held  its  annual  cooking  school  and  home 
makers’  institute  at  the  Miami  Hotel 
April  5-7  with  Miss  Margaret  King  as 
lecturer. 


Starts  Magazine  Section 

The  Sweetwater  (Tex.)  Reporter 
started  its  first  Saturday  Magazine  sec¬ 
tion  recently.  The  edition  is  printed  on 
colored  stock  and  pages  are  five  columns 
wide. 


PACIFIC  NORTHWES 
GROUP  TO  MEET 


liOW 

'  II 


Circulator*  Will  Hold  Conventios  a 
Portland  April  18*19 — Sub¬ 
scription  Rates  and  Econ¬ 
omy  on  Program 

Whether  or  not  to  increase  Mibscri' 
tion  rates  at  this  time  will  be  discussr, 
by  C.  H.  Breed,  Spokane  Spokesm- 
Reincw,  at  the  convention  of  the  Pjq. 
fic  Northwest  Circulation  Managtn 
Association  at  Portland,  Ore.,  April  II 
and  19. 

Other  subjects  listed  for  discussk* 
include  mail  promotion,  economy,  map. 
zine  club  sub.scription  offers,  city  carrie 
promotion  and  cost,  carrier  collection 
returns  and  carrier  contests. 

Among  those  on  the  program  an 

G.  S.  Garner,  Eugene  Guard;  Ben  L 
Litfin,  The  Dalles  (Ore.)  Chromck: 
Harry  Ely,  Portland  News-Telegrtu; 

E.  A.  McKee,  Longidew  (Wash.1 
News;  W.  A.  Scott,  Salem  Ca/ntel- 
Journal;  E.  C.  Grenfell,  Seattle  Star, 

F.  E.  Henderson,  Vancom>er  Proviset: 

H.  F.  Lyness,  Tacoma  Ledger;  M.  ], 
P'rey,  Portland  Oregonian;  W.  D. 
Lyness,  Tacoma  N ezos-Tribune ;  Datid 
H.  Smith,  Portland  Journal;  Gus  Hia- 
son,  Salem  Statestnan ;  P.  P.  Foelkno. 
Aberdeen  World;  H.  F.  Gates,  Vai. 
cotn’cr  Sun;  H.  .A.  Hanson,  Spoiai 
Press;  A1  Williams,  Seattle  Post-Is- 
tclligcnccr  and  George  Donahue,  Set¬ 
tle  Star. 

H.  H.  Cahill,  Seattle  Times,  is  prei- 
dent  of  the  association;  E.  A.  McK« 
is  vice-president,  and  E.  P.  Hopwood 
Portland  Oregonian,  is  secretary- 
treasurer. 


Publisher  Host  to  Carriers 

More  than  100  New  Bedford  (Mass.) 
Standard-Mercury  carriers,  their  brancli 
managers  and  members  of  the  circula¬ 
tion  department  of  the  newspapers  wert 
guests  of  the  publishers  at  a  baixjw! 
in  the  New  Bedford  Hotel  recently,  at 
the  termination  of  a  carrier  circulate 
campaign.  A  new  bicycle  was  pre 
sented  to  Edmund  Brown,  who  signal 
up  the  largest  number  of  new  snb- 
scribers.  (Jthers  were  also  rewardei! 
by  Basil  Brewer,  publisher. 

Start*  Limerick  Contest 

The  Pittsburgh  ( Pa. )  Post-GasetU. 
recently  announced  the  beginning  of  a 
new  limerick  contest  in  which  $500  will 
be  awarded  weekly.  Cy  Hungerfords 
cartoons  will  accompany  the  limericks 
which  will  have  a  newsy  tang.  Sii 
prizes,  totaling  $100  will  be  awarded 
daily. 


Visited  Statue  of  Liberty 

Twenty  carrier  boys  of  the  Fliuhiu 
(N.  Y.)  North  Shore  Journal,  whore 
ceived  the  greatest  number  of  merits 
for  good  service  visited  the  Statue  oi 
Liberty  and  other  places  of  interest 
April  1.  They  were  in  charge  of  dis¬ 
trict  managers  Samuel  Donde  and 
Robert  Serrell. 


Ball  Team  Organized 

With  five  teams  entered,  employes  oi 
the  San  Antonio  Express  and  Evtr»: 
News  have  organized  the  Newspapo 
Baseball  League.  Bob  Long  of  w 
composing  room  is  president  and  W.  R- 
Beaumier,  real  estate  editor,  secretary- 
treasurer. 


Cut*  Radio  Column 

The  Ogden  Standard-E.raminer  te 
barred  ail  free  advertising  from  » 
radio  programs  and  has  eliminated  al 
listings  except  those  of  two  Utah  statK* 
programs,  KSL  and  KDA’L. 

Giving  Automobiles  as  Prize! 

A  series  of  10  day  circulation  drirt 
with  an  automobile  as  a 
during  each  period  has  been  started  1? 
the  Knoxville  (Tenn.)  Journal. 

Adds  “Bulldog”  Edition 

The  Toledo  Morning  Times  add^; 
“bulldog”  edition  to  its  schedule  ^ 
11.  It  will  appear  at  9  p.m.  and  g'’* 
the  Times  a  total  of  four  editions. 
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IOWA  CONVENTIONS 

IN  CEDAR  RAPIDS 


Annual  Convention*  of  Pres*  A**o- 
cintion*  to  Be  Held  April 
21-23 — Award*  to  Be 
Made  at  Banquet 

Annual  meeting  of  the  Iowa  Daily 
Press  Association  will  be  held  in  con¬ 
junction  with  that  of  the  Iowa  Press 
Association  at  Cedar  Rapids,  la.,  Rob- 
trt  R-  O’Brien,  business  nranager. 
Council  Bluffs  (la.)  Nonpareil  and 
president  of  the  Press  Association,  has 
announced.  The  Iowa  dailies  will  meet 
April  22  and  the  press  association  April 
21-23. 

The  annual  advertising  appropriation 
of  the  dailies  will  be  discussed  and  elec¬ 
tion  of  officers  held,  Mr.  O’Brien  said. 
The  daily  group  maintains  an  office  in 
ues  Moines. 

Besides  Mr.  O’Brien  other  officers 
of  the  Iowa  Daily  Press  are  Dale  Car- 
roll,  Keokuk  Gate  City,  secretary-treas¬ 
urer;  George  Thayer,  Marshalltown 
Times-Re publican;  Lee  Loomis,  Mason 
City  Globe-Gasette;  Fred  Woodward, 
Dubuque  Telegraph-Herald;  Walter 
Merryman,  Fort  Dodge  Messenger; 
Eugene  Kelly,  Sioux  City  Tribune; 
Verne  Marshall,  Cedar  Rapids  Gazette; 
Tracy  Garrett,  Burlington  Henvk-Eye 
and  Jackson  McCoy,  Waterloo  Courier, 
who  are  members  of  the  board. 

The  first  day  of  the  Iowa  Press  Asso¬ 
ciation’s  convention  will  be  given  over 
to  entertainment.  President  Don  L. 
Berry,  Indianola  Rceord,  will  preside 
over  the  sessions.  Dr.  F.  L.  Mott, 
director  of  the  University  of  Iowa 
school  of  journalism,  will  give  a  talk 
on  reader  interest  at  the  Friday  morn¬ 
ing  session. 

J.  N.  (“Ding”)  Darling,  Des  Moines 
Register-Tribune  and  Nezv  York  Herald 
Tribune  cartoonist,  and  Arthur  H. 
Brayton,  Dry  Goods  Merehants’  Trade 
Journal,  will  be  the  speakers  at  the 
banquet  Friday  evening.  The  Master 
Editor- Publisher  awards  for  1932  will 
be  announced  at  the  banquet.  G.  L. 
Caswell  is  managing  director  of  the 
association. 


SUITS  THROWN  OUT 


Milwaukee  Sentinel-New*  Charged 
With  Forcing  Payment* 

(Bv  telegraph  to  Editor  &  Publisher) 

Milwaukee,  Wis.,  April  14 — Circuit 
Judge  Joseph  Cordes  has  thrown  out 
of  court  the  suit  started  by  Clarence 
Rusch,  former  district  circulation  man¬ 
ager,  and  Cecil  Clark,  former  station 
manager  for  the  Mihvaukee  Sentinel- 
Seivs,  claiming  money  due  for  news¬ 
papers  charged  against  them  but  never 
sold.  Rusch  claimed  $610  on  the  unsold 
paper  account  and  $100  for  a  first  prize 
m  a  circulation  contest,  claimed  not  to 
have  been  paid.  Clark  asked  $256  for 
unsold  papers  which  he  claimed  he  was 
compelled  to  pay  for  and  $1,500  for 
lalse  arrest,  when  he  refused  to  make 
settlement. 

According  to  James  E.  McGrane,  cir¬ 
culation  manager  of  the  Sentinel-News, 
the  circulation  contest  was  interdepart- 
jttwtal  and  was  declared  no  contest 
because  the  minimum  figure  was  not 
f***”^'  ^  general  denial  of  the 

torced  payment  charges  was  entered. 

heads  COPLEY  GROUP 


P«d<-o  Publi*her  Pre*ident  of 
Holding  Company  for  New*papers 

Clark  F.  Waite,  San  Pedro  (Call 
nvs-Pdot  publisher  for  more  than  2( 
.®rs,  recently  became  president  ant 
wneral  manager  of  Southern  Californi; 
■  ewspapers.  Associated,  with  headquar 

(;,*  Angeles.  He  succeed; 

9'  ^^ttClure,  who,  with  his  son 
r  1^-  Funk,  has  acquired  th< 

Montca  Evening  Outlook. 

A«^'  •  California  Newspapers 

th(  I  *  r  ’  n  holding  company  foi 
t  S'  Copley  affiliated  newspaper; 
W  county.  The  San  Pedrt 

At»  vir  •  ^  member  of  the  group 

Waite  will  continue  to  make  hi; 
int»f ^1*"  Pedro  and  retains  hi; 

'"west  m  the  San  Pedro  daily. 


BICKEL  ENTERTAINS  QUESADA 

Miro  Quesada,  publisher  of  Cominercio 
of  Lima,  Peru,  was  entertained  by  Karl 
A.  Bickel,  president  of  United  Press, 
at  a  luncheon  in  the  Lotos  Club,  New 
York,  April  12.  Mr.  Quesada  whose 
newspaper  is  the  third  oldest  in  South 
America,  was  visiting  in  New  York,  be¬ 
fore  sailing  for  London  aboard  the 
S.  S.  Europa. 


INLAND  PUBLISHERS 
TO  MEET  MAY  17-18 

Pre*ident  Lind*ay  of  Midwe*t  Group 

Preparing  Program  For  Spring 
Convention  at  Hotel  Mor- 
ri*on,  Chicago 

Newspaper  busines  policies  regarding 
libel  insurance,  advertising  fates,  pro¬ 
motion  of  agriculture,  readjustment  of 
e.xpenses,  and  maintaining  circulation 
will  be  among  the  important  topics  dis¬ 
cussed  at  the  spring  meeting  of  the 
Inland  Daily  Press  Association  to  be 
held  May  17-18  at  the  Morrison  Hotel, 
Chicago. 

President  A.  O.  Lindsay,  Quincy 
(Ill.)  Herald-Whig,  is  preparing  the 
program  which  to  date  includes  the  fol¬ 
lowing  speakers : 

W.  A.  Corey,  Employers  Reinsurance 
Corporation,  Kansas  City,  Mo.,  “News¬ 
paper  Libel  Insurance” ;  Harry  H. 
Bliss,  Jancsz’ille,  (Wis.)  Gazette,  “Tele¬ 
phone  and  Telegraph  Costs”;  Frank  D. 
Throop,  Lincoln  (Neb.)  Star,  “Building 
a  Newspaper  in  Difficult  Times”;  Frank 
Rucker,  Independence  (Mo.)  Examiner, 
“Advertising  Rates”;  Clifford  Yewdall, 
New  York,  “What  Some  Papers  Are 
Doing  to  Reduce  Expenses”;  E.  H. 
Mammen,  Paducah  (Ky.)  Sun-Demo¬ 
crat,  “Newspaper  Advertising.” 

Speakers  will  be  obtained  to  discuss 
circulation  and  agriculture  promotion. 
President  Lindsay  states.  Others  on  the 
program  include  Phil  S.  Hanna,  editor, 
Chicago  Journay  of  Commerce,  who 
will  talk  on  “The  Effect  of  Bureau¬ 
cracy  on  the  Newspapers  Business” ; 
"Telephone  Selling  and  Management,” 
by  Olga  Florence  Hurst,  manager  of 
telephone  sales  division,  Chicago  Herald 
and  Examiner;  and  “The  Editoriah 
Page,”  Warren  F.  Hardy,  Decatur 
(Ill.)  Herald  and  Revieiv. 

Led  by  action  of  Inland  members  at 
the  February  meeting,  when  views  on 
cutting  advertising  rates  were  given  in 
e.xecutive  session,  one  paper  has  just 
polled  30  dailies  in  the  Inland  territory 
and  reports  all  are  maintaining  their 
rates. 

The  postal  committee  is  expected  to 
have  an  important  report  ready  for  the 
May  meeting.  The  Reader  Interest 
Survey  committee  will  also  report. 

President  Lindsay  has  appointed 
Frederick  E.  Murphy,  publisher,  Min¬ 
neapolis  Tribune,  chairman  of  the  agri¬ 
culture  promotion  committee.  He  will 
be  assisted  by  E.  A.  Odell,  Monroe 
(Wis.)  Times,  and  F.  E.  Milligan, 
Fort  Scott  (Kan.)  Tribune-Monitor. 


CLASSIFIED  GROUP  MEETS 


Caroll  Succeed*  Goldman,  Re*igned, 
A*  Head  of  N.  Y.  Manager* 

Classified  Advertising  Managers’  As¬ 
sociation  of  New  York  meeting  at  the 
New  York  Advertising  Club  last  week 
decided  to  hold  the  annual  election  of 
officers  hereafter  in  February  instead 
of  in  September. 

Harold  L.  Goldman,  classified  man¬ 
ager  of  the  New  York  Sun,  who  was 
in  his  third  term  as  president  of  the 
association,  resigned  due  to  the  pres¬ 
sure  of  other  business.  C.  M.  Carroll, 
classified  manager,  Nezv  York  Times, 
who  has  been  serving  as  secretary- 
treasurer,  was  elected  president  in  Mr. 
Goldman’s  place. 

L.  E.  Williams,  classified  manager, 
Fairchild  Publications,  was  elected  to 
fill  the  position  of  secretary-treasurer. 
Felix  Towle,  classified  manager.  Long 
Island  Daily  Star  continues  to  serve  as 
vice-president. 

By  vote  of  the  association  the  term 
of  these  officers  was  extended  to  Feb¬ 
ruary. 


M.  &  O.  GRANTED  WRIT 

Supreme  Court  Will  Review  $500,- 
000  Damage  Suit 

The  Minnesota  &  Ontario  Paper 
Company  and  its  attorney,  Capt.  G.  T. 
Fitzhugh,  of  Memphis,  have  been 
granted  a  writ  of  certiorari  by  the  Ten¬ 
nessee  Supreme  Court  in  the  $500,000 
damage  suit  brought  against  them  by 
the  Tennessee  Publishing  Company. 

The  writ  gives  them  the  right  to  have 
the  suit  reviewed  by  the  Supreme  Court. 

Tennessee  Publishing  Company,  in  a 
suit  filed  at  Memphis,  charge^!  that  the 
M.  &  O.  and  Capt.  Fitzhugh  had  con¬ 
spired  to  bring  financial  ruin  to  the 
Nashznlle  Tennessean.  The  defendants 
filed  a  demurrer  which  was  sustained 
by  Judge  H.  W.  I^ughlin  in  Circuit 
.Court,  and  the  suit  was  dismissed. 

The  complainants  took  the  suit  to  the 
Circuit  Court  of  Appeals  and  the  deci¬ 
sion  of  the  lower  court  was  reversed. 
Capt.  Fitzhugh  filed  a  petition  for  the 
writ  of  certiorari. 

Tennessee  Publishing  Company  is 
controlled  by  Col.  Luke  Lea. 


MAILERS  UNION  TAKES  CUT 

New  York  Group  Agree*  to  Accept 
Ten  Per  Cent  Reduction 

Mailers  Union  No.  6  (New  York) 
this  week  agreed  to  a  three-month  wage 
reduction  of  seven  per  cent  on  the  con¬ 
tract  with  the  employing  printers  which 
does  not  expire  until  Sept.  30,  1932. 
The  new  scale  reduces  the  pay  for 
mailers  from  $47  to  $43.75  and  for  ma¬ 
chine  operators  from  $50  to  $46.50. 

Other  unions  who  have  made  similar 
agreements  are  the  New  York  Printing 
Pressmen’s  Union,  Press  Assistants’ 
Union,  New  York  Paper  Cutters  Union, 
Paper  Handlers  and  Sheet  Straight- 
eners  Union.  Typographical  Union  No. 
6  recently  said  it  would  not  confer  on 
a  proposed  reduction. 

The  wage  reduction  movement  was 
initiated  several  months  ago  by  the 
Printers  League  section  of  the  New 
York  Employing  Printers  Association. 
None  of  the  mailers  working  for  news¬ 
papers  are  affected. 

U.  P.  SHIFTS  IN  FAR  EAST 


Gould  Rejoin*  Service  at  Shanghai 
a*  Ekin*  Succeed*  Be**  in  Peiping 

With  the  resignation  of  Demaree  C. 
Bess,  as  United  Press  correspondent  at 
Peiping,  China,  several  changes  in  the 
organization’s  far  eastern  set-up  were 
announced  this  week.  Bess,  who  re¬ 
signed  to  take  charge  of  far  eastern 
affairs  for  the  Christiarv  Science  Moni¬ 
tor,  has  been  succeeded  by  H.  R.  Ekins, 
U.P.  bureau  manager  at  Shanghai  for 
the  last  year. 

Randall  Gould,  former  U.P.  bureau 
manager  at  Shanghai  and  more  re- 
recently  chief  editorial  writer  of  the 
Shanghai  Evening  Post  and  .Mercury, 
has  rejoined  the  U.P.  to  succeed  Ekins. 


HEARING  LIBEL  ACTION 

$250,000  Suit  Against  Milwaukee 
Sentinel  in  Court 

tflg  telegraph  to  Editor  &  Pubi.ishku) 

Milwai'Kf.e,  Wis.,  April  14 — Trial 
of  the  $250,000  libel  action  brought  by 
Clifton  Williams,  former  special  assist¬ 
ant  city  attorney,  against  the  Milzoaukec 
.‘ientinel,  is  being  heard  this  week  in 
Milwaukee  county  circuit  court. 

The  action  is  based  on  an  editorial 
and  a  news  story  that  appeared  in  the 
Sentinel  in  October  and  November, 
1929,  at  the  time  the  sjiecial  investiga¬ 
tion  committee  of  the  common  council 
was  probing  so-called  outside  activities 
of  city  employes  and  officials.  The 
Sentinel  editorial  asked  that  Williams 
resign  because  he  had  done  work  for 
the  city  and  for  the  Milwaukee  Rail¬ 
road  at  the  same  time. 

Williams  has  also  filed  suit  against 
the  Milzoaukee  Journal  based  on  similar 
charges. 

SOLD  CHURCH  PAGE 

The  Paris  (Tex.)  Morning  Nezvs 
has  been  running  a  series  of  26  full- 
page  “Go  to  Church”  advertisements 
underwritten  by  59  local  firms. 


DAILIES  ARE  GRANTED 

RADIO  LICENSE 

William*port  (Pa.)  Sun  and  Gazette- 

Bulletin  Reque*t  Granted  After 
Charter  I*  Amended — Given 
Half  Time 

By  Georce  H.  Manning 
(  Washington  Coi'respondent 
Editor  &  Publisher) 

Washington,  D.  C.,  April  11 — Within 
a  few  days  after  the  Sun-Gazette  Com¬ 
pany,  publisher  of  the  Williamsport 
(Pa.)  Sun  and  Gazette-Bulletin, 
amended  its  charter  to  remove  the  rea¬ 
son  for  the  refusal  of  the  Federal  Radio 
Commission  to  grant  it  a  permit  to 
erect  a  new  radio  station,  and  organized 
a  subsidiary  to  handle  the  new  venture, 
the  commission  reversed  itself  and  as¬ 
signed  a  place  on  the  air  to  the  Sun- 
Gazette  Broadcasting  Company. 

This  decision  is  in  effect  a  victory  for 
the  Sun-Gazette  company,  over  station 
WRAK,  of  Williamsport,  operated  by 
Clarence  R.  Cummins,  whose  plan  it 
was  to  promote  a  series  of  “low-power” 
stations  throughout  the  smaller  cities 
and  towns  of  the  east.  As  the  situa¬ 
tion  now  stands  the  newspaper  station 
will  use  half  the  time  on  the  1370-kilo- 
cycle  frequency  formerly  used  full  time 
by  the  Cummins  station. 

The  commission  has  allotted  the  fol¬ 
lowing  hours  to  WRAK,  and  unless 
there  is  some  change  before  the  com¬ 
pletion  and  licensing  of  the  new  Sun- 
Gazette  station,  the  latter  will  use  the 
remaining  broadcast  hours;  6  to  9  a.m., 
12  to  3  p.m.,  and  from  6  to  9  p.m. 

Mr.  (iummins  contends  the  new  ar¬ 
rangement  will  seriously  injure  station 
WRAK,  and  has  threatened  to  bring  his 
case  to  the  courts. 

The  entire  case  of  the  Sun-Gazette 
company  was  handled  by  George  E. 
Graff,  its  president. 


N.  M.  SHIPP  PROMOTED 

State  Editor  Become*  Editor  of 
Columbu*  Ledger  and  Enquirer-Sun 

Nelson  M.  Shipp  has  been  appointed 
editor  of  the  Columbus  (Ga.)  Ledger 
and  Enquirer-Sun,  local  afternoon  and 
morning  newspapers,  it  has  been  an¬ 
nounced  by  officials  of  the  R.  W.  Page 
Corporation,  owners  of  the  papers. 

Mr.  Shipp,  formerly  an  editorial 
writer  for  the  Macon  Telegraph  and  at 
one  time  secretary  to  Senator  William 
J.  Harris,  has  been  state  editor  of  the 
Ledger  and  Enquirer-Sun.  He  suc¬ 
ceeds  J.  F.  Crook,  who  resigned  to  join 
the  Spartanburg  (S.  C.)  Herald- 

Journal. 

J.  R.  Fitzpatrick,  formerly  with  the 
advertising  department  of  the  Columbus 
papers,  will  succeed  Shipp  as  state 
editor. 


TWO  JOIN  M.  C.  MOORE 

O.  M.  Cannon  and  M.  R.  Ashworth 
have  joined  M.  C.  Moore,  newspaper 
broker,  Beverly  Hills,  Cal.  Mr.  Moore, 
since  establishing  his  business  on  the 
Pacific  Coast  has  negotiated  the  sale  of 
30  newspaper  properties.  Mr.  Cannon 
was  publisher  of  the  San  Bernardino 
(Cal.)  News  for  ten  years  and  for  a 
similar  period  published  the  Santa 
Maria  (Cal.)  Times.  For  several 
years  he  has  been  on  the  executive  board 
of  the  California  Newspaper  Publishers’ 
Association.  Mr.  Ashworth  was  busi¬ 
ness  manager  of  the  Long  Beach  (Cal.) 
Sun,  prior  to  its  recent  sale.  Before 
that  he  was  with  the  R.  W.  Page  Cor¬ 
poration.  Columbus,  Ga.,  publisher  of 
five  southern  newspaiiers. 


ASKS  RESTRAINING  ORDER 

A  second  suit  relative  to  .Arkansas 
legal  advertising  was  filed  recently, 
when  the  Continental  Life  Insurance, 
petitioned  for  a  court  order  restraining 
Chancery  Clerk  W.  H.  Mahoney,  Little 
Rock,  from  giving  Legal  Nezvs,  pub¬ 
lished  in  Little  Rock,  the  preference 
over  newspapers  in  the  publication  of 
foreclosures  and  other  legal  notices. 
The  petition  stated  that  I^gal  News 
does  not  mwt  the  requirement  of  a  bona 
fide  subscription  list. 
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UNUSUAL  WILL  LEFT 
BY  B.  H.  CANFIELD 

Estate  Left  to  Mother,  Sisters  and 
Wife,  With  John  H.  Perry 
Named  Sole  Executor 
Free  of  Court  Control 

The  will  of  the  late  B.  H.  Canfield, 
of  Scripps-Canfield  newspapers,  was 
made  public  in  New  York  this  week  by 
John  H.  Perry,  publisher  of  the  Perry 
Newspapers  and  proprietor  of  American 
Press  Association.  It  was  dated  June 
11,  1919.  Mr.  Perry  is  named  sole 
executor,  “to  serve  without  bond  or  the 
intervention  of  any  court,”  and  the 
estate  is  left  in  two  equal  parts,  the 
first  to  Mrs.  Lucy  Canfield,  the  testator’s 
mother,  and  following  her  death  to  her 
daughters  Alice  and  Harriet  Canfield, 
of  Cleveland;  the  other  half  of  the 
property  is  bequeathed  to  the  wife,  Mrs. 
B.  H.  Canfield  of  Los  Angeles. 

The  will  is  regarded  as  remarkable 
for  its  second  article,  which  reads  as 
follows : 

“Second, — I  hereby  expressly  provide, 
order  and  direct  all  the  estate  of  which 
I  may  be  possessed  at  the  time  of  my 
death  shall  be  settled  by  my  executor 
hereinafter  named  without  the  interven¬ 
tion  of  any  court,  and  in  such  manner 
as  he  may  deem  advisable,  with  full 
power  to  sell  and  convey  any  or  all  of 
the  real  estate  or  personal  property 
belonging  to  my  estate,  without  an  order 
of  any  court  for  that  purpose,  and  with¬ 
out  notice  or  confirmation,  at  such  price 
and  upon  such  terms  and  conditions  as 
to  him  may  seem  just ;  that  no  letters 
testamentary  or  of  administration  or 
bond  of  any  kind  shall  be  required  of 
my  said  executor  hereinafter  named, 
upon  the  same  of  real  estate  or  other¬ 
wise,  except  as  expressly  required  by 
law;  and  that  after  the  probate  of  such 
will  and  the  filing  of  an  inventory  and 
publication  of  notice  to  creditors  as  re¬ 
quired  by  existing  laws,  all  my  estate 
shall  be  held,  managed  and  settled  with¬ 
out  the  intervention  of  any  court;  and 
that  all  rents,  issues  and  profits  derived 
therefrom,  as  well  as  the  proceeds  aris¬ 
ing  from  the  sale  thereof,  and  all  incre¬ 
ment  of  the  same,  shall  be  held  and  man¬ 
aged  by  said  executor  as  trustee  for  the 
persons,  uses  and  purposes  hereinafter 
specified.” 

HAROLD  VAN  TRUMP 


Indiana  Publisher  and  Editor  Dies 
of  Heart  Disease 

Harold  Van  Trump,  57,  newspaper 
publisher  and  editor  for  a  number  of 
years,  died  Monday,  April  11,  at  his 
liome  in  Rochester,  Ind.,  after  a  year’s 
illness  from  heart  disease. 

Mr.  Van  Trump  learned  the  news- 
pai^er  business  on  the  Rochester  Sen¬ 
tinel.  He  served  as  business  manager 
of  the  Marion  (Ind.)  Leader,  Owens¬ 
boro  (Ky.)  Inquirer,  and  as  editor  of 
the  Rochester  Sentinel,  the  Rochester 
Daily  News  and  the  La  Porte  Times. 

He  also  operated  a  commercial  print¬ 
ing  establishment  for  a  number  of  years 
and  was  a  field  worker  of  the  Indiana 
Farm  Bureau.  He  led  the  fight  in  the 
Rochester  district  in  the  1924  campaign 
against  the  Ku  Klux  Klan. 

He  is  survived  by  his  wife,  a 
daughter,  his  mother,  and  two  broth¬ 
ers.  Funeral  services  were  held  Wed¬ 
nesday. 

MANNING  VAUGHAN 

Manning  Vaughan,  veteran  sports 
writer  of  the  Mihiviukee  Journal,  died 
in  St.  Louis  April  7  of  a  fractured  skull 
received  in  an  unexplained  manner  in 
Memphis.  His  wife  said  she  found  him 
in  their  hotel  room  in  Memphis  with  a 
skull  fracture  two  weeks  ago.  He  was 
taken  to  a  St.  Louis  hospital  for  treat¬ 
ment,  but  had  been  unable  to  make  a 
statement.  He  had  been  reporting  sport 
in  Milwaukee  since  1906,  beginning  on 
the  Milwaukee  Sentinel,  and  later  be¬ 
coming  sports  editor.  He  joined  the 
Journal  eight  years  ago  and  devoted  his 
time  almost  exclusively  to  baseball. 
Among  the  survivors  is  a  brother, 
Irv’ing,  baseball  writer  on  the  Chicago 
T  rihune. 


©bituarp 

Fred  E.  hall,  sales  executive  of 
Outdoor  Advertising,  Inc.,  New 
York,  died  suddenly  in  his  sleep  on 
April  11  at  his  home  in  I^rchmont, 
N.  Y.  Mr.  Hall  was  born  61  years  ago 
in  San  Francisco,  and  spent  his  entire 
business  life  in  sales,  first  with  Swift  & 
Co.  of  Chicago,  later  with  Barron  Col¬ 
lier’s  Street  Railway  Corporation,  Bos¬ 
ton,  of  which  he  was  manager,  and 
subsequently  with  the  Poster  Advertis¬ 
ing  Company,  General  Outdoor  Adver¬ 
tising  Company,  Inc.,  and  Outdoor  Ad¬ 
vertising,  Incorporated. 

R.  O.  Willis,  79,  founder  of  the 
Grand  Island  (Neb.)  Daily  Independent, 
and  later  owner  of  newspapers  in  vari¬ 
ous  Nebraska  cities,  died  recently  in 
Gurley,  Neb.  He  was  father  of  J.  G. 
Willis,  editor  of  the  Howard  (S.  D.) 
Miner  County  Messenger;  R.  P.  Willis, 
editor,  Grand  Meadow  (Minn.)  Record; 
D.  L.  Willis,  editor,  Platteville  (Colo.) 
Herald,  and  Harry  E.  and  Howard  L. 
Willis,  publishers,  San  Diego  (Cal.) 
Progress-Journal. 

Berle  B.  Page,  48,  collapsed  and  died 
on  a  San  Francisco  street  April  6. 
Death  apparently  was  due  to  a  heart 
attack.  Kir.  Page  was  business  manager 
of  the  San  Francisco  Evening  Call  for 
10  years,  later  going  to  the  San  Fran¬ 
cisco  Bulletin  in  a  similar  capacity.  At 
the  time  of  his  death  he  was  chairman 
of  the  Citizens  Transportation  Commit¬ 
tee  of  San  Francisco.  Surviving  is  his 
wife,  Mrs.  Daisy  Page. 

James  Blaine  Gibson,  managing  edi¬ 
tor  of  the  Pasadena  (Cal.)  Post  until 
his  retirement  a  year  ago  because  of 
ill  health,  died  ifi  Beverly  Hills,  Cal., 
April  6.  He  was  a  graduate  of  the 
University  of  Missouri  journalism 
school,  a  former  instructor  in  journalism 
at  the  University  of  Colorado,  and  for 
a  time  was  with  the  Denz<er  Post. 

William  Atley,  76,  dean  of  Toronto 
printers,  died  at  his  home  in  that  city 
April  9.  He  retired  last  year  after 
nearly  years  continuous  service  in  the 
composing  room  of  the  Toronto  Globe. 

Charles  W.  Richards,  editor  and 
proprietor,  Millbrook  (Ont.)  Mirror- 
Reporter  for  many  years,  died  April  9. 
He  was  formerly  editor  of  the  Omeme 
Mirror  which  he  merged  with  the  Mill- 
brook  Reporter. 

Mrs.  Lillian  D.  Hofstetter,  53, 
wife  of  William  E.  Hofstetter,  editor. 
Ossian  (Ind.)  Journal,  died  at  her  home 
April  2. 

Edward  L.  Stewart,  76,  at  one  time 
law  reporter  on  the  Chicago  Tribune 
and  the  Chicago  Daily  Neu’S,  died  re¬ 
cently  at  La  Jolla,  Cal. 

Carl  Herbert  Kaempfer,  son  of 
Henry  B.  Kaempfer.  editor  and  pub¬ 
lisher,  IVest  Bend  (Wis.)  Pilot,  died 
of  scarlet  fever  April  4. 

Cecil  O.  Lam  kin,  chairman  of  the 
Pueblo  (Colo.)  Morning  Chieftain 
chapel,  died  at  the  Union  Printers’ 
Home  in  Colorado  Springs  and  was 
buried  in  Evergreen  cemetery,  Colorado 
Springs,  April  2.  He  was  for  years  an 
employe  of  the  New  York  Telegram. 

James  Martin,  63,  veteran  employe, 
St.  Paul  Dispatch  and  Pioneer  Press, 
died  April  3  at  his  home.  He  was  born 
in  Manchester,  England,  and  came  to 
the  United  States  when  21  years  old. 
For  the  past  23  years  he  was  with  the 
circulation  department  of  the  Dispatch 
and  Pioneer- Press  and  prior  to  that 
with  the  Minneapolis  Tribune. 

Walter  R.  Appel,  31,  formerly  in  the 
circulation  department,  Dayton  (O.) 
Journal-Herald,  died  April  10  at  Mayo 
hospital,  Rochester,  Minn.  He  was  a 
brother  of  the  late  Ferd  Appel,  chief 
artist  at  the  Journal-Herald  until  his 
death  a  year  ago. 

Walter  Stewart  Dayton,  55,  for 
the  past  two  years  advertising  manager, 
Sacramento  (Cal.)  Bee,  di^  April  2 
of  a  heart  attack  while  standing  in  front 
of  the  Bee  office.  He  was  successor  to 
the  late  William  Cody. 

C.  T.  Heald,  44,  vice-president  and 
general  manager  of  the  Stetson  Shoe 
Company  of  South  Weymouth,  Mass., 


died  last  week.  Mr.  Heald  was  also 
president  of  the  Stetson  Shops,  Inc. 

Willie  O.  Pervere,  72,  reporter, 
Lynn  (Mass.)  Telegram-News  and  vet¬ 
eran  newspaperman,  died  April  10  in 
Lynn.  He  was  formerly  with  Boston 
newspapers.  His  wife  and  two  sons 
survive. 

Earl  Karcher,  33,  Toledo  Times 
printer  and  son  of  Wilbur  Karcher,  also 
an  employe  of  the  Times  composing 
room,  died  in  his  home  April  11  after 
an  illness  of  nine  weeks.  His  wife  and 
parents  survive. 

John  A.  Diebert,  73,  for  20  years  an 
employe  of  the  Associated  Press,  died 
at  the  home  of  a  son  in  Fort  Worth 
April  5,  following  a  paralysis  stroke. 
Mr.  Diebert  as  A.P.  representative  had 
headquarters  at  Peru. 

JuDSON  L.  Howden,  78,  publisher  of 
the  Filmore  (N.  Y.)  Northern  Allegany 
Observer,  since  18^,  and  oldest  active 
newspaper  publisher  in  Allegany  county, 
N.  Y.,  died  April  8.  Mr.  Howden  in 
early  manhood  was  on  the  Rochester 
(N.  Y.)  Democrat  and  Chronicle  staff. 
In  1888  he  purchased  the  Filmore  En¬ 
terprise  and  began  publication  of  the 
Observer. 

I.  J.  Brooks,  former  editor.  Green¬ 
wich  (O.)  Enterprise,  died  a  few  days 
ago  at  Zephyr  Hills,  Fla. 

Gerald  Kennedy,  36,  newspaperman 
of  McConnellsville,  O.,  died  April  11 
after  a  nine-day  illness  of  meningitis. 
He  was  a  nephew  of  Roy  Moore,  of  the 
Brush-Moore  Newspaper  Organization 
and  had  worked  on  newspapers  in  Cin¬ 
cinnati,  Chicago  and  New  York. 

Walter  J.  Strub,  former  city  editor 
of  the  Kitchener  (Ont.)  Record,  died 
last  week  in  a  hospital  in  that  city  after 
an  operation.  He  served  overseas  with 
the  Canadian  Expeditionary  Force. 

Charles  Tallman,  82,  formerly  with 
the  Seneca  Falls  (N.  Y. )  Seneca 
County  Courier- Journal,  and  believed  to 
be  the  oldest  active  printer  in  .Seneca 
County,  died  last  week  in  his  home  of 
pneumonia. 

Thomas  S.  Corey,  77,  for  more  than 
40  years  a  printer  on  the  staffs  of  Buf¬ 
falo  newspapers  died  April  9  in  the 
General  Hospital.  Mr.  Corey  retirerl 
from  the  Buffalo  (N.  Y.)  Courier- 
Express  at  the  age  of  75. 

_Bick  LeRoy,  editor  of  the  Weaz’er- 
znlle  (Cal.)  Weekly  Trinity  Journal, 
and  veteran  California  newspaperman 
died  recently  of  pneumonia. 

Captain  Joh.n  M.  Busby,  72,  who  re¬ 
tired  four  years  ago  after  25  years  of 
service  in  the  credit  department  of  the 
Memphis  Commercial  Appeal,  died 
April  7,  of  pneumonia. 

C.  E.  Parish,  81,  former  publisher 
of  the  Stoughton  (Wis.)  Daily  Hub, 
died  suddenly  of  heart  trouble  in  Los 
Angeles,  Calif.,  April  6.  He  had  lived 
in  the  west  for  a  number  of  years.  His 
wife  survives. 

Bernard  McAvoy,  90,  oldest  active 
journalist  in  the  British  Empire  and 
employed  on  the  Vancotn’cr  (B.  C.) 
Province,  died  recently. 

Robert  Lee  Burch,  61,  western  syndi¬ 
cate  manager  of  the  Henry  L.  Doherty 
Company,  and  former  newspai^rman, 
died  in  Chicago  April  9.  During  his 
newspaper  career  he  edited  his  father’s 
paper,  the  Nashz’ille  American,  now  the 
Tennessean,  toured  the  country  with 
John  L.  Sullivan,  pugilist,  for  the  Asso¬ 
ciated  Press,  and  later  was  with  the 
Chicago  Journal  of  Commerce. 

Naoum  a.  Mokarzel,  68,  founder, 
publisher  and  editor  of  Al-Hoda,  Syrian 
daily  published  in  New  York,  died  April 
6  in  Paris.  The  body  is  being  brought 
to  New  York  for  burial.  Salloum 
Mokarzel,  a  brother  of  the  late  editor, 
is  publisher  and  editor  of  The  Syrian 
World,  magazine  published  in  English. 

J.  Sidney  Fleming,  56,  a  linotype 
operator  for  the  New  York  Times  dur¬ 
ing  the  past  16  years,  and  a  former 
member  of  the  executive  committee  of 
Typographical  Union  No.  6,  died  April 
6.  Before  joining  the  Times  he  was 
president  of  the  Cincinnati  (O.)  Typo¬ 
graphical  Union. 


Guy  W.  Seem,  38,  public  relations 
counsellor  and  former  labor  reporter  ot 
the  Associated  Press  and  the  New  Fort 
Times,  died  April  5,  in  Grant  Hospital. 
Chicago,  after  an  emergency  operatiot 
for  appendicitis.  For  many  years  he 
was  publicity  representative  of  the 
American  Federation  of  Labor,  and  was 
a  friend  of  Samuel  Gompers.  From 
this  he  went  into  newspaper  work,  later 
joining  S.  W.  Straus  &  Co.  ,and  finally 
establishing  his  own  agency  in  Net 
York  City. 

Jay  Davidson,  editor  of  the  Lafoyelle 
(La.)  Gazette  in  1916,  died  in  thatcit), 
April  9.  He  was  a  former  sports  editor 
of  the  old  New  Or  lean  American,  and 
worked  on  Los  Angeles  papers.  He 
published  a  political  paper  in  l^fayette 
and  was  prominent  in  Republicar 
circles. 

W.  B.  Richards,  47,  formerly  em  ^ 
ployed  on  the  Oklahoma  City  Dal]  \ 
Oklahoman  and  Times  and  later  an  at 
torney  in  Tulsa,  Okla.,  died  April  Soi  I 
heart  disease. 


GEORGE  M.  FRANCIS 

George  M.  Francis,  87,  publisher  ot 
the  Napa  (Cal.)  Daily  Register  for 
more  than  60  years,  died  April  9.  Mr 
Francis  entered  newspaper  work  at  the 
conclusion  of  the  Civil  War,  after  sen 
ing  with  General  Sherman  on  his  marcli 
to  the  sea.  After  working  on  a  news¬ 
paper  in  La  Crosse,  Wis.,  he  went  to 
California  in  1869  and  a  year  later  he 
bought  a  half  interest  in  the  Napa 
Register.  Shortly  afterward  he  took 
over  the  entire  ownership.  Lately  hh 
son,  (Jeorge  H.  Francis,  has  been  as¬ 
sociated  with  him  in  newspaper  work. 


HARRY  HALL 

Harry  Hall,  76,  one  of  the  owner- 
and  editors  of  the  Cat  skill  (N.  Y.) 
Recorder,  died  at  his  home  in  Catsldli 
April  9.  As  a  young  man  he  worked 
on  his  father’s  weekly  paper,  the  Cats- 
kill  Packet,  which  later  became  the 
Catskill  Recorder.  He  was  postmaster 
under  President  Cleveland,  and  for 
many  years  was  a  director  of  the  Co¬ 
operative  Fire  Insurance  Company  oi 
Catskill  and  the  Commercial  Mutual  oi 
Greene  County. 

SOLD  DIRECTORY  PAGE 

A  city-wide  business  and  professiomi 
directory  has  been  started  by  the  Sm\ 
Francisco  Examiner  classified  depart 
ment.  It  is  appearing  on  the  last  page 
a  general  news  page  outside  of  tht 
regular  classified  section.  It  will  be  a 
regular  feature  the  first  Thursday,  Fri¬ 
day  and  Saturday  of  each  month.  Busi¬ 
ness  and  professional  services  of  nuay 
classifications  are  listed  under  separate 
headings  for  convenient  reference,  the 
first  directory  containing  headings  rang 
ing  from  advertising  to  wood. 


JURY  FAILS  TO  AGREE 

A  non-suit  resulted  in  the  case  of  the 
Hope  (Ark.)  Star,  against  County 
Judge  L.  F.  Higgason,  involving  tb 
question  whether  a  county  court  has  the 
right  to  reduce  tlie  legal  puhlicatio 
rate.  Higgason  contended  that  .Ale'l 
H.  Washburn,  publisher,  agreed  to  puh 
lish  the  delinquent  tax  list  at  one-ha. 
the  legal  rate,  and  Washburn  denif 
this  and  filed  claim  for  the  full  amour 
$1,200.  The  jury  failed  to  reach  ; 
verdict  and  was  discharged  April  6. 

KORFUND  PRODUCT  USED 

In  an  article  in  Editor  &  Publishi.: 
last  week  on  the  Cincinnati  Times  5(r 
new  huilding  it  was  erroneously  sfat" 
that  the  floors  were  being  treated  w'‘ 
felt  and  rubber  to  eliminate  vibrati'^ 
“Korfund  Natural  Cork  Isolation 
manufactured  by  the  Korfund  (.  omp^' 
of  Long  Island  City,  N.  Y.  is  bt''"d 
used.  [ 

GAMALIEL  BRADFORD 

Gamaliel  Bradford,  the  noted  bi-v 
rapher  who  died  at  his  home  in  Welle- 
ley  Hills,  Mass.,  April  11,  was  a  oy 
tributing  editor  to  the  Boston 
For  three  years  he  had  been 
articles  for  the  Herald  editorial  pa^^j 
During  his  career  he  wrote  nii” 
articles  for  the  Neiv  York  Times. 
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WHAT  OUR  READERS  SAY 


□ 


STAGGERED  EMPLOYMENT 

To  Editor  &  Publisher  :  The  Amer¬ 
ican  press  has  been  wholeheartedly 
supporting  various  campaigns  to  aid  the 
jobless  and  find  work  for  the  unem¬ 
ployed  and  many  of  the  papers  have 
supported  the  move  for  shorter  work¬ 
ing  hours  and  more  equable  distribu¬ 
tion  of  jobs,  yet  these  same  papers  have 
been  neglecting  the  maxim  that  “charity 
begins  at  home.” 

There  are  hundreds  and  probably 
thousands  of  competent  newspapermen 
out  of  work  now.  Many  are  college 
graduates,  married  and  with  families  to 
support.  They  are  in  the  main  an  effi- 
oent,  experienced  lot.  Yet  they  have 
been  thrown  out  of  employment  merci¬ 
lessly.  The  very  papers  which  have 
been  urging  the  manufacturers  to  cut 
the  working  tiine  so  that  more  men 
could  be  employed,  have  themselves 
been  guilty  of  cutting  their  payrolls 
ruthlessly.  It  is  true  that  newspapers 
are  facing  a  dangerous  situation,  what 
with  a  drop  in  linage,  and  it  is  but  right 
that  publishers  should  cut  their  expenses 
so  as  to  keep  within  their  income.  But 
itistead  of  throwing  experienced  men 
with  families  out  of  employment  in  diffi¬ 
cult  times  like  these,  why  not  cut  the 
hours  of  work,  or  the  days  of  work  and 
absorb  some  of  these  jobless  newspaper¬ 
men?  Factories  are  working  on  sched¬ 
ules  of  two  or  three  days  a  week  so  as 
to  give  their  employes  at  least  a  chance 
at  earning  their  bread.  Why  cannot  the 
newspapers  follow  this  example  and  dis¬ 
tribute  the  work  on  the  papers  more 
equably?  Instead  of  working  six  or 
seven  days  a  week  as  many  newspaper¬ 
men  do  now,  why  not  start  a  five  or 
even  a  four-day  week  or  compel  em¬ 
ployes  to  take,  let  us  say,  a  month’s 
payless  vacation.  This  shortening  of 
the  working  time  would  give  hundreds 
now  walking  the  streets  jobs.  Take  the 
copy  desk  for  instance,  in  every  city  of 
any  size  there  are  a  number  of  ex¬ 
perienced  copy  readers  out  of  work. 
By  adopting  the  five-day  week  and  a 
six-hour  shift,  some  of  these  men  could 
be  given  employment.  It  is  the  same 
with  reiwrters  and  rewrite  men. 

“Half  a  loaf  is  better  than  none’’  is 
specially  applicable  to  these  times.  It 
is  a  time  when  all  should  be  willing  to 
make  sacrifices.  A  salary  of  $25  or  $30 
a  week  for  all  is  better  than  $50  a  week 
for  some  and  no  income  for  others.  I 
am  sure  that  the  average  working  news¬ 
paperman  would  not  hesitate  to  accept 
a  temporary  cut  in  his  working  time  and 
his  income  if  it  would  help  his  jobless 
colleagues. 

Some  papers  are  doing  this  to  avoid 
wh()lesale  layoffs.  Thus  the  Pontiac 
(Mich.)  Press,  comisels  its  employes 
to  take  a  month’s  vacation  without  pay. 

Paul  Masserman. 


our  fellow  printer  Mark  Twain  sank 
millions  in  the  Paige  machine.  It  was 
an  outsider,  the  watchmaker  Mergen- 
thaler,  who  saw  that  he  could  go  back 
one  step  beyond  the  compositor  to  the 
foundry.  The  airplane  is  another 
example. 

Mr.  Green’s  apparatus,  and  the  tele¬ 
typesetter,  simply  imitate  the  human 
oi^rator  of  the  linotype.  Original  copy 
with  the  special  symbols  could  not  be 
allowed  to  go  to  the  machine  as  is ; 
it  would  have  to  be  edit^  and 
resymboled. 

Perhaps  the  next  step  is  another 
step  backward,  ,  beyond  the  foundry. 
Forget  cast  type  and  put  the  letters  on 
paper  by  photochemical  instead  of 
mechanical  means. 

N.  E.  Breretun, 

San  Francisco. 

3c.  POSTAGE  PROTESTED 

Business  Mail  Users  Advocate  At¬ 
tack  Through  Paid  Space 

Cooperative  newspaper  advertising  in 
metropolitan  cities  on  the  part  of  busi¬ 
ness  and  industrial  firms,  protesting 
against  the  proposed  three-cent  postage 
measure  was  advocated  at  the  annual 
meeting  of  the  National  Council  of  Busi¬ 
ness  Mail  Users  in  Chicago  last  week. 

It  was  suggested  that  local  units  be 
organized  in  large  cities  to  enlist  the 
aid  of  large  mail  users  in  a  campaign 
that  will  inform  the  public  what  the 
proposed  50  jicr  cent  increase  in  first- 
class  postage  will  mean. 

National  council  representatives  are 
to  appear  before  a  Senate  committee  on 
postal  rates  April  19  and  present  their 
protests  against  the  proposed  increase, 
which  was  termed  discriminatory  by 
Homer  J.  Buckley,  of  Buckley,  Dement 
&•  Co.,  Chicago,  president  of  the  group. 

LIBEL  SUIT  FILED 


Girl  A*k  $50,000  Damages  From 
New  York  Daily  Newt 

A  suit  seeking  $50,000  damages  for 
an  alleged  libel  was  filed  in  the  New 
York  County  Supreme  Court  this  week 
on  behalf  of  Miss  Joan  Lutzer  against 
the  News  Syndicate  Co.,  Inc.,  publish¬ 
ers  of  the  Netv  York  Daily  Neu>s. 

The  complaint  charges  that  on  Dec.  4, 
1931,  the  News  published  a  story  headed, 
“Police  Nab  Man  in  Search  for  Missing 
(iirl,  15,”  and  ran  the  plaintiff’s  photo¬ 
graph  with  the  story.  It  reported  that 
a  colored  man  had  been  apprehended  in 
Baltimore  when  clippings  concerning  the 
girl’s  disappearance  were  found  in  his 
IKJssession. 

No  mention  in  the  story  linked  the 
girl  in  any  manner  with  the  man  police 
questioned  in  Baltimore.  A  general 
denial  has  been  entered  to  the  charges. 
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Detroit,  Mich. 

PRINTING  WITHOUT  TYPE 

To  Editor  &  Publisher:  Buford 
Green’s  photoelectric  apparatus  for  oper¬ 
ating  linotypes  from  typewritten  symbols 
IS  an  interesting  stunt.  But  I  was  just 
thinking  that  it  may  be  today’s  equiv¬ 
alent  of  the  early  attempts  at  type- 
setting  by  machine,  where  the  apjiaratus 
*’4s  designed  to  imitate  the  hand  com¬ 
positor  in  assembling  precast  types  and 
uistnbuting  them. 

The  insider  is  usually  that  way,  and 

• - 

‘*The  Direct  To  You** 
Service 

SEE  SYD  CLARKE 

(Travel  Expert) 

first 


International  Service 
Roe  des  Petit^Champs 
PARIS 

AMrcMt  Bleaatallr  Paila 
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SYNDICATING  SANDBURG 

Carl  Sandburg’s  Notebook  feature  that 
appears  regularly  in  the  Chicago  Daily 
News  is  now  being  syndicated  by  the 
North  American  Newspaper  Alliance. 


FIRST 

IN  OHIO 

In  Paid  Advertising 

The  ColiiiiilxiH  Disputi'h  led 
Ihc  MM'oiid  largest  Ohio  News- 
paper  by  1  Line» 

....  a  diKtinetiun  it  has 
epjoyisl  for  years. 

COLUMBUS 

DISPATCH 

“Ohio’s  Greatest 
Home  Daily" 


PAPERS  CAN  STOP  LOCAL 
RATE  DRIVES 


(Continued  from  page  14) 


in  inches  this  sum  will  purchase.  We 
will  send  cuts  or  mats  and  you  place 
with  the  newspaper.  Send  us  checking 
copies  and  the  receipted  invoice  from 
the  newspaper.  We  will  then  send  you 
$60  worth  of  Parker  merchandise  fig¬ 
ured  at  the  retail  price.” 

While  this  calls  for  placement  “with 
your  local  newspaper  at  your  regular 
local  rate,”  it  is  obviously  more  than  a 
mere  rate  subterfuge.  It  is  a  co¬ 
operative  plan,  calling  for  the  dealer  to 
chip  in  part  of  his  profits  and  to  put 
some  thought  on  the  campaign.  On  the 
other  hand,  however,  the  Parker  Pen 
Company  loses  practically  all  control  of 
its  advertising.  The  dealer  decides, 
first,  whether  there  shall  be  any  adver¬ 
tising  ;  second,  how  much  there  shall 
be;  and  third,  where  and  when  it  shall 
be  placed.  So  far  as  the  letter  goes, 
there  is  nothing  to  prevent  the  local 
dealer  from  changing  his  mind  after  he 
received  the  mats,  or  after  he  has  run 
one  or  two  pieces  of  copy.  Obviously, 
such  an  effort  has  little  relationship  to 
a  plan  scheduled  on  a  definite  relation 
to  sales  possibilities  and  carried  through 
with  continuity. 


SECOND  SUIT  FILED 

William  E.  Ritchie  of  Daytona  Beach, 
Fla.,  has  filed  a  $200,000  damage  suit 
against  the  Atlanta  Georgian  and  Inter¬ 
national  News  Service.  He  is  the  son 
of  L.  D.  Ritchie,  who  recently  filed  a 
similar  suit  alleging  a  Georgian  reporter 
caused  his  arrest  in  connection  with  the 
Collings  murder  case.  He  also  said  the 
reporter  posed  as  a  detective,  dragged 
him  from  his  home  and  put  him  through 
a  “third  degree”  examination.  Both 
the  father  and  the  son  charge  false 
arrest  and  imprisonment. 


ASSAULT  CHARGES  DISMISSED 

Charges  of  assault  and  battery  filed 
by  Gus  Fields,  Tulsa  (Okla.)  Tribune 
reporter,  against  Mayor  George  Wat¬ 
kins  of  Tulsa  were  dismissed  at  the 
request  of  Fields,  April  7.  The  charges 
were  filed  after  Mayor  Watkins  struck 
Fields  when  questioned  aliout  the  city’s 
financial  condition. 


Trained  Men  On  The 
Bargain  Counter! 

Did  it  ever  occur  to  you  that 
during  a  depression  you 
can  bolster  your  staff  with  top- 
notch  men? 

When  that  occasional  vacancy 
occurs,  fill  it  with  the  best  man 
availablel  Prepare  for  better 
timesi 

The  Personnel  Bureau  of  Sigma 
Delta  Chi  has  men  listed  —  good 
men  —  for  every  type  of  edi¬ 
torial  and  business  staff  job.  The 
Bureau  puts  you  in  touch  with 
them  promptly.  Never  before 
was  so  much  high-grade  jour¬ 
nalistic  talent  availablel 

Let  the  Personnel  Bureau  find 
the  right  man  for  your  particular 
needs.  Write  or  wire  — 

Personnel  Bureau 

of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 


No  Charse  to  Employers 

1 _ ' 

F.  W.  WILE,  JR.  ENGAGED 

The  engagement  of  Miss  Rita  Halle, 
of  Poundridge,  N.  Y.,  to  Frederic 
William  Wile,  Jr.,  son  of  the  well- 
known  newspaper  correspondent,  has 
been  announced  by  the  bride-elect’s 
parents,  Mr.  and  Mrs.  Louis  J.  Halle. 
The  marriage  will  take  place  this  sum¬ 
mer  at  the  Westchester  (liounty  home  of 
the  Halles.  Young  Wile  is  with  the 
Columbia  Broadcasting  System. 


$1  LIBEL  VERDICT 

A  Supreme  Court  jury,  sitting  in 
Little  Valley,  N.  Y'.,  returned  a  verdict 
of  $1  damage  for  Sam  Mussari  of 
Limestone,  N.  Y.  The  latter  contended 
the  Buffalo  Co^trier-Express  damage<l 
his  reputation  by  linking  him  with  gang¬ 
ster  operations  in  Bradford.  Pa. 


I  ^  I^heralo 

[MITljlllj||gj||j^  ^  ■•"-•J 


the  SALEM  NE^  — 

IrzT"*"  Tf 

“verpool  review  i 

J,  I 

Brush-Moore  Newspapers,  Inc 


Cline  •  Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 

Toronto  Star 

Toronto,  Canada 
Ask  them  about  it 
CLINE  ELEC.  MFC.  CO. 
Chicaco:  III  West  Washington 
Street 

New  York:  Daily  News  Bldg. 

220  East  42nd  St. 

San  Francisco:  First  National 
Bank  Building 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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HARRIS  PLANS  TO  SUE 
SCHOOL  OFFICIALS 

Expelled  Columbia  Editor  Seeks 

Test  of  University’s  Powers — 
Offered  Six  Jobs  Since 
Dismissal 

Legal  action  against  Columbia  Uni¬ 
versity  is  being  brought  by  Reed  Harris, 
expelled  Spectator  editor,  in  an  effort 
to  induce  the  college  officials  to  reinstate 
him.  The  American  Civil  Liberties 
L'nion  has  interested  itself  in  Harris' 
behalf,  and  Raymond  L.  Wise,  an  attor¬ 
ney  for  the  organization,  is  handling 
the  student  editor’s  case. 

Conferences  between  Mr.  Wise  and 
John  Godfrey  Saxe,  attorney  for  Colum¬ 
bia  University,  were  held  during  the 
week,  but  whether  any  definite  agree¬ 
ment  had  been  reached  was  not  made 
public.  Mr.  Saxe  is  to  present  a  full 
report  of  these  conferences  to  the  Legal 
Affairs  Committee  of  the  Board  of 
Trustees  this  week. 

In  the  meantime,  Mr.  Wise  said  that 
he  had  almost  completed  his  legal  papers 
so  that  “if  the  negotiations  do  not  ter¬ 
minate  satisfactorily  we  can  press  action 
at  once.” 

“I  do  not  know  whether  it  can  be 
settled  out  of  court  but  at  least  I  am 
trying  to  do  so,”  Mr.  Wise  said.  “The 
main  thing  is  to  get  Harris  back  to  his 
classes.”  He  previously  stated  that 
“about  $100,000”  would  be  asked  in  the 
event  the  case  is  taken  to  court. 

Reed  Harris,  the  center  of  all  this 
controversy,  told  Editor  &  Publisheji 
that  he  no  longer  regarded  reinstatement 
as  a  personal  matter,  but  was  fighting 
on  the  “principle  of  free  speech  and 
free  press.” 

“If  the  conferences  wdth  the  Uni¬ 
versity’s  attorney  do  not  terminate  sat¬ 
isfactorily  for  me,  I  will  press  towards 
legal  action,”  Harris  continued.  “I  want 
to  help  establish  a  legal  precedent  to 
decide  how  far  a  university  can  go  in 
expelling  its  students.” 

The  former  Columbia  editor  also  re¬ 
vealed  that  he  had  received  offers  for 
positions  from  five  newspapers  and  two 
publishing  houses,  although  as  yet  he 
has  not  accepted  any  of  the  offers.  He 
declared  that  he  won’t  decide  upon  any 
future  plans  until  after  the  action 
against  Columbia  is  settled. 

One  of  the  editorials  for  which  Harris 
was  expelled — ^that  of  demanding  an 
investigation  of  conditions  in  the  John 
Jay  Dining  Hall — has  been  recognized 
by  the  Administration,  and  a  committee 
consisting  of  students  and  faculty  mem¬ 
bers  was  appointed  to  make  an  inquiry. 

Arthur  J.  Lelyveld,  the  new  editor- 
in-chief  of  Spectator,  declared  that  it  is 
“regrettable  that  such  action  was  delayed 
until  after  the  man  who  fought  for  it 
w'as  removed.  It  might  have  been  wiser 
to  conduct  such  a  survey  before  Harris’ 
expulsion,  as  it  now  seems  to  be  a  case 
of  trial  after  conviction.” 

Upon  assuming  office.  Mr.  I..clyveld 
announced  through  Spectator’s  columns 
that  “We  intend  to  take  ourselves  seri¬ 
ously.  In  so  far  as  it  was  the  policy 
of  our  predecessors  to  maintain  an  open 
mind  and  to  present  sincerely  the  results 
of  their  thinking  to  their  readers,  we 
hope  to  follow  their  lead.  We  firmly 
believe  that  every  board  must  necessarily 
make  a  new  begimiing,  giving  allegiance 
to  no  set  group  of  ideas  and  deiiending 
solely  on  its  own  deliberations.” 


J.  F.  CROOK  NAMED  EDITOR 

James  F.  Crook,  editor  of  the  Colum¬ 
bus  IGa.)  Ledger,  will  succeed  Charles 
O.  Hearon  as  editor  of  the  Spartan¬ 
burg  (S.  C.)  Herald,  effective  April  18. 
according  to  the  announcement  of  J.  D. 
Wise,  of  Columbia,  S.  C..  vice-presi¬ 
dent  of  the  Spartanburg  Herald- Jour¬ 
nal  Company. 

SUES  FOR  COMMISSION 

A  suit  for  eommission  of  $6,666.66  in 
connection  wdth  the  sale  of  the  Santa 
Ana  (Cal.)  Tiwcj  to  the  Santa  Ana 
(Cal.)  Register,  two  years  ago,  was 
filed  by  D.  S.  Phillips  against  Dan  E. 
Maloney  of  Santa  .^na.  and  the  estate 
of  the  late  M.  C.  Maloney,  his  brother. 


HOW  EDITORS  VIEW 
KIDNAP  COVERAGE 


(Continued  from  page  8) 


were  not  especially  cooperative.  Com¬ 
petition  among  newspapers  for  circu¬ 
lation  was  never  keener.  .\11  of  these 
things  are  granted.  But  not  one  of 
them  or  all  of  them  put  together  can 
excuse  the  publication  of  articles  which 
had  “fake”  written  all  over  them.  If 
they  had  been  labelled  as  the  fakes  they 
were,  it  might  not  have  been  so  bad. 
But  they  were  labelled,  in  the  headlines 
at  least,  as  the  truth. 

J.  H.  Kf.f.x.  editor.  Philadelphia 
Daily  Nett’s:  The  criticism  directed 
at  the  newspapers  in  their  handling  of 
the  Lindbergh  kidnaping  case  seems  to 
be  almost  uniformly  uniust.  Of  course, 
at  the  outset  it  must  be  admitted  that 
here  and  there,  as  always,  in  any  busi¬ 
ness  or  profession,  unscrupulous  persons 
overstepped  the  bounds  of  proprietv  in 
an  effort  to  advance  their  own  selfish 
interests.  Rut  those  cases  were,  as 
usual,  the  rare  exception  to  the  rule, 
and  were  frowned  upon  bv  the  great 
majority  of  the  serious  minded  press  of 
the  nation. 

It  may  be — and  that  is  a  matter  of 
conjeeture — that  had  the  story  never 
become  public  at  all.  negotiations  with 
the  kidnapers  might  have  been  facili¬ 
tated.  but  once  having  become  public, 
no  editor  could  have  kept  it  played 
down.  Had  iust  one  new.spaper  in  the 
entire  country  printed  it.  the  rest,  by 
demand,  would  have  been  compelled  to 
do  the  same. 

The  Daily  News,  in  its  issue  of  Fri¬ 
day,  March  4.  devoted  two-thirds  of  its 
front  page  to  a  large  boldface  box  offer¬ 
ing  its  entire  resources  to  those  who 
held  the  child  if  they  chose  to  use  this 
publication  to  open  negotiations  with 
the  parents,  and  prominently  displayed, 
over  the  signature  of  the  paper’s  edi¬ 
tors.  was  the  definite  pledge  that: 

“Such  messages  as  you  desire  to 

conv’ev  wull  not  be  published  or  re¬ 
vealed  to  anv  save  Col.  Lindbergh 

and  his  family.” 

Certainly  there  was  no  desire  there 
to  perform  any  save  a  service  toward 
the  sorrowing  parents,  and  in  no  wise 
could  that  offer  have  been  construed 
as  an  effort  to  advance  the  selfish  in¬ 
terests  of  this  publication. 

As  a  matter  of  fact,  had  those  in 
charge  of  the  investigation  shown  the 
same  spirit  of  cooperation  with  the 
newspapers  as  the  newspapers  repeat¬ 
edly  and  despite  discouragements,  prof¬ 
fered  to  them,  there  is  no  doubt  but 
that  the  search  might  have  been  con¬ 
siderably  facilitated. 

Richarh  T.  FrxNF.f;AN,  editor.  Chi- 
caao  Dailv  Times:  Every  public  offi¬ 
cial.  every  newspaper  edito*"  and  r^*- 
porter,  every  advisor  of  Col.  Lindbergh, 
every  member  of  the  Lindbergh  family 
ought  to  read  the  detailed  account  of  the 
inside  of  the  Charlev  Ross  kidnanuig 
case  which  was  written  bv  the  father 
of  Charley  Ross.  Mr.  Ross’  storv  re¬ 
veals  facts  which  were  not  known  to 
the  newspapers  of  that  dav  when  the 
father  was  subiect  to  the  anguish  and 
strain  now  imposed  upon  Col.  Lind¬ 
bergh.  It  portrays  mistakes  that  must 
bo  av’oided  in  this  case.  .\merican 
newspapers,  in  common  with  other 
agencies  of  civilization,  failed  to  pro¬ 
vide  the  social  safety  to  protect  the 
sanctity  of  the  Lindbergh  nurserv.  .^s 
the  Ross  story  conclusivelv  proves,  the 
one  objective  now  is  the  return  of  the 
T.indbergh  baby,  not  tbe  rapture  of  the 
kidnaners.  not  personal  glorv  of  public 
officials,  not  newsnaner  scoops,  and  not 
even  the  dissemination  of  ne'vs  about 
the  case  to  the  reading  nuhlir  The 
press  is  imbued  with  the  spirit  of  public 
good.  Public  good  calls  for  the  restora¬ 
tion  of  the  infant  to  its  mother’s  arms. 
The  press  miite  logically  could  put  the 
matter  un  to  Col.  T.indbergh.  If  Col. 
T,indber"h  and  his  responsible  advisers 
from  their  actual  knowledge  of  facts 
that  are  denied  to  the  press  would,  in 
good  faith,  make  a  reejuest  for  a  rea¬ 
sonable  moratorium  on  newspaper  ac¬ 
tivity.  coupled  with  a  moratorium  on 


police  and  other  official  activity,  I  con- 
cieve  it  to  be  the  duty  of  the  press 
to  volunteer  to  cooperate.  The  world 
awaits  the  news  that  the  baby  is  home. 
If  we  can  hasten  the  publication  of  that 
news  by  printing  nothing  for  a  stated 
number  of  days,  set  apart  at  the  proper 
time  in  Col.  Lindbergh’s  negotiations 
with  the  kidnapers,  why  not? 

H.  F.  Wheeler,  managing  editor, 
Boston  Trai’cler:  Col.  Lindbergh,  out¬ 
standing  world  figure,  inspiration  to 
youth,  is  a  person  of  widespread,  com¬ 
pelling  public  interest.  The  kidnaping 
of  his  son  was  news  and  as  news  the 
Boston  Traveler  published  the  facts  as 
furnished  by  the  services  of  the  United 
Press,  Associated  Press  and  its  own 
staff.  The  Traveler  did,  however,  edit 
carefully  all  press  association  reports 
and  the  reports  of  its  staff.  Any  matter 
considered  mere  rumor  or  harmful  was 
deleted.  Locally  many  reports  poured 
into  our  office.  The  Traveler  published 
only  such  reports  as  could  be  authenti¬ 
cated. 

There  have  been  occasions  when  the 
press  associations  have  sent  confidential 
messages  to  the  effect  that  Col.  Lind¬ 
bergh  asked  that  certain  facts  be  with¬ 
held  from  publication.  The  Traveler 
always  did  as  requested  and  will  con¬ 
tinue  to  do  so.  Col.  Lindbergh  desired 
that  pictures  of  his  son  be  published 
as  an  aid  to  the  search.  The  Traveler 
published  the  pictures.  Col.  Lindbergh 
desired  publicity  of  the  serial  numbers 
of  the  ramson  bills.  The  Traveler 
published  the  complete  list.  The  only 
alternative  to  publishing  the  Lindbergh 
story  would  have  been  to  use  little  or 
nothing  and  thereby  the  press  might 
have  become  an  accessory  after  the  fact 
to  a  crime,  and  an  ally  to  the  kidnapers. 


It  must  not  be  overlooked  that  pub. 
lication  of  the  Lindbergh  kidnaping  haj 
helped  countless  other  parents  to  reali« 
the  menace  to  their  children  and  to 
take  measures  to  offset  it.  Moreover 
publication  has  done  more  than  anything 
else  to  arouse  the  decent  citizenry  to 
battle  against  crime,  organized  or  other¬ 
wise. 


RULES  IN  DAILY’S  FAVOR 

In  the  suit  brought  by  C.  E.  Palmer, 
publisher,  El  Dorado  (Ark.)  Doi/j 
News  and  Evening  Times,  the  Arkan¬ 
sas  Supreme  Court  April  4  held  that 
the  Secretary  of  State  has  not  the  au¬ 
thority  to  deviate  from  the  provisions 
of  the  publicity  act  in  directing  that 
synopses  of  legislative  acts  shall  be  pub¬ 
lished  in  a  daily  newspaper  in  counties 
which  have  daily  publications.  Palmer 
filed  suit  in  the  Chancery  Court  at  Lit¬ 
tle  Rock,  asking  an  injunction  against 
payment  of  $3i2  to  the  Smackovtr 
Journal,  the  Huttig  News  and  the 
Junction  City  Neivs,  weeklies.  He  con¬ 
tended  that  the  contract  was  illegally 
given. 

INDICTMENTS  DISMISSED 

Max  L.  Simon,  editor  and  publisher, 
Paterson  (N.  J.)  Sunday  Eagle,  has 
been  freed  of  the  charge  of  making 
derogatory  statements,  as  to  banks  in 
Passaic.  Four  indictments  against  him 
were  nolle  prossed  in  the  Passaic 
County  Court  April  9. 

HELD  COOKING  SCHOOL 

The  Grand  Junction  (Colo.)  Dai/y 
Sentinel  had  a  large  attendance  at  its 
cooking  school  held  March  30-31  and 
April  1,  with  Miss  Ardell  Crockett 
demonstrator. 
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Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
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gas  campaign  may 

TOTAL  $6,000,000 


pledget  Being  Sought  From  Manu¬ 
facturers  of  Appliances  for  Three- 
Year  Campaign — John  A.  Fry 
of  Detroit  Heads  Committee 

Plans  for  undertaking  a  national 
advertising  and  sales  promotion  cam¬ 
paign  to  stimulate  a  greater  use  of 
gas  and  gas-burning  appliances  were 
confirmed  this  week  in  the  name  of 
John  A.  Fry,  vice-president  of  the 
Detroit-Michigan  Stove  Company,  who 
lias  been  made  chairman  of  the  national 
advertising  committee  of  the  manufac¬ 
turers’  section  of  the  American  Gas 
COTpany.  The  secretary  of  the  com¬ 
mittee  is  Philip  O.  Deitsch  of  New 
York,  manager  of  manufacturers’  group 
Ktivities  of  the  Gas  AsscKiation. 

Expenditure  of  $2,000,000  a  year  for 
three  years,  a  total  of  $6,000,000,  in 
excess  of  present  advertising  expendi¬ 
tures,  is  contemplated,  according  to  Mr, 
Frj’s  announcement.  Actual  launch¬ 
ing  of  the  advertising,  however,  depends 
upon  the  success  of  a  campaign  for 
pledges  now  going  on  among  the  manu- 
fjcturers. 

Pending  the  pledging  of  sufficient 
money  to  assure  the  campaign,  there 
has  been  no  appointment  of  an  agency, 
nor  consideration  of  advertising  methods, 
it  was  said. 

WTiile  the  movement  is  to  some  ex¬ 
tent  patterned  on  the  cooperative  cam¬ 
paigns  of  the  electric  industry  to  sell 
first  refrigerators  and  now  electric 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Caah  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

WUte  space  charge  at  same  rate  per  line 
P<r  insertion  as  earned  by  frequency  of 
aMrtion.  Minimum  space,  three  lines. 
■)•  Editor  A  Publisher  reserves  the  right 
It  classify,  edit  or  reject  any  copy. 


Brokers 


jllUlewett  Evening  Paper — ^ExcItiHive  fertiie 
tpleiiillfl  plant  InrliiciinK  real  eatate; 
*bC  rimilatinn :  earning  l.UCr  net;  initial 
JSTBsnt  t(l.'i,0(in:  balance  easy  terms.  J.  B. 
■sis.  Times  Bnibling,  New  York. 


Newspaper  For  Sale 


Wssklj.  Just  outside  Metropolitan  area  of 
York  City,  for  sale.  Dominates  Its  terrl- 
■•O.  largest  paid  eirrulation,  excellent  run 
PM  advertising.  Five  thousand  cash  will 

ism  deal.  Uowl  set-up  for  competent,  flght- 
js*  editorial  and  business  office  team.  Ready 
Jw  aemi-n-eekly  or  dally  development. 

<■•855,  Editor  &  Publisher. 


Newspaper  Wanted 


jjteaj  Independent  Newspaper  wishes  to  buy 
ill: .IS"*’’"*'  suolher  newspaper,  town  40,00<»- 
iw.ono.  C-Sin,  Editor  &  rublisher. 

plated:  Small  dally  in  West.  Have  all  cash 
w  property  with  future.  No  lirokers.  Re¬ 
plies  conUdential.  C-SC2.  Editor  &  I'ublisher. 


Circulation  Promotion 

***%  of  all  circulation  campaigns  on 
?  If  “ewapape-s  to  the  United  States  and 
«uda  are  conducted  by  Tbe  Charles  1‘artlowa 
Thii  dependable,  self-flnanclo| 
Ultri.oWE  1*1  AN  campaign  is  absolute  In¬ 
duce  of  del  nliness,  genuine  satisfaction 
have  never  been  c<iualled  In 
hfi?  *1  ”  o*-  I'nrtlowe  added  clrca- 

cliciilatlon.  Every  eabscrlptloo 
l^ed  by  the  pibltsher  of  your  Circulation 
^rtmeiit.  No  subscription  accepted  unless 
,1™  "op  Jti  full  b.r  the  subscrllier.  A  collect 
'otter  will  give  you  a  free  Partlowe 
nitlflc  survey  of  your  field  and  an  intelll- 
l^’.ooi'ihate  of  Its  possibilities — without  ob- 
oE-u  .  .  ’'’*'0  Charles  Partlowe  Company. 
.  ilnital  Bldg,,  Indianapolis. 

latUni  men  who  postpone  promotion  until 
k,  "  to' .I'ctter  could  bring  “better  times’* 
^Pj^otlon  now.  Hudson  De  Priest  A  Aa- 
Sm  isJ;,.  ''■ot'''’s  record  circulation  builders, 
"  fifth  Are.,  N.  T. 

!*•  '^•t'ffall  Company,  104  N.  Bailey 

V*"o-  — Clrcnlatlon  Builders — 

and  sole  owners  of  The  Kendall  Plan. 


ranges,  the  gas  campaign  faces  diffi¬ 
culties  of  its  own  because  of  the  diver¬ 
sity  of  interests  between  the  gas  utilities 
and  the  appliance  manufacturers,  and 
also  because  of  the  large  number  of 
small  manufacturers.  The  sale  of  gas 
ranges  is  a  prime  consideration  with 
most  of  the  manufacturers,  but  if  these 
merely  replace  old  ranges  there  will  be 
little  or  no  benefit  to  the  utility  com¬ 
panies.  However,  the  sale  of  gas  water 
heaters,  space  heaters,  gas-fired  boilers, 
driers,  ironers,  refrigerators,  etc.,  offers 
real  possibilities  of  increasing  the  use 
of  gas. 

The  campaign,  it  is  expected,  will  call 
for  modernizing  the  home  with  varied 
gas  appliances,  using  the  slogan.  “Gas, 
the  all-purpose  fuel.” 


AIDED  LOCAL  INDUSTRY 

Potatoes  are  now  being  shipped  from 
Klamath  Falls,  Ore.,  in  boxes  instead 
of  bags  as  the  result  of  a  suggestion  by 
Malcolm  Epley,  editor  of  the  Klamath 
Falls  Herald.  Discovering  that  local 
box  factories,  forming  one  of  the  city’s 
largest  industries,  were  practically  closed 
down  because  of  a  lack  of  orders,  Mr. 
Epley  induced  the  large  potato  growers 
to  use  pine  boxes  for  shipping. 


NEW  POST  FOR  MIELKE 

Blake,  Moffitt  &  Towne,  San  Fran¬ 
cisco  paper  firm,  has  announced  that 
Otto  \V.  Mielke,  president  of  the  Ore¬ 
gon  and  Washington  units  has  been 
made  general  manager  in  charge  of  pur¬ 
chase  and  sales  over  the  firm’s  17  divi¬ 
sions  to  succeed  hi.  A.  Doran  who  died 
March  1. 


Payne'i  editorial!  and  paraarnphn  are  (crent. 
Price*  cut.  Dallie*.  $.^  monthly:  weekllett, 
SI  monthly.  Payne,  St.  Jameit  Ct.,  Cincinnati. 


Situations  Wanted 


Accountant,  Collection  Kan — Auditor,  10  years* 
experience,  flue  record,  beet  references.  Aite 
80.  Married.  Oo  anywhere.  Salary  reason¬ 
able.  C-834.  Editor  A  Publisher. 


Advertisins  Business — Unnenally  resourcefnl 
personal  producer  and  leader.  Wide  Metropoli¬ 
tan  and  emaller  cit.v  experience.  Employed, 
seeking  more  desirable  opportunity.  No  objec¬ 
tion  to  second  or  third  paper.  East  preferred. 
Forty,  married.  Available  on  reasonable 
notice.  C-841,  Editor  A  Publisher. 


Advertising  Kanager,  real  producer  who 
works  with  merchants  In  developing  business 
of  community.  Good  national  man.  Go  any¬ 
where  for  right  opportunity.  C-856,  Editor  A 
Publisher. 


Advertising  Manager-Solicitor-  -Over  12  years* 
experience  on  second  and  third  papers.  Mar- 
rl«l.  with  family.  Forceful  salesman,  **Go- 
Getter"  type  comhlne<l  with  persistency.  Has 
real  record  on  competitive  accounts  and  ea- 
pe<'ially  good  contacting  Jewish  merchants. 
Pro<Iucer  (not  a  copy  writer),  In  national, 
local  and  classified  advertising.  Will  go  any¬ 
where.  Living  in  Chicago  at  present.  Would 
entertain  salary  and  commission  arrangement. 
Best  references  as  to  ability  and  character. 
Open  for  proiiosltlon  at  once.  Write  or  wire. 
C-854,  Editor  A  Publisher. 


Advertising  Solicitor  —  Young.  aggressive, 
pleasing  personality,  familiar  with  all  phases 
newspaper  and  magazine  Held.  Five  years  of 
successful  sales  with  the  largest  publishers 
In  the  I'oiintry.  C-853,  Editor  A  Publisher. 


Agricultural  Journalism  —  Do  you  have  a 
place  for  a  young  man  willing  to  put  all  he’s 
got  into  .vour  enterprise.  University  educa¬ 
tion  in  agricultural  Journalism.  Wants  chance 
to  work  from  bottom  up.  More  Interested 
in  opportunity  than  pay.  Sheldon  T.  Gardner, 
Room  115,  Agricultural  Hall,  Madison, 
Wisconsin. 


Artist 

Creative  Illustrator,  Excellent.  Figure,  Let¬ 
tering,  Decoration.  In  line,  halftone,  color. 
Water  or  oil.  Knows  retouching.  Position 
or  free  lance.  Moderate  salary  for  right 
connection.  New  York.  C-837,  Editor  A 
Publisher. 


Business  Manager,  Managing  Editor,  Promo¬ 
tion  Manager,  for  daily  In  Eastern  City. 
r-H(iI.  Editor  A  Publisher. 


Business  Paper  Executive,  for  the  past  eight 
years  managing  e<)itor  of  leading  weekly  in 
an  important  industry,  seeks  new  rnnne<'tlon. 
Capable  of  handling  all  eilltorial  functions. 
Can  also  supervise  advertising  department,  if 
necessary.  Fifteen  years’  experience.  Best 
of  references.  Now  Hituate<l  in  New  York. 
Christian.  Marritsl.  A  gtssl  man,  at  a 
moderate  price.  C-8.’i2,  Editor  A  Pulilisber. 


Circulation  Manager,  capable  of  handling  cir¬ 
culation  under  2.’i.0f)fl.  Available  on  proper 
notice.  J.  E.  King,  2000  S.  Olive,  W.  Palm 
Beach.  Fla. 


Circulation  Man  —  Young  man  with  eight 
years’  experieme  ns  home  ilcllvery  manager 
(on  two  papers).  Not  a  high  pressure  man 
luit  i>ractlcal  and  efllcieiit.  Desires  connec¬ 
tion  where  hanl  work  and  efficient  inauage- 
ment  will  provide  advancement.  A1  reference. 
C-H."iO.  Editor  A  Publisher. 


Situationa  Wanted 


Classified  Kanager,  formerly  asso¬ 
ciated  with  leading  Want  Ad  medium 
in  U.  S.,  seeks  connection  with  pro¬ 
gressive  newspaper,  preferably  second 
in  Held,  where  application  of  sound 
principles  combing  with  intelligent 
effort  will  produce  increased  linage. 
Fourteen  years"  experience,  during 
which  1  have  held  only  two  positions, 
attests  to  my  ability  and  (luallflca- 
tlons.  Development  of  efficient, 
productive  sales  organization  Is  my 
forte.  Capable  of  solving  major 
problems;  thoro  kiiowle<lge  ex¬ 
ploitation.  Sulmrdlnate  immediate 
earnings  to  opiwrtunity.  Exceptional 
references.  Box  C-836,  Editor  A 
Publisher. 


Consultant  in  newspaper  management.  Mr. 
Publisher,  take  your  problems  in  office  man¬ 
agement,  circulation  and  advertising  to  an 
expert  of  more  than  30  years’  experience  as 
news  and  department  editor  and  manager  of 
daily  and  weekly  newspapers.  He  will  visit 
your  plant  and  give  you  advice  in  person  or 
answer  your  <|uestions  by  mall.  Hugh 
Augustus  Merrill,  20  Johansen  Street,  Wood- 
fords,  Maine. 


Desk  Man — Thoroughly  competent,  20  years’ 
experience  leading  dailies,  writes  good  heads; 
also  capable  in  other  etlitorial  |>osltioiis. 
Available  now  for  reasonable  salary.  Refer¬ 
ences.  C-840,  Editor  A  Publisher. 


Display  Advertising  Kan — Nine  years  on  one 
paper  which  has  rev'ently  merged.  Competent 
solicitor,  copy  writer  and  layout  man.  Ameri¬ 
can,  married,  thirty-three  years  old.  Con¬ 
nection  in  East  preferred.  (Jiinllfle<l  to  as¬ 
sume  duties  of  manager.  C-888,  Editor  A 
Publisher. 


Editorial — Twenty  years’  experience.  12  on  big 
city  papers,  makes  this  man  available  for  cop.v 
desk,  feature  writer,  slot-work,  telegraph  edi¬ 
tor.  editorial  writer,  Sunday  edition  assistant, 
make-up  or  any  combination  of  them. 

Salary  to  start  is  relatively  unimiiortant. 
Ixmking  for  a  steady  Job,  at  a  fair  return, 
on  an  ethical  daily  offering  at  least  the  possi¬ 
bility  of  advancement  for  outstanding  WORK. 
Free  to  go  anywhere.  Can  report  Immediately. 
Exceptional  references.  Address  Alger  8. 
Beane,  care  Editor  A  Publisher. 


Editorial  —  Experienced,  large  and  small 
papers,  on  copy  desk,  telegraph,  makeup  and 
street.  Four  years  in  present  position.  Uni¬ 
versity  graduate.  Age  29.  Starting  salary 
not  important  If  there  is  opportunity  to  ad¬ 
vance  or  opportunity  to  Invest  later.  Small 
city  in  east  or  south  preferred  hut  not 
essential.  C-831,  EMitor  A  Publisher. 


Editorial  Cartoonist — Originality,  unusual  ex¬ 
perience.  fresh  viewpoint  and  a  keen  grasp 
of  subject,  is  offered  by  man  desiring  contact 
with  progressive  publisher.  C-843,  Editor  A 
Publisher. 


Editor— Nationally-known  newsiiaperman  now 
available  after  14  years  as  metropolitan  edi¬ 
tor,  policltal  writer,  Washington  bureau  head, 
and  special  correspondent.  Expert  on  make¬ 
up  and  features,  with  background  that  started 
on  small  dally.  Can  get  circulation  and  keep 
it.  and  likely  save  you  considerable  money. 
Married,  33,  sober.  Best  recommendations 
iwsstble.  C-848,  Editor  A  Publisher. 


Editorial — 1  will  accept  first  offer  of  Job  in 
editorial  department  of  dall.v  or  weekly,  any¬ 
where,  your  own  terms.  ’Thoroughly  experi- 
eiice<l.  Highest  references.  Wire  or  write. 
C-.S.’il).  Editor  A  I’ublisher. 


Manager — 


EFFICIENCY— ECONOMY— PROFITS 
Many  newspaper  owners  are  trying  to  achieve 
this  objective;  it  can  and  Is  being  done  by 
the  writer  who  has  long  record  of  accomplish¬ 
ment.  Will  soon  be  ready  for  a  new.  difficult 
iiewsiatper  problem  as  well  ns  desirous  of  buy¬ 
ing  into  a  dally  newspaper.  Fully  exi)erl- 
enced  iiewspaiter  manager.  C-857,  Editor  & 
I’ublisher. 


Situations  Wanted 


Feature  Writer  nr  general  news  reiwrter 
with  comprehensive  experience  In  editorial 
and  copy  desk  work,  dally  and  weekly 
papers;  capable  of  assuming  charge  of  small 
paper;  ran  handle  humorous  column.  Best 
references,  age  29,  married,  college  education. 
C-844,  Editor  A  Publisher. 


National  Advertising 


TOD  May  Be  This  PubUsher! 

In  some  large  city  there  Is  a  thinking  pub¬ 
lisher  who  recognizes  the  greater  efflclency 
of  ’‘exclusive*'  national  advertising  repre¬ 
sentation.  He  sees  the  advantages  of  con¬ 
centrated  selling-effort  by  an  individual  as 
being  far  more  productive  than  by  an  or¬ 
ganization  of  divided  Interests. 

If  you  are  this  publisher,  there  is  a  man 
ready  to  provide  you  with  exclusive,  personal 
representation  in  the  national  advertising  field. 

For  a  score  of  years  he  was  advertising  di¬ 
rector  of  one  of  the  largest  newspaper  prop¬ 
erties  in  this  country.  At  this  time  his 
objective  is  to  furnish  one  or  two  newspapers 
with  his  exclusive  sales-servicea  In  the  East¬ 
ern  territory. 

A  conne<'tlon  with  him  will  turn  your  na¬ 
tional  advertising  linage  upward  even  in 
these  times.  Box  C-859,  Editor  A  Ib.ihllsher. 


Publisher — Experienced  in  dlffli'ult  fields. 
Prefer  weak  paper  In  City  300,000  or  less. 
Can  operate  property  at  new  low  and  increase 
revenue  and  readers.  Salary  and  bonus. 
C-851,  Editor  A  Publisher. 


Publisher — Publisher's  Assistant — 
Business  or  Advertising  Kanager 
26  .vears*  experience,  culminating  in  tbe  po¬ 
sition  of  Publisher  of  New  England  paper  of 
17,000  circulation.  Is  offered,  beginning  June 
1st,  to  owner  of  a  newspaper  property  needing 
the  services  of  a  man,  44,  who  can  do  a  real 
Job  of  building  in  any  of  the  positions  listed 
at  the  top  of  this  advertisement.  For  inter¬ 
view  during  A.N.P.A.  Convention  week  In 
New  Y’ork  City,  C-860.  Editor  A  Publisher. 


Beporter  or  rewrite  man.  Married.  A-1 
reference*,  six  years'  experience.  Can  turn 
out  excellent  features  or  edit  small  daily  or 
weekly.  C-858.  Editor  A  Publisher. 


Mechanical  Equipment  For  Sale 


Eight  column,  2  page  width,  3  deck  Goss 
straightline  press  with  additional  color  de<’k. 
Capacity  4  to  24  pages  with  half  and  quarter 
fold  delivery  complete  with  casting  box,  tall 
cutter,  trimming  block,  shaver  and  router. 
National  Weeklies,  Inc.,  Winona,  Minn. 


For  Sale — One  Hoe  Curved  Router.  One  Flat 
and  Curved  Scorcher.  One  Smooth  Sharer. 
One  Daniels  Planer.  Miles  Machinery  Com- 
l>any,  478  West  Broadway,  New  York. 


Hoe  Angle  Bar,  double  width,  main  and  sup- 
jilement  Webb  newspaper  press  with  extra 
color  press  attached.  Capacity  4  to  32  pages 
or  64  pages  tabloid.  Complete  with  casting 
box.  tail  cutter,  shaver  and  router.  I’rlce 
$5.(M)0.  Original  coat  of  press  with  color  press 
$.'■>2,000.  National  Weeklies,  Inc.,  Winona, 
Minn. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y". 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

Buslnesa  Established  In  1899 

350  Madison  Ave.  New  York 


At  the  A.N.P.  A. 

Convention 

(Waldorf-Astoria.  April  25-29) 

You  can  contact  your  prospects.  Make 
appointments  throush  a  Classified  Ad. 
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By  MARLEN  PEW 


IN  THE  Spring  it  is  the  fancy  of 
Oscar  L.  Stevens,  editor  of  Quincy 
(Mass.)  Patriot  Ledger  to  publish  a 
full  page  of  poetry,  making  one  of  the 
most  attractive  local  features  that  comes 
to  my  desk.  It  is  an  annual  event. 
Readers  are  asked  to  contribute  verse 
and  also  judge  the  various  offerings, 
after  they  have  been  published.  The 
most  favored  poem  is  rewarded  by  an 
appropriate  souvenir,  presented  by  the 
editor.  Under  the  title  “Poets  of 
Nearby”  the  newspaper  publishes  a 
daily  verse  on  the  editorial  page,  and 
voluntary  contributions  for  this  feature 
are,  as  a  rule,  many  days  ahead  of  pub¬ 
lication.  But  when  Easter  approaches, 
and  the  lowly  crocus  begins  to  stir 
under  the  fast-melting  blanket  of  New 
England  snow,  Yankee  spirit  bursts  into 
song  and  the  editor’s  desk  quickly  ac¬ 
cumulates  a  grist  of  verse  which  only 
a  full  page  would  accommodate.  Fifty- 
three  worthy  poems  were  offered  for 
the  Spring  page  during  two  weeks  iti 
March.  Thirty-seven  of  these  were 
printed  at  one  time,  the  others  held 
over  for  later  printing.  Mr.  Stevens 
tells  me  the  feature  has  had  a  hearty 
reception  among  his  readers.  I  take  the 
liberty  of  publishing  here  three  of  the 
shorter  poems,  clipped  from  the  full 
page,  as  my  selection. 

*  *  * 

FIDDLE  AND  I 
By  Vida  Omar 
I’ll  take  my  fiddle 
And  go  to  the  woods 
.\nd  play  to  the  trees 
In  all  my  moods. 

I'll  play  to  the  flowers 
Beside  the  streams 
The  songs  that  haunt  me 
In  my  dreams. 

Amid  the  pines 
Where  all  is  still 
The  birds  will  answer 
To  my  trill. 


the  scene  of  stories  of  vast  international 
importance  when  the  break  is  sudden  and 
the  place  remote.  Sitting  in  the  quiet 
of  their  homes,  newspaper  readers  little 
comprehend  the  personal  hazards  and 
lavish  expenditures  which  frequently  lie 
behind  foreign  news  dispatches.  The 
best  testimony,  on  this  subject,  that  has 
come  to  desk  in  many  a  day  is  in  the 
form  of  a  personal  letter  from  Karl 
von  Wiegand,  which  I  am  privileged 
to  reproduce  in  this  column  this  we«k. 
It  is  the  latest  chapter  in  the  exciting 
life  of  an  American  reporter  who  with¬ 
out  doubt  has  covered  more  mileage 
lip  and  down  the  highways  of  the  world 
in  quest  of  news  in  the  past  ten  or 
15  years  than  any  other  writer  and 
whose  achievements  for  the  Hearst  news¬ 
papers  and  services  stand  out  as  a  classic 
performance  in  modern  journalism.  This 
American  reporter,  whose  interviews 
with  the  world’s  greatest  celebrities  gave 
him  fame  before  and  during  the  World 
War  and  whose  Graf  Zeppelin  flights 
attracted  universal  attention,  has  latterly 
covered  the  Manchurian  invasion  and 
the  Shanghai  war  with  notable  success. 
The  story  I  have  to  relay  concerns  an 
incident  which  is  of  no  interest  to  the 
newspaper  reading  audience,  but  ought 
to  put  every  young  rejxirter  in  the  land 
on  his  toes,  for  it  is  an  epic  in  modern 
news  methods. 

*  *  « 

AS  WILL  be  recalled  the  Manchurian 
.invasion  story  cooled  in  January. 
Mr.  von  Wiegand  had  been  order^ 
there  from  India.  When,  after  a  few 
weeks,  the  situation  seemed  to  have 
simmered  down  to  the  fact  that  Japan 
had  established  what  she  set  out  to 
accomplish,  the  news  was  running  light. 
.And  so  the  Hearst  reporter  was  ordered 
liack  to  India,  where  Gandhi  was  ex- 
Iiected  to  provide  the  next  big  break 
in  world  news.  Mr.  von  Wiegand 
arrived  in  Bombay  from  Shanghai  after 
18  days  of  travel.  I  now  quote  from 
his  letter. 

*  ^  * 


And  we’ll  be  happy. 

Understood — 

Fiddle  and  I, 

There  in  the  wood. 

*  *  * 

YOUTH 

By  Mildred  C.  Wood 
Youth  is  such  a  lovely  thing 
Gypsy  wind  and  flowers  of  spring! 
Soon  I  shall  be  prim  and  old, 

.Silver  threads  among  the  gold. 

Then  when  I  shall  go  sedately 
None  will  ever  guess  how  lately 
Life  was  young,  and  all  my  duty 
Just  to  be  a  part  of  beauty ! 

Youth  is  such  a  gladsome  thing. 

Let  me  love  and  dance  and  sing. 

*  * 

WHAT  GOD  GAVE  YOU 
By  Elizabeth  Stone 
Flowers  in  gardens 
Jeweled  with  dew — 

Beautiful  sunsets 
Painting  a  Yiew. 

Kindness  of  neighbors 
True  and  sincere — 

Courage  to  conquer 
Each  little  fear. 

Friends  who  are  loyal — 

Love  that  is  true — 

Innocent  children 
Trusting  in  you. 

Earth  in  its  glory — 

Hope  born  anew — 

Faith  of  our  Fathers 
Sheltering  you. 

*  *  * 

IT  IS  NOT  generally  known,  even 
among  newspapermen,  what  thrilling 
and  hazardous  experiences  a  foreign 
correspondent  may  encounter  to  get  to 


1CAME  into  Bombay  at  ten  in  the 
morning  and  at  eight,  that  evening, 
cables  fairly  rained  in  on  me  over  every 
route:  “Urgent — return  to  Shanghai 
immediately  quickest.”  I  realized  what 
had  happened  and  that  it  was  neces¬ 
sary  to  break  travel  records  between 
India  and  China  if  I  were  to  be  effec¬ 
tive  in  covering  the  outbreak  of  war. 
I  had  left  (Thina  feeling  that  the  big 
show  might  only  be  just  around  the 
corner,  but  India,  too,  promised  a  big 
story,  and  my  years  of  service  as  a 
correspondent  has  taught  me  to  play 
good  soldier  and  follow  orders.  How¬ 
ever,  right  about  face  and  be  quick 
about  it,  was  my  plain  duty. 

*  «  « 

Normally,  it  is  21  to  24  days 

from  Bombay  to  Shanghai.  That 
was  too  long.  A  long,  hot,  dusty  day 
and  night  railway  ride  in  obsolete 
Indian  trains  brought  me  from  Bombay 
to  Allahabad,  Northern  India.  I  had 
a  hunch  I  could  get  a  plane  somewhere 
in  Northern  India,  but  Bombay  was 
unable  to  give  me  any  information  about 
it.  However,  I  located  a  plane  and  on 
Wednesday  noon  left  Allahabad  in  a 
tri-motored  Dutch  Fokker  of  the  Dutch 
Airways,  with  Van  Dyk,  who  flew  the 
■Atlantic  with  Kingsford-Smith,  as  pilot. 
.A  second  pilot,  a  wireless  operator  and 
a  mechanic,  were  in  the  crew.  A  fine 
plane,  but  we  suffered  from  heat — 
Allahabad  has  an  average  temperature 
of  116-18  in  the  shade  in  summer.  In 
those  heat  waves  it  was  sure  to  be 
bumpy,  but  Van  Dyk  climbed  to  8,(X)0 
feet  and  there  it  was  deliciously  cool 
and  smooth  going.  Three  and  a  half 
hours  later  we  landed  near  Calcutta, 


making  the  distance  of  470  miles  in 
that  time.  *  *  * 

SWELTERING  hot  in  Calcutta. 

Nearly  an  hour’s  dusty  motor  ride 
into  town,  where  overnighted.  Up  at 
three  a.m.  and  took  off  at  4:50  in  the 
blackest  of  nights,  with  bonfires  mark¬ 
ing  the  take-off  route.  For  over  an 
hour  in  Stygian  darkness.  Not  the 
ghost  of  a  chance  if  the  motors  gave 
out.  “They  are  American  Wasp  motors 
and  won’t  let  us  down,”  Van  Dyk 
assured  me.  At  six,  dawn  began  to 
break.  It  found  us  over  a  sea  of  fog  and, 
through  holes,  I  saw  far  below  the 
waters  of  the  Gulf  of  Bengal.  Yes, 
Van  Dyk  was  cutting  straight  across 
the  gulf,  instead  of  following  the  coast 
to  Rangoon.  When  we  did  strike  the 
coast  we  were  up  11,000  feet,  to  clear 
the  mountains.  A  brief  landing  at 
Rangoon  and  again  we  were  off,  this 
time  for  Bangkok.  Below,  nothing  but 
jungles,  swamps,  tangles  of  rivers, 
canals  and  streams,  like  a  lot  of  twisted 
snakes.  Heaven  help  anyone  forced  to 
land  there!  Then  came  the  mountains 
of  Northern  Siam.  We  went  up  13,000 
feet  for  a  few  moments  and  I  gasped 
for  breath  like  a  fish  pulled  from  water. 
Below,  for  many  miles,  a  tangle  of 
jungle  and  forests  inhabited  only  by 
elephants,  tigers,  bears  and  such  wild 
game.  Hundreds  of  miles  where  no 
white  man  has  ever  penetrated,  perhaps 
not  even  a  native! 

«  *  * 

WE  landed  on  the  military  aviation 
airdrome  north  of  Bangkok,  over 
nighted  in  the  Siamese  Officers’  Mess 
of  the  training  station  and  found  the 
Siamese  people  charmingly  hospitable, 
friendly,  courteous,  especially  to  Amer¬ 
icans.  They  are  training  1(X)  young 
Siamese  to  be  pilots,  observers,  etc. 
We  made  the  962  miles  from  Calcutta 
in  eight  hours.  Off  again  at  6:12  a.m. 
Terrific  heat!  We  flew  over  Bangkok, 
reached  the  coast  and  again  Van  Dyk 
laid  a  course  straight  across  the  Gulf 
of  Siam.  Out  of  sight  of  land  and  2(X) 
feet  above  water  notorious  for  sharks ! 
Van  Dyk  had  promised  to  get  me  to 
Alor  Star  in  Malay  by  11  o’clock, 
so  he  cut  all  comers.  It  was  11 :12 
when  we  landed,  with  headwinds  most 
of  the  5(X)  miles.  The  entire  distance 
from  Allahabad  was  flown  in  18  hours. 
*  *  * 


A  LOR  ST.AR  is  as  near  to  Singapore 
.as  Van  Dyk  could  take  me.  Singa¬ 
pore  was  6(X)  miles  south  and  there  was 
a  fast  steamer  leaving  for  Shanghai  at 
ten  the  following  morning.  I  was  de¬ 
termined  to  make  it.  To  miss  it  meant 
the  loss  of  nine  days.  The  special 
automobile  I  had  ordered  was  awaiting 
me.  Off  again,  with  a  Malay  driver 
who  spoke  little  English.  Said  he  knew 
the  road.  Thirty  miles  and  the  car 
stopped  dead.  Investigation — ^no  gas! 

The  bloody,  blooming’  blighter  had 
started  on  a  600-mile  trip  with  four 
gaiions !  I  could  have  slain  him.  Along 
came  a  native  bus  and  I  engaged  it  to 
take  him  two  miles  and  bring  back  gas. 
He  came  back,  finally,  but  with  only 
four  gallons.  Fear  of  running  out  of 
gas  then  obsessed  me.  Unbelievable 
as  it  may  seem,  I  could  not  induce  that 
dark-skinned  native  to  take  more  than 
five  gallon  at  a  time,  except  once  when 
I  did  force  him  to  take  six.  Nothing 
moved  him — threats,  cajolery,  promises. 
It  suddenly  dawned  on  me  that  he  could 
not  count  beyond  four,  and  this  ex¬ 
plained  his  behavior.  At  Taipeng  a 
British  bank  held  me  up  15  minutes  to 
decide  whether  to  change  $70  for  me. 
Then  we  came  to  a  river  where  the 
bridge  had  been  swept  away.  If  I 
waited  an  hour  I  could  load  the  auto¬ 
mobile  on  a  flat  car  and  have  an  engine 
haul  it  over  a  railroad  bridge.  Might 
be  two  hours !  Station  master  told 
me  there  was  an  improvised  ferry  reach¬ 
able  by  a  ten-mile  detour.  That  detour 
turned  out  to  be  50  miles.  Enterprising 
Chinese  had  rigged  a  crude  ferry  on  a 
cable.  4.  #  * 


AT  KUAL.A  LUMPUR,  half  way,  we 
./xwere  more  than  two  hours  behind 
schedule.  Seemed  hopeless !  Bally 
driver  was  falling  asleep  at  the  wheel. 
The  road,  splendidly  smooth  and  dust¬ 


less,  was  however  just  one  series 
turns  and  twists,  making  speed  hazai, 
ous.  At  Kuala  Lumpur  I  took  oo1 
second  driver.  He  immediately  Ig 
the  road.  Eight  miles  and  our  car  \ 
halted  by  fqur  Malay  police,  with  rij 
They  arrested  the  driver.  I  .stor 
and  roared,  but  they  ignored 
Finally,  I  did  induce  them  to  telep«, 
their  commanding  officer,  an  Engli^ 
man,  who  presently  appeared  in  pajan 
explaining  that  a  gang  of  robbers  „ 
been  terrorizing  the  community  and 
roads  were  barricaded.  He  let 
through  and  onto  the  right  road,  n— 
in  coal  black  darkness.  It  was 
lane,  cut  through  endless  walls  of  ju^ 
rubber  plantations,  cocoanut  groves, 

600  miles.  My  driver  was  going  n] 
pieces.  Any  turn,  if  he  dos^,  mi| 
be  the  end.  At  the  next  town  I  to 
on  a  third  driver.  He  proved  a  mast 
chauffeur,  knew  the  road  and  m 
Now  we  began  to  speed,  and  bowlAl 
squeal  of  the  brakes,  a  lurch  of  iij 
car,  and  I  knew  we  had  turned  ai* 
curve.  Vivid  lightning,  in  a  tro,,_ 
storm,  made  things  spectacular  aiid"^ 
beautiful  sight,  and  helped  the  driti 
But  forbid  rain — for  wet  oiled  ro 
would  cut  down  our  speed  to  20  it 
an  hour.  We  came  to  another  river. 
bridge!  Hunted  about  and  founds] 
crude  ferry,  with  the  crew  sle 
We  got  across. 

♦  *  * 

The  lightning  flashes  outlined 
Malay  houses,  on  high  stilts,  in  _ 
edge-  of  the  jungle  and  some  beautij 
plantation  houses  of  British  resid 
Chinese  New  Year  began  at  midi_, 
and  already  firecrackers  began  to  ran 
At  dawn  another  bridgeless  riwr; 
another  search  for  a  ferry ;  finally,  a 
old  barge  dragged  across  the  river  bjf 
a  motorboat.  With  visibility  came  thi 
real  pace  and  mad  race!  That  1“ 
Malay  was  a  wonder  at  the  wheel 
car  shot  out  on  the  straight  stretu— 
like  an  arrow  and  lurched  around  ttl 
curves.  We  ran  out  of  gas,  but  f(*v| 
tunately  in  a  village.  To  my  an 
ment,  he  also  wanted  to  put  in 
four  gallons.  Why?  Well,  we  — 
only  72  miles  to  make  and  four  gal>] 
Ions  would  do  it.  I  said  if  I  missed  tliel 
boat  I  wouldn’t  pay.  That  Malay  to 
the  bet.  We  came  out  of  the  mountai 
on  a  steady  decline.  On  each  side  . 
the  road  lay  jungle  so  thick  that 
learned  the  meaning  of  the  word  ‘'in- 
penetrable.”  I  asked  the  Malay  whil 
was  in  the  jungle.  “Tigers,”  h* 
answered.  Twenty  minutes  before  thl 
S.S.  Carthage  drew  up  her  gangpli^ 
we  dashed  on  to  the  dock.  I  loo. 
pretty  wild,  unshaven,  dirty  and  eytfl 
bleary  from  gazing  into  darkness.  Fr«J 
5:30  Friday  morning  until  11  Saturd™ 
morning  I  had  not  had  a  bite  to  e^ 
When,  after  luncheon,  the  steal 
pulled  out,  I  fell  asleep  only  half 
dressed  and  did  not  awake  till  the  n— ^ 
forenoon.  Anyhow  I  had  won.  Tomo^ 
row,  the  tenth,  ten  days  from  .Allahaht 
North  India,  I  shall  be  in  Hong  Ko 
and  thrw  days  later  in  Shanghai.  T1 
is  the  simple  story  of  my  mad  race  toj 
the  seat  of  war. 

WANT  SCHOOL  CONTINUED 

A  committee  of  Oregon  editors 
cently  met  with  the  state  board 
higher  education  and  presented  a  pll 
for  continuing  the  School  of  Journalil 
at  the  University  of  Oregon,  which  w 
abolished  by  order  of  the  board  as 
economy  measure.  Consideration 
being  given  the  plan  submitted.  Me 
bers  of  the  committee  were:  Paul 
Kelty,  Portland  Oregonian;  Robert  ^ 
Sawyer,  Bend  Bulletin;  Verne  McK'' 
ney,  Hillsboro  Argus-Independefd  — 
Earl  Richardson,  Dallas  Itemiser  Oi 
server. 

STATE  FLIGHTS  RESUMED 

.A  tour  of  all  Iowa  county  seat  toa 
and  cities  with  Goods  News  HI, 
Moines  (la.)  Register-Tribune  auto, 
has  been  resum^.  Pilot  Charles 
Gatschet  started  out  last  year  to 
every  one  of  Iowa’s  ^  county  : 
but  was  halted  by  bad  weather.  Th 
are  25  remaining  towns  on  the  list  wh 
will  be  visited  during  April  and  May.' 


